1 v
Jasaaulseannienisaainfiiansnananisinaulalaanda

LLN‘uLVI@iTNW@’]Naﬂ"ZI’ﬂx‘iﬁﬂﬁ@ﬂﬁiﬂﬁ’]ﬁ/ﬂ?uﬂizLVIﬁTTVIf:I
Market validation factors affecting intention to purchase behavior of

thermoplastic for hand splint fabrication of occupational therapists in Thailand

9N NBIYNRU', Fin LaaeRn?, SHGIE 1SANSALATYS WAL ANANH ﬁuq’%uw%“
Surachart Thongchoomsin1, Supatta Chueychamz, Rommanee Roquovastera‘7’
and Komsak Sinsurin®
Magien1eNIWLNTR HnAngnauNing
230 e AT UAT LTI IHANEN A ARTNNSLAREU NS HANENdENfing
"Faculty of Physical Therapy, Mahidol University, Thailand

25Research & Innovation Center of Human Movement Sciences, Mahidol University, Thailand

Corresponding Author, E-mail: “komsak.sin@mahidol.edu

Received April 21, 2024; Revised May 11, 2024; Accepted June 4, 2024

unAnta

n19idedddnguszaenie 1) d1599ngANnTann199 aunmas lunanaAnaosin
Aangastinialulsunalng uay 2) d199979888HLSTENN NIRRT SHARBNITIRDN T DAY
wasunarafnaesinfanssudninlulsamalne UuuunnsiTeulunisidouuunisdise
ingantuntafinen Taun dnAsnssudntpfidnisdsdaunuaslanatainiulszmalng s
63 AU T@ﬂ?%l,mumumu@Lﬁﬂm@ﬁﬂﬁﬂum‘%mﬁﬁumﬁLﬁuﬂym;j@ mﬂﬁ?uﬁt,mﬂ:ﬁﬂymj@ﬁqmﬁ@]
Bawagon Tasniamansasay AR wazanaliBauNInsgIL HANTTATENLN

1. wnfengsaininauig ayaideatungAnssunistausmaslunanafin fine (Uil
s ianUszanadunisdsdaninnan 40,000 umaet (sesaz 28.57) fd1uaun1adad auny
WA NAIERN d1an 1-5 wHnmedl (SaBAY 44.44) LaZIIANFBUNINDS TN RNIUIANIM ST
2l 4,500-5,000 LmAauAY (30882 26.98) Benlsfiny snAanssainiamamdsiiusumesTy

Wﬂqﬂﬁﬂﬁ‘i’]ﬁ’m@ﬁuﬁ'}\‘l 3,000-3,500 U’]VIG%@LLP:I‘H (‘;ﬂﬁ@t 22.22)



Journal of Educational Innovation and Research Vol. 9 No. 1 January - March 2025 | 403

2. MadugansramunisaanfiinanenisidendouumesTunaiaintusziunindign
Aevaduaiundndiom (run Waaen15len (AR 4.56) uazingannnWIasian (ANinds
4.52)

msfneniiagdlninAanssniniafsuUszinnuazdmanlunnsdsdaunumas liwanafin
AauENIURY Uenanfl Yaqiuisianisdedesiingenanaaiianandsly dedunnadenda s
waslunanain dnAsnssnininazdilifaladendndamdudn Tnawnizaansdshinenis

iUl muaznmn nansdan

L

o 9 ! i a o ! o ) o <
ATNTIA EY: WN HL‘VlﬂiTNW@’Tﬂ@ﬂ; 199 HNIUUTLANINNITANTA; Qﬂ@lﬂ"l‘iﬁﬁ ‘l.l?]qﬂﬂim MTH;

HNAanssNUUe

Abstract

The object of this study was to: 1) explore the consumption behavior of thermoplastic sheets
among occupational therapists in Thailand and 2) explore the marketing mix factors influencing the
purchase decision of thermoplastic sheets among occupational therapists in Thailand. The study design
was survey research. The participants in this study were 63 occupational therapists who have purchased
thermoplastic sheets in Thailand. Data was collected using an electronic questionnaire. The data was
analyzed using descriptive statistics represented by percentages, means, and standard deviations. The
results found that:

1. The occupational therapists gave the majorities of consumption behavior of thermoplastic
sheets that the departments have a budget to buy the thermoplastic sheets more than 40,000 baht a
year (28.57%), the order number of thermoplastic sheets were 1-5 sheets per year (44.44%), and the
purchase price of a standardized thermoplastic sheet is between 4,500 and 5,000 baht per sheet
(26.98%). However, the occupational therapists expect the price of thermoplastic sheets to be between
3,000-3,500 baht per sheet (22.22%).

2. The marketing mix factors that had the greatest influence on the purchase of thermoplastic
sheets were product factors in the topic of usability (Mean = 4.56), material quality (Mean = 4.52).

This study concluded that the occupational therapists have small budgets and number of

purchasing thermoplastic sheets. The current purchase or import prices are higher than expected prices.
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When purchasing thermoplastic sheets, the occupational therapists primarily consider the product

factors, especially usability and material quality.

Keywords: Thermoplastic Sheet; Marketing Mix Factors; Splint Materials; Occupational Therapists
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