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Abstract

This paper aims to develop a conceptual framework of influence of causal factors to business
performance. The study was conducted by reviewing literature from various sources such as academic
articles, research articles, and textbooks. The results indicated that the influence of causal factors to
business performance consist of 1) a mindset toward green organization, 2) green organizational culture,
3) green service knowledge 4) customer involvement 5) green service innovation and 6) competitive
advantage. In addition, the influence of the moderator, which is customer relationship management has
an effect on the relationship between green service innovation and competitive advantage. The

framework would be helpful for organizations and empirical studies in the future.
Keyword: Green Innovation, Service Innovation, Green Service, Casual Factors, Business Performance

NI

N1398718AIY0UATHFAIALNTAUTUVBITIUIUYTEVINTAINAA DT I INA DUUALNTNEINTTITUYIA

o o A

Fadulszwuddgfiaaslasunisuiluegiasaaiu Quan, 2011) TullagduesAnsgsialduszendlduuamanis

o

P

Ujuanldladanadeuienslinnudiduvessyuuing nsiivlamaaseghauazdieiiiung ugnAaniaiiy

ua{'niy s =

aulamudaindeu (Shu et al,, 2016) NMsIANTAITUEWINGRNIEUNU MR AT TRIRnSHAUSURAYOU

17

[ Y o

UNTUTUAIUNITIANITEIINA DY @NUNTOFINDUAUAILALUSNNSNTAIULANAIL AN UANAIUINT 9AIY

U

I@UFeunmenisudsdiy masudusmumensiuiaty saududasedsildfannuddunnesdns Gu, 2022)
desmnnsinnseudanndeuiindsaliinnisanldndsny anUsinameads neldAnniseonuuudunau
nswAnuasnan fueidulni olinansenuded swandoutiosdian Barforoush, Etebarian, Naghsh, and
Shahin (2021) lénaninesdnssndudesadrnuduendnvalifouansiidiuisnnudueinsdifen fan
Tdlauaznsdnmssedamndoniinaulussdnsiidiusin aduayunginssuvesynainsiiievnlugnsussondld
Tutumeunsuiifinu msndsdudmiensliusnisitennudsfuvesdunden Snitadunsnsounisitels
aaﬁﬂiagjiamiuam’szmwﬁda%’uiusdawaﬂmﬁnmLmauvﬁwmﬂisiﬁmﬁLLaz?ﬁLLmé’am AudEunieiay

Vo
% a a

anmnedeudunildfivhmed miunsaudunuresesdng delunaunagns ulsuisiazuwimnsmsufifives

[ a o

psAnsivrud R luduneunsnanuaznaniuadulinsiudanedeuidanuddyreaudduresedng

o

ANssua s audnnssudullinsfud wnd aud unswaNA1UNNSIANTS NERALYT S2UU wiAlulas
JupaunsnankaznIRlunudmsUdLALesUs MsTyaduliAnssuuiinandduendulinsdedwinden Tne

liasnaumnuasUSunaueduAseusnsuun (Chen et al, 2018) Asluuinnssunsusnsi Wufinsiudawindsy

o

Fatuniislunagnsddgninmnainnuuandtsensiiuimstagliauddydudwnden vislunssuiums

Nou 581N Waenadliusnng Wenevausmudamsvesna Ul uslnaidanuldlanudwindey ddutaqgiu

2

HuSlnangudenanddnuuiiauniu esdnsdessuduaznisdaasuliifaiausssuesdnsiliarulalaly

3

a v

HUN1TTUTRIRMNINIINAUEAYINTTE198ansing (TCL) aglungu 1 | Msensuyvemansuazdspumansuninendesuys

Vol 17 NO 3 September - December 2023



158 Journal of Humanities and Social Sciences Thonburi University

& & )

danadeuieneliifAansiauuazinesdnsgrmudsiu Jamiiviiesdnsnansimunidduduvilafnnn
mslalleFummsailessafiuiinnyeannslussing viiemsaziae laildlavesiivesesding
PnMsUILITUNTIN WUt JaduaimgiiidvEnadenamafiiunumgsia fe 1) nseuanuAnde
maduesdnsdiBen 2) Taussauesrnsdiden 3) anudiumsliEnsidulinsiudanedon ) msfidimsmves
Fuslnm 5) winnssumsuineiiufinstudanaden way 6) anuldiufounnisutedu mufedrinavedtade
unsniifinaieruduSseieuinnssumsudnsfidulinsfudwandentasanuldiuSsumsnisutedu fio s
InnsanuduiusvetesinsiugnAt TulagduesnsvSemhsnudnwaunnianuddyiunadnsvsenanils
vosmssiurlgliddmanssmuiifatutudundon dmaliminensidegesnshtaduodlsifiomesio
Arudesns AeiunsAnwedaiejutuinunseuunAnuianssmmauinisiifuinsiuiameden oy

wumslumsAnyidalszdndluswenueziiioludsglenilumsiiluszendldlugsiauinig

[

ngUszasAlun1sin

'
Aaa a '

WoWwunsaukwIAnJadelisan nidnsnasonan1saliuaumagsng

S 14

wunAn Naul wazeAdeiiiendas

nsfnwadailddnuiuundn ngul wernuiteiidesdiannsafaunfunseuumnamsideild
oSusuimnssunsUinsidulinsiudaneden Seuseneusie wnAauinnssudiden (Green innovation) way
yiqufgTuminenns (Resource-based view theory) Inefiseazidundsil

wuIARUINIINELAEQ (Green innovation)

uinnssudiden Ao AdiAndudurlmiviovdliudeuadunngy SennseglugUuuuiidusiodlduas
Fusedalld ondnsliinelulefinifertoufiodunmsssuiamdanu mstlostumsfnuaivluduroumssdn ms
anUSinaerdilidndu mssenuuundndusiuerusndnsiiiduinsiudanaden Tudmsdansidundey
29909AN3 (Chen et al,, 2006) WinnssudWelanunsauteantailu 2 Ussnm lawn 1) winnssundnsumalen Ao
msthanuAvewmdiifanufdosudwnadomnuszgndldlumsesnuuy mawan uasmsdoasidana
gvsvemAnfus i uuaniamnifiu uas 2) umnssunszuiunsiifes fio msuSudsunszuunstums
AR oyl AnMIUTE RS andsau Jostuafivwuarsludaveads (Luu, 2022) winnssuiiduraeliosnsdsany

