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Title: Marketing Strategy Model of Agricultural Products, Agro-Industry Products and
Handicraft Products, Under Sufficiency Economy Project in the Northeast
Region of Thailand '
Researchers: Associate Professor Dr. Chow Rojanasang and Mrs. Nuchjaree Kamolsukudom
Year: 2011
Abstract

The objectives of the study are (1) to study conditions of production, product
volume, and marketing of surplus agricultural product, transform agricultural product and
handicraft product in villages, districts, subdivisions of province and provincial level of Surin
province (2) to study marketing factors of agricultural product, transform agricultural product
and handicraft product in villages, districts, subdivisions of province level of Surin province
(3) to study marketing strategic model of agricultural product, transform agricultural product
and handicraft product implementing in Surin province.

The method of study was research survey participant survey which included
quantitative data collection from three sample groups which are 1) 502 consumers, 2) 152
producers and distributors of rice and transform agricultural product of sweet beet robt, and
handicraft product of silk, 3) 225 related officers. Tools using for this research are composed
of three set of questionnaires. In addition, the research analyzed quantitative data by using
frequency, percentage, average, standard deviation, regression and correlation. For
qualitative data collection, the research had conducted participation seminar for finding
marketing strategic model of agricultural products, transform agricultural products and
handicraft products. Participants joining in the seminar included 11 producers and distributor
representatives and 29 related officers.

For results, the research fou_nd out that 502 consumers were 347 females or 69.10%.
Most of them (175 persons or 34.86%) are 21 to 30 years old. About 230 persons or 45.80%
are government officers. In addition, about 234 persons, they most frequently bought
products from the markets. The average value of four factors (products, prices, places and
promotions) affecting decision of consumers buying products is 2,468.The research found
out that product factors mostly affected decision of consumers to buy agricultural prc.>ducts
(rice), transform agricultural products (sweet beet root) and handicraft products (silk), the
averages were 3.81, 3.78 and 4.06 respectively. From total 152 producers and distributors,
there is 103 females (or 67.80%), and their ages are in the range of 45 to 54 or 51.30%. The

main place to distribute products is the markets located in the province which is about 145
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(or 95.40%). Local raw materials are mostly conducted to manufacture to be products about
110 (or 72.40%). About 96 persons (or 63.20%), produce/distribute products from local
traditional knowledge, about 80 persons or 52.60% identified prices clearly, about 78
persons or 51.30% concentrate on fair prices, and avoiding taking adventures, about 62
persons or 40.80% control their trips for selling/distributing to be safe, 42 persons or 27.60%
focus on promotions and service minds of their employees. For 225 officers who are 120
females (53.09%), there are 94 persons or 41.23% are 31-40 years old. The offices support
the productions in the high level about 139 persons (61%), the offices provide knowledge
for setting prices of products, channel for selling/distributing and market campaign about

113 persons (49.60%), 127 persons (55.70%) and 115 persons (50.40%) respectively.

The regression analysis for forecasting factors which effect on volume purchases of
agricultural product (rice), the research found out that there are low relationships between
all four factors and this agricultural product (rice). The multiple correlation coefficients is
0.200, and able to predict the factors affecting the purchase decision which was four
percent. This number informed statistically significant at 0.005. Standard deviation for this
predicting is +0.99. Afte‘r consider the regression coefficient of forecasting, the research found
out that the factor for promotion (p-value = 0.005) is only one which can significantly predict
factor affecting purchasing volume of agricultural products (rice) at the level of 0.005. For
the regression analysis of predictiné factors affecting purchasing volume of transfer product
(sweet beet root), the research found out that there are low relationships between all four
factors and this purchasing volume of transfer product (sweet beet root). About the standard
error for the forecasting, there is +1.122. The regression analysis for forecasting factors which
have effect on purchasing volume of handicraft product (silk), the relationship between all
four factors and this product is quit low. There is the standard of error for forecasting about

+ 1.816.

Key words: Marketing strategic model, Agricultural product, transform product, and

handicraft product, Sufficiency Economy project
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