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Abstract

This study proposes a novel conceptual framework for creative city development that in-
tegrates cultural and economic perspectives, moving beyond the traditional singular focus
of existing literature. It identifies three core variables — culture, creativity, and the creative
economy - within a balanced model. Using Soft Systems Methodology (SSM) as a struc-
turing tool, the framework conceptualizes these interrelations within a complex urban
system. Its originality is demonstrated through a design for application in Bandung, Indo-
nesia, an underexplored context, providing a foundation for empirical validation. The paper
concludes with actionable activities for implementation, offering a comprehensive tool for
integrated diagnosis and planning by researchers and policymakers.
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In the 21st century, the 'creative city' has emerged as a dominant paradigm for urban
development, seen by policymakers as a pathway to economic resilience, cultural vitality,
and global competitiveness (Landry, 2008; Florida, 2002). For Indonesia, this is not merely
an academic trend. With several cities like Bandung, Pekalongan, and Ambon joining the
UNESCO Creative Cities Network (UCCN), the national and local governments have made
significant investments in branding and policies aimed at fostering creativity. The underly-
ing promise is that this focus will lead to tangible improvements in urban welfare, econom-
ic growth, and sustainable development.

However, this global enthusiasm often overlooks a critical underlying issue: there is no
clear, operationalised understanding of what constitutes a 'creative city,' leading to po-
tential policy missteps. Cities risk promoting strategies that are either purely economic,
focusing on creative industries and gentrification at the expense of local culture and social
inclusion; or purely cultural, supporting arts and communities without building a sustain-
able economic ecosystem. This divergence creates a tangible problem for urban planners
and policymakers: how to develop a city in a way that is both economically robust and
culturally authentic, without one dimension undermining the other.

This paper argues that the existing literature has yet to adequately bridge this divide.
While numerous studies and technical reports identify the common domains of 'culture,
creativity, and economy' (Scott, 2014; UNCTAD, 2010), they often take one (or more) of these
approaches. Firstly, they adopt a singular orientation, either critiquing the econ-centric
model or advocating for a culture-centric one, without providing a framework for synthe-
sis (e.g., Vivant, 2013 vs. Florida, 2002). Secondly, they remain theoretical, offering defini-
tions but few practical methodologies for how cities can diagnose their own strengths and
weaknesses across these domains to inform context-specific policies. Thirdly, they lack a
systemic approach, failing to account for the complex, often conflicting, interactions be-
tween stakeholders (government, communities, businesses) who all shape the creative city.
Therefore, the research gap this paper addresses is the lack of an integrated, actionable,
and stakeholder-oriented methodology for defining and assessing a creative city in a way
that balances its cultural and economic imperatives.

This study is designed to fill this gap by proposing a new conceptual framework and meth-
odological approach. One way to respond to it is by developing an integrated dual-orienta-
tion framework (Figure 1) that explicitly links and balances culture-centric and econ-cen-
tric variables. The other way is by employing Soft Systems Methodology (SSM), an approach
designed for precisely these kinds of 'messy,' multi-stakeholder problems. SSM allows us

to move from a static definition to a dynamic process of inquiry suited to a specific urban
context. And by conducting those two techniques, it is intended to create an operationaliz-
able model and matrix that translates theoretical variables into measurable indicators and
activities, providing a tangible tool for urban diagnosis and planning.

We demonstrate the application of this approach through the case of Bandung, Indonesia,
not to provide a universal model, but to validate a method that can be adapted to identify
the most salient indicators and navigate the unique tensions inherent in any city's journey
to become 'creative.'
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Figure 1. Mapping the value orientation and means to achieve the creative city (Smith and Warfield, 2007).

Analysis of Theoretical Literature and Basis for Framework Development

The construction of our proposed framework is the result of a systematic analysis of exist-
ing theoretical literature. The analysis was conducted thematically rather than chronologi-
cally or geographically. This approach allowed us to identify and synthesize core concep-
tual pillars — such as "culture-centric vs. econ-centric orientations," "creative community,"
and "creative economy" - that are recurrent across global creative city discourse (Scott,
2014; Sasaki, 2010; Landry, 2008; Florida, 2002).

