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Factors Influencing Intention to Use Digital Signature System for Agreement

Signing Among Individuals
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Abtract

This study aims to examine factors influencing behavioral intention to use digital signature system for
agreement signing among individuals by apply the Unified Theory of Acceptance and Use of Technology
(UTAUT), Trust and Perceived Risk as a conceptual framework for this research. This research is quantitative
research; data were collected via online questionnaire from 163 samples who have an experience of using an
electronic signature and basic knowledge of digital signature. Collected data were analyzed by SPSS. The
result reveals that effort expectation, performance expectation, social influence, price value and trust affect
behavioral intention to use digital signature system for agreement signing. The study result also confirms that
greater level of trust of service provider influence lower perception of risk. From the results, service provider
will be able to use it to improve system and service. Moreover, this will be beneficial for government agencies

to educate and promote the use of digital signature.

Keywords: Digital Signature; Electronic Signature; Digital Signature System; Unified Theory of Acceptance

and Use of Technology
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aNTwan1dsIau (Social Influence: Sl)
(% of Variance = 4.813, Cronbach’s Alpha = 0.788)
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mi%'uj’mwmﬁ'm (Perceived Risk: PR)
(% of Variance = 8.831, Cronbach’s Alpha = 0.827)

YINWAAIITTLURIAN Uﬁa%aaﬁﬁaﬁiamaﬁﬁagamum"’n:

PR3 212 1.124 0.848

I nad audag

auadlalunsliuimyruuasimeilaTadivialumsswusyan (Behavioral Intention: BI)
(% of Variance = 3.377, Cronbach’s Alpha = 0.719)

YumamyainazltusnsszuuaIan st atafanaluny
BI1 aamué’zytymmum‘smmulugﬂmeﬁu (NITAE %30 4.39 0.744 0.762

& a« a & o
aufudianniafinanabl)

VWb BNZlTUSA TS UURIN o H o TaRIN A NI Tad
BI2 mué’tgzywLmumsaamulugﬂtmmﬁu (NITAE %30 4.26 0.823 0.811

auifudiannsainana b)

BI3 | riudanuaslaazidantusmyrzuuauiiaTadananin 4.12 0.823 0.826
ﬁ'lu@‘l”aammué‘agrg%mun’naamulugﬂLLuuLﬁaJ

A & a & A & A
(32 wiaansLdudiannsafingna i) melu 3 1dau

. &
ADINMNY

> I3 1 (> 1
5.3 aﬂ‘isl'mg‘n'l\‘l‘lligﬁ'lﬂiﬁ'la@liﬂaﬁﬂ@‘N(ﬂ')i’)ﬂ']\‘i
' [ 1 & o = 6 ¥ A A aw a foqz' %3 ' s '
ngumaiadugfiiasidszaunisninsldnumeiieTediinniafindnivua (Sauaz100) launguediaing
saulnaiuiwands (Savaz 65) T2y NAoUULLRIUMNNINTARA fa 21-30 T (Fawaz 37) szAUMIAN
vasnguaradsdulngedluszauliygyiainiafivumin (Faoaz 57) uazlanuinisldnuaoiade

dlanniefindednsdauarfiadas 1 a31 unfiga (Souaz 34)

5.4 NINAFDUANNAZ BNV

5.4.1 BNBNANWAVAIANNAANTILRAMNNEN BN NADANMNAITD1Ha I NHANIFAGUFAT IS
Franuaaniiluanunsoudsninaiisuindannuaslalunisldauwin lasandrdulszantaning
WYiNAL 0.339, p = <0.001 %?aﬁﬁsﬁwﬁ@ﬁs:ﬁu D <0.001 FegaaAFaINLITWITLVDY Pinto et al. (2022) Ainsn?

