mMsAnendUszaunansaanfiinadenisinauledeiiavdun
(waaly) nsalfnwEuslnaludwminguasnusil

A Study Of The Marketing Mix Affecting Purchasing Decision

For After Rice (Watermelon). A Case Study Of Consumers In

Ubon Ratchathani Province

o/ )

ASeuAMS sumne’” Useans navmn? wasiaus doyyrnn®

9 v

Sarunyaphat Thanuphai!® Prasit Kunbunya? and Rattana Panyapa®

Received : March 5, 2024; Revised : March 27, 2024; Accepted : March 31, 2024

UnAnga (Abstract)

¢

n1sAnwiaseildingusvasdiiie 1) lileAnwingfnssuvesfuslnalunisifende

q

=]

unsly Tudmiaguasivsnil 2) iefnwidiudszaunainisnaiaiiinasenisinaulade
unsluvesfuslaaludminguasivsnil 3) wlefnwidiudszaunisnisnainiiinasonis
dnauladofiovdeun wasly) Tnesrunadoyaanguslnaiigofiovdun wasly) $1uu
400 518 Tnglduvuaeuainlunisiiusiusindeyanazsinn1sinszitayanieadfige
WITUUIMAZNITIATIZANTANNDENAN Nan153Tenud fuilaadiulvgdumeands
Sowaz 52.5 lneilongeglutae 21-30 U Fevay 63.50 fanuninlan Sovaz 85.8 1u

Unisew/dnAnw) Seway 53.00 Asnelaluitiu 10,000 U Seway 55.50 LaTdIIUIUANITA

1‘2ﬂmxwwamam§uaxé’mumamf UM INYIRE 19 auas19571l; Faculty of Humanities
and Social Sciences, Ubon Ratchathani Rajabhat University, Thailand.

*AEATANERNT UMINE1F8I1¥Aauas19511; Faculty of Education, Ubon Ratchathani
Rajabhat University, Thailand.

*Corresponding Author; e-mail : Chuankid.m@ubru.ac.th

Citation : Thanuphai, S., Kunbunya, P. & Panyapa, R. (2024). A Study Of The Marketing Mix Affecting Purchasing

@080

Decision For After Rice (Watermelon). A Case Study Of Consumers In Ubon Ratchathani Province.

RECETE Journal of Local Governance and Innovation. 8(2) : 185-202;

DOI : https://doi.org/10.14456/j\gisrru.2024.34



186 MsaNINITUIsMIsUnATasuaruIanssaviesiy : U 8 atudl 2 (2567) : ngunAu-Aanay

Journal of Local Governance and Innovation : Vol. 8 No. 2 (2024) : May-August ISSN 3027-8120 (Print) ISSN 2673-0405 (Online)
5- 7 A Souaz 68.80 Fangiinssunisteunduesiuilne deluranbu Sovay 44.30 n1s
o 1-2 ndsedun1vi Yovay 80.80 Frlddslun1sdesinit 50 vn Seeay 43.00 fndule
AULDY Seuay 76.50 ma1ndn Sovar 62.50 Fedrulnaernuslamies Sosay 91.80 Tngly
amsndulszaunansnaineglussiuaniian enade 4.35 nssuaunisdndulade
unsluagluseduanniign Aade 4.21 dwlssaumenmaindidnadensiadulatounsly
wufiduUsdase 3 dauus fianunsaneinsalegaituddanieada (p <0.01) Mwd du
NEASNT FuYeImMIN1SERTIMLNY wasdun1sARESHNISYIY Feanunsanensalddu
Uszaunensaaaiidnadenisinduledoundy (R2) WSeuay 78.40 fauusiia 3 fauus §i
Anduuan uansindlefuslneiidundnduet futesmsnsdndming wagsumsdaaiu
nMsnatnuntuesinalidiuussaunisnisnaiaiiinasensinauladofivndun (Wwad)

¥

Austaalufminguasysnil anfuiguiuy
A

161y (Keywords) : n1sndulae, dmdszaunianisnain, wasly, Jwinguasvsil

Abstract

This research aims to 1) study consumer behavior in purchasing
watermelon, 2) study the marketing mix that affects the decision to purchase
watermelon, and 3) compare the marketing mix that affects the decision to
purchase the latter plant. Rice fields (watermelons) of consumers in Ubon
Ratchathani province. The sample group consisted of 400 consumers who
purchased rice crops (watermelons). A questionnaire was used as a data collection
tool. Data were analyzed by descriptive statistics and multiple regression analysis.
The results of the research were found: 1) Most consumers are female, 52.5
percent, with an age range of 21-30 years, 63.50 percent have single status, 85.8
percent are students, 53.00 percent have an income not exceeding 10,000. baht,
55.50 percent and there are 5-7 members, 68.80 percent; 2) Watermelon purchasing
behavior of consumers Buying in the evening 44.30 percent, buying 1-2 times a

week 80.80 percent, purchase costs less than 50 baht 43.00 percent, self-
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determination 76.50 percent, fresh market 62.50 percent, most of which are bought
for self-consumption 91.80 percent Overall, the marketing mix is at the highest
level, with an average of 4.35. Watermelon purchasing decision process. is at the
highest level, with an average of 4.21; and 3) the marketing mix that affects the
decision to buy watermelon It was found that there were 3 independent variables
that could be predicted with statistical significance (p 0.01), namely: product
Distribution channel and sales promotion which can predict the marketing mix that
affects the watermelon purchasing decision (R2) at 78.40 percent. All 3 variables
have positive values, that is, when consumers have product Distribution channel
and in terms of promoting more marketing, it will result in a marketing mix that
influences the decision to purchase rice crops (watermelons) for consumers in

Ubon Ratchathani province more as well.

Keywords : Purchasing Decision, Marketing Mix, Watermelon, Ubon Ratchathani
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