The basis of analysis was to critically examine these global theories and identify their
points of convergence and divergence. We then juxtaposed these established concepts with
the specific guidance from Indonesia's Coordinating Ministry of Economic Affairs (CMEA,
2017) and the unique socio-economic dynamics of Indonesian urban centers. This process
revealed a significant gap: while global literature often presents the culture-centric and
econ-centric models as competing paradigms, the Indonesian context, with its emphasis on
both bottom-up community (gotong royong) and top-down economic development, neces-
sitates a framework that integrates and balances these two orientations.

The Theoretical Gap and Novelty for Bandung, Indonesia

The primary theoretical gap this study attempts to fill is the lack of a synthesised frame-
work that operationalises the "balanced perspective" called for by scholars like Scott (2014)
into a measurable model tailored for developing Asian cities. Existing models often lean
heavily towards Western notions of the "creative class" or economic metrics, potentially
overlooking the critical role of informal grassroots networks, social capital, and local cul-
tural identity that are paramount in cities like Bandung.

Therefore, the novelty of our proposed framework (Figure 2) is that it acts as a diagnostic
tool specifically designed for the Indonesian context. It is not merely a definition but a
model that allows researchers and policymakers to assess the dynamic interplay between
two polarised viewpoints. Firstly, top-down, econ-centric drivers (e.g., national creative
economy policy, city branding, urban regeneration). Secondly, bottom-up, culture-centric
drivers (e.g., organic creative communities, grassroots capability, social inclusion).

| 6
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Figure 2. The proposed framework definition of the understanding of a creative city (Source: The authors).

This framework is novel for Bandung because it provides the structure to investigate a cen-
tral tension in the intention of responding to the issue ‘Does the formal, government-led
push for a creative economy (econ-centric) enhance or stifle the organic, community-based
creativity (culture-centric) that has long defined Bandung's identity?’ This study will use
this framework to identify new, context-specific indicators that measure this balance.

The Proposed Framework

Building on the analysed literature, we propose the following framework as a definition of
a creative city in the Indonesian context. We argue that a creative city in Indonesia must
harmonize its cultural foundations with its economic ambitions, a synthesis reflected in
the CMEA's guidance.

The culture-centric orientation is represented by two intertwined variables (Landry, 2008),
which are Culture and Creativity. The variable culture consists of two sub-variables derived
from the literature, the arts sector (Jurene & Jureniene, 2017) and cultural resources (Pun-
peng, 2024; Banks & O’Connor, 2017). The variable creativity refers to human agency and
consists of three sub-variables: a creative community (Minty & Nkula-Wenz, 2019), grass-
roots capability (built on Flora's (2007)) concepts of human and social capital), and social
inclusion (Alsayel et al., 2020; Sasaki, 2010).

Conversely, the econ-centric orientation is represented by the overarching variable of the
creative economy (Howkins, 2001). This variable comprises five sub-variables identified
from the literature as key economic facilitators: the creative class (Florida, 2002), creative
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industries (Leslie & Catungal, 2012; DCMS, 2001), creative milieu/ space (Sawangchot,
2016; Sasaki in Song, 2015; Landry, 2008), culture-led urban regeneration (HaghighatBin et
al., (2024); Pourzakarya & Bahramjerdi, 2019; Skyllstad, 2011), and city policymaking and
branding (Dudek-Mankowska & Grochowski, 2019; Ashworth & Kavaratzis, 2015).

It is crucial to distinguish between the literature we have reviewed and our own scholarly
contribution. The definitions, variables, and sub-variables listed above are standpoints
derived from other researchers, as cited. Our contribution, and thus our standpoint, is the
synthesis of these disparate global concepts into a new, integrated framework tailored to
analyse the Indonesian urban reality.

We posit that the unique identity of a creative city like Bandung emerges from the intersec-
tion of these variables. For instance, the success of its creative industries (an econ-centric
sub-variable) is deeply dependent on the health of its creative communities (a culture-
centric sub-variable). Similarly, effective city branding (econ-centric) must be authenti-
cally justified by the city's tangible cultural resources and intangible grassroots capability
(culture-centric). This framework allows us to move beyond abstract definition and towards
an empirical investigation of what makes Bandung creatively unique, thereby filling the
identified theoretical gap.