Aa a o &

Fanuananisluanuneiouidntnadaanuaslalunslinuarsetedifnnsefindadrsdvadrany

]
'

A

naafa mmmwi’ﬂummwmmwﬁﬂﬁgﬁlmmwé’mu@,’fl,"ﬁmmzuuaamﬂﬁa"naﬁﬁﬁaslumsaamuﬁngnp
5.4.2 Bn3Nan9asevasanuaIanisInlssansnnaaanualalFmw snuansadfuaadliisiu
Fanuemenialudssans il snswaisuandannuaslalunslsom asandndullse ansanswarinm
0.132, p = <0.15 %?aﬁﬁfﬂéﬂﬁ'ﬁyﬁs:ﬁu p <0.05 FIgaANSBINLIUITHVEI Akinnuwesi et al. (2022) find1H
anuaanisludszannwaasnalulaifnadaanuailaldinaluwlad ulﬂﬂaﬁuﬁﬁa:ﬂ%’mﬁ%’umﬂiﬂaﬁ"l,mj
9 fazgelwdszinsnmlunisraulugaslaie-1e 1w uazdigaandasnuuisuas Laaver (2021) 71
ﬂa'ndwgﬁlﬂﬁmumUL%%ﬁ%ﬂ”ﬂlumiaamuwuhmﬂ“ﬁ’mumﬂLsﬁuﬁ%ﬁaﬁﬁixiwﬂumiﬁwmmmmmm

nanfe anumanisludsanimwsinadaanuaslalumslinuzuussaslioadivialumsswiugyan



MIENTTTVUENITFUINAGIUTIND (JISB) D1 10 Ufl 2-3 160U Wosay - SWINAN 2567 i 104

5.4.3 BN3NaN19AsVaIFISMIBANNEzaInTwIsIFImAaaNallFIw nHaNIFAALEad
Tiiuindssrmsanuszainlumsldudsninadouandannusilalunsldom lesanddudszans
ANBWALYINNL0.005, p = <0.927 %?avlajﬁﬁfﬁﬁmumﬁim"u p <0.05 G¢liimanndaanUNUITHUEI Akinnuwesi et
al. (2022) W&z Santosa et al. (2022) ‘ﬁ'wudwﬁaﬁbﬁmﬁ'qéwmﬂmmaf:@'m‘lumﬂ"ﬁmmﬂuﬁmﬁ'ﬂﬁwa”miunws
swrpanuazaInuiguilnaludigu i mistuagumanaiiauszmsinguilaalunsldinalulad
muﬁﬁ?’mﬁmuhmjmﬁ@ammuaaumud’;uslmgag_uisl,wﬁ'mmﬂq 21-30 I ($owaz 37) uae 31-40 I (Fouaz 36)
'mmina%mﬂ"L@T’hﬂajuﬂwﬁ'sqmuqftﬁmmﬁmmﬁ'umaiuiaﬁagJJ'LLa"J ﬁaleiLﬁuﬁammﬁm@madﬁlaé’mmmm
graanlumslauanniin Gsgenndadnuuisuuas Boonsiitomachai and Pitchayadejanant (2019) iWu3n
ﬁaa"wmmmua:mn’[umﬂ‘fmuvl,ajmNa@iamwmﬁﬂamﬂﬁmmaamjwﬂuwmm

5.4.4 BNANANIATIVDIDNENANAIANAD AN 1915919 InHamMIaAauaaslwiFiuinannans
Faaudantnaitsuandannuaslalunsldam asanddulszansanswarinnu 0.153, p = <0.002 384
ﬁﬁﬁﬂﬂ”ﬁgﬁizﬁu D <0.05 FIFOANSBINLINWITLUDY Santosa et al. (2022) ﬁn&h’nfﬂﬂﬁﬂﬁaslmumjué”wﬁa
(Subjective Norm) 17w A38UA37 1AL t;é'lﬁﬁ'lﬂ?nmdaNa@iaaawuﬁamaa@uﬁnﬂlun'ﬁ%‘umﬂiuiaﬁmw ms
Lmﬁagaluﬁiaaﬂiﬂwﬁmaommﬁa%‘aﬁ%ﬁ‘aﬁﬁﬂ%waasi’mmn@iamwmzﬂaL"anqanﬁmmzmﬂaﬁmﬁﬁa‘fjia
A318 na1fa ANTWANIFIAY LT YAREIATYTOUA wazanlussnusonadannuashalumslfiuszouag
aoiloTofsna [uLABINLUITEU0Y Al-Saedi et al. (2020) LIINATUNIFIANLAZANNAALFUDDINOUR

