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Abstract

The purposes of this research were to 1. study the nature of establishments in the rubber
compound industry for commercial vehicles in Thailand. 2. study marketing adaptation strategies and
the competitive advantage of the rubber compound industry for commercial vehicles in Thailand.
3. compare marketing adaptation strategies of the rubber compound industry for commercial vehicles
in Thailand with the establishment's characteristics. 4. study the relationship between the marketing
adaptation strategies and the competitive advantage of the rubber compound industry for commercial
vehicles in Thailand. The instruments used in the research were questionnaires. The sample group was
Business owners. Partner/Shareholder, and Managers 132 persons. Statistics used in the research were
percentage, standard deviation, One-way ANOVA, and Multiple Regression Analysis.

The research found that; 1. Business type, Limited company was 82.58%, the size of the
medium- sized establishment was 53.79%, the duration of operation of more than 10 years was
56.06% , the number of employees was 51-200 people was 53.79% and the registered capital
10-50 Million Baht was 70.45% . 2. Marketing adaptation strategies such as promotion, place, and
product at the highest level, and price at the high level. 3. Compare marketing adaptation strategies of
the rubber compound industry with the characteristics of establishments’ 5 aspects that were not
statistically significant. 4. The marketing adaptation strategies had a positive relationship with the
competitive advantage of the rubber compound industry was 73.30. The knowledge/findings from this
research could be used as a guideline for market adaptation and an enhanced competitive advantage

in the rubber compound industry for commercial vehicles in Thailand sustainable accordingly.

Keywords: Marketing Adaptation Strategies; Competitive Advantage; The Rubber Compound Industry
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Gl'ﬁ”l\‘iﬁ 4 AANITIAITENNTTOATBENY @‘OWVJ’]NNNWHﬁiZ‘lﬂQ’Nﬂ@ﬂWﬁﬂ’ﬁﬁiU FINWNNTITIARTIANU
v v [ o o PR
ﬂ'Tﬁﬂi’NﬂfJ"IN\fﬂ Lﬁ%HUTuﬂWﬁLL?N‘?J‘H?_Iﬂ\‘ii’]qWﬂqﬁﬂiiNﬁ’]ﬂNNNﬂqﬂiucjﬂﬁu@]Lﬁﬂﬂ'?ﬁ

Wrdlne bl szma e

Unstandardized Standardized
Collinearity Statistics

Model Coefficients Coefficients t Sig.
B Std. Error Beta Tolerance VIF
1 (Constant) -.265 .260 -1.019 | .310
ANUNRASTOAT] 424 071 .358 6.006 | .000 B73 1.744
ANWTIAN .036 072 .033 505 | .615 464 2.153




1498 | 115813UIINTINNTTANEILATN1TI9Y T9 8 Uil 3 nIngiAN - fueIeu 2567

Unstandardized Standardized
Collinearity Statistics

Model Coefficients Coefficients t Sig.
B Std. Error Beta Tolerance VIF
GT"IWDI’?J\‘I‘VI'Nﬂ"I‘i
. 304 .063 .318 4.824 | .000 469 2.130
FAITINAUE

Unstandardized Standardized
Collinearity Statistics

Model Coefficients Coefficients t Sig.
B Std. Error Beta Tolerance VIF
AT IR
.308 .090 .303 3.410 | .001 .258 3.873
NN

R = .861, R? = .714, Adjusted R? = .733, Durbin-Watson = 1.471, F= 90.879, Sig. = .000

9INANTWT 4 WU AN VIF RATS2M99 1.744 — 3.873 Ganpenan 10 feanludanudanig
sEyedaulsimneneiies uazANANTEsEIRL e Atagszane 1471 Sefianian
Tna 2 uaasandaueinedacindasznedu deiunagnanislfudanienisnann &
A EUEIBsUandunIaaan ipUFau Tun1auesduesg Aemn ST E N NN EME UT a8
ianiswadiye ulszinalng amnsassutenisldsm (Adusted R) Tasasay 73.30 Tnaidem
ANNTTNENTOAAST

NNﬂWiWﬁﬁﬂiiﬁﬂ:LLuuﬁu (Unstandardized Coefficients : B)

3R NANIAURBLTUNTUENE (V) = 4245 ami0s (X) + 0365mmen (X2) + 3045 m00ms
msdadaming (X3) + .308gmmsaamaunsnan (Xa) 2658 constant