I £%

HAnSaeivisensusnsndiendnual uandnsnauds Wenuddguarldlaivdwnndeuuaiinaurniugnan (Wang

et al, 2018) AstusIANTMISIA AR YA UL IRNTIAT DWW URDUNIHAR MITIAUTANT LAZNTEUIUMTVINIU M3
Mvuanagys uleune wwmesmsudfiiemsiannesdnsgrmmdsg
Mqvﬁgﬂuw%'wmﬂi (Resource-based view theory)

a

MsIanNInswensianudAysonsatdunuLarNaUITNoUNIIUDI0ANT Barney (1991) Taadune
o guminensdadunildunsdanisidanuddey aanseasrsganuuasanulisaumamsutuin degu
Tivesnsld Tnefidadedall 1) avuine (Valuable) fie MsasinATlviiunEadnvseusNsTTANULANAY

NAUTY 2) e (Rare) Ao Aunennviserduendnualluuunene veedng Wi szuunsvinuiiads

HUN15TUTRIRMNINIINAUEAYEINTTE198ansing (TCL) aglungu 1 | Msensuyvemaniuagdsnumansumivedesuys

Vol 17 NO 3 September - December 2023



Journal of Humanities and Social Sciences Thonburi University 159

Jolmussulunsud siuliiuesing (msns 3sumlae waz Wnsen wanuias, 2558) 3) aenidguuuulagnn
(Imperfectly imitable) Loamnesdnsininensiifinaauazmenn ot IamaﬁfjLLﬂJq%ﬁm%’wmﬂsﬁaﬂénLﬁﬁﬂ%’
lunszuiumswanduni usnis waznsaiunuluesdnsdaduldlaen way @) ladaansanauwnula (Non-
substitutable) Ao n§nensfsiansavidmienauwnuludnagnsld Wunswernsiimen femtelsiannsa
aonidsunuulsieg vany saiuuulaoguisiunisgsia W 13 ssanonsifiduidendsléiunsduasomi
npvane duluninensiliaunsanaunuld nssuiuimivemguiiguminensiignifmulidunseunndn
mqwﬁLﬁaa%ﬂmmvﬁﬂaﬁLL‘VTR]’%qdm%‘wmﬂﬂﬂﬁmmiaa%'wmmlﬁw'%awwmswﬂﬁﬂﬁﬁuaaﬁﬂi (Battisti,

Nirino, Leonidou, & Thrassou, 2022)

1 [J

Jaduideamnniiansnasonan1sniiuauniegng

9

nsiuanssunsusnsilulinsiuasnedeuunldiielminUsylevivasnanisaiunuyoinedng

v
(5% a 1%

firduegfutadevansdu Useneusny nseumnuAadenisidusdnsdiler Jausssuesdnsdider Ay
nsliusnsiiiuinsredawindon uarnsiidusmvesiuilng lnouasdafedineansondel

1. nsauanuAnfan1siliuesdnsdilen (Mindset toward green organization)

msiawnesnaielmduesinsdideniu yranslussinsdosdinsoummuan (Mindset) fiflamuaenndas
somamiiiumaioluesingdide fudu nsouunAanueumineues Dweck’s theory (2006) e nsa3UIAd
vty araiiansneglugluuunseuauAnvieviruARuUUR AN (Fixed Mindset) iBnfnoglunsouifiug
vioorafiunseunnuinuieviauafiuuulaveuuazfuRals (Growth Mindset) arwAndnunsilidodinue
AusuazamannsavesauaIsaiaule TaerumsiSsuiuasmsnenesilindy wasdeinlifierlsiiegnie
ALNENEULATAILASL  Han and Stieha (2020) I8vimsAnuni enfuanuddaueinisiinseutunfauuy
ganguuazUsuiald wudn wnAedinanidudAgludunsiauminensuyedwaznadalonaliiaig
Wi luimsedussinsiug

n3iUd suudasdud wandendiAnd uludeqg vy dawaliesdnsgshauazesdnsluniadganls
audAunsasuianssuwasianmelulad Tnawmnzegnibuinnssudiden Aflanuddysedauindo
LaZHANIATIUUYEIBIRNT (Rizwan, et al, 2023) wagnsasansaunuAnsensiiuesrnsdiden Avinld
Aansuasunvadlunane d1u 1wy wdndaeididen nsvviun1siiden wazutanssuddes Adumauny
uunAnRandasiuuusaRufiiinsmeuaussaufeIsveIMIAkargndn Tafansjaiiuluiiuianssuannndy
TR (QUgAA ARIYIUNY, NS 01913, Yiina dnsasana, w1 waudn uas eus Invh, 2563) Ay
nmsnumuassun sy fifeTatmusdoiauslunside fil

Faauan1s3defi 1 (Proposition 1): nseuauAnsenIsiuesrnsideddsvsnadeuinnssunis
vinsidufinsfiudaundon

2. IMUSIINDIANTAIDED (Green organizational culture)

Tausssuesing mnefs auer mmdenazvdnufoAnelussdnsiuandiifiuiinnudn woAnssu

o @ €

AR Idevial Anuyaiuvesuransluawing Beinusinewnsiuwiaresdnsiidnuuzians Nanunsadana

a v

HUN1TTUTRIRMNINIINAUEAYINTTE198ansing (TCL) aglungu 1 | Msensuyvemansuazdspumansuninendesuys

Vol 17 NO 3 September - December 2023



160 Journal of Humanities and Social Sciences Thonburi University

a o

warfuuzin1InN1sUuRfTA ituyeainsuesdnsiiug (Tran, 2019) Bnvisdaausailuesosdlonyieliin

v
o

nsysaMIsEniengseideuazannsgiu Wldundwmdnlunmsuianuluesdng iweliifianmsvinnundng
UseavSnmiazUszavsna (Carvalho et al., 2021; Fok, Zee & Morgan, 2022)