P |

mmywmlm‘%manLLa:ﬁﬁ‘ﬂ%wmiawqﬁﬂ'ﬁuﬂmmﬁﬂﬂum'ﬂ*ﬁmu‘i:uu

5.4.5 dNDNANI mwaaLLiaga‘laﬁ'ﬂumwmaﬂLwamiamwéiﬂa‘lﬁmu PMNNANIFD AURAILALAR
dwLLidgdlﬁ]éﬁumwLwﬁmwﬁuﬁﬁ'ﬂ%waL‘Tmmﬂ@iamwmﬁlﬂumﬂ*ﬁmu Hasanengulszansansnamnny
0.045, p = <0.357 %%aiﬂﬁﬁﬂéﬂﬁ'ﬁyﬁixﬁu p <0.05 GslaiganndaanLuisuuad Pinto et al. (2022) AWLIN
ngﬂaﬁmmmL‘wﬁcﬂLwﬁuﬁwaﬂs:‘numdmaLLa:mué”amiaﬂ's’méigdlﬂumﬂfmﬂﬁa%a&ﬁﬂmaﬁﬂﬁﬁiﬁ%’u
MM35U589lUNITRIMINLENENT ITNITBRNUI A awhm?fmjau“ﬂ”aﬁ']muﬁaa‘i’s@i’ml,l,iagalaﬁmmm
iwawautaanitasuau 9 sdﬁaﬁmmﬁlﬂagﬁ 3.96 4.23 LaZ 3.91 ANE1AU %\1a%mﬂ"l,@i”'j'lgmammuaaunm
Vl,li%'ug”ﬁdm']mwﬁmwﬁuﬁﬁ@iai:uuaamaﬁa%aaﬁﬁh G199 fnannnnIfisruuasansiod eaaviad
gﬂLLUuvl,aivl,@TLL@m@hamm:mm%amiaamﬂﬁa%aSLﬁnmaﬁne?w%"lﬂﬁuhi"[ﬁﬁﬂﬁﬁammiﬁnL‘wﬁmwﬁu
dwdundeldsulszaumanilng 9 awilidonadennunilalumslduszuy wazsanasasivuisoaas
Gupta and Arora (2020) Laz Oliveira et al. (2016) ‘ﬁlﬂa'nﬂwLLid@jﬂfﬂéﬁumwLw§mw§uvl,ajﬁawmiamm@ma
lunslgawmalulad

5.4.6 Sﬂ%wamamwaaga@i’mm’miam’nmiﬂa‘l%’a’m nnuansaiduaasliiiuityadrnand

a

a a ' & 0% A Pt a A a " w A Ao o @
E]‘Y]ﬁWRL“U\TU'Jﬂ@Iﬂﬂ?ﬁN@lGl’ﬂl%ﬂ'ﬁl"ﬁdﬁu Ha9aNARUUIEANTANTWALYINNY 0.247, p = <0.001 BIdNBLTIATY

'
A

320U p <0.001 FIFEAARDINUIMUITL VY Santosa et al. (2022) ﬁlﬂfcinﬁhgamswmLﬂuwaﬂsﬂmﬁﬁ
;ju’%lm"[@‘f%’ulummxﬁiﬁmm%ua%ﬁmﬂ%wLﬁwﬁ'uﬁunumdmsﬁuﬁ'mwa@iamm@fﬂﬂuﬂ']ﬂf\am Aa e
dwams'}mLﬂuﬁaﬁ'u‘ﬁ'daNa@iaﬂ'nMfﬂﬂumﬂfmmzuummﬂﬁa%aﬁﬁﬁa FOAARBINUITUITLVDY
Venkatesh et al. (2012) finsaidszdundasmnaianuidyuazlaiuanuauladufiaslunmssenivua:
Ufisswianysuinalulad

