T 149902

Mgiinugaiuiidnglsraedifadneinsziounisdanatsruoa Any auman
Annanen evansruaunsimnsanlunisdanszuaafwiuunanadiadaidnnsetind
uazitedainlsznadwinazidulsslenilugiusienanstededmiuinulauazdiaula

lurnglrdadnnsaiind

° 2 r:t‘l t ¥ G 7 :J/ as <A < } 73
ﬂi‘L’U‘]uﬂ’\TW’]ﬂT:N’J@ﬂWVluLLUQ‘lﬁL“_J'LAVW‘IIMWBUM@W] A8 (1) NTIFATUNIDYRURE

nsafadadeyanim (2) naaedw (3) nsafranluiedduniug (@) msvintiudindaya

&
o & v

o o & 3 - < o v a a
WANLLUEAU UWRS (5) ﬂ']?'ﬂ']uumn‘ﬂﬂ;ﬂﬂﬁ’ww Tﬂﬂlu‘dqu?.lﬂ\’n']?ﬂQﬂWYﬂﬂlwulﬂuﬂ']?ﬂﬂﬂﬂﬁ

o 1 o

&£ o c v aad ¢ ar ac % t L7 ° = ( as o s 1 % dl
AIANYIAREREANAUNNAE Laun ma"t‘nmmﬂmmunun’mnmmunummﬁwm nIsldAND

&

o [y a o e o o 9 - o | add o o PRy
ABIAN Llﬂzﬂqflmﬂqquﬂ‘ﬂﬂﬁﬂ']?')uﬂun']?ﬂﬂﬂuqqﬂ%L‘ﬁﬂ')‘n'\ﬂ__j LWﬂW']Q']QﬁﬂQﬂWVILLUUIﬂV]N

Uss@nsnmanniige uaznwudinsieAnilaadnannAdrAnuaznininsonieasdnin

WldAwingniesuarasutiaunnnd"agaun

UszanadwimnanidizeBidnnsalindidssnaudadwiviavua 157 A1 d9ldann
nslamsiulwimidiusuardeys luiuindeysdwiidesiu  waztdauemaiedadie
whwirmizeagadnd  wdaziiunniideysdwinimdnge  Adeudeanmlng g

s 4‘ a s ] b 73 as t‘iﬂ' . v o
1’)31’](15‘04 NUIAEeY e saatians g NHULNR gﬂﬁWVlﬂu'] uazaaeles



TE 143902

This thesis is aimed at studying the process employed in terminography in order
to find an appropriate method to produce a terminology on electronic commerce and to
obtain a terminology which is beneficial as a reference document for translator and

those who are interested in electronic commerce.

The terminological processing can be divided into 5 major steps which are: (1)
the preparation of data and corpus building, (2) term extraction, (3) conceptual relations
establishment, (4) extraction records and (5) terminological records. As for term
extraction, three additional methods are experimented to find the most effective
extraction: using keywords and collocations; using only word frequency; and using word
frequency and specialists’ judgements. The result shows that extracting terms by
keywords and collocations obtains more appropriate and ccmpiete terms than other

methods.

There are 157 terms in this terminology on electronic commerce, analyzed by
conceptual relations and information in extraction record, and presented according to
conceptual networks.  Each record consists of English entry, Thai equivalent,
grammatical category, subject field, definition, iflustration, note, linguistic specification

and cross-reference.