TUUSTTNOIANTAW YT MUNeD AMA ANUTD uAzNgRnTTUYBIYAIINTIUBIANTTdsad windeulay

v
o oA

Ay Ao yranslussAnsiivanysengd UUR wazdSestsuienivaainden wagdmiuanuie Ao n1ssus

a

2D

a

96 Lf wardanaisvinnagliasyindnelnudsnnasy (Roscoe et al, 2019; Hooi, Lui & Lin, 2022) Tausssu

P2\D

a3AnsdleYIeiiyransiussnssensuuinnssudiles lnawSoualiounmuatunugulusdnsuasoend

'
ada

dusullumsaidunsuazdansifeniuuseiunudandey (Wang, 2019) msduaSuliupansiivimuafnfse

woRnssuiduinsdudwinden asrnsnisdeasuazrlianuiunyaains lng o1asuainnisinauedym

| s

dunedeuidulgwvesdinuuaziinasonsdng Weasanssuiuesnseninddaymbivnyeains audenis

a

duasungfingsunviesnwduindeunlidruigiteriun1sinaluninfiuag n1sAnsisunlenued Inewunig

Ya o

Wl URlEs dudisdsedniu. Qunun 2dluiivs, 2561) Asduannavumunssanssudisiu §33e3simn
Jadunlunsivy Al
JaLauani15Ie9 2 (Proposition 2): TwusTINEIRNTAeITBNSNarauinnssumsussTdulinsiu

Fanany

S a (4

3. Anaaunsliuinisiilulinsiudauindeu (Green service knowledge)

AnuguTetunnean (Erinaunydunngani, 2566) vingha @15 Teya LuiAn nann1s NuAAa

'
a

usldandszaunsalluiadin anuidunadiinduainnisuduiusivaundounisssund dwnuuas

a

Y v
v oa = v v (%

uainsnaglanszanusuasilduselondlivionannlugseaunadu iy aruiiudundenialudeyad

Y

wAlulag yaraseudnUsraun1sel MsANY BUSH MISUMENoANITIALSTIN M53UF MsAauaznsHnUf Ul
y
Y

Reafuanmvssdandelaeseudiang Wudeyaitamsalfidumdunmsufoa welugmstaundu
Aswindon dsmsuaziasugiant1adadu (Song et al, 2020) MnanunsaimsABULUasesdndoxluilagiu
denansenusensddiInuszdTuves]auduIuLn FeuwsdueuavlaseanunsaiUayma windoudmsu
inwuﬁaﬁgﬂaﬂaw@mﬁauﬁaammm dlodadamdusssuwd wu Jgmilandeu (Global Warming) Yaymste
ATy uarfeanngfiguusanndu (a3 asmed, 2557) Vilsiaulianuddyuazaseatndisnig
wilafulgmenudwedendiintuuds saumauamamsiesiulilfanunsalsud wedeuaeniniy
dmiumhenuniessdnsgsiansinniseusy uaslimnuiimumaluladdwndoufivuaioudminnuile
afuapdiiAnauAnaiaassd WeneliiAsuinnssunsuimsiiduiinstiudnden (Aboramadan & Karatepe,

¥
YA =% o

2021) S9UUIINNISNUNILITTUNTTUTNAY HIFLIINNUATBLEUBDIUNTIVY A9t

G
Yorauan1533uil 3 (Proposition 3): Anuisnunsliusnsiduinsivawndesiidvinaseuinnssy
msusnsiiuiinsfudaanden
4. nMsfidusmvesguilng (Customer involvement)
msfidmdmmesiuslanduanmmednlaveausasyana filnnuduiusvidsmmuniedestunansns

Y

WIOUINS Taderuddnuemansiueivseusnsndiseruilaa (Zaichkowsky, 1985; Cheung & To, 2021) U3¥W

HUN15TUTRIRMNINIINAUEAYEINTTE198ansing (TCL) aglungu 1 | Msensuyvemaniuagdsnumansumivedesuys

Vol 17 NO 3 September - December 2023



Journal of Humanities and Social Sciences Thonburi University 161

vioesAnsgsnaansaifiuteyarumlidasnmesiuslaaluguuuuine udnideyailsunldusslevlifiowanmn
Handaueivsauimslinssiuanudiemiskazadsnnuiianelalviuvesuslag (Cui & Wu, 2018) sefunsidu
sumesjislnnfidnansaviliifsingerenansusiazdnanl warlummssiutumnmsiidausamesiuilan
aelusziuiigeannsanelVnaminnmdnfarivassiumsdoimsvesiuslaaeoudumsesnuuulneguilna
104 (Kaulio, 1998; Svendsen et al., 2011; Tih, Wong, Lynn & Reilly, 2016) nsildusiuves{ uslaadsyuan
FunustuuImnssuuasyvanmad sslunisivunnagnsdnsumsiannsdadusiliiuanuussnouns
(Antolin-Lopez et al., 2015; Laage-Hellman et al,, 2018; Srivastava, Panda & Williams, 2022) G‘T\‘iﬁ?umﬂmiwumu

Yo o o v [

2FFUNTTUU AU ERVLIINMUAYBLEUBIINNTIVY F191)

Y

faisuen133den 4 (Proposition 4): nsiidusmvesuslnaiidvsnaseuinnssumsuimsidulinsiu
GNTELLH

5. aAnulAUSsuN19nN1suetu (Competitive advantage)

'
v A

AnulAUTeuNeNTsW ey Aensailiunismunagnsfusenduldladduniseyluraeil Jadiean
ANUF BN NsuaraUsElerinnlanIan1in1snan wasiennAINIINNITHYITY (Newbert, 2008;
Kuo et al., 2017; Jedsada & Jutamard, 2023) eyuilaiUSeunmsutsduiudnuasiryueiaswnsgsiafiaunse

a%”mgaﬂ'wmqmwgﬁﬂiﬁmmmﬁq W9 (Cao et al., 2022; Wang, Zhang, Wang, Zhu & Morabbi Heravi, 2022)