5.4.7 n3wansasszasanuineledannuaslaldom nnuamssdausasliimininanylinded
snswaanandaanuaslalunslom desnndudssinsansuawiiy 0.041, p = <0.001 windnudan
5260 p <0.001 FIFOANSGBINLINUITH Yang et al. (2021) ﬁWU’i’]ﬂ’]‘S‘}'Ué'ﬂ’JWSJVL"J‘/’JNFL%LLEI:ﬂ’J’]SJL%PJ&J&%
fanaathandsanuailanezlfiuazmslsasvesusmssiinnsefing nande Lﬁ'aaﬂfmmﬁﬂmmvﬁmﬂﬂg



MITNTTTVUENTFUNAGIUTIND (JISB) TN 10 AU 2-3 1oou WasnA - FUNAN 2567 I 105

TwuSmsdisnnsefindezdinaifouanlumsldmnussuussmefataddna iwuionumuistues Mou et al.
(2017) ﬁﬂﬁmdﬂmmvﬁmﬂa@ia;ﬂﬁu’%mﬁﬁﬂmaﬁﬂﬁﬁmméﬂﬁ'{gua:dwa@iamme‘igﬂﬂumﬂ‘ﬁmu

5.4.8 Eﬂ%wamomiwaoms%'uim’mLﬁlﬂ\wiam'lm%’la’l%a'm mﬂNa‘maaﬁﬁuam‘lﬁﬁudwmﬁuj
anudslaninadeaudannuaslalunsldam tlesandsulszinsantwaminny -0.001, p = <0.984
ﬁavlajﬁﬁfmﬁﬁﬁzyﬁszﬁ'u p <0.05 G9lsizaansasnuNuIsuues Abramova and Bohme (2016) mﬁ'ujﬂ'nm?}m
dnansznuidtesdnluduaudoanuaslalunslsom Nmnmm‘iﬁ'ﬂfrwmwjﬂa‘uuuuaaumumulmy'
Lﬂumjmumg 21— 30 1 (Fawaz 37) UAZNENADIE 31 — 40 I (Sevas 36) ﬁaa;ﬂu‘*ﬁ’mmq"uaqmjuﬂummm
(33981 23 — 43 ) 5ﬂﬁza°ﬂ”aﬁ’1mu°uaaﬂaﬁ'ﬂﬁmmﬁufmmL?fmﬁmLLuumLaﬁlﬂ@iauﬁ’m‘ﬁayj"ﬁ' 2.31 2.04
W8T 2.12 AUENGL DIFOAAREINUNANISISBVa Dhanapal et al. (2015) ﬁﬁuwuhmjuLammﬁmﬁuimm
L?}magﬂmzﬁmmaLﬂudaulwmﬁaLﬂum@ﬂﬁn'ﬁ%‘uqﬁi’mmL?}mvl,w'mnwaﬁ'a:a'aNa@iaﬂmm{ﬂﬂumﬂﬁmu

5.4.9 Eﬂ%wa‘nwmiwaoﬂ'a’mvl’qf's'm‘laGiams%’ué’m’nmﬁlm MANANWRDALFAILALAUI a7
"L'é”’s'mlaﬁﬁﬂ%wm%mu@ian'ls%’uq%fm'lm?}m \asananaulseAnSaninawinniy -0.305, p = <0.001 #3ad
ﬁﬁﬁ’lﬁtﬂvﬁi:@m p <0.001 GIFOAARDINUINUITBVBS Slade et al. (2015) Ansnitenulinslesusatiusa
mﬁ‘u;?mmLﬁmvl,@“l,m:ﬁuﬁga Lﬁaaa'mm'm"lrh'mlammm%j’aUIﬁ;ﬂ%ﬂ%ﬂﬁﬁﬂ“ﬁﬂwhumwvlliLuLuaw%a

AMNAANNIIBLNYINUNAANT Le NaIfe mmvl,'f'mh@iaQ’Lfn?mid\iNﬂIﬁﬂﬁﬁUjﬂﬁWLﬁﬂW aa;ﬂ’l*‘ﬁmua@ad

@13NN 2 NANTITLAINFNNATIUVBIIINIY

GlatT] ANNAZIN HANINAFDY
ANNANARII I UAMUNNBNURINALTILINGaANNAI Ll TITUS N TIzuL .