This study employs a qualitative research design guided by the principles of Soft Systems
Methodology (SSM); an approach developed by Peter Checkland to address complex, real-
world problems involving multiple stakeholders with divergent perspectives (Checkland
& Poulter, 2007). The research question, which seeks to understand the key indicators for
developing a creative city in a context like Bandung, Indonesia, is well-suited to SSM as it
involves navigating the different, often conflicting, viewpoints of various urban actors.

SSM has been effectively used in past studies to structure complex policy and urban devel-
opment challenges, including sustainable tourism development, information systems plan-
ning, and organizational change. Its application in creative city frameworks is appropriate
as it provides a structured yet flexible way to reconcile the cultural, social, and economic
dimensions of such an initiative, moving beyond purely quantitative indicators to under-
stand purposeful human activity.

Data Collection and Validation

The study is based on both secondary and primary data. The initial phase involved an
extensive literature review to identify potential indicators of a creative city. This theoretical
foundation was then validated through expert interviews. The first interview was con-
ducted with an academic expert in SSM to ensure the methodology's correct application. A
second interview was held with an expert in business model innovation within the creative
industries, a key domain relevant to one of the investigated indicators.

This study was conducted in accordance with fundamental ethical principles for research
involving human participants. The following measures were undertaken to ensure the
ethical integrity of the research. The first is about informed consent, which means prior to
each interview, all participants were provided with a detailed information sheet outlining
the purpose of the research, the nature of their involvement, the anticipated duration of
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the interview, and how the data would be used and stored. Verbal informed consent was
explicitly obtained from all participants at the beginning of the interview session before
any questions were asked. Secondly, on the matter of anonymity and confidentiality. To
protect the privacy of the experts who contributed their insights, we have ensured their
anonymity throughout this paper and any associated documentation. No personally iden-
tifiable information (names, specific affiliations, etc.) is disclosed. The data collected from
the interviews is treated with strict confidentiality and is stored securely on password-
protected devices. Thirdly, the right to withdraw. Participants were informed of their right
to skip any question and to withdraw from the interview at any point without needing to
provide a reason and without any negative consequences. Fourthly, on data management,
which means audio recordings of the interviews, where made, were used solely for the
purpose of accurate transcription. Fifthly, the interview questions were designed to be non-
invasive and focused on professional expertise regarding soft systems methodology and
business model innovation in the creative industries. The study was designed to minimize
any potential risk or discomfort to the participants.

Applying the Soft Systems Methodology

The research process follows the two streams of inquiry central to SSM, which are stream
of cultural analysis and stream of logic-based analysis. For the stream of cultural analysis,
the research began by identifying the "problematic situation": the global phenomenon of
cities labelling themselves as "creative” without a consensus on the defining indicators,
despite frameworks like UNESCO's Creative Cities Network (UCCN). This situation was
expressed visually through a rich picture (Figure 3), which illustrates the relationships and
conflicts between the various stakeholders in Bandung's creative ecosystem.

The stream of logic-based analysis stage involves a systems-thinking analysis to define the
purposeful activities required to address the situation. This was achieved using two tools,
the PQR Formula (‘Do P, by Q, in order to achieve R’), which shapes the development of a
Root Definition — a concise statement describing the system's purpose, and the CATWOE
Analysis, which enriches the Root Definition by examining the system’s:

e Customers (C): The beneficiaries or victims of the system, i.e., the people of Bandung
and 1ts stakeholders.

e Actors (A): Those who would perform the transformative activities, i.e., city govern-
ment, academics, creative businesses, communities, and media.

e Transformation Process (T): The core conversion of input to output. This process inves-
tigates which variables (inputs) most significantly contribute to transforming Bandung
into a validated creative city model (output).

e Weltanschauung (W): The worldview that makes the transformation meaningful. This
study is based on two orientations: a culture-centric view (prioritizing culture, creativ-
ity, communities, and social inclusion) and an econ-centric view (prioritizing the cre-
ative economy, creative class, and urban regeneration).

