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The present research aimed to study the design and development of
Distribution Management System (DMS) for beauty and cosmetic
industries by focusing on customer relationships, brand owner and
distributors. The objective was indeed to develop the EVOGUE online
platform for managing and analyzing data to create an affiliate system.
Mixed method research was used to conduct structure design. The
operating system of the platform consists of a distribution system, work
support system and distributor management system (Affiliate System).
The ability of the system in terms of its accessibility when moving from
TRL 5 to TRL 7 was assessed. Moreover, the Technology Acceptance
Model (TAM) was adopted to evaluate perceptions of technology and
user experience. Focus groups were used to assess user perceptions
and user satisfaction. Lastly, user experience of the platform was
evaluated to assess their perceptions of the use of technology. Focus
groups were used to assess usability, design, flow & layout. The results
led to improvement of the user interface design (Ul) and creation
of the standard of usability and better user experience (UX) of the

beauty and cosmetic affiliate platform.
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4.4 mwsziteyaiieUsziiukazuiulye
nsldauunannasy

Somswannuwanledi dunszuaunTmaaes
TduiazUssiiuanuaIunTnveseuuLa §Iduld
MNTIATIERgalsnalag andunisinseauns
gousumalulag (TAM) vasunannesy laganizdiu
¥4 Affiliate System Liteuszifiunauszaunsalfldau
Aeadeaazdunsusuuamslinuunanleduseng
Huszuu Wdeyannnsiesey dail

Anauuuudeunin 129 au wuln dwlngdu
A% $1uau 89 au Anluieray 69 waziwAwe
13U 40 au Andufesay 31 elddeirieusylugag
10,001-30,000 U 311U 61 AU Andusesay 47.3

5998911A8 Ua8NI1 10,000 UIN 31U 53 AuAnTU
Sowvay 41.1

JoyarusTAUANUANLALTDIEREULUUFDUN Y
Idwadsd 1) masufusslovilunislinu (Perceived
of usefulness) seAuALARWieglusyiunn Tned
ALadY 4.07 AZUUY 2) mssuianudglunsldau
(Perceived Ease of Use) szfiunnudniiuegluseiu
wn lnefiaeds 4.06 azuuy 3) pufewelalunisly
(User satisfaction) sgsiuaudniiveglusyauun lag
flenads 4.09 Azuuu 4) Trupdndnorudanisly
(Attitude Toward Using) sefupufniiueglusgiuinn
Tnedleade 4.00 avuuy nswl Radar Chart LandWa
AUNINTINAZUUY gﬂ‘?‘i 6

Attitude Toward Using 4

Perceived of usefulness

4.07

\As

User satisfaction

4.06
Perceived Ease of Use

= 1 =3
gﬂ‘VI 6 NNFIUILAUAIULAU

AnwseiuauAnTiunisly Affiliate System Tag
DudeyadmnsudhteangudldnuiaeiBnis Focus Group
Tudusiely itedumanmauasaudosnisiignélsinay
ddnluusazdsdiunnnsaty seilladeseflunany
U7l 8 Inegrinunsiinsesiidumnanuduiusestsing
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Tlaeadunsiiadstunamguiiennuaonadosiv
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A3199 2 S2AUANEIALYAIN Focus Group

a7

Usziiu fuady | dudsuuu
UINTFIU

User Satisfaction 4.09 0.779
Perceived of Usefulness a4.07 0.801
Perceived Ease of Use 4.06 0.83

Attitude Toward Using 4.00 0.853
Alade 4.06 0.816

ANKANITIATIEN gyﬁ 8 %wﬂuimmagﬂuumﬁu 5. Eﬁ;lJ

MANUFURUSITIANMATUGATNE WU NN
bignAinnssuuselevdlumsldau (PU) uagiin
Anuisnwelalunisleau (US) azvilwvsnasiusonlm
A93n13 1 (AU) TndLAeeiuABvIBNan19n s9u8IAURNa
walalunisld (US) lilesoenafien uay e 18vswanis
nsian1sTuUsElevilunislda (PU) egedivedAny
AR uaz 01g FdvEnanmswian1siuinnuhely
nslau (EV) egnsiiviodndgy

HAILATIERAIRMAN (Qualitative Result) 39nN13
¥ Focus Group ansnsaiesdduusziuildlvia
Andeyiamnsed 2

Usziuddnyiinue msadsszuuvilvigldidle
Hendunsviaulaielidudou msseniuu User Inter-
face WuauFeude vilvinguildd il Feedback
Arsnnsenmdnualie Affiliate System Tvisl vinlitlais
dnnilesdn fdnnutuilinniuly vilwlisanduau
YusnwIlAUINzaN Taed 2 Jaduhe Al
UseAnnn uasUsyansuavessuuiifiauades v
Tigldnufianelauaziimuadfalumsliom uariamels
figlfnuegreeiios Inefanuduuselovivaziinny
fofudsiiazifnnugiu

5.1 agUNaNIsATBUaTaAUTIEHE

AT uazaasnsuosszuL Ussnaume 1) s8niuy
laseasne Hendunazsuiuunishauvedunannesy
WarsrUUNIIANISFILuEInd1vne (Affiliate System)
2) aufiun1snageutazUsslliuninsinvesunanasy
Wislriianumdeuvosmaluladaonadasiu TRL szu 7
3) Usziiumnuaninsnvesszuuiunsanlgmnisngs
warldnussuu uavanmudssmelunssuauntssming
AUAUTEANANNIY Bag 4) Useiliuninuaunsaves
yuumMuUMsaLasulusLASUNIINITRAIAlAAANISIN
fanguiuslaadmnedifistu lnefansinadoyadau
\Seveguan faguil 9 Taeszuumsuszananateya
vanazagidimves Affiliate System shelassadnegiu
Joyavasunanlesy ﬁag‘dﬁ 12 Juaandnenssuves
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Data Flow) JUil 10 @eslostoyauazszuudngeiu
fiuauves Angular Ul, EVOGUE Service, Commission
Service way Account Service Wa¥LAWIZNITNINIUY
ﬂuadl,l,muﬁamiiwaﬁuaﬁa;ga Process and Data Flow
of Affiliate System ﬁqgﬂﬁ 11 fluwasvlosuvimini
Affiliate Network LiiaiSuszuusnarsdouss Brand
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EVOGUE :: PROCESS AND DATA FLOW OF AFFLIATE SYSTEM

Customer

Affiliator

EVOGUE Platform

g‘d‘ﬁ 11 Lmuﬁqm{mamaaﬁﬁaaﬂa Process and Data Flow of Affiliate System

WEE CLIENT WEB CLIENT WiER CLIENT

HTPP HTPP HTPP

AP GATEWAY
Hitp JSON Webhook Notification

Anpular ACcount

Ll M55 108 Service

{iy i I =ERYI lem d
MICRD SERVICE 1 MICRO SERVICEZ MICRO SERVICE 3
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sQL sQL SQL
DATABASE DATABASE DATABASE

gﬂﬁ 12 d@01UnenIsun1sas195euuYad EVOGUE Platform
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5.2 Yalauauu

1) dwfunisiauigliuugsiavuunaniesy
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wwanwesudnwag House Brand Platform laiiiudndin
25% wariiun13ad 193z uUing (Ecosystem) Litosasdu
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THlunseenuuuliAnauailussme sz au vy
wnfigauiiiazanansavinld Tnedndsimginssunstd
94999 End user (uddnyitgn
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