Research Community and Social Development Journal. Social Science. Vol. 18 No. 1: Article ID268632

UNATINTTE (n'w’lfnﬁl)/ Research Article (Thai)

laqe qmmwu‘%msﬁﬁ'ffﬁ;ﬁ%ﬁ%msﬁaw@T@@imﬁuu‘%mswumﬁuﬁﬂ?&ms: WA gl

Service Quality Factors Affecting Satisfaction of Service Recipients on Thailand
Transport Services

Wiegws Ynua , 1andnwol Anddden’, aigins tayaylsml’, wsiing Ynva’
Penporn Pukahuta®”, Saowalak Jittnom?, Nattapan Panyaroj®, Pornthip Pukahuta*
" 819758 ApuzvsMIagsie s avenaumaluladisimuenaianu wasse AN Usznalny
Lecturer, Faculty of Business Administration, Rajamangala University of Technology Isan, Nakhon Ratchasima, Thailand
*fanmans1anad ms. anusvagana uvaavenaumalulaisnanenaBan uasrang Ussmalns
2Assistant Professor Dr., Faculty of Business Administration, Rajamangala University of Technology Isan, Nakhon Ratchasima, Thailand
*019738 AnuzuAMIIgIAUAzARUmART smangaemalulasvasaad I Smakiu Ussmang
3Lecturer, Faculty of Business Administration and Liberal Arts, Rajamangala University of Technology Lanna, Nan Province, Thailand
‘019138 Ausweguamans avaaneasnianziuesnidaomile Samiaeuunu Ussmalie
“Lecturer, Faculty of Nursing, Northeastern University, Khon Kaen Province, Thailand

E-mail address (Corresponding author): *'tuesday. p@hotmail.com; (Author): saowaluk1968@hotmail.com, *nattapanpanyaroj@gmail.com,
“*pukahuta.p@gmail.com

FuunAa: 27 aanan 2566/ USuuiily: 9 nuamiug 2567/ aeuiuunaax: 4 fuian 2567
Received: 27 October 2023, Revised: 9 Fubruary 2024, Accepted: 4 March 2024

Abstract

This study delves into the intricate dynamics of service quality and its profound influence on customer
satisfaction within the transportation service sector. Employing a robust quantitative research methodology,
the investigation meticulously analyzes data from a comprehensive survey of 400 participants, boasting an impressive
91.25% response rate. This is complemented by face-to-face interviews using semi-structured questionnaire conducted in
Nakhon Ratchasima province, which serve to enrich the quantitative findings. The total reliability of the questionnaire
is underscored by a high-reliability score of 0.873, affirming the integrity and dependability of the collected data.
Central to the study is the examination of various hypotheses through the lens of multiple regression and content
analysis, with a particular focus on identifying the pivotal elements of service quality factors that significantly
impact customer satisfaction. The research findings illuminate the critical role of empathy as the primary drivers
of customer satisfaction, reliability and responsiveness as the secondary role in the transportation services domain.
While aspects such as tangibility and reassurance are acknowledged for their contribution to enhancing satisfaction,
their overall impact on the satisfaction continuum is identified as relatively minimal. In response to these insights,
the study advocates for the adoption of the 5D service quality factors by transportation service providers. This
innovative framework proposes a systematic approach to bridging the gap between service stimuli and customer
responses, emphasizing the importance of individualized touchpoint marketing. By implementing this strategy,
businesses are poised to deliver consistently improved services that not only meet but exceed customer expectations,
thereby fostering customer delight and cultivating enduring relationships. This strategic orientation is posited as
a cornerstone for achieving a competitive advantage in the fiercely competitive landscape of the transportation
service industry. Through this comprehensive analysis, the study contributes a novel body of knowledge to the
field, offering actionable strategies for service quality enhancement and customer satisfaction optimization.
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HAMNANAUTAUSTAUE 2) R ARAENING (+) 0.30-0.70 913neifia Fiautslauad s iusesiy

U

YUNAN WAz 3) R FADHNIT (+) 0.30 N8t ARWISHANNENARSNKSZAUAN (Hair et al., 2010)

Y

15197 1 ANANUSERNTRNTNNIS

Table 1. Correlation coefficient

fautana . .
JUdnEoMNe Aw ANSAALANEY  ANSAEINATTN  N1Tleniala
(Result Variable) D4 A . Y L os 4 W . Y
. NN Wdete slagnAn uliurgnédn  sagndn VIF
AT
(Tangible)  (Reliability) (Responsiveness)  (Assurance) (Empathy)
(Causal Variable)
- qUAnEoININ1EAIW (Tangible) 1.000 - - - - 1174
- pssidatie Reliability) 0.306* 1.000 - - - 1632
- ﬂﬁim’ﬂuﬂum&iﬂ@ﬂﬁ’l (Responsiveness) 0.346* 0.540* 1.000 - - 1.861
- nasdemnnsiiiliutgnén (Assurance 0.257* 0.459* 0.486* 1.000 - 1.437
- nswenlaldsiagnAn (Empathy) 0.286* 0.501* 0.572* 0.413* 1.000 1,643
AmganANRanale (Overall Satisfaction) 0.269* 0.460* 0.450* 0.343* 0.473* -