[ a

anwaeilAvilansainTui v e s eeeAnsg sl oanansoRaRduAIME aUS NS AUWANANIINA KU

[

9w U@U?Iﬂﬂ (Oduro, 2019; Usman, Roijakkers, Vanhaverbeke & Frattini, 2019; Farida & Setiawan, 2022) 115

—2

a9 AN AU TlUE 89NV UUTINTTUIUMTHIGY LazMIHALINTTUINNIHARTIdanar ordns aunid
Ao Usenaudae 4R TéuA msanldAesineg seuia (Reduce) misldi (Reuse) Matonni1ga (Repair) wagnsiin
nduanldlvi (Recycle) 91nmdnnis 4R azvaelubesmseydndvinenssssumnauasdndon fazdmadaun
semsAiiunuesesdnsuazeliiinnrudsduluimuasusia dnu gursunarAuinden (ufnmn Uniase,

& £% o

NTINAA WaWIN, FuanTud USATIIANG Uag ugua YRUTEMUNS, 2563) AIUUAINNISNUNILITIUNTINTAY 5338
JsnmuataiauslunTide fail
v aw o e Y a A& a v a Y  aa a ' Y
Jarauanis3defl 5 (Proposition 5): winnssunsusnsnidudesiudaunndeuiidvdnasomulaisu
MENTHY 9TU
6. Wan15ALIUIUNGGINA (Business performance)
msasndeldiuaumamsuddudunadneasvesgsififgauazdifignaildunniiguis awnse
pavauseIReINsUegiungnAlnefdutdhifivieliawnsavils dsiumsianuddyivgniniinaetie

8 99anan I LI UNUN1NEINAALAAT UAINNTYTUINITURUNAYNSUBIIANS  (Madhani, 2020) NslailSeu

v
'

NMIMsugstularnsiauAnennvesesdnslilivued fivdadudes uiluegiuanuduiusvesdadesneeg 1l
dfentosiunsaniiugsiavedssins (Neneh, 2018) Wudediuiu Gan wazamy (2018) AildvinnsAnwiied
msUaseiwisaunsranvessaussyniugnavnssun1suds Samuiwianssunisusmsntanldlunsaiiunuigs

Wudnuilstlady Adwmalmianislaiusounmanisudstundduretenns dloasrnsauisoastedelamussunianis

a v

HUN1TTUTRIRMNINIINAUEAYINTTE198ansing (TCL) aglungu 1 | Msensuyvemansuazdspumansuninendesuys

Vol 17 NO 3 September - December 2023



162 Journal of Humanities and Social Sciences Thonburi University

o

usilldudn Fedamalaesaliiunanssiunumagsiavesesdng fduanmmurmunssanssutieiu 1T
fvmndeiausluniside fil

o533 6 (Proposition 6): AslsiuFeumamsudsiuiidvsnasonansiidunumgsie

7. u¥anssumsusmsiiduiinsiudauinden (Green service innovation)

winnssuddeuseneumemvssendvsesuuuuivesnisuURuaslnseasawedasdng sawaensuan
Fudmdeuimsiiderunaimedanedeuiensliinarudsdunsdnaden (Zameer et al, 2020; Zameer
& Yasmeen, 2022) asAnslafilvimsatiuayuuinnssudifouannsaadenmdnvalifliiuesdnsuazianzngugnin
Twaildl (Michaelis et al., 2018; Wang, 2019) u‘?mmiumiu%miﬁL“T;Juﬁmﬁu?ﬁlammé’aummamzqmméfaams‘uaq
anéitanlanisuinsdifen Sntserumenenlumstisananssvuiiiaduauaedenfiinrnmauinsg (L,

2022) winnssun1sUs N1 uinse 98 awind aut e uaule S sulunisut s ulaedavinaanialunis

o

aendsuLUULaziiugUassAlunsiingmandmsuguas (Chang, 2018) ASLANMINUMIUITIUNTINUAY {378

Jsmundalauslunsive Al
Jaiduani1s3aed 7 (Proposition 7): winnssunisusnsilulingsedawindeuildnsSnasanans

ANUNUYRITINY

DNSNAVDIAMUIHNTA

aNa

NAINUNIUITIUNITINUTTenTunumTudwUsunsnnddnsnaluauduiussyrindwdssu

[

wagdudsnny laun Msdanisanuduiiusvesesdnsiugne Fellswasidundsil

1. M15AAN1TANUEUNUSVRIBIANSUGNA (Customer relationship management)

nsdnseuduiusSvesensiugnAdunildunagns Mdeliesrnadlarnudomnisuasanuniavis

vosgnAn Tnelseusnnn1sdeduams eusnistuednsiufisrnuiiureuvendnffinouusuan e (Hanaysha & Al-

'
o v a1 v

Shaikh, 2021) nsldwelulagiilewmunseuunssansaudunusveseednsivanaduuinnssundrsandnia

U U

rwiselauseiinnudnfdenusuiinniu ansnseasmaiilsliivesding SnviseshweudniusiugnAuasy

fanlidwdsldegiivssdvsnin Baashar et al, 2020) Twsinumsuimsgsivanunsalinisdnmsanuduiusves

o

asrnsiugnAldvanvane ULty iuingUssasveld mminnldlusimuinsinseiardsarensaniduny

Y 9

v v
o ]

Affuedng Nluadns 7 lavuey iudsedvsmnueisnsviunldluusiazesdng (Vicentea, Oltra-Badenes , Gil-

Gomez, Fern andez, 2021) msdanmsanuduiusvesasrnsiugnindSeumiiouasadiontiessyignadnuuyla

o el

fannsoasilsiiuesins uavesrnsazseniigndidnfseuusudviondnsins Welunmssnwanuduius
ﬁﬁi”ﬂmﬁmuﬁqm (Ngai, 2005; Guerola-Navarro, Gil-Gomez, Oltra-Badenes & Sendra-Garcia, 2021) AIYUIINAT