e Owner (O): Those who could stop or change the system, i.e,, city stakeholders and
decision-makers.

e Environmental Constraints (E): The limitations taken as given, including the geographi-
cal focus on Bandung, as well as time and budgetary constraints.
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oot Definition
[:ased on the PQR and CATWOE analyses, the Root Definition for this system is: A system op-
erated by Bandung's stakeholders to investigate the city's development as a creative city by evaluat-
ing the contribution of culture-centric variables (arts sector, cultural resources, creative communities,
social inclusion, grassroots capabilities) and econ-centric variables (creative class, cultural industries,
creative spaces, urban regeneration, policymaking), in order to identify the most significant indicators
and potentially discover previously overlooked factors.

The final stage of the research will involve developing a proposed activity model for creat-
ing a creative city, synthesising all investigated indicators. This model will be presented in a
matrix to serve as a framework for further research and practical application.

Following the construction of the model, a final measurement needs to be created to assess
whether the model is successful. According to Checkland and Poulter (2007: 42), this can be
done using the 3E method, which is:

1. Criteria to tell whether the transformation T [in the making of a creative city] is work-
ing, in the sense of producing its intended outcome, i.e., criteria for efficacy (E1);

2. Criteria to tell whether the transformation is being achieved with minimum use of
resources, i.e., criteria for efficiency (E2); and

3. Criteria to tell whether this transformation is helping achieve some higher-level or
longer-term aim, i.e., criteria for effectiveness (E3).

Efficacy (E1) is measured by whether the model can identify which of the ten elements
contributes most to making Bandung a creative city and whether there will be other ele-
ments that have not been previously discovered. For measuring the efficiency (E2), the
model should also be able to be constructed within the time and budget allocated. Effi-
ciency means the amount of output divided by the number of resources used. Meanwhile,
effectiveness (E3) will be evaluated by looking at the impacts that might have emerged in
similar cases in other Indonesian cities or overseas. Figure 4 shows the proposed model’s
human activity system for this research.

The rationale of the model above is that there are three inherent sub-systems. The first
sub-system is based on Sasaki’s (2007) adapted model. It concerns the cultural mode of the
production model, particularly for measuring the culture variable, in which the indicators
of the arts sector and cultural activities or resources (which means the arts and cultural
production and consumption) are put together and evaluated through the balanced system
of cultural production and consumption that uses cultural capital to develop products and
services with high economic and cultural value in a system where consumption encourag-
es creation (Sasaki, 2003; 2007). The second sub-system is about the creativity variable with
three sub-variables: the creative communities or scenes, social inclusion, and grassroots
capabilities. Finally, the third sub-system assesses the creative economy variable, which
includes five sub-variables: creative class, creative and cultural industries, creative space or
place, culture-led urban regeneration, and city policymaking.

The next step in the SSM is to compare the model with the real world, to structure the
discussion about the situation and its improvement. For this study, the comparison in
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the previous step is conducted by creating a matrix (Table 2). The objective in comparing
the model with reality is, according to Checkland and Poulter, to find a version of reality
and strategies to enhance it, so that individuals with various worldviews can live with.
(2007:54).

The activity column in Figure 5's table is derived from the activities in the proposed model,
with the variables originating from the literature. We identify several indicators to be op-
erationalized further in the research from the activities and the variables.
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Figure 4. Proposed activity model of the SSM for the study (Source: The authors).
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Figure 5. The proposed matrix to construct the model of making a creative city (Source: The authors).

Our preliminary observation found that many art organizations in Bandung are associated

with particular communities in the creative sector. Regarding the culture and creativity
variables, the respondents will be members of art organizations and involved in related

12
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creative communities. The art organizations should possess all three criteria: based in
Bandung, commercially produce art and cultural products, understand the supply and
demand of arts and cultural activities in the city, and makes educational art or cultural
activities (i.e., workshops and training). Whereas the creative communities first need to be
Bandung-based. Secondly, they produce events or activities which involve local communi-
ties, including commissioning and programming the events. Thirdly, the projects need to
include social participation, uphold the identity of the locals, and empower the surround-
ing communities. And fourthly, the communities should produce or involve in creative and
cultural projects which include grassroots initiatives.

