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Abstract

This research aims to study 1) the marketing mix. Product image and
purchase decision process 2) Marketing mix that affects the purchase decision
process and 3) Product image that affects the purchase decision process of
residential condominiums of customers in Samut Sakhon province. The sample
group consisted of 385 customers purchasing residential condominiums in Samut
Sakhon Province by accidental sampling. The research instrument was a
questionnaire with a reliability value of 0.963. Statistics used in data analysis include
frequency, percentage, mean, and standard deviation and simple regression
analysis.

The results of the study found that 1) the marketing mix, Product image and
purchasing decision process are at a very average level. 2) The marketing mix has a
positive influence on the purchasing decision process at a statistical significance of
0.01 and can be predict 50.0 percent and 3) Product image has a positive influence
on the purchasing decision process at a statistical significance of 0.01 and can be
predict 36.7. Therefore, residential condominium project operators should
incorporate marketing mix factors and product image creation into marketing
strategies to meet the needs and satisfaction of customers and create a

competitive advantage for the business.
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