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Abstract

Title : Consumer behavior and Factors affecting buying decision of bamboo handicraft products
toward consumers in the Northeast
By : Dr.Tanyamai Chiarakul
Nopadol Pattanasitubon
242997

This research aims to 1) to study consumer behavior of bamboo handicraft products 2)
influencing factors to customer buying decision of bamboo handicraft products, also marketing factors ,
environmental factors and demographic which effect directly to consumer’s buying decision toward
consumers in the Northeast.

This researth is quantitative research. The 420 sets of questionnaires to collect data from
consumers who buy bamboo handicraft products in 7 provinces of the Northeast. The results found that
Cronbach’s Alpha is 0.9266. The sampling group of 413 are male more than female, the age is mostly in
between 21 — 40 years. Most of them work in public sector. The salary of sampling group is 5,001 -
10,000 baht mostly. The education background is mostly at bachelor degree level. The status is mostly
single. Tne hobby of them is mostly in reading and tree planting. Most of sampling group is watching TV
on their leisure time. Both male and female popular buy chopsticks and rice box. But popularity does not
buy container bamboo and bamboo bag. But when that sort of passion, bamboc craft that was popular was
a bed, bamboo baskets and bamboo chopsticks, respectively.

The purpose of purchasing bamboo handicraft products are mainly purchase for their own and
followed by purchase as souvenirs. The reason for buying the bamboo handicraft product are cheap,
convenience to buy and like in product design accounted 21.1 %, 20.8% and 17% respectively. and the
reason is not used in the purchase decision is variety in product design representing only 9.5 percent.

For the purchasing behavior, consumers are buying more than one time per year with duration of
use of each product over a year. Mother is consumer who uses bamboo handicraft products. Buyers
purchase bamboo handicraft product is often introduce by the member of family itself. But, buyers are
making decision by their own and most of them is using the bamboo handicraft products in their home.

Factors that affect the purchase decision bamboo handicraft products are focused on the
marketing mix factors, or 4 P's as Product, Price, Place and Promotion, respectively. For environmental
factors, the most effect to buying decision is "the uniqueness of Thai culture" followed by "the value of

the Thai" and "product to help them in social acceptance ".
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Factors (including marketing factors and environmental factors) that affect buying decisions, it
was found that the main factor is "the unique of Thai" (Mean = 3.52), followed by "product quality"
(Mean = 3.34) énd "the suitability of the product price" and "the values of using Thai Products " (Mean =
3.32).

According to gender, found that male and female have the same opinion. The most important
factor is the unique of Thai, followed by product quality and the suitability of the product price,
respectively.

According to the age, at least two age groups have different opinions to only factor "easy to buy
products”. Other factors, opinion across all age groups are the same.

According to occupation, at least two age groups have different opinions to only factor “Values of
Thai products”. Othef factors, opinion across all occupation groups are the same.

According to income, at least two groups have different opinions to 6 factors of 11 factors is the
"product quality", "marketing promotion”, “the unique of Thai”, “values to use Thai products”,
“Promoting the use of Thai products of the Thai government” and “social acceptance”. The remaining
factors, opinion across all income groups are the same.

According to the level of education, opinion across all level of education groups is the same with

all factors.

Keywords: Bamboo handicraft products, Consumer behavior, Marketing factors, Environmental factors



a151ey
uni Foa wihi
Aaanssulszme n
UNAAYD v
AP 2
GREAILTRPAN o
AP TLTEIRNY y
1 'u‘m'fhL 1
11 agiszasnuesauite 3
1.2 NIOUUUINA 4
1.3 IBAUUUNITINY 5
1.4 YDUYANSIY 5
15 Uszlomiimasies 1850 5
L6 MumufnRRNI 6
2 NUNIUITTUNTTY 7
21 wnanoadu i HuazFudninans sy W 7
22 wuAauazquReItungdnssuduiing 16
2.3 uuﬁﬂuazmqyﬁsf“;mﬁvi]ﬁuiumsﬁﬁﬁuhcfa 23
24 isufiudes 26
3 ABMIAUUUMTINY 30
3.1 voulwAvealszansasMIquAIBgI 30
32 nseafledildlumsitusiusndeya 30
33 susoulunsadiuniesiiediy 32
34 msuswsudeya ’ 32
3.5 msInsdoya 33
3.6 adanidlumsiinseidoya 34
4 WAN15 298 35




unii eq wihi
5 agilwa ofsiona wazdeiaueuus 81
5.1 ayUdwansine 81
5.2 endsiowansIvgy 84
5.3 Yolausiue 88
5.3.1 Sareuanuzialy 88
5.3.2 doruounuzlumsisoniade ) 90
UITUIYNIY 91
(9