For the final variable, we employ the method of process tracing, which means analyzing
the available data concerning the five sub-variables of the creative economy. Referring to
the work of Pouzakarya and Bahramjerdi (2019), we see that in a creative city, there needs
to be a working situation of the creative economy. Their framework mainly discussed the
creative and cultural quarters, which consist of two broad categories, culture and creativ-
ity, and two approaches in urban development, namely culture-led urban regeneration and
creative city planning, each containing several measures. Based on this understanding, we
propose an adapted framework for depicting the creative economy variable for this study.

There are three different uses of the process-tracing method. The first is theory-testing pro-
cess tracing, the second is theory-building process tracing, and the third explains outcome
process tracing (Beach & Pedersen, 2013). Since investigating the creative economy variable
is to assess whether all the sub-variables are evident in Bandung, the process-tracing vari-
ant that applies is theory-testing.

The sub-variables of the creative economy are, based on the literature review, the creative
class, the creative and cultural industries, creative space or place, culture-led urban regen-
eration, and city policymaking. Each sub-variable will be observed with a selective method
for the process tracing method. For example, firstly, the creative class will be measured by
establishing the index referring to Florida’s (2002) creative class index. Secondly, the archi-
val research will be conducted on the sub-variables of creative and cultural industries and
city policymaking. For the creative and cultural industries, the data collected will map how
the industries in the city are distributed among the seventeen sectors, also based on the
city’s geographical locations and the size of the businesses. Whereas for policymaking, the
aim is to find out what the city government has already created concerning initiating poli-
cles on city branding. Thirdly, surveys will be conducted for the sub-variables of creative
places or space and culture-led urban regeneration to see whether such places and proj-
ects are in the city. The survey on creative space observes whether the city has the right
combination of ‘hard and soft infrastructure’ (Landry, 2008). Whereas the sub-variable of
culture-led urban regeneration, the survey examines projects in the city that improve eco-
nomic, physical and environmental situation of the regenerated area, [...] putting culture
and creativity as effective factors in the middle of urban regeneration approach’ (Pourza-
karya & Bahramjerdi, 2019).

This study has developed and proposed a comprehensive model for creative city develop-
ment, constructed through a systematic literature review and validated by expert judg-
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ment. The model posits that the development of a creative city is contingent upon three
core variables: (1) culture, encompassing the arts sector and cultural resources; (2) creativ-
ity, manifested through creative communities, social inclusion, and grassroots initiatives;
and (3) the creative economy, supported by an ecosystem of creative class, industries,
spaces, culture-led regeneration, and strategic policymaking.

Employing Soft Systems Methodology (SSM), this research frames creative city develop-
ment not as a problem to be solved, but as a complex, multi-stakeholder situation to be
systemically explored and improved. This theoretical research practice moves beyond a
static definition to offer a dynamic framework for inquiry, tailored to acknowledge the
unique socio-cultural and economic fabric of a specific urban context, in this case, Band-
ung, Indonesia.

Theoretical, Practical, and Policy Implications

The implications of this study are threefold. Firstly, from the theoretical viewpoint, this
research contributes to the creative cities discourse by synthesizing the often-divergent
culture-centric and econ-centric orientations into a single, integrated framework. It dem-
onstrates the utility of SSM in urban studies, providing a methodological template for
grappling with complex, "messy" urban problems that involve diverse stakeholders and
conflicting worldviews. Secondly, from the practical point of view, for urban planners and
community leaders, the proposed model and its accompanying operational matrix (Fig-
ure 5) provide a tangible toolkit for diagnosis and action. It enables cities to move beyond
vague branding and identify specific, measurable indicators to assess their strengths and
weaknesses across the full spectrum of creative development. Thirdly, from the policy
standpoint, the findings suggest that effective creative city policy must be holistic and
integrated. Policymakers are encouraged to move beyond siloed initiatives and develop
strategies that simultaneously support cultural production, foster inclusive creative com-
munities, and enable a sustainable economic ecosystem. The emphasis on city branding
and policymaking within the framework underscores the need for strategic narratives that
are authentically rooted in a city's verified assets.

