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Abstract

The objectives of the research were: 1) to analyze the components of decision
making to choose to develop a banana wine product and 2) to study the factors influencing
the decision to choose to develop a banana wine product in Khlong Niyom Yatra
Subdistrict, Bang Bo District, Samut Prakan Province. To use the data for analysis and
planning to increase sales as a guideline for entrepreneurs' marketing re-strategies. This
study is a quantitative research using a survey research method. Descriptive statistics were
used to analyze the data including, mean, percentage, and standard deviation, whereas
inferential statistics were factor analysis and multiple regression analysis. Results: The
research revealed that 4 factors of the marketing mix affecting the decision to develop a
banana wine product: 1) product and price factors, 2) marketing promotion and advertising
factors, 3) distribution channels and information presenter and 4) personnel and sales service
factors. Conclusion: Product and price factors give importance to wine products that
transform products to suit community tastes. Distribution channel In terms of marketing
promotion and advertising, emphasis is placed on advertising distribution channels, both
online and offline. And in terms of personnel and sales services, emphasis is placed on

having products with a good reputation and good image.

Keywords: factor analysis, product development, banana wine, khlong niyom yatra subdistrict
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4. Market promotion factor

5. People factor

Figure 1 Decisions to develop banana wine products.
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A8vilaindaeurdn Sonsanit & Ruangmu (2018)

Blend bananas thoroughly. Crush the tamarind and mix it in. Boil with water until almost boiling.
Spoon out all the residue and foam using a sieve. Filter with some white cloth.

Scoop out the chrysanthemum flowers.

v

Blend bananas thoroughly. Crush the tamarind and mix it in. Boil with water until almost boiling.

Spoon out all the residue and foam using a sieve. Filter with some white cloth. Scoop out the

chrysanthemum flowers.

v

Bring banana juice to a boil. Add 4 kg of granulated sugar and wait for the sugar to dissolve.

Filter with some white cloth. Leave to cool. Packaged in a 20 liter water tank.

v

Take about 1 liter of banana juice, warm it up a little, add yeast to make it fluffy. Pour in the juice.

Close the mouth of the bottle with 2 layers of cheesecloth, tie with a rubber band, leave in a cool

place for 7 days, filter until clear, then ferment for another 14 days.

v

Discard the sediment. Warm enough to sterilize at 60 degrees Celsius for 15 minutes.

v

Fill in gallons 20 liter and put them in the refrigerator. Then pour out the clear portion and keep it

every 2 days. Transfer the sediment about 5 times. Then store it in the refrigerator.

Figure 2 Production process diagram.
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Table 1 Descriptive statistics of mean and standard deviation.

Independent variable Mean SD
1. Product factor 4.34 0.431
X1.1 4.35 0.580
X1.2 4.20 0.687
X1.3 4.40 0.591
X1.4 4.35 0.662
X1.5 4.35 0.580
X1.6 4.35 0.580
X1.7 4.40 0.591
X1.8 4.30 0.723
2. Price factor 4.37 0.528
X2.1 4.45 0.749
X2.2 4.30 0.648
X2.3 4.40 0.591
X2.4 4.35 0.736
3. Place factor 4.36 0.565
X3.1 4.45 0.749
X3.2 4.30 0.723
X3.3 4.45 0.677
X3.4 4.50 0.816
X3.5 4.25 0.707
X3.6 4.20 0.758
X3.7 4.35 0.580
4. Market promotion factor 4.44 0.466
Xa.1 4.50 0.599
Xa.2 4.55 0.504
Xa.3 4.40 0.672
Xa.4 4.30 0.723
5. People factor 4.43 0.505
X5.1 4.40 0.672
x5.2 4.45 0.597
x5.3 4.50 0.751
X5.4 4.40 0.744
X5.5 4.35 0.662
X5.6 4.50 0.679

Dependent variable Mean SD
Decisions to Develop Banana Wine Products 4.389 0.403
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v
I o o I3

AdmneIAUTENaU (factor loading) aasiusluladenaslitasnin 0.5 Feduusunazea

Aodlaiilen factor loading gelnaidusiuludadey

Table 2 Factor Analysis and Total Variance Explained.