* p<0.05

4 1 1 o/ Q‘ o/ o/ 1 o/ o/ v a
9INATNA 1 WUIT ANFNU TRV BANANAUTILNINAINUINITTUIAUAINLTNS
fTuﬁfsLLﬂﬁmmﬁawaTwmQﬂﬁflﬁ*’ammmméf’mﬁuﬁﬁﬂmzﬁu@TﬂTﬂﬁaﬁ:ﬁuﬂﬂuﬂNN Taafian
ag9e1d19 0.257-0.572 vy wazAnAasAUsznauanulsUsmiigaiinaamdueds (viF)

v

189519u1aN195 U3 AN NUE NS R ANag 5919 1.174-1.861 vag B9l 10 vinlA AR

a9
N19TIINAUATING (Multicollinearity) BaiimnduiadaulsdasrapfniAandniusAaudnags
Mo 4 ! o £ ° ' °o o o | 2
ue (Hany 30l avaanasiafdNLUsEAnE N simaLa AT NNaNAsBIBeTiga (R)
2.3 AnpaarAauded ifladuins szrdneiu TnaResannisfiatinmianuduiug
' 1 di . v 1 di @ a o .
FENTNATAMNARIALAADN (Autocorrelation)  AILATAIMNARIALANDULLUBFTEIINAN (Durbin-
Watson) Tndifen 2 wia9a9 1.5-2.5 (Vanichbuncha & Vanichbuncha, 2023)
3. ArsnviidadenitealuayuieyaTeUsrInEn1n ey an1TnaUaNBIAIINABINIG
tﬂl QI a v c4 [ 70 - PN ) ¥ Ail v ! o/ 1 v
Wafinanssouzemuaniseesgnintiuddidusnisauas@uinilfen ngusegne faanis
WamiminBasanduanuadngesnissuianudeinistiadansnmu3nisanannlunities
LAZNNTYIUINTIIATNHANTITBILEHDUAZBeRnanTW ek lEimuaunInen1simm

ABINTNNNSUENSgNANIAALEn AU nsanasRudmsanutuszmnalng

NAN5398
nsAnentladagnninuanisiin g Huanisfanalasnsmusnnsansedndmisany

Wlazmneeg LRAIHAN199E Aesia (5
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1. mafnediayariafl wodn §iEnsdalinjdndseudsRningaamingss (Gauaz 50.95)
fuszauniacilunisvingsfatiosnds 5 T Gouar 31.4) wanaiiRenlisnag fa diasnislHsy
AINFEAINALNY ($88az 54.7) uaziisanAnlianeresians (Seuas 50.7) dmsuiladeils
fansnnlunisamasnuismiiuinisaudsdnimduiuusn fia arugndiesiunisdanisuuas
(3p8az 52.6) IBIMINTAD ATLENITVEDAETTHHEN (FD8AT 40.6) ANIHENITOIDININIIUINEY
(Bouay 44.7) wazAmNINNNIILENT8EFUENsause WA (Sauas 44.4)

2. 19U RT998N19503AMNINUZNITIBIGNAIFABIINUZNITIURITUAINI9OUY

Wlsewang uaAAIRNITI7 2

A15197 2 M3V Talladed M IIsLA MsTid AR e S UL NsLA NsIHswnsebasmaAle

Table 2. The Awareness of Service Quality Factors Affecting Service Recipients on Thailand Transport

Services
ﬂ’]‘i%ﬁ%qmﬂ’lﬂﬂ%ﬂ’ﬁ
. (Perception of service quality)
A1 (Aspect)
wusua
X S.D.
(Results)
FURNUOINMEATIN (Tangible) 418 0.552  wan (Very)

1. Wiudnsauseiigunsnluazadailefiviais
4.13 0.790 Hn (Very)
(Transportation providers have modern equipment and tools)

2 fAnsenasiifes e anuazaanndantio(Fviu
4.16 0.656 H1n (Very)
(Transportation providers have facilities Ready to use immediately)

3. flHuAnnsandeiinsineugfianuarassandinilaniiin
4.27 0.669 Most
(The transportation provider has employees who have professional characteristics)

PYRTRAATE, S Iy (Reliability) 4.1 0.622 NN (Very)

1. {Wu3nnsanasinmea idwlUaufitmmua
4.07 0.767 Hn (Very)
(The transportation provider keeps the time as specified)
ArdusaRUAUALLANNG NNTgn
4.21 0.802
(The transport provider accepts responsibility for loss/damage) (Most)

2. {BAnmnd B URmEUsanEgyEe/AmRMaY NN

3. UAnafvinulEsYintiERnaelafias liuamsathesdaiding

4.08 0.769 H1n (Very)
(All cases that occur to products and services)

ﬂ’lsmﬂuﬂumﬁiﬂfgﬂﬁh (Responsiveness) 4.02 0.623 NN (Very)
1. fWusnnsausdendaniey iAnshnSewlaudnns
410  0.763 H1n (Very)
(Transportation providers are ready to provide services in all service conditions)
2. {iuBnsanasfinnsdeanatugnén i aeudiednn Wieyadidaian s
(Transportation providers communicate with customers, such as answering questions and 4.00 0.826 H1n (Very)
providing clear information)

3. natifntlgmiiusnsaudiannnsagaamasuazuflaiigmiisansa

3.96 0.825 H1n (Very)
(In the event of a problem, the transport service provider can help and solve the problem quickly)
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Table 2. (Conts.)