=< o v

NUILATINNTIY {ITeaimusndaiaueluniside ol
Yorauan1s3duil 8 (Proposition 8): NMsinn1seuduiusTesesAnsAUgnAlBvEWARBALLTLS
sgvhawianssunsuinsfiduiinsiudanedenazansldiuioumasnsudadu
MNMINUMLITTANTIIannsaagUsatodsama fifianinadenansiuiuiunsgsadunsey

WWIAANITIA8 (Conceptual framework) lARsnInd 1

HUN15TUTRIRMNINIINAUEAYEINTTE198ansing (TCL) aglungu 1 | Msensuyvemaniuagdsnumansumivedesuys

Vol 17 NO 3 September - December 2023



Journal of Humanities and Social Sciences Thonburi University 163

MFIANTIATIERNUS U

. " DIANTivaNA
nIauATIIARsBENTSIY s
P (Customer relationship
BIANTEALYY
P1 management)
(Mind.wt toward green organization)
o « P8
JUTIRIAM WIANTTUNTTUIM
El JUInNg v v
Aden _P2 AR anulanSeu —
T Adhidiasiu e AANTTALUUITY
(Green organizational culture) = - P5 VNIV P6 -
diwimani » ! NHFIND
P3 E (Competitive
oo o - 3 — / (Green service dvantage) (Business performance)
mnudeunsivimsiduiiaaiu ) ) advantage.
b . innovation)
dundey
(Green service knowledge) = P7
a o
mmmuﬂmmgu‘ﬂm
(Customer involvernent)

AN 1 NTRULIIANNTIAEY: YdeilsanivsnidnSnasonan1saiuaumagsng

#in: INNINUMUITIUNTIY Wifn Vgufuazanddefiiendes uazduaszidunseuuuifnn1side

el

uinnssunmsuinmsiidulinsivdanadessiunumddlunmsiidunuuegsie asnsoaiagasude
Snwnziluansnsvessdndariviensuimsd ewFsuiisudugues msdwinnssumsuiamsidudngiu
danadonnldansaadenmdnuaifaliiugsie uesSsuaiouniesdefiviliidrdsndugniiifienwals
Tunmsusmsiiferuddgduaanndonls teanduyulunssiiiuey Snisdseliiinanuddutuns

o o

sfiurresgsia Wemnlulagduduiusinailiauddgduuianssumsuimsiiduliastivaundouiy

Q

'
SAaa a ' a

wnfu viall Yadedsannnifidvdnasdenanisiniununigsia iun nseuanudanenisidueinsdides
Taussseswnsddes anuiiumsivimsiiduliastivdwndey msfidusuvesuslan uimnssunisusns
Dufinsfvdanden uazgauldiuseumamsutsdu luinutadeunsnifidvinaseanuduiusseninuinnssy
msusnsfidulinsiudwndeunazanuliiusaumanisudedu liun nsdnnsaonuduiusvesesinsiugnd

¢l ' Yo
Usglevunandnaglasu

v v
o A o

1. Uslsudlluiangud) (Theoretical Contributions) ns@nwilupsaililvilauuudnassmruduniusias
awmiliBvnasionansiidiunumagsia wasAnnsysanmsuuiRnuasnguiieates Ioun unAnuianssy
#1761 (Green innovation) FauwAntivaeliesdnansemindamansenuiliied utudwrdeunnssuaumsuan
Audmzensliuins uaztumeumsRlumuYeteIing uasnquiis UM NsUes8eng (Resource-based view
theory) Wunquiiliaruddnyiuninensuazamuansalunisdansiiuninennsneluesdng Adelviosdns
annsaainnuldiuTsuniansud sy MnunAauarngui i sadesamisninluiauinseulunAnuas
Ussgndlfiflevensveumvesmsinduuinnssumsdnsidulinsiudanedon Insomeiugsianisuims
i gsiasumstu maviesdlen mslsausu sy

2. Uszlewnlisnssanns (Managerial Contributions) nansanuiluadsiuandiiiiudlaseifinansemu
senanmsAudunumnessia AllduiRdestuuinnssumsuinsiiuiastudweden fuimsesdnsannsald
Huwwmsdlunmsnausudiunagns fvusilsuis duseunsdidunuuazmsamaminginsvesosrnslid

Usedns nnwaraseenulaSsumansuaadulaegnelivseansuna

a v

HUN1TTUTRIRMNINIINAUEAYINTTE198ansing (TCL) aglungu 1 | Msensuyvemansuazdspumansuninendesuys

Vol 17 NO 3 September - December 2023



164 Journal of Humanities and Social Sciences Thonburi University

PoLEUDUL

unanudiduiissmsinauenseunnAndaaseiiuainnsnuninlssanssy aalulueunanaasi

msAnwiieduduiladedemn ildvdnadenanmsaivenunigsne newluSeainnssunsuinisiiduling

Audaanaey Fedutagtunisuinsdeananiegluvainvansssia wu ssianiunisduy nsvieaiiey mslswsy

v oy
v a =2 v

WHushu Fegsianmsudnsiimsudsfuguasdunsgsiafifinasieirsugiavesseme Msdmsfnwsieisnmside
LUURALINATY (Mixed Methods Research) Ao msddefiliisineniadaiinuandsnmnmimiiluszozne
1033398 Tasuusismsidueanidu 2 duneu Ao maddadaiinm WunmseSueanuduiusifamn e
wlsidnm memsihdeyauniwseiaunslaseaiie (Structural Equation Modeling: SEM) wagn1533ei%annn1m
HumsesunenavesmsifoiiaGmaliinuudeiu Senmsaliiimemuratoyalaonsdunuaidedn (in-dept

a

Interview) $3UM9N15ANWITRYAIINUAMALNT (Secondary Sources) Buf Wil et waiilaainn1sAnyian

Y

Usgendldlugsfianisusnssiely

LANE381989

UFAFAT LATIYLUNY, NATITT 81WIAT, JNA dn595a08, W11 1@wdn way aus Invi. (2563). N133AN15E
Jeriifidenanisdndununinissainvesnguiamiagueudnndunis ludmiaumnmansay. 295375
MIsUSIMIMITUNATINUAL SN TSUVIDIEY U INe1duTIHAYaFuNS. 4(3): 15-32, 3N hittps://s003.tci-
thaijo.org/index.php/JLGISRRU/issue/view/16425