H1 4 . RULAWY
asaedaBadinalunasmusy !
AnuaaridlulszInSnwsinaBiuindannuaslalunsltusnsszuy .

H2 A . RULAWY
asaedaBadinalunaswmusy !
fesrmsanurzaInlumMslTusINaLIILINAanNaAI .

H3 Taaiuayu

lumislduimsszuuasanaiiaTaddnalumsaswagwgn

ANDIWAVIFIANFINALTILINGDANNAI LR NS ITUS IS LURIa sl aTa 3
H4 e . GBI
AIND UM INIWINFY LN

LLiagﬂw‘T’mmmmﬁ@Lwﬁuda NALTIUINAaANNad el TusNNIIT UL

H5 e . Tiavuayu
aIaedatadivialumIssmusy N
yadmeduaiuandaanuaslalunslduiniszoy .

H6 e . G
aIa8datadivialumIssmusY N
A Hnslassnadiuandaanuaslalumslgusnnsssuy 5

H7 A . RULAWY
AL aTaRINA lNIRINFL QN :
mMysuianudsssinaBiaudanuatlalumslduimszusasmoiiate .

H8 oo . Tavuaun
AINALUNIBINFTY YN :
anulihshsnadaudanaivianuiedunslduinzuuaianoia .

H9 GUSIEAAN

TafInalumIsswug N




NIV ITFUINAGIUTIND (JISB) D1 10 1Uf 2-3 160U WaBAaY - SWNAN 2567 i 106

6. agﬂwamﬁé’ UAZYDLABD IS

nuispillednmfasuiitTesefisinadannuaslalunmslsusmsszuuasansiadedsralunsaw
fyavesnguyanaraly Tumsfnsluadiildimaeinssensuuaznisldinalulad (Unified Theory of
Acceptance and Use of Technology: UTAUT) fidsznav'ludan 6 s anuenanisluanuwensna (Effort
Expectancy) 0218018 w 39132 En5n 1w (Performance Expectancy) 9814380270 azaanlun13ldan
(Facilitating Condition) 8nTwan14&ina (Social Influence) LLNﬂdlﬁ]ﬁ’luﬂ’J’meamwau (Hedonic Motivation)
Yaf131A" (Price Value) wsziintasaeuanalnele (Trust) LLazﬂaﬁ'ﬂﬂﬁ%’ujﬂmmﬁm (Perceived Risk)
mﬂizﬂqnﬁl,ﬁiaa%aﬂiauLLmﬁ@mﬁ{i'ﬁ Uy 8 93w

MEaMIANzRguan Bzl TInImaairaInguaetslunuItsswlngiduwandannni
LWATNE (FD88Z 65) I@]mhamqﬁmammuaaummmﬂﬁq@ fia 21-30 U (Fo8az 37) mjuﬁ"sasmdmimgﬁ
sraundnagluszaudiygieiniafiouri (Fauvaz 57) wazfianuiinsldnuasfiefediinnsefindatng
Basanfiadas 1 ﬂ%mﬂﬁ'q@ (30982 34)