AANUIN
MARUIN N 93
MANUIN U 99
AMANLIN A 101




MIVYAIIN

& v o
M9 1304 Him
4
f
2.1 | Yszanldlwilgniumnlulszimalng 10
22 | wpdAnssuduslan 16
Y] o Y}
4.1 | Yeyan llvesdmeuuvuaeuniy 35
42 | Aanssueuineswunmuswldmasaeidou 37
@ o o ' o A’ l; a Y] Yy
43 | anuduwusszuinanulseasnesde/ igeauiiaonssy 1 Huonaame 38
feuanureududiviaans syl Id
v
44 | Jeqiszasalumsdedudninonssulille 39
b 4
45 | mawalumsdondeduivinonssu iy 41
b 4
46 | manalumsidendeiwunam e 42
v
47 | maualumsidendoswunaiuely 42
¥
48 | mawalumsidendeduunaineidn 43
a 2
49 | mawalumsidondousnausiold 45
1 4
4.10 | manalumsidondousnaiuszaunsiny 47
4.11 | siedudinonssy 'l n 49
4.12 | aowundadmhedusviaanssu 1l W 51
v
4.13 | anvazanlunmsmdedum 51
d' o a Y Yy
4.14 | aownlumsdauaasdudiaanssu 1l 16 52
4.15 | myaduasumsaaiavesduavinonssullln 52
416 | msduasumsaaauoIdudnansud 1 lHuena e 53
417 | myduaiumsaaavesdudindaduai 1 THuonawey 53
418 | myduasumsaaiavosdudwaasaa 1 IHuona e ¥ 55
[ a a 9 a o ] 9 d’ N -
419 | msduasumsaaiavasdudwansaa 13 lHuonaius o ldmasaedou 57
[l a a 9 a o yy 9y d' ' A
420 | msduasumsaainvosdummaansa Il lWuonamuso ldmasasidou 59
v 4
421 | wpAnssumsdevesddedudnanduai 114 61
v
422 | Yesenemsaaalumsaadulesodudwandu 1 1n 62
o Q' 9 d’d ' v a 4”
423 | fladudunadouninanonsaadulede 65
' ¥
424 | Yadua1aq liwaremsdaaulade 66
425 | WsuiouanuuanasvosnImasszauaudInyueiledoa e nKaRos 67
¥
426 | daaulagoduunaiume 68




A y o
M99 1304 ninn
4
n
427 | nSouisuanuuanalsvesnmasszauaNudnyvoiletonisg Nlinanen1s 69
14
anduledeusnaueiy
428 | WSvufsuanuuanalsvesnundsseauanudaguesileivdu “anuazan 70
4 a o d o [ @ a 4 o {
Tumsmidendasuai” linadensaadulvdoswunameigilusiog (LsD)
429 | WSvumouanuuanANYeIRIRdYszAUANYAIRYY0eilaTun 19 NlKaABNTS 71
¥
aaduledos wunaiueran
430 | WSsuisuanuuananvesnundoszauanudinguesiliodu “artiouluns 72
ya y Ao 1 v a 4” 13 ) U
14quflne” ninadensdaduldesuunawerwiusiog (LD)
431 | nfSoumstanuuanasvesnundeszauanudinguesilitonieg Nikaaen1s 73
v a 4’ ° ¥
aadulvdosuunausela
432 | nfSoudisuanuuanasvesnunioszauanudvgueiletedd “quninves 74
a o d da J v a Ay o '
nandun” Alnadonisdadulededwunausiolfiiusog (LsD)
433 | WfSvuivuanuuanarsvesaundoseauanudinguesileiod <ldsTuduuas | 75
. 1 4
asduasuMsvie” iinasansdaduledesuunausie18idusiog (Lsp)
434 | Wsuihsuanuuanamsvesaunoszauanudingvesiledeau “anui 76
Y 4 Ao ' v a dy o 9 [
wndnyaivesnnuilune fitinademsdaduldedwunmusoldiiusog
(LSD)
435 | WSsuiouanuuanasvesaundoszaunnudingyesiledodiu “ardouluns 77
. 14
14audIne” Afinadenisdadulagoiwunaiseldiiusog (Lsp)
436 | Wisudisuanuuanasvesnunieszauanudnguesiletediu “msduasy 78
ya oy o L, S ' v a 4 o yﬂ '
ms [dui Inovesigua” iliwadenisaadulages wunawsiolailusieg
(LSD)
= [ U e{ Y o @ o Yo
437 | nfSouivuanuuanaisvesnundeszauanudiagveileiod i <1dSums 79
v b4
vousuludiny flinanemsdaduledosuunawseldiiiusog (Lsp)
438 | Wisumsuanuuandvesnnayszauanudiyvelateding lnadens 80
14
439 | daduladesuunaiuszdunsnm

AANUUNY DN DUV DD

80




ANIUYNN
a v
MN 1584 Hwium
o
n
1.1 NIOULUINA 4
2.1 Fuaraonssy 1l e iy
v
2.2 FMVUNANTTUNITTOVBIRYS 1N 18
v
28 nszuIumsaaaulede 23






