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Abstract

This article aims to study the knowledge gained from customers, the characteristics,
capabilities and innovations of accounting workers in SMEs, and to study the knowledge gained
from customers in terms of the characteristics, capabilities and innovations of accounting workers
in SMEs. This research is a quantitative study using a questionnaire as a tool to collect data from
a group of SME entrepreneurs in Bangkok from a sample of 400 people using a simple random
sampling method. The hypothesis was tested by analyzing the data using percentages,
frequencies, means, standard deviations and structural equation models.

The results of the study found that knowledge gained from customers has a direct
influence on the application of knowledge, the characteristics and capabilities of accounting
workers have a direct influence on the application of knowledge, innovation has a direct influence
on the application of knowledge, and the application of knowledge has a direct influence on the
innovation capabilities of accounting workers. The results of the hypothesis testing found that
knowledge gained from customers has no influence on the application of knowledge, with a path
coefficient of .16 and a t-stat of 1.739. The characteristics and capabilities of accounting workers
have an influence on the application of knowledge, with a path coefficient of .60 and a t-stat of
3.489. Innovation has an influence on the application of knowledge. The path coefficient = .71
and t-stat = 3.489, and the application of knowledge to benefit has an influence on the innovation
capability of accounting workers with the path coefficient = .68 and t-stat = 7.939.

Keywords: Management Model; Accounting Labor; Small and Medium Enterprises
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(multivariate analysis) N9 LATIERA T WUUANNITLASIFG (SEM) H1910N19NUNIUITIUNTTH
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ﬁyﬁu@mﬂuﬁ’ﬁ UAZAITHATHITNYDINHNGTH 3.81 34 NN 4
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ANARESIN 3.96 38 NN
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= 3.96, éqz&qmﬁmmummgm _ 38) flafiansssniiusnae wudqﬂéuﬁmﬁ'wﬁﬁmwﬁmﬁu
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Aawuil 3 N1sALAsIEasALlsEnauLBeEugl (Confirmation Factor Analysis %58 CFA)

IuATeR lnnAIATnz CFA Taalain o tunnasfiansanansauuunisda (Measurement
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[ %

Had1AYnINaiAnInna1 0.05(p > 0.05) AARAINHEBAARBINANNAWBITNNUEHNINN21 0.90
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Fnsudaulsiudanuunisdaiuidacnuundede (Reliability) TngRarssnlnainatanuid adu
Tag598 (Composite Reliability 158 CR) AifiAnsiaws 0.70 Tulduazatmiuiiies 9tsznaunas

(1) AN BIRTIB TN ( Convergent Validity) RA915419IN AN Average Variance Extracted (AVE)

]
=

AfiAndaum 0.50 Ul way (2) ANNTENATIBIULANAIY (Discriminant Validity) Re91541910A7

1
=

Maximum Shared Variance (MSV) Wa ¥ Average Shared Variance (ASV) 71 ﬂlfmy@ﬂﬂ'zl’] AVE
(Hair et dl., 2010) NUAMANAMNEDIHLAZATANTIENTBIFAULUNTTA I 3T

mauit 4 ﬂ’]‘z‘?zmi’lzv;ﬁ’;LLUUNNﬂ’]‘JTﬂNﬂ;'N (Structural Equation Model %58 SEM)

HANTTALATIZAFILLLANNNTIASIEIN (Structurdl Equation Model) Fomdfiunn snEnaniw
nggﬁfﬁmﬂqﬂﬁﬂ (Customer Co-Creation’s Knowledge) 5flummmmﬁﬂ°ﬂmwﬁfmm (Employee
Competency) LAZATHWTRNTTH (Innovative Capability ﬁﬁ&im;’mﬂ’@é’ﬂﬂﬁﬂﬁzqﬂm{ﬂmwﬁﬁLﬁm
tazlam (Knowledge Utlization) fiaansanaaninannaniureyadelszdnsmuidanulaluaziy
N5UANSUNNTERAININUT NR1IAAAT Chi Square/df =1.913 ﬁﬂﬁ:@“’uﬁ’mfﬂﬁmmmﬁ@
(P-value)=0.148 AIAITHARIALAR BHNINTFIH (RMSEA)=0.048UALA CFI=0.999 G 9 aLiuan
H1M57% uanea1gdunuaesliinadninadacinnanndndureyaidelszdng Asnand 2
WRTANTIT 2

