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Abstract

This research aims to 1) analyze the confirming factor components and
causal factor influence of purchasing intention on indigo-dyed fabric products of
Sakon Nakhon via live streaming on Facebook Live 2) develop causal factor model
influence of purchasing intention on indigo-dyed fabric products of Sakon Nakhon
via live streaming on Facebook Live 3) study the direct and indirect of causal factors
influence of purchasing intention on indigo-dyed fabric products of Sakon Nakhon
via live streaming on Facebook Live. This is a quantitative research. The sample
selection would be used by quota sampling with totally of 420 people, who was a
fan page facebook and used to purchase indigo. The data analysis was frequency,
percentage, mean, standard deviation and structural equation modelling with the
Mplus program. The research results found that 1) The confirmatory factors
influencing the intention to purchase indigo-dyed fabric products of Sakon Nakhon
via live streaming on Facebook Live found that the factor loadings of the model

variables were statistically significant at the .05 level. 2) The development of the
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causal factor model influencing the intention to purchase indigo-dyed fabric
products of Sakon Nakhon via live streaming on Facebook Live found that the

causal factors are well-aligned with the observed data. Considering the statistics

used to assess the model fit, the values are X2=517.277, df=112, X2/df=4.62, P-
value=0.065, CFl=.927, TLI=.952, RMSEA=.039, SRMR =.045. and 3) The direct and
indirect influences of causal factors on the intention to purchase indigo-dyed fabric
products of Sakon Nakhon via live streaming on Facebook Live revealed that latent
factors of perceived benefits and attitudes towards usage have a direct influence
on purchase intention behavior, while latent factors of perceived ease of use and

perceived benefits exert an indirect influence on purchase intention behavior.

Keywords : Causal Factors Influence, Purchase Intention Indigo-Dyed, Facebook Live, TAM
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