Total Variance Explained
Initial Eigenvalues Extraction Sum of Squared Rotation Sum of Squared
Loading Loading
Total % of Cumulative Total % of Cumulative Total % of Cumulative
Variance % Variance % Variance %
1 5.088 39.010 39.010 5.088 39.010 39.010 2.196 16.808 16.808
2 1.898 14.550 53.559 1.898 14.550 53.559 1.755 13.456 30.264
3 1.206 9.248 62.808 1.206 9.248 62.808 1.551 11.893 42.156
4 0.868 6.657 69.465 0.868 6.657 69.465 1.655 12.692 54.848
5 0.840 6.442 75.906 0.840 6.442 75.906 1.340 10.273 65.120
6 0.718 5.505 81.411 0.718 5.505 81.411 1.666 12.775 77.895
7 0.531 4.073 85.485 0.531 4.073 85.485 0.990 7.589 85.485

Remark Extraction method: Principal component analysis
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TalvinuAnAnudeanisteld (X3.5), iamﬁ‘umbﬂﬁm@mmwnﬂmm (X1.4), wardoanadi
FamieiismstissRuiivarnvans (X3.7)

2.2 Yaduildannmennesidadod 2 Benirtaduduyanains (personnel facton)
Im817{ﬁwé’ugaaﬁmaaﬁiﬂf’mﬁ’ﬂiuﬂﬁ]ﬁ’aﬁ 2 Lﬁaﬁmimwﬂmt,uugumﬂ (orthogonal rotation)

(%

2938WIT MUY (varimax rotation) AidlAN Eigenvalue Aiv 1.898 Usznaun18niininuveil
Anudiula waznsriesasulunislvruusindssueiiusged (x5.1), Auldndvihliiainng
Worluwaryiigfideang (X5.6), anundadmigliniianunhensasiuaiox3.2), aula

bivinudnderslafgay (X5.5) uag nandugiisuiuuussaiuiasay (X1.6)
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—————————————————————————————————]

23 Yaduiildannmsimszidaded 3 Sonindadosdundndast (product factor)
Tnefianduysaivesandminlutiaded 3 defimsmyuunuuuuguain (orthogonal rotation)
Fe33uIsuund (varimax rotation) #ifien Eigenvalue A 1.206 Useneuendndamidiveidss
wasnWanuwalna (X1.5), rzﬁmﬁm%ﬂaﬁﬁwﬁq%ﬂmaé’wé‘ummamﬁmﬁﬁm Fette (X1.2), U35y
Ifilfindeshydedsnmmmailunmsfivsnmni (X1.7) uay walvaansailuduvedaily (x1.8)

24 JadeildanmAeseitaded ¢ Semntlesesuuimsnisue (sales sevices factor)
Tnefl Anduysaivesaniwidnludadod 4 o v uunuuuuLua N (orthogonal rotation)

a 1

AILIBUWITUNNG (varimax rotation) M5 Eigenvalue @ 0.868 Usynousunulitnsiziiiou

= [

nIoAUIINTATIU (X5.4), nnueliusnIsazaIngInga (X5.3), nUNMUMERANLGN N

WAl (X5.2) wag wandueidinisuanudniasilimaaesduneuiio (X4.2)

2.5 Uadpilannmsiiasiezitaden 5 Senindaduaunsdaaiunisnain (marketing

P

promotion facton) Inefianduy salvesarvinludaded 5 lednisvyuunuuuutuain
(orthogonal rotation) AE3B WIS UUNG (varimax rotation) 7idiA1 eigenvalue A® 0.840 Usgnouniey
a o sa | o [ U & a A a ¢ & v a
nandaiinslavarudens q launlnsviad devaisiazsuisdoniun iWusu (X4.1), savf
vashulidanuanuarlnsiiate (X1.3) uay ndadusilhilivannvatsgasiuneiusaten (X1.1)
2.6 Uadpilannmsimsgidaden 6 Senindadusunisiawan (advertising factor)
Tnefianduysaivesarumtnluladen 6 Wednsmyuwnuwuuyuain (orthogonal rotation)

PIBIASHUNG (varimax rotation) 13iA1 eigenvalue A 0.718 Usznaumenaniuanilsnanis

'
0

duasunmsmenuadlalumeanianis 9 leun vesuon nmsazauuan Wudu (x4.9), nausylovd

v
e v '

nnsalaidduartunadviildde (x2.9), Suladdsedlugudnisdnduh (x3.9), uax
wanAnsizinsIalusluduansaniiindagela (xa.3)

2.7 Yaduiildannmaiinseitaded 7 Senindadedusian (price factor) Tngdien
ﬁuyjiiﬁmaamﬂfmﬁﬂiuﬁﬁaﬁ 7 ledinsvyuunuunuuyuain (orthogonal rotation) #1833
WIuung (varimax rotation) #iflen eigenvalue e 0.531 Usznausnesialnifinnnuwsneas
dowdisufuamunim (x2.1), sianhiiianumnzaudlodioufusinavomansu (X2.2) uas

e bhudldunadulutn (X2.3)
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Table 3 Rotation component matrix.