Limitations of the Study

This study acknowledges several limitations. As a theoretical construct, the proposed
model, while informed by literature and expert validation, awaits full empirical testing and
quantitative validation in Bandung. Furthermore, the initial application is focused on a
single city case study. The findings and the specific weighting of indicators are therefore in-
herently shaped by the unique context of Bandung, and their direct transferability to other
cities may be limited without adaptation.

Platform for Future Research

This study establishes a robust platform for several avenues of future research, such as

for empirical application, which means that the most immediate next step is the opera-
tionalization of the proposed matrix (Figure 5) in Bandung to collect data, test the model's
efficacy, and identify which indicators are most salient in this context. Another area to be
explored is to do comparative studies. A compelling future research direction would be to
apply this same SSM-based framework in cities with different socio-cultural and economic
profiles (e.g., a European capital, a smaller secondary city, or a city in a different developing
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economy) to enable comparative analysis and refine the model's universal and context-
specific elements. Apart from that, future work could delve deeper into the interactions
and potential tensions between specific variables in the model, for instance, investigating
the precise relationship between culture-led urban regeneration and social inclusion to
understand how economic development can avoid gentrification.

Applicability to Other Contexts

The framework itself is designed for applicability across geographies. The core variables
of culture, creativity, and economy are universal pillars of creative city discourse. The SSM
approach is particularly valuable because it does not prescribe a one-size-fits-all solution;
instead, it provides a methodological process for any city to define its own creative city
journey based on its unique assets, constraints, and stakeholder perspectives. Therefore,
while the specific findings from Bandung may not be directly transferable, the methodological
framework is highly adaptable. The key to successful application in a different socio-cultural
context would lie in repeating the process of contextualization — using the framework as a
guide to discover which indicators are most relevant and how the inherent tensions be-
tween cultural and economic values are manifested and negotiated locally.

Alsayel, Abdulrhman, Martin De Jong & Jan Fransen. “Can Creative Cities Be Inclusive Too? How Do Dubai,
Amsterdam, and Toronto Navigate the Tensions between Creativity and Inclusiveness in Their Adoption of
City Brands and Policy Initiatives?” Cities 128 (2022). https://doi.org/10.1016/j.cities.2022.103786.

Ashworth, Gregory J. & Mihalis Kavaratzis. “Rethinking the Roles of Culture in Place Branding.” In Rethinking Place
Branding, edited by Mihalis Kavaratzis, Gary Warnaby, and Gregory J. Ashworth, 119-34. Cham: Springer
International Publishing, 2015. https://doi.org/10.1007/978-3-319-12424-7_9.

Banks, Mark & Justin O’Connor. “Inside the Whale (and How to Get out of There): Moving on from Two Decades
of Creative Industries Research.” European Journal of Cultural Studies 20, no. 6 (2017): 637-54. https://doi.
0rg/10.1177/1367549417733002.

Beach, Derek & Rasmus Pedersen. Process-Tracing Methods: Foundations and Guidelines. Ann Arbor, MI: University of
Michigan Press, 2019. https://doi.org/10.3998/mpub.10072208.

Borén, Thomas & Craig Young. “Conceptual Export and Theory Mobilities: Exploring the Reception and Development
of the ‘Creative City Thesis’ in the Post-Socialist Urban Realm.” Eurasian Geography and Economics 57, no. 4-5

(September 2, 2016): 588-606. https://doi.org/10.1080/15387216.2016.1254056.

Cerneviciute, Jurate. “Mapping Vilnius as a Creative City.” Creativity Studies 4, no. 1 (June 28, 2011): 89-100. https://doi.
0rg/10.3846/20290187.2011.577141.

Checkland, Peter & John Poulter. Learning for Action: A Short Definitive Account of Soft Systems Methodology and Its Use for
Practitioners, Teachers, and Students. Hoboken, NJ: Wiley, 2007.

DCMS. “Creative Industries Mapping Document.” Department for Culture Media and Sport, 2001.