MY Uuasey, n3Inan wanan, Juaniud USATIANA way ugua 2aUsEIUNS. (2563). winnssudileuas
nsdamsiudanadeuiionnudsiu | unumvesaulFiUieumnisussiudmiuduszneumsive,
195875015U3M15015UNATOUAUINN TN 098 U UM TNEIBETITAYGTUNT. A(2): 339-356, 91N
https://so003.tci-thaijo.org/index.php/JLGISRRU/ article/view/242765

Tunun wATuis. (2561). Jadoifuvauazaaiifordostunginsnduiingdedundonveminemly
d1naudlen. 295875 Veridian 4n13neg1a eAaU1ns. 11(1): 645-661, 310 https://he02.tci-
thaijo.org/index.php/Veridian-E-Journal/article/view/118633

fn3ns Fsumlaan wag Wnden ndnuies. (2558). N1sAn¥1ANuAIARIaLNISTUTAMAINNITUTNITNIS
N1SUNNE. 2ITTITUYYIAITNT ANZUYBIAIANT UNITNYIAENYATAITNT. 22(2): 185-208, 91N
https://so04.tci-thaijo.org/index.php/abc/article/view/52982

dtinausiwdadingani. body of knowledge — knowledge — knowledge management (km). Aufuile 20
UNINAY 2566, http://legacy.orst.¢o.th/?knowledges=body-of-knowledge-knowledge-knowledge-
management-km

&3 29w, (2557). Bawndeutumsitaniidedu. 1sarsanumansysannis uminerdeuing. 11): 161-

176, 910 https://s002.tci-thaijo.org/index.php/isshmu/article/view/145918

HUN15TUTRIRMNINIINAUEAYEINTTE198ansing (TCL) aglungu 1 | Msensuyvemaniuagdsnumansumivedesuys

Vol 17 NO 3 September - December 2023


https://so03.tci-thaijo.org/index.php/JLGISRRU/issue/view/16425
https://so03.tci-thaijo.org/index.php/JLGISRRU/issue/view/16425
https://so03.tci-thaijo.org/index.php/JLGISRRU/article/view/242765
https://he02.tci-thaijo.org/index.php/Veridian-E-Journal/article/view/118633
https://he02.tci-thaijo.org/index.php/Veridian-E-Journal/article/view/118633
https://so04.tci-thaijo.org/index.php/abc/article/view/52982
http://legacy.orst.go.th/?knowledges=body-of-knowledge-knowledge-knowledge-management-km
http://legacy.orst.go.th/?knowledges=body-of-knowledge-knowledge-knowledge-management-km

Journal of Humanities and Social Sciences Thonburi University 165

Antolin-Lopez, R., Céspedes-Lorente, J., Garcia-de-Frutos, N., Martinez-del-Rio, J. and Pérez-Valls, M.
(2015). Fostering product innovation: differences between new ventures and established firms.
Technovation. 41/42: 25-37.

Baashar, Y., Alhussian, H., Patel, A., Alkawsi, G., Alzahrani, A., Alfarraj, O., and Hayder, G.(2020), Customer
relationship management systems (CRMS) in the healthcare environment: A systematic
literature review. Computer Standards & Interfaces. 7. https://doi.org/10.1016/j.csi.2020.103442

Barforoush, N., Etebarian, A., Naghsh, A. and Shahin, A. (2021). Green innovation a strategic resource to
attain competitive advantage. International Journal of Innovation Science. 13(5): 645-663.
https://doi.org/10.1108/1JIS-10-2020-0180

Barney, J. (1991). Firm resources and sustained competitive advantage. Journal of Management. 17(1), 99.

Battisti, E., Nirino, N., Leonidou, E., Thrassou, A. (2022), Corporate venture capital and CSR performance:
An extended resource based view’ s perspective. Journal of Business Research. 13: 1058-1066,
https://doi.org/10.1016/].jousres.2021.10.054.

Cao, Y., Wang, Q., Du, J., Nojavan, S., Jermsittiparsert, K. and Ghadimi, N. (2019). Optimal operation of
CCHP and renewable generation-based energy hub considering environmental perspective:an
epsilon constraint and fuzzy methods. Sustainable Energy, Grids and Networks. 20,100274.

Carvalho, A.M., Sampaio, P., Rebentisch, E., Carvalho, J.A. and Saraiva, P. (2021). The influence of operational
excellence on the culture and agility of organizations: evidence from industry. International Journal of
Quality and Reliability Management. 38(7): 1520-1549.

Chang, CH. (2018). How to enhance green service and green product innovation performance? The roles of inward
and outward capabilities. Corporate Social Responsibility and Environmental Management. 25(4): 411-425.

Chen, X., Yi, N., Zhang, L. and Li, D. (2018). Does institutional pressure foster corporate green innovation?
Evidence from China’s top 100 companies. Journal of Cleaner Production. 188: 304-311.

Chen, Y., Lai, S. and Wen, C. (2006). The influence of green innovation performance on corporate advantage
in Taiwan. Jourmnal of Business Ethics. 67(4): 331-339, https://doi: 10.1007/510551-006-9025-5.
Cheung, M.F.Y. and To, W.M. (2021). The effects of customer involvement on perceived service performance
and word-of-mouth: the mediating role of service co-creation. Asia Pacific Journal of Marketing and

Logistics. 33(4): 1014-1032. https://doi.org/10.1108/APIML-04-2020-0221

Cui, A.S. and Wu, F. (2018). Customer Involvement in Innovation: A Review of Literature and Future
Research Directions, Innovation and Strategy. Emerald Publishing Limited, Bingley. 15: 63-98.
https://doi.org/10.1108/51548-643520180000015005

Dweck, C. S. (2006). Mindset: The new psychology of success (p. 320). Random House Publishing Group.

fw A v

Bhumﬁ%’maqﬂmmwmﬂ@usmﬁumimﬁﬂmimﬂm (TC1) aeﬂuﬂfju 1] ’nsmimywamam%uazﬁ&ﬂmmam%mwﬁwmé’aﬁuﬁ
Vol 17 NO 3 September - December 2023


https://doi.org/10.1016/j.csi.2020.103442

166 Journal of Humanities and Social Sciences Thonburi University

Farida, I., Setiwan, D. (2022). Business Strategies and Competitive Advantage: The Role of Performance and
Innovation, Journal of Open Innovation: Technology, Market, and Complexity. 8(3): 163 https://doi.
org/10.3390/joitmc8030163.