mﬂwamsmiﬁﬂmﬂa%ﬂ‘ﬁ'ﬁawa@iammmgﬂﬂum‘ﬂ%ﬁmﬁ:uua\‘lmslﬁa%aaﬁw‘”aluﬂ'ﬁaauwé%ytgwaa
ﬂajuqﬂﬂaﬂ”'ﬂﬂ WU auaanIsluanunesny anNaandsludseiniain dntwaniigian uazau
sl ssnadennuaslalumsldnuszuuasansietedina Lm:mmvl,‘fmﬂﬁ]dawalﬁms%’ujmmlﬁlmaﬂm
Imﬁmmmwi’ﬂumiwmmuﬁﬁ’mﬁfﬂlum‘sﬁwa@iamwmfﬂaﬂumﬂ%:uumﬂﬁq@ J898d31A8 3w
MUYAA1IAN anwlinele Bndwanisssan uazanueanisludssininn audrau lwanefisesiuag
anuazaInlunslinu wsspladuanuiwiaman LLa:mﬁ’ufﬂmm?}yﬂajmNa@iaﬂmmfﬂﬂumﬂﬁmu
sruussmeiiadadsrialuminmaiiatedana

ﬁrmNamﬁL@m:ﬁmu"?ﬁ'ﬂwm'}mﬁuiﬂmaJL?}mvl,aidawa@’iaﬂ’nmf\ﬂ,ﬂumﬂ’ﬁowmzuuadmﬁﬁa%aﬁ%ﬁa
Lﬁaamﬂﬁau%ﬂmsmmué’zytywLLa:mﬂ%mumﬂIuIaﬁ@mﬁmwm?mﬁmww:m:mua:Lmﬂ@haﬂ”uaaﬂ"l,ﬂ
ma@”’?ﬁ'ﬁwaLauaLLu:SLﬁmiﬁﬁé"Uluamﬂ@ﬁﬂmﬂs:mmlaammLﬁimﬁlﬁmﬂj”aaﬁ'uwrsmmmﬁa%aﬁ%ﬁa
1B AnuLEEITRa Nl saasy mwmﬁm@ﬁm]’agamu@ﬁ AMALEABITIUNYANY UAZAMAEBITIUNITTN
(udn Lﬁaﬁﬂmmﬁ'uﬁm’mLﬁﬂdluﬁﬂuﬁﬂa 9 sanadannuaslalumslinuszuusimefiofedsialuns

MIWNFY YN

nﬁm'ngnm

4 a

é’lﬁfmmw"’wmqmimmo§L§ﬂmaﬁﬂ§. (2563). ETDA ﬂi:mﬂmmgmmﬂﬁa’ﬁamﬁﬂmaﬁna’? &N
mﬂfﬁ'mmzau ﬂ@LﬁlﬂdgiﬂiiNaa%vLﬂﬁ. ﬁuﬁu 26 @lﬂ’]ﬂ&l 2566, 31N
https://www.etda.or.th/th/newsevents/pr-news/Electronic-Signature-Guideline-News.aspx.

Abramova, S., & Bohme, R. (2016). Perceived benefit and risk as multidimensional determinants of bitcoin
use: A quantitative exploratory study. 1-20.

Akinnuwesi, B.A., Uzoka, F.M.E., Fashoto, S.G., Mbunge, E., Odumabo, A., Amusa, 0.0., Okpeku, M. and
Owolabi, O., 2022. A modified UTAUT model for the acceptance and use of digital technology for
tackling COVID-19. Sustainable Operations and Computers, 3, 118-135.

Al-Saedi, K., Al-Emran, M., Ramayah, T., & Abusham, E. (2020). Developing a general extended UTAUT
model for M-payment adoption. Technology in society, 62, 101293.



MITNTTZVUENITFUNAGIUTIND (JISB) TN 10 LN 2-3 1eou wasna - FUNAN 2567 I 107

Alalwan, A. A., Dwivedi, Y. K., & Rana, N. P. (2017). Factors influencing adoption of mobile banking by
Jordanian bank customers: Extending UTAUT2 with trust. International Journal of Information
Management, 37(3), 99-110.

Ali, M., Raza, S. A., Khamis, B., Puah, C. H., & Amin, H. (2021). How perceived risk, benefit and trust
determine user Fintech adoption: a new dimension for Islamic finance. foresight, 23(4), 403-420.