Nwm’ﬁwmﬂiﬂimuuummdﬁgm (Standardized Coefficients : Beta)

nn3as19maN IaBentunns e (Y) = .358gmsuanstoum (X1) + .033gru50a1(X2) + .318gns5mamm4
ﬂ'?ﬁé’@@ﬂqﬂli"lil(x:’)) + '503;’11471']??\‘7%’&%347‘[’]‘5@@’1@ (X4)

5. HANMINARBUANNAFIN WL SNNAZIH HT ATHANRLETEMNaemEn1aLSudanag
nana1afunisasaalaEsulinisuneiuaesgaamngan e INaN IS UsasuA LR AN

i o o T ¥ o a
W’]mﬁﬁT‘l&ﬂ‘ﬂmﬂT‘V]ﬂﬁﬂ’mNﬂNWHﬁ‘V]ﬂ‘Vl’]\‘] EiNTllal NEAANBINUNNNAFIH
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1. NaNNTWE BT e UNAYNTNNTUSURIMNINITAATA (4P) BBIRATINNTTHYNINANAINSL
sosnfientanndyd hilssmalnedudnuazensaaslsznanunis
1.1 AugUuuLgaRa uananesaddedAymeaaafiasil 0.05 sannfeaiumAe
289 Panyaruang (2016) ﬁﬂmL’%‘mﬂ@ﬂwémmfhyt,ﬂ%ﬂusfuﬂﬁLLﬁaﬁ’uﬁ'ﬁm'@mmﬁmﬁm%aﬁumﬁ
ANINITHATHUWAAA Balance Scorecard ‘ﬂﬂxﬁﬂ’mﬁ@‘ﬂu"lﬂﬂﬂﬂ\‘iLL@Z?.IWW]?;II@NLL‘lJ‘ig‘]Jﬂ’]‘iﬂ"l‘i"llﬂd
Fidngnasonsd Han19Ademuan JUuLLLgIe winasaens uirdAmneaiaissi 0.05
1.2 ATUTNIALBIADIMUTENBUNT UANAI9BE 1S N ETad Aoy n a8 ffsziy 0.05
TuraaAaesiNNMATEY94 Panyaruang (2016) AnsniEasnagnsanlauFenunsusiuifnens
ANENEA TN ILAINIUATHILIARA Balance Scorecard BENARIMASIHIANATIUAZIHIALBHILS

TUBMWTVBITINTAGNITUYT HANTITITEWNU BUIAVBIRDIULTLNBUNST uanANegWNTTiadAty

NNFDAASzAL 0.05

a

1.3 AMNITETIAIANNNG uanasesns Nl dnAtynneafififissiu 0.05 aanAaeIfiU

I 1 I
o/

9MATeEe9 Panyaruang (2016)AnniEaenagnsaaunEeulunisusiufifinananaudnialn

N13ANARINATNLEIAR Balance Scorecard 289 M9 aHIANANLAZINIARENLLTFUD1152 DY

1 1% 1
o/ o o

FIMTAGNIINYS HANITATENUIT AMUTEELIAIANRNNIT uanawes e nddedAgyneatai
9611 0.05

1.4 ATUIIIUNITNGIH WANANeY MR R Ayneadffiszau 0.05 Wasendalus

o (% i

o A < v o 1
\Tqurl@ﬁﬁﬁﬂiﬂqLﬂ%ﬂULﬁﬂu‘ﬂ@ﬁi‘ﬂﬁﬂqiﬂcju W'J‘V]'Nlﬂq‘jmﬂplﬂﬂﬂ\?ﬂqG]ﬂ'?%ﬂ‘jcjﬂfﬂ'TQNNNNWW‘JUﬁﬂﬁuWLﬁ’ﬂ

AaNEYe U A e AUANY LA BIADIHUSLNBUNTT ATHSIHIUNIINGTN KAT859aa8A1978

U
! 1

Nalag lNaNISANYIAIE F01HU9ENaUNTITATSIHINNIINGIN 51-200 AW HINTAEA 514N 71 WA

q

30987 53.79 AINA NS EUNAYNTNITUTUFININNITARIAIDIGATINNTIHENHNANEINSY
sogumanIanIses Wl semane fUANE 0 aa9EaHUZNBUN1S AMHSTWINNIINGN UANANS

peng NENpd AN atiATiazAy 0.05

! 1
aad L

1.5 puuaanziden uanavegnelidadAgynnaifisedy 0.05 aaunisidisuifisy
ARYNENITUTUFMNNITARIA (4P) T18ATH WU ATHNAAT T UAZATUNITRIFTHNITARIA
' ' Ao o w and o A vy 'y P = = g
uanANey WAt A Ay eatifiisriu 0.05 Weasaindslufenddaifnenliaudiaunagnsnis
USUFMININI3naNAIeIn AR TN THENNERFMS U aus e n1snT iz Tl sumnane fudnuos

gpeanulsznaunts awraanzien wideaeeaflsenalaslananisinundsdl
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!
aada