Fok, L., Zee, S. and Morgan, Y.-C.T. (2022). Green practices and sustainability performance: the exploratory
links of organizational culture and quality improvement practices. Journal of Manufacturing Technology
Management. 33(5): 913-933. https://doi.org/10.1108/JMTM-11-2021-0439

Gu, S. (2022). Green innovation; a way to enhance economic performance of Chinese hotels. Interational
Journal of Innovation Science. Vol. ahead-of-print No. ahead-of-print. https://doi.org/10.1108/1JIS-07-
2021-0128.

Guerola-Navarro, V., Gil-Gomez, H., Oltra-Badenes, R., Sendra-Garcia, J., (2021). Customer relationship management
and its impact on innovation: A literature review. Journal of Business Research. 129: 83-87, https://
doi.org/10.1016/j.jbusres.2021.02.050.

Han, S. J., & Stieha, V. (2020). Growth Mindset for Human Resource Development: A Scoping Review of the
Literature with Recommended Interventions. Human Resource Development Review. 19(3): 309-
331. https://doi.org/10.1177/1534484320939739

Hanaysha, J, R., & Al-Shaikh, M.E. (2021). An examination of customer relationship management dimensions
and employee-based brand equity: A study on ride-hailing industry in Saudi Arabia. Research in
Transportation Business & Management. 43. https://doi.org/10.1016/j.rtbm.2021.100719

Hooi, L.W., Liu, M.-S. and Lin, J.J.J. (2022). Green human resource management and green organizational
citizenship behavior: do green culture and green values matter?. International Journal of Manpower.
43(3): 763-785. https://doi.org/10.1108/1JM-05-2020-0247

Jedsada Wongsansukcharoen, Jutamard Thaweepaiboonwong. (2023). Effect of innovations in human
resource practices, innovation capabilities, and competitive advantage on small and medium
enterprises’ performance in Thailand, European Research on Management and Business
Economics. 29(1): 2444-8834, https://doi.org/10.1016/j.iedeen.2022.100210

Juan, Z.(2011). R&D for environmental innovation and supportive policy: the implications for new energy
automobile industry in China. Energy Procedia. 5: 1003-1007.

Kaulio, M.A. (1998). Customer, consumer and user involvement in product development: a framework
and a review of selected methods. Total Quality Management. 9(1): 141-149.

Laage-Hellman, J., Landgvist, M. and Lind, F. (2018). Business creation in networks: how a technology-
based start- up collaborates with customers in product development. Industrial Marketing
Management. T: 13-24.

Luu, T.T. (2022). Fostering green service innovation perceptions through green entrepreneurial orientation:
the roles of employee green creativity and customer involvement. International Journal of

HUN15TUTRIRMNINIINAUEAYEINTTE198ansing (TCL) aglungu 1 | Msensuyvemaniuagdsnumansumivedesuys

Vol 17 NO 3 September - December 2023


https://doi.org/10.1108/JMTM-11-2021-0439
https://doi.org/10.1177/1534484320939739
https://doi.org/10.1016/j.rtbm.2021.100719
https://doi.org/10.1108/IJM-05-2020-0247
https://doi.org/10.1016/j.iedeen.2022.100210

Journal of Humanities and Social Sciences Thonburi University 167

Contemporary Hospitality Management. 34(7): 2640-2663, https://doi.org/10.1108/IJCHM-09-
2021-1136

Madhani, P.M. (2020), “Building a customer focused strategy: conceptual frameworks and research
propositions”, SCMS Journal of Indian Management, 17(3): 5-25.

Michaelis, T.L., Aladin, R. and Pollack, J.M. (2018). Innovation culture and the performance of new
product launches: a global study. Journal of Business Venturing Insights. 9: 116-127.

Neneh, B.N. (2018), “ Customer orientation and SME performance: the role of networking ties”, African
Journal of Economic and Management Studies (AJEMS), 9(2): 178-196.

Ngai, E. W. (2005). Customer relationship management research (1992-2002) An academic literature
review and classification. Marketing Intelligence & Planning. 23(6): 582-605.

Oduro, S. (2019). Examining open innovation practices in low-tech SMEs: insights from an emerging
market. Joumal of Science and Technology Policy Management. 10(3): 509-532. https://doi.org/
10.1108/JSTPM-03-2019-0036

Rizwan, R. A., et al. (2023). The role of green innovation on environmental and organizational
performance: Moderation of human resource practices and management commitment. Heliyon.
9: 1-19. https://doi.org/10.1016/j.heliyon.2022.e 12679

Roscoe, S., Subramanian, N., Jabbour, C.J.C. and Chong, T. (2019). Green human resource management
and the enablers of green organisational culture: enhancing a firm’s environmental performance
for sustainable development. Business Strategy and the Environment. 28(5): 737-749.

Shu, C., Zhou, K.Z., Xiao, Y. and Gao, S. (2016). How green management influences product innovation
in China: the role of institutional benefit. Journal of Business Ethics. 133(3): 471-485.

Song, M., Yang, M.X., Zeng, K.J. and Feng, W. (2020). Green knowledge sharing, stakeholder pressure,
absorptive capacity, and green innovation: evidence from Chinese manufacturing firms. Business
Strategy and the Environment. 29(3): 1517-1531. https://doi: 10.1002/bse.2450.

Srivastava, S., Panda, S. and Williams, W.A. (2022). User-entrepreneurship and innovation: does customer
involvement and learning orientation matter?. Journal of Business & Industrial Marketing. 37(6):
1182-1196. https://doi.org/10.1108/JBIM-05-2021-0255

Svendsen, M.F., Haugland, S.A., Gronhaug, K. and Hammervoll, T. (2011). Marketing strategy and customer
involvement in product development. European Journal of Marketing. 45(4): 513-530.