Salfitrie Maryunani et al Volume 31, 2025 — Journal of Urban Culture Research Creative City Making... |

Dudek-Mankowska, Sylwia & Miroslaw Grochowski. “From Creative Industries to the Creative Place Brand: Some
Reflections on City Branding in Poland.” Place Branding and Public Diplomacy 15, no. 4 (2019): 274-87. https://doi.
0rg/10.1057/s41254-019-00141-7.

Fleming, T. Creative Industries Mapping, Economic and Social Impact Study for Bournemouth and Poole. London, 2007.

Flora, Cornelia Butler, Jan L. Flora & Stephen P. Gasteyer. “Social Capital and Community” In Rural Communities,
by Cornelia Butler Flora, Jan L. Flora, and Stephen P. Gasteyer, 155-82, 4th ed. Routledge, 2018. https://doi.
0rg/10.4324/9780429494697-7.

Florida, Richard L. The Rise of the Creative Class: And How it’s Transforming Work, Leisure, Community, and Everyday Life.
Nachdr. New York, NY: Basic Books, 2006.

HaghighatBin, M., S. S. Moghaddam & S. Nijhuis. "Collective Memory, Urban Regeneration & Conservation of
Historical Sites — ChaharBagh Street, Isfahan City, Iran." Journal of Urban Technology, 28(1),(2024): 143-158.
https://doi.org/10.14456/jucr.2024.6

Halibas, Alrence S., O. S. Rowena & L. M. Rolou. “The Penta Helix Model of Innovation in Oman: An HEI Perspective.”
Interdisciplinary Journal of Information, Knowledge, and Management 12 (May 3, 2017):159-74. https:.//www.
informingscience.org/Publications/3735.

Hatuka, Tali, Issachar Rosen-Zvi, Michael Birnhack, Eran Toch & Hadas Zur. “The Political Premises of Contemporary
Urban Concepts: The Global City, the Sustainable City, the Resilient City, the Creative City, and the Smart
City” Planning Theory & Practice 19, no. 2 (March 15, 2018): 160-79. https://doi.org/10.1080/14649357.2018.145
5216.

Hillery, G. “Definitions of Community: Areas of Agreement.” Rural Sociology 20 (1955): 111-23.

Howkins, John. The Creative Economy: How People Make Money from Ideas. Second edition. London: Penguin Books, 2013.

Jurene, S. & V. Jureniene. “Creative Cities and Clusters.” Transformations in Business and Economics 16, no. 2 (2017):
214-34.

Kong, Lily. “Transnational Mobilities and the Making of Creative Cities.” Theory, Culture & Society 31, no. 7-8 (2014):
273-89. https://doi.org/10.1177/0263276414549329.

Landry, C. & F. Bianchini. The Creative City. London: DEMOS, 1995.

Landry, Charles. The Creative City: A Toolkit for Urban Innovators. 2nd ed. Hoboken: Routledge, 2008.

Leslie, Deborah & John Paul Catungal. “Social Justice and the Creative City: Class, Gender and Racial Inequalities:
Social Justice and the Creative City.” Geography Compass 6, no. 3 (2012): 111-22. https://doi.org/10.1111/j.1749-

8198.2011.00472.x.

McMillan, D. W. & D. M. Chavis. “Sense of Community: A Definition and Theory” Journal of Community Psychology 14,
no. 1 (1986): 6-23.

16



Salfitrie Maryunani et al Volume 31, 2025 — Journal of Urban Culture Research Creative City Making... |

Minty, Zayd & Laura Nkula-Wenz. “Effecting Cultural Change from below? A Comparison of Cape Town and
Bandung’s Pathways to Urban Cultural Governance.” Cultural Trends 28, no. 4 (August 8, 2019): 281-93. https://
doi.org/10.1080/09548963.2019.1644785.

Oyekunle, Oluwayemisi Adebola. “The Contribution of Creative Industries to Sustainable Urban Development in
South Africa” African Journal of Science, Technology, Innovation and Development 9, no. 5 (September 3, 2017):
607-16. https://doi.org/10.1080/20421338.2017.1327932.

