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This research aims at studying the public relations strategic planning process of the Korean
transnational companies in Thailand in consonance with the Korean national public relations
strategic plan and defining the roles and obligations of the Korean organizations, which support the
public relations strategic planning process of the Korean fransnational companies in Thailand. This
particular thesis is a qualitative research, which involves in Documentary research on the Republic
of Korean govérnment’s master plan of the Ministry of Commerce and the Korea Tourism
Organization; and In-depth interview of the CEOs and the top management local staff-member in
charge of the public relations strategic planning process at the Korean transnational companies in
Thailand.

Results demonstrate the transnational Korean companies in Thailand have the same public
relations strategic planning process but the elements are different according to their head quarters’
policies. The Korean wave is only the public relations tactic of the companies which are in the
normal circumstances to satisfy Thai consumers. But 0;1 the other hand, the company which is
passing through the recovered phase sets the Korean wave as its strategy. The outstanding point is
all Korean transnational companies represent not only the successful Korean companies but also
the global business organizations. The consonance with the Korean national public relations

strategic plan is not in the policy level but there is some constant cooperation in Thailand.





