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Abstract

The social media is a media spread by social interaction. It aims to meet the social needs, that
is resulting from the advancement of computer technology that has played a greater role in human daily
life, especially politics. In addition, it is nowadays popular and important for politicians and political parties
as it can be used as a channel for political communication to target groups in order to win in the election
field. There are many different forms of social media depending on the sender, the nature of the
message, the form of the message, communication channels, all of that is focusing on allowing recipients
to access that message easily and quickly, which is currently two-way communication with online media,

which is effective communication in the digital age. However, social media has its drawbacks as well.
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