Al-Qeisi, K., Dennis, C., Alamanos, E., & Jayawardhena, C. (2014). Website design quality and usage
behavior: Unified Theory of Acceptance and Use of Technology. Journal of Business Research, 67(11),
2282-2290.

Ardiansyah, S., Hakim, A., Jannah, M., & Siregar, R. (2022). Legal Aspects Regarding the

Validity of Electronic Signatures (DIGITAL SIGNATURE) as Evidence of Electronic. Computational
Engineering, 10(7).

Aydin, S., Cam, H., & Alipour, N. (2018). Analyzing the factors affecting the use of digital signature system
with the technology acceptance model. Journal of Economics Bibliography, 5(4), 238-252.

Boonsiritomachai, W., & Pitchayadejanant, K. (2019). Determinants affecting mobile banking adoption by
generation Y based on the Unified Theory of Acceptance and Use of Technology Model modified by the
Technology Acceptance Model concept. Kasetsart Journal of Social Sciences, 40(2), 349-358.

Brown, S. A., & Venkatesh, V. (2005). Model of adoption of technology in households: A baseline model test
and extension incorporating household life cycle. MIS quarterly, 399-426.

Chen, S. C., Al-rawahna, A. S. M., & Hung, C. W. (2018). The barriers of e-government success: An
empirical study from Jordan. International Journal of Managing Public Sector Information and
Communication Technologies (IJMPICT) Vol, 9.

Chiu, Y.-P., Lo, S.-K., Hsieh, A.-Y., & Hwang, Y. (2019). Exploring why people spend more time shopping
online than in offline stores. Computers in Human Behavior, 95, 24-30.

Dhanapal, S., Vashu, D., & Subramaniam, T. (2015). Perceptions on the challenges of online purchasing: a
study from “baby boomers”, generation “X” and generation “Y” point of views. Contaduria y
administracion, 60, 107-132.

Dodds, W. B., Monroe, K. B., & Grewal, D. (1991). Effects of price, brand, and store information on buyers’
product evaluations. Journal of Marketing Research, 28(3), 307-319.

Faturahman, A., Santoso, N. P. L., Prihastiwi, W. Y., & Laksminingrum, B. A. A. (2022). SaaS Platform for
Blockchain Based E-Document Authentication applications. 2022 International Conference on Science
and Technology (ICOSTECH,).

Gupta, K., & Arora, N. (2020). Investigating consumer intention to accept mobile payment systems through
unified theory of acceptance model: An Indian perspective. South Asian Journal of Business
Studies, 9(1), 88-114.

Ho, J. C., Wu, C. G, Lee, C. S., & Pham, T. T. T. (2020). Factors affecting the behavioral intention to adopt
mobile banking: An international comparison. Technology in Society, 63, 101-360.

Kamaghe, J. S., Luhanga, E. T., & Kisangiri, M. (2020). The challenges of adopting M-learning assistive
technologies for visually impaired learners in higher learning institution in Tanzania. International Journal

of Emerging Technologies in Learning (Online), 15(1), 140.



MITNTTZVUENITFUNAGIUTIND (JISB) TN 10 AU 2-3 1eou WasnA - FUNAN 2567 Wi 108

Kaur, R., & Kaur, A. (2012). Digital Signature. 2012 International Conference on Computing Sciences, (pp.
295-301). IEEE.

Kesharwani, A., & Singh Bisht, S. (2012). The impact of trust and perceived risk on internet banking adoption
in India: An extension of technology acceptance model. Infernational journal of bank marketing, 30(4),
303-322.

Khan, S. M. H., Mustaffa, N. A., & Habib, M. (2021). Users Acceptance of Mobile Finance Service in
Bangladesh and the impact of COVID-19: Extended UTAUT2. AIUB Journal of Science and Engineering
(AJSE), 20(3), 87-96.

Laaveri, L. (2021). Consumer acceptance and usage of digital signature technologies [Unpublished
menuscript]. School of Business and Economics, Universiity of Jyvaskyla.

Mou, J., Shin, D. H., & Cohen, J. F. (2017). Trust and risk in consumer acceptance of e-services. Electronic
Commerce Research, 17(2), 255-288.