Factor Component

1 2 3 4 5 6 7

X3.6 0.871

X3.3 0.826

X3.1 0.794

X3.5 0.769

X1.4 0.602

X3.7 0.596

X5.1 0.884

X5.6 0.761

X3.2 0.721

X5.5 0.709

X1.6 0.467

X1.5 0.841

X1.2 0.752

X3.6 0.626

X1.8 0.616

X5.4 0.883

X5.3 0.628

X5.2 0.674

Xa.2 0.551

Xa.1 0.852

X1.3 0.823

X1.1 0.760

X4.4 0.615

X2.4 0.795

X3.4 0.771

Xa4.3 0.649

X2.1 0.217
X2.3 0.264
X2.2 0.756

Remark Extraction method: Principal component analysis Rotation method: Varimax with Kaiser Normalization

a ¢

3. MFAATIBUENNTITANNBENIIAM (multiple regression analysis)

Aduhandoyavasasdusznauiiadnetuld (factor score) Aldannisiiasg
Hadvifnadensiduladeniaundndusiinindedeunsathuinsgiansonneswa
Wioadauniamauduiusseninmsdaduladeniauindaduslnindaelastadots
4 Yadeildanmaiinsgiiads Samaildfuannisilessiaunisanneenvan axannTn

vanlainddadulatnaniddnsnarenisdnduladenwaumdndusihiinaisegeddedAy

0.05 a3 boNan1sIAIIZA 9T
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Table 4 Coefficients of Multiple regression analysis results.

Coefficients®

Model Unstandardized Standardized T Sig.
Coefficients Coefficients
B Std. Error Beta
(Constant) 0.306 0.097 3.141 0.000*
Price factor 0.245 0.052 0.322 7.711 0.000*
Marketing promotion factor 0.221 0.025 0.256 8.994 0.000*
Place factor 0.229 0.025 0.403 11.855 0.000*
Sales services factor 0.171 0.028 0.214 6.012 0.000*

Remark a. Dependent Variable: decision making to choose to develop a banana wine product *p-value < 0.05

a '

NP397 4 (Table 4) wuididudsdassiifidvsnanonsinduladeniaunansious
Tiindae fiseiuifedfynieada 0.05 (ttest vosiladailan pvalue foonin 0.05) dvaua
4 933y Taun 1) Yadearusian 2) Yadeaunisdaasunienisnain 3) Jadenudean1enisdn
S uay 4) Jadeduuinsmvie namsidemannsiuuuanaesidemgm LHddl
msenduladenimuindnsunliningls = 0.306 + 0.245 A1USIAT +0.221 AIUNTELEIUNIG

AR89 +0.229 AUTBINNATIATNUNY +0.171 ATUUINITNITVY

?5UseNa
MATeiilimsuamaereidadowssanuduiuivedodududstaumnsnas
(5Ps) Pifidvnasenssnauladeniaundnsusilaning s lusuanaesdionens suneuiete
f¥aaunsusns defuszneumsaunsninanisineifedluldduuuamdunmsussy
naNAANSINYAsTEINATe e dundadaslndndreuin warliindrevenld niau
ﬂ‘”mumLLamNLLNUﬂaqwa‘mqmsmamﬁﬁﬂisﬁwﬁmwLﬁaa%’wmmvl,éfm%aﬂumiLL?JQ%'uﬁ'U

'3

guvslugsialadyumuld Feaenadosiuanidenes Chotipipat (2012) TngldAnuidmuuszay
Msmsrannfiavsnanetosmsmssasiminglad Fdnwsumstiudnsiaudiy nstiuinig
nWiinuvILHagne Tnonisliusnisyemddunisdasimineivseeuladuazeenlat way
mslsnmdndasiuuemaiivannvaeranianmslavaniieseunquuulanseulad arwlinga
ﬁﬁwam'amwaﬁmﬁuﬁ%@hﬁﬁmamiuﬂﬁzwml”l,wemaqﬁuﬂmiumﬂﬁLWWWWﬂi uazUsuama
aeldintasuaulssaunmamsnanaiiifiesauazgesmanssnsminewhtuiisauduiug
ﬁ'Uﬂﬁé’mﬁﬂa}%@hﬁﬁwé‘miuﬂizmﬁiwmm@u%‘imluwmnqdm‘wumuﬂi wazUiuuna

duladedu 9 MAvides wuln NN manvalsensduaInuinAfenTduAmazaulinngda
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|
fanuduiusiunisanduladelininudaluszimalngves{uilaaluwans unnumuns
uarUSuma FIanAanIiuUITEUes Uthaichai & Sutamuang (2011)