Pourzakarya, Maryam & Somayeh Fadaei Nezhad Bahramjerdi. “Towards Developing a Cultural and Creative
Quarter: Culture-Led Regeneration of the Historical District of Rasht Great Bazaar, Iran.” Land Use Policy 89
(2019): 104218. https://doi.org/10.1016/j.landusepol.2019.104218.

Punpeng, G. "Unveiling the Creative City Potential of Buriram: An Analysis of Its Cultural and Creative Ecosystems."
Journal of Urban Culture Research, 29(1), (2024): 202-216. https://doi.org/10.14456/jucr.2024.27

Pratt, Andy C. “Creative Cities: Tensions Within and Between Social, Cultural and Economic Development.” City,
Culture and Society 1, no. 1 (2010): 13-20. https://doi.org/10.1016/j.ccs.2010.04.001.

Rahardjo, Budi. “A Story of Bandung High-Technology Valley.” Presented at the Seminar Nasional Industri Berbasis
Teknologi, Bandung, May 11, 2002.

Richards, Greg. “Creativity and Tourism in the City” Current Issues in Tourism 17, no. 2 (February 7, 2014): 119-44.
https://doi.org/10.1080/13683500.2013.783794.

Roberts, Peter W. & Hugh Sykes, eds. Urban Regeneration: A Handbook. London; Thousand Oaks, Calif: SAGE, 2000.

Sasaki, Masayuki. “Urban Regeneration through Cultural Creativity and Social Inclusion: Rethinking Creative City
Theory through a Japanese Case Study” Cities 27 (2010): S3-9. https://doi.org/10.1016/j.cities.2010.03.002.

Sawangchot, V. "Creative City and the Sustainable Life: A Study on the Making of Cultural Spaces in Osaka and
Bandung." Journal of Urban Culture Research, 12(1), (2016):54-69. https://doi.org/10.14456/jucr.2016.4.

Scott, Allen John. “Beyond the Creative City: Cognitive-Cultural Capitalism and the New Urbanism.” Regional Studies
48, no. 4 (April 3, 2014): 565-78. https://doi.org/10.1080/00343404.2014.891010.

Skyllstad, K. "Reinventing the Creative City — Cooperative Management for Urban Regeneration." Journal of Urban
Culture Research, 2(1), (2011):6-8.

Smith, R. & K. Warfield. “The Creative City: A Matter of Values.” In Creative Cities, Cultural Clusters and Local Economic
Development, 287-312. Edward Elgar Publishing, 2007. https://www.elgaronline.com/display/9781847202680.

xml.

Song, J. “The Making of a Creative City — Urban Cultural Policy and Politics in the Digital Media City (DMC) Seoul.”
PhD diss. University of Warwick, 2015.

Tayyiba, Mira, Hari Sungkari & Paulus Mintarga. The Creative City White Book: The Ecosystem That Creates. Indonesian

Creative Community Network, 2017.

17



Salfitrie Maryunani et al Volume 31, 2025 — Journal of Urban Culture Research Creative City Making... | 18

Throsby, David. “Cultural Capital.” Journal of Cultural Economics 23 (1999): 3-12.

UNDP and UNCTAD. “Creative Economy Report,” 2010. https://unctad.org/system/files/official-document/ditctab
20103_en.pdf.

Vivant, Elsa. “Creatives in the City: Urban Contradictions of the Creative City.” City, Culture and Society 4, no. 2 (2013):
57-63. https://doi.org/10.1016/j.ccs.2013.02.003.

Wheeler, F. P, P. Checkland & J. Scholes. “Soft Systems Methodology in Action: Including a 30-Year Retrospective.” The
Journal of the Operational Research Society 51, no. 5 (2000): 648. https://doi.org/10.2307/254201.

Wilson, Brian. Systems: Concepts, Methodologies, and Applications. Second: Wiley, 1990.
Zukin, Sharon & Laura Braslow. “The Life Cycle of New York’s Creative Districts: Reflections on the Unanticipated

Consequences of Unplanned Cultural Zones.” City, Culture and Society 2, no. 3 (2011): 131-40. https://doi.org/
10.1016/j.ccs.2011.06.003.



