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Abstract

This research aimed to conduct a correspondence analysis (CA) of the occupations and
marketing mix of customers’ views and the occupations and low-cost airlines at Donmueang Airport.
The samples consisted of 1) students 2) government employees/ state enterprise employees 3) private
company employees and 4) business owners. The questionnaire was used for collecting the data from
400 samples. Data were analyzed through correspondence analysis. The results revealed that
occupations correspond to the marketing mix of customers’ views at a statistically significant 0.05.
There was no correspondence between occupations and low-cost airlines at Donmueang Airport. The
results indicate that airlines should focus on their marketing mix to develop business operations

strategies to continually meet the needs of customers.
Keywords: Correspondence Analysis, Occupations, Marketing Mix of Customers’ Views, Low-cost Airlines
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