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This study investigated four domains of negotiation processes between Mawlum performers and
its audience. The sludy found that the negotiation created the impact upon the cultural industry of Mawlum
shows. The four domains of negotialtion are as follows:

1. Due to the transition of traditional Maulum to respond to the rules of present day cultural
industry, Mawlum entered the three circles of industrial production, distribution and consumption. The three
Mawlum sub genres that survive in the age of cultural industry are "Mawlum Ruaeng tor kion”, “Mawilum
Concert” and "Mawlum Sing.” 2. The two cultural capitals of Mawlum can be classified-into the tangible one
and the intangible one.. These Cabitals are continuously created, occupied, maintained and extended. The
capitals serve as tools to negotiate with the system of cultural industry. However, certain obstacles that
Mawlum encounters bring a decrease upon its capitals. 3. There are three factors involved in the negotiation
processes of Mawlum shoyv, namely, gender, class and race. The large amount and variety of capitals Mawlum
possesses, both the tangible and the intangible ones, empower Mawlum in the negotiation with the cultural
industry. 4. The negotiation from the wise and smart audience with Mawlum shows in the cultural industry by
means of liberal expressions of comments and criticism helps create new meanings on the Mawlum cultural
practice.

In this study, the theory of “Culture industry by T. Adorno of Frankfurt School and the theory of
Walter Benjamin on culture were challenged. Because the cultural theories proposed by the two influential
thinkers and philosophers from the west are not sufficient to encompass and cannot render a thorough
explanation on the cultural industry phenomena in the eastern hemisphere. Therefore, the adaptation and
adjustment of the cultural theories originated in the west were done to respond to the particularities of eastern
cultural context. The findings, maybe not particular to Mawlum, were that for Mawlum to survive in the
changing and the fast-moving cultural industry, Mawlum artists need to maintain the original cultural roots,
which means the art of Mawlum, to create Mawlum successors, to pass on the arts to the younger generations
of Mawlum artists, to build and extend its cultural capitals, to keep open the means of negotiation for new
meanings, to propagate the cultural practice of Mawlum, and the ultimate goal of Mawlum art, to be free from
the hold of cultural industry as much as possible. Al of the Mawlum cultural elements are firmly connected
with and rely on one another for the art to survive and thrive. The interconnectedness and the interdependency
of these elements are similar to the elements that form a honeycomb. As a consequence, the finding in this
study, which offers a thorough explanation of the elements contributing to the survival and growth of Mawlum in

the age of cultural industry, is thus named “The Honeycomb Theory.” P