1 1 o ~ L4 o Aa _a o
AN 2 AFBHAIHNANNAWANIZANTINATTIATIZALLL SEM TN@IQLLUU@]’]Nﬂ‘jﬂULLu‘JﬂﬂQ@EI

pndl Aiila ANNINTEIN a9Be
Chi Square /df 1.913 <= 3.00 Kline. (2005) & Ullman.
<= 5.00 (2014)
RMSEA 0.048 < 0.08 Browne et al., (1993)
P Value 0.148 > 0.05 -

CFI 0.999 > 0.93 Byrne. (1994)
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URZATHATTHAINITOATHIIANTINITUAINITEYT (Competency)

Customer Co- Employee Innovative Knowledge
Dependent
Relation Creation’s Competency  Capability Utilization
Variables
Knowledge (KN) (EC) (IN) (ULT)
Knowledge  Direct Effect 162 714 .602 -
Utilization Indirect Effect - - - -
(ULT) Total Effect 162 714 .602 -
Competency Direct Effect - - - .655
(COMP) Indirect Effect 107 469 410 -
Total Effect 107 469 410 .655

AEUN 5 NANITILATIENANNAFINNITIAY

o/ a 4 ! aan o/ o/ i ! o/ a
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H1 mmgﬁfm@’mgﬂm (Customer Co-Creation’s Knowledge)
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ANNFFIUN15I9Y (Hypothesis) Coef. AgUNR
H2 AMANTALAZAIINEIN1T0289NHN9IW (Employee  0.60° HANTL
Competency) SanEwananiguazena A MiAn
UszTomm (Knowledge Utilization)
H3  w3mn39u (Innovative Capdbility) ABvENanBnS 0.71 HANTL
ﬂ‘izgﬂ@ﬁ%ﬂ’ms\lﬁﬁlﬁﬂﬂiﬂﬂiﬂi (Knowledge Utilization)
He nasUszenelsaanng i aUszlood (Knowledge — 0.68° 2DNFY

Aa

Utilization) § NENRADATHATHITOATHHTANTTHITHATY

1753 (Competency)

= o o/ o

NNIBILAR @ * mmuuﬂmﬁiymmﬁﬁﬁ 0.05

IINATFNT 4 NANITNATRBUTHNAFIHAHTORTUNA AR

AUNAZIT 1 NANSNARBLANNFAFIN WU AINT[A9INgNAT (Customer Co-Creation’s
Knowledge) TufanswanansUazanalsaanug wifiadszlami (Knowledge Utiization) Tnafian
FaERVBLEINONITD 0.16 THaTAUANENNAFIN 04 seAUTadAA 0.05 agUanlueensy
AHNFIIU

ANNAZIUA 2 NANIINARDURNNAFIH WU AN ALAZAINAIHNITOTDINIT NI
(Employee Competency) ﬁ@w%wmﬁiﬂmimzﬂﬂﬁ?%m’mﬁﬁﬁmmﬂwﬁ (Knowledge Utilization) Tas
AAndnazANS ANl 0.60 STURYMAMNANNAT 04 sTALEdART 0.05 AgUantan3y
AHNFIIU

ﬂuuﬁd’gmﬁ' 3 NANITNARBUNNHATIN WU WIHNT5H (Innovative Capability) fiEnEnane
mauszgnalEaans Andazlams (Knowledge Utilization) Tnsifianduilsz@nd iauniomaiy 0.71
ARG MATHENNAZIY 04 ST ATYT 0.05 agUan sanFuaHNAgIY

AUNAGINA 4 NANITIARBLTNNAZIU WUA1 N1TUsTENA 1T AINg LA AUsz e
(Knowledge Utilization) ﬁﬁw%wmi@mwmmiﬂcﬁyfmui’mﬂﬁmmhymﬁiﬁ (Competency) Tneiian
FHUTZANT LEUN1INATL 68 aTUANANENEATI o sz UTad1 A7 0.005 a91a1 sansy

ANNFT
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