1.5.1 AMUKNARAIY wanAvagelladAyneadanszay 0.05 Mduuilingzan
anmlsznaunsfiflyuemmzifeuaniudsnauddy i aundndamnuanaioii TaeRenson

Tnan 1) wandomilauuanAianiIguaeii nseeniuUdnEMLALAnA1g uaznwanLo;
WARSD 2) [ASUTDINIATEINIBIHARADINIINEIANST IHTLALTRUALHNTIR 3) NaLfinane
HARSUTUATH AU HA RS DINADL D9 4) AramaInraIEaeINAAd e 5) ArnugantEatunis
ARNUUUNARSDIT
1.5.2 AMUNNTANEEHANTAATA WANANBENENERIR Ty 9aEATiszay 0.05 7iu
wUiingza samUszneuntaifyueamadaunteiudsasdAniununiassaiunimann
unnpnerin Tnefiensonlnen 1) gaaninnisaniamdonisensy 2) Arnguasmsineuang 3) nns
SUUszMHRRA DN UAZ 4) NAABNNTT2E
2. ANHANINETEIINNAYNT NS URINIINITARTR BAdiusIBsuandunITaIng
A laisuunnsuasiurasgaaInnsse R AN A UTn UL BT dles Tud sz ine
AOARRDINLIHATED Panyaruang (2016) ﬁ'msmL’?‘f@\iﬂ@qwﬁmwfﬁm’%ﬁﬂumﬁLLﬁaﬂ’u‘ﬁ':ﬁGiﬂwa
ANENEA TUN1EAILANIUATHILIARA Balance Scorecard ABNARNMASIHIANATIUAZIHIALBHILS
JUBMNTIBITIMTAGNIIONE HANTATENLIN NAENERIUFLANNIINITAAAR AN RSB

a

vaniunagnsauinEeuTunisussiuluninsan saniiladAmymieatiffiszsiu 0.01

@Géﬂ@’]ﬂé’?ﬂﬁ"?’mﬂ’ﬁa’;ﬁ

mﬁmm;;/ﬂy@f;uwummm%”ﬂﬁmmﬁaﬁﬂfﬁ‘fﬁﬂuumw NI LLﬂzﬁ%uﬁﬂ@ﬂwéﬂﬁi
USUFNNI9Ra19 TN NARSDIT 51A7 TEWINNTIASIINNG LAZNNTFIEEHNNTARIALANERTI
mwfﬁyl,ﬂ%ﬁu"fumﬁLLﬁqﬂ’uTuﬁmmiLﬁu;;ﬁmyunu NNTHFVAHUANFATN LATNITADUAUBIDEN

F9MEVBIRATIANITHENNENA MU MeuANan1sw e sz ne neanedsdu
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1. gtunugsnia uFEmenin anfige 9888y 82.58 ANIAYBINAUUIENBUNTT IUIANATN
NINTIgA 588AY 53.79 FrElia1Aiiiuns 41nnqn 10 4 9nnfige 9888 56.06 91UINNHNGTN
51-200 AU NINTIFA FBYAT 53.79 uazyuaanaiden 10-50 amum undige 5888z 70.45

L4 o o 1 o 1 & v 1 v 1 -
2. ﬂ@ﬁ!VIﬁﬂTﬁﬂ‘iUﬁ]’]W’Nﬂ’?‘i@ﬂ’m ﬂ%?‘l&‘i%ﬂﬂﬂ’]ﬂﬁf\zﬂ 3 NREND T@LLﬂ ATHRNTTNILRTH

v 1 1 v

MIARIA ATUHDNVINANTIASIIUIE ATUHNARTDIN uazay THazAUsnn 1 nagna Taun AuaAn

5. MAAEUITEUNAENENTUSUAIMNITAAAIDIRARIMNTTHINHANF WS UT08UALTe
nawdize ulszmatnedudnuazesaamlaznounis maan 5 A Taun AugUuuLgsie
ATHANAUDINDTHLTENDUNTG ATUSTHLIAIAUANNNT ATHATIUNENITY uazATUUaanziTlen
wanAeE il fyneaiffiszsiu .05

4. nagnn1UsuAamensnatafianduiusiBenenduniaaasaaalaiieulunis
usiasgREmNTINEINENAMSUsaERIRan TN des usunAlng sunsnesuienislfey
(Adjusted R?) Taspaas 73.30
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