Wesnngeavnssuhiivessemealnedvlnegiseiiies Tausssuluinintulyale
Wauszggainusiuiieduinnuiuseninagkaniuindvedss geavnssuhiivesUsewmalnela

o v a

Andudedrianiagiieansuazgionie ieadwedidudiauifondnwallunainln

o

seAUlan ARENISRNANNANUTEUNITANATANTISNAN IUBUUAWAYN LUININAS19ATIA BaTAINY

|
[ '

yutusennudaiu gudnlnilne 1wy hindrouaglnifawesd Wusilunisassassdlid
agouisAuuauvessemauazauranvatsneaussse dedoidoaiiintuludiy
aunmweshiififlesy Ussmalnedadugemnevaemsiithaladmiugdureulnifiuaon
Uszaumsailval dnhBadumsiannuiansssdadasinmnwsrnndendulnindas dWens

AR LYY LiN1THERFUABIMTYARES

#5Unan1339Y
toyathdvfifavinasensfndulaideniamndnfusilindronanisinseidade
fudsBaseite 29 ¢ TABNSLULNULUY Varimax iedanguiauds aunsodanguld 7 ade
ity donis 7 Jadeuvhmsinseaunisanaoedmen nansidenuin 4 dade
fifisvsnasensindulawaumdnsusiinindelnaSssdduanuinlutes fie Jadusiusia
Jadeaunisdaaiunienisnan Jadeaiudemienisdndiniie wazdadeniuusnisniseng
Tnedadesana nanunsass nemnuduiusvestiadeiifidvsnaronsdndulad oniaundnsost
hiunaelasovay 85.485
Yoy atladvifidvinaromsdndvlad eniandndasilning s luhuaraesdeusms
g1LneuNUe Jminaynsusins nan1Ivedasefiisvsnanenisinauladenimundnsae
Tndreiwomn 4 Jade TnedaedisuanAdudseans vesaunsannse (beta coefficient)
aglaun 1) Jadeausen 2) Yadesunmsauasimenisnana 3) Yadeauwiamensdns g uay
0) Yadesmumsnisve mnramsinuadvaunsiauuuaaneeidamaeas 16l mafeduladen
WAILNA AN U9 L1 Na 38 = 0.306 + 0.245 A1U5IAT +0.221 A1UNISE A UN9NSAAR +0.229
AULDINNANTINT VUG +0.17 LATUUINITNTVY

Feanunsoasunglaiadiy fall

o
a o

Jadudusan uanshiiiuindundndasiiuguilaalianudidyiundadneilg
naefivinzunnsulsgunandanisinensveindie diemundundedasilnindieid uay
Tnindrevey Tuduanaesiinens suneuue Swdnaynsusinis wadnslaannisudssy

v ol

randainunsluduiiifiyadnas wu lndreih waglnindrevew wdndasilnd dvanvany
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gosimueiusatonyuoy savfvethildfianuanuasiniiate deanldianuminzas
diafleuiupanmuazUSinamewandusidnissabufldunaiuludn

Uaduiuduaiunanmseann wandbiviuinladeiudaaiunianisnainiu fusloa

o v W |

TiauaudIAyiunIsdsasunianisaainliingls Inendndualadnisuannandueili
ynaestureute nantamdnssalusluduansmihinfgels sansusifinslavaninden o
o nsvied neans wagndlsdoind Uudu

Hadesudemmsdndwing uanddifiuindemnamsdasimiouazndiounesii
Fuilneliirnuddnyfuamuilunsdndminglindas Sasdedianuazmnauedeuniiamns
wavriuatadomsidente nefindnssiinemsduasunsmeivradlalunanmasiie 9 loun
vosuan msazauuiy (uduimuiwemmdunmsinsmheiitesuladuaroonlad

Hadeduuinisnisne uandiifuiinisuinmanisnetdu fuslaalfanudidai
nanSusiddoidearnmdnuaifidvesninau Faninaureaisliuinmsdeazainsng

fianugnmyaatlmsie danuduls uaznsefeIefulunshiFuusimdniasiluedie
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