Tih, S., Wong, K.-K., Lynn, G.S. and Reilly, R.R. (2016). Prototyping, customer involvement, and speed of
information dissemination in new product success. Journal of Business & Industrial Marketing.

31(4): 437-448. https://doi.org/10.1108/JBIM-09-2014-0182

fw A v

Bhumﬁ%’maqﬂmmwmﬂ@usmﬁumimﬁﬂmimﬂm (TC1) aeﬂuﬂfju 1] ’nsmimywamam%uazﬁ&ﬂmmam%mwﬁwmé’aﬁuﬁ
Vol 17 NO 3 September - December 2023


https://doi.org/10.1108/IJCHM-09-2021-1136
https://doi.org/10.1108/IJCHM-09-2021-1136
https://doi.org/10.1016/j.heliyon.2022.e12679

168 Journal of Humanities and Social Sciences Thonburi University

Tran, Q.H.N. (2019). A pilot study on measuring organizational culture in Vietnamese corporations in light
of task and relationship orientations. International Journal of Export Marketing. 3(1): 20-34.
https://doi: 10.1504/1JEXPORTM.2019.10023411.

Usman, M.; Roijakkers, N.; Vanhaverbeke, W.; Frattini, F. (2018). Chapter 1 A Systematic Review of the
Literature on Open Innovation in SMEs. In Researching Open Innovation in SMEs;World Scientific:
Singapore. 3-35.

Wang, C.-H. (2019). How organizational green culture influences green performance and competitive
advantage: The mediating role of green innovation. Journal of Manufacturing Technology
Management. 30(4): 666-683. https://doi.org/10.1108/JMTM-09-2018-0314

Wang, T.C., Tang, T.W. and Cheng, J.S. (2018). Art-oriented model of hotel service innovation.
International Journal of Contemporary Hospitality Management. 30(1): 160-177.

Wang, W., Zhang, D., Wang, H., Zhu, Q. and Morabbi Heravi, H. (2022). How do businesses achieve
sustainable success and gain a competitive advantage in the green era?. Kybernetes, Vol. ahead-
of-print No. ahead-of-print. https://doi.org/10.1108/K-07-2021-0614

Zaichkowsky, J.L. (1985). Measuring the involvement construct. Journal of Consumer Research. 12(3): 341-352

Zameer, H. and Yasmeen, H. (2022). Green innovation and environmental awareness driven green purchase
intentions. Marketing Intelligence & Planning. 40(5): 624-638. https://doi.org/10.1108/MIP-12-2021-0457

Zameer, H., Wang, Y. and Yasmeen, H. (2020). Reinforcing green competitive advantage through green
production, creativity and green brand image: implications for cleaner production in China.

Journal of Cleaner Production. 247. 119119. https://doi.org/10.1016/j.jclepro.2019.119119

Translated Thai References

Dechanubeksa, N., Arsasri, K., Chatjaraskul, V., Masaunjik, N. and Thotham, A. (2020). Green Management on
Marketing Performance of Organic Rice Community Enterprise in Maha Sarakham Province. Joumal of
Local Govemance and Innovation. 4(3): 15-32, from https://s003.tci-thaijo.org/index. php/JLGISRRU/
issue/view/16425 (in Thai)

Jiramahapoka, P. and Lakpeth, P. (2015). The Study of the Expectations and Perceptions of Medical Service
Quality. Humanities Journal. 22(2): 185-208, from https://so04.tci-thaijo.org/index. php/abc/
article/view/52982 (in Thai)

Office of the Royal Society. body of knowledge — knowledge — knowledge management (km). Retrieved
January 20, 2023, from http://legacy.orst. go.th/ ?knowledges= body- of-knowledge-knowledge-

knowledge-management-km (in Thai)

HUN15TUTRIRMNINIINAUEAYEINTTE198ansing (TCL) aglungu 1 | Msensuyvemaniuagdsnumansumivedesuys

Vol 17 NO 3 September - December 2023


https://doi.org/10.1108/JMTM-09-2018-0314
https://doi.org/10.1108/MIP-12-2021-0457
https://so03.tci-thaijo.org/index.php/JLGISRRU/issue/view/16425
https://so03.tci-thaijo.org/index.php/JLGISRRU/issue/view/16425
https://so04.tci-thaijo.org/index.php/abc/article/view/52982
https://so04.tci-thaijo.org/index.php/abc/article/view/52982

Journal of Humanities and Social Sciences Thonburi University 169

Pancharoen, N., Phonphuak, S., Nithisiriwaritkun, W. and Waleeprathanporn, N. (2020). Green Innovation
and Environmental Management for Sustainable: The Role of Competitive Advantage for Thai
Entrepreneurs. Journal of Local Governance and Innovation. 4(2): 339-356, from https://so03.tci-
thaijo.org/index.php/JLGISRRU/article/view/242765 (in Thai)

Wongpinpech, P. (2018). Antecedents and Effects concerning Employee Green Behavior in Green Office.
Veridian E-Journal, Silpakorn University. 11(1): 645-661, from https://he02.tci-thaijo.org/index.
php/Veridian-E-Journal/article/view/118633 (in Thai)

Woraphong, S., (2014). Environmental and Sustainable Development. Integrated Social Science Journal: 1SSJ.

1(1): 161-176, from https://s002.tci-thaijo.org/index.php/isshmu/article/view/145918 (in Thai)

HUN1TTUTRIRMNINIINAUEAYINTTE198ansing (TCL) aglungu 1 | Msensuyvemansuazdspumansuninendesuys
Vol 17 NO 3 September - December 2023


https://so03.tci-thaijo.org/index.php/JLGISRRU/article/view/242765
https://so03.tci-thaijo.org/index.php/JLGISRRU/article/view/242765
https://he02.tci-thaijo.org/index.php/Veridian-E-Journal/article/view/118633
https://he02.tci-thaijo.org/index.php/Veridian-E-Journal/article/view/118633

