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The objective of the research was to study the background, rationale, steps to enter the world
of choreography, concept and working process as well as factors which could be both supportive and
negative to the dancing producing. The research was dominantly focused on event marketing
management involved with dancing presentation during 1st October, 2003 fo 29th February, 2004 with
5 case studies. This study utilized the method of multiple methodology and the researcher had been
observed and participated in the event as a freelance also. The research instruments were as the
followings: 1) Depth interview with 6 choreographers, 5 dancers, 2 dancing scholars and 3 organizers.

2) Documentary collection (Documentary Research)

The resuits of the study 1) Steps to enter the world of choreography of each choreographer
started from his or her own interests studying the arts of dancing to professionals as dancers and finally
to choreographers. 2) Working process of each chorengrapher 2.1) Study the concept of the song 2.2)
Interpret and design the performance and costumes 2.3) Present the concept and also interpret to the
customers 2.4) Manage the whole team into small sections 2.5) Chose and contact the dancers for
rehearsal 2.6) Discuss the concept with dancers 2.7) Rehearsal and blocking 2.8) Grand rehearsal
with costumes which the customers could check, ccntrol and modify by the agreement

2.9) Show the performance 2.10) Jointly evaluate the working process with organizers and customers.

The choreography of each work depends much on experiences, knowledge ard creativity of
each choreographer. However, one thing in common is the dancing prcducing combined in styles as

pattemn, direction, olocking and composition.



