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Abstract

This article is an academic paper explaining the management of cultural tourism network
communication with community participation. It focuses on emphasizing the importance of network
communication, the concept of managing network communication, tourism communication, and the idea
of community involvement in communication management. It will be a valuable discovery in communication
to create knowledge and understanding between organizations, tourism-related networks, and agencies.

The establishment of a network integration process can drive activities to enhance the quality and
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competitiveness of domestic tourism, reinforcing and expanding the capabilities of international tourism

competition.

Keywords: Communication Management; Tourism Network; Network Communication; Cultural Tourism;

Community Participations
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