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The objectives of this research are 1) to study the SET's communication process
which affect investors and savers ; 2) to study the effectiveness of communication affecting
investors who participated in the “SET in the City" event. The study was a qualitative research.
An in-depth interview with administrators from the SET, ‘other capital market organizations and

visitors to the “SET in the City" , and observation were used to complete the study.

The findings were (1) the communication in the SET in the City event to expand
the investor base was effective in terms of a) arousing the interest of investment; b) a steady
increase in participants throughout the three years that the annual event had been /held; c) the
satisfaction of the participants towards the event convinced by their statement of definitely
attending the event again if the SET held the event; and (2) an increase of the number of
investors in opening their new accounts at the event which made the organizers and exhibitors

achieve their objectives in participating in the event.
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