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Unhealthiness of population has long been a major national problem in Thailand. An obvious
impact is that the government has to spend a great deai of budget to cope with the problem. One
possible solution is the providing of the “health promotion”, an offensive action, in addition to the
conventional “health care *, which is a defensive action. The Thai government announced that the

year 2002 would be “The Year of Health Promotion” and held the nation's first “The Power of

Exercise" event.

The objectives of this research are twofold: to study the procedure of the Ministrv of Public
Health's popularization of physical exercise and to study the role of mass media on agenda setting of
the campaign. The scope of this research covers the Ministry of Public Health's first “The Power of
Exercise” event. This research is conducted using the qualitative method. The iniormation is
acquired by several means including the collecting of related documents, news, and media records

and the in-dept interviewing of key informants.

The results of this research show that the procedure of the Ministry of Public Health's
poputarization of physical exercise consisted of three major steps: 1) policy planning of the health
promotion campaign, 2) holding of “ The Power of Exercise” event, and 3) promoting of the “ The
Power of Exercise” event. However, it is found that a drawback of this health promotion campaign

was the omitting of target segmentation and target thought analysis.

The results also show that the agenda presented by mass media was firstly set by (e
government as the policy-maker and consequently set by the mass media themselves. News reports
from mass media relfating to “ The Power of Exercice” event can be categorized into threefold:

supporting agenda, neutral agenda, and critical agenda.



