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Abstract

The purpose of this descriptive and survey research was threefold: firstly, to examine the e-
commerce using needs for community products of sellers and buyers; secondly, to create and develop
the distribution channels by using e~ Commerce; and thirdly, to evaluate the satisfaction on the use of
the distribution channels. Research instruments consisted of two questionnaires. Two groups of research
sample seller and buyer groups for community products were collected from Purposive Random
Sampling. Research findings revealed as follows: 1) E-commerce using needs of sellers and buyers, it
found that most of sellers and buyers needed the storefront system to display product information,
display various contact channels, display news and public relation information, including trade policies.
Moreover, information in terms of websites: having confirmative system/ordering products; showing
number of ordered products, payment system by transferring some money into account, payment on
delivery, and payment through counter services. Again, delivery systems and services wanted to have
a system of express delivery to inform the details of the cost of shipping with registered delivery and
payment notification and shipping tracking system required that the system be linked to the shipping
company's website, able to track the delivery status through the website and there was a notification
of the delivery situation through the LINE application; 2) Creating and developing the distribution
channels by using e-Commerce, it was found that new website designing techniques should consist of
home page, product category page, product page, payment notification page, trade policy page,

information page in terms of websites and shopping cart page. Moreover, it should consist of displaying
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the recommended products, community products, news and public relation, and communication
channels; and 3) Evaluating the satisfaction on the use of the distribution channels by using e-
Commerce, it was also found that overall satisfaction of sellers and buyers on using e~ Commerce was

at highest level, mean as 4.62.

Keywords: Distribution channels; Community products; Electronic Commerce
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