Oliveira, T., Thomas, M., Baptista, G., & Campos, F. (2016). Mobile payment: Understanding the
determinants of customer adoption and intention to recommend the technology. Computers in Human
Behavior, 61, 404-414.

Pavlou, P. A., & Gefen, D. (2004). Building effective online marketplaces with institution-based trust.
Information Systems Research, 15(1), 37-59.

Pinto, A. S., Abreu, A., Costa, E. & Paiva, J. (2022). Understanding the Adoption of Certified Electronic
Signature in Portugal. Instituto Superior de Contabilidade e Administragdo do Porto. 1-10.

Priyanka, Y., Sindhu, S., & Vani, T. (2012). Digital signature. International Journal of Engineering and
Management Sciences, 3(2), 115-118.

Santosa, A. A,, Prasetyo Y. T., Alamsjah, F., Redi, A. A. N. P., Gunawan, |., Putra A. R., Persada, S. F., &
Nadlifatin, R. (2022). How the COVID-19 Pandemic Affected the Sustainable Adoption of Digital
Signature: An Integrated Factors Analysis Model. Sustainability, 14(7), 4281.

Savié, J., & Pesterac, A. (2019). Antecedents of mobile banking: UTAUT model. The European journal of
applied economics, 16(1).

Setyowati, W., Rahardja, U., Aini, Q., Santoso, N. P. L., & Prihastiwi, W. Y. (2021). Design Financial
Accounting Using Blockchain Approach in Education. Media Riset Akuntansi, Auditing & Informasi, 21(2),
161-174.

Slade, E. L., Dwivedi, Y. K., Piercy, N. C., & Williams, M. D. (2015). Modeling consumers’ adoption intentions
of remote mobile payments in the United Kingdom: extending UTAUT with innovativeness, risk, and trust.
Psychology & Marketing, 32(8), 860-873.

Tarhini, A., EI-Masri, M., Ali, M., & Serrano, A. (2016). Extending the UTAUT model to understand the
customers’ acceptance and use of internet banking in Lebanon: A structural equation modeling
approach. Information Technology & People, 29(4), 830-849.

Titov, V., Shust, P., Dostov, V., Leonova, A., Krivoruchko, S., Lvova, N., Guzov, |., Vashchuk, A.,
Pokrovskaia, N., & Braginets, A. (2022). Digital Transformation of Signatures: Suggesting Functional
Symmetry Approach for Loan Agreements. Budapest International Research and Critics Institute (BIRCI-

Journal): Humanities and Social Sciences, 5(2).



MITNTTZVUENITFUNAGIUTIND (JISB) TN 10 AU 2-3 1eou WasnA - FUNAN 2567 I 109

Venkatesh, V., Morris, M. G., Davis, G. B., & Davis, F. D. (2003). User acceptance of information technology:
Toward a unified view. MIS quarterly, 425-478.

Venkatesh, V., Thong, J. Y., & Xu, X. (2012). Consumer acceptance and use of Information technology:
extending the unified theory of acceptance and use of technology. MIS quarterly, 157-178.

Xie, J., Ye, L., Huang, W., & Ye, M. (2021). Understanding FinTech platform adoption: impacts of perceived
value and perceived risk. Journal of Theoretical and Applied Electronic Commerce Research, 16(5), 1893-
1911.

Yang, M., Jiang, J., Kiang, M., & Yuan, F. (2022). Re-examining the impact of multidimensional trust on
patients’ online medical consultation service continuance decision. Information Systems Frontiers, 1-25.

Zhang, L., Shan, L., & Wang, J. (2012). Summary of digital signature. In Advances in Control and
Communication (pp. 115-120). Springer Berlin Heidelberg.



	Cover JISB 2024_Vol.10 No.02-03 May-Dec
	Jisb2567Vol10No2-3
	Cover JISB 2024_Vol.10 No.02-03 May-Dec
	Jisb2567Vol10No2-3