MM95u3AMNMU3NS (Perception

of service quality)

fin (Aspect)

wiuswa
X SD.
(Results)
2 o YN} 2
msareanuiiulaliiungnéin (Assurance) 416 0.633 w1 (Very)
1. vinuiansunaanadeunsndan Weliudnmsiiiuannsuuss
(You feel safe and secure in your property. When using the service from a transportation 4.10 0.856 H1nN (Very)
provider)
2. {liAnssudefinsdmindygrdtirsauds Tnadmuaegdoygdaes
(The transportation provider has prepared a transportation contract. The contract period is 418 0.797 H1N (Very)
clearly specified)
3. {IuBnsuas e g iunisiAnnsuazinensnasgiunnm Nnfign
4.21 0.767
(Transportation providers value service and maintain quality standards) (Most)
mstm?@?dsiagnﬁ"n (Empathy) 4.03  0.698 NN (Very)
1. wineuudnisanasianadeama uassuazanulioasdaiidniau
3.99 0.877 H1n (Very)
(Transportation employees are experts in their field and answer questions clearly)
2. Midnn9fnganaanan AW sn iU N AR D iau-1Rs
4.05 0.819 H1n (Very)
(Provide services equally in the order of before-after service)
3. fusmsnduintannufissnisessgnArmaimeuaasutadymiiignies
4.08 0.771 Hn (Very)
(Transportation providers understand customer needs/find reasons)
5981988 (Total Evarage) 410  0.459 H1n (Very)

aneneed 2 wudn gndaiidingliuaniasuinistivanislunmsanegtussdunnn
(X =410, $.D.=0.459) ifipRansoniladeifiuaesiou wudn gndnfinissuinnsiuanns susuuen
An Fnugdanyomienienin (Tangile) (X =4.18, $.D.=0.552) Tnefidiasnanisfiuinisanas
Awinemigdnuoraasnanmiuilonidn agussiusnniign (X =4.27, $.D.=0.669) iiudusiuen
sp9aaRAa Fmunnsasnennniiilaluignéi (Assurance) (X =4.16, $.D.=0.633) fitiaa1einis
{Ansudabinmddydunss sy nsnmed Tussdusnniige (X =4.21,

$.0.=0.767) ususiunsn Fuaanuin@ede (Reliabiity) (X =4.11, S.D.=0.622) Ai9318n19

v
=3 !

Tﬁu%m'iwm@uﬁ%’uﬁmﬂucﬁi@mﬁqzyLﬁﬂ/mmLﬁﬁmmﬂﬂﬁiﬁﬁﬁmwmﬁuﬁﬁLmzu‘%mimﬁu

sAUsNTigR (X =4.21, S.D.=0.802) iududiuuan dnniaiantalasagnd Empathy) (X =4.03,
$.0.=0.698) f¥ims1aniafusnsansadnlanandinsniseesgnAnmnamauazasudlatigm
fignsosagtusziunan (X =4.08, $.0.20.771) iududuusn dmsudmnisnausuestagnin
(Responsiveness) (X =4.02, S.D.=0.625) ftiasenialanisundendonialianishmndonly

vann9egIusziunnn (X =4.10, $.0.=0.763) indusiuusn auansiy
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3. MaAuIABEnaasiiadamnUENsTisen s inszAUAN R e Tasia ey

LB NFUHASRUAM NN LT AMY LaAFInITeT 3

|
=

m15197 3 TladpdinunnninnisuanisiiasnasaninufonalesnfSuuinisfiauusnnsauss
yenunlulszmnane

Table 3. Service Quality Factors Affecting Satisfaction of Service Recipients on Thailand Transport Services

Unstandardized Standardized

ATTNEINTDE
Coefficients Coefficients t-test Sig.
(Forecast)

B Std. Error Beta
ATl (Constant) 1.826 0.217 - 8.414  0.000
pwfanala 1. JUdnEOINeNIEAIN (Tangible) 0.066 0.044 0.070 1483  0.139
AINIIN 2. mﬁwm%'@ﬁﬂ(Reliobility) 0.180 0.047 0.214* 3.856 0.000
(Overall 3. mﬁm'ﬂuﬂumﬁﬂ@uﬂﬁ’l(Responsiveness) 0.123 0.050 0.147* 2474 0.014
Satisfaction) 4. miﬂ%f}amwﬁﬁﬂﬁuﬁgﬂﬁﬁ (Assurance) 0.047 0.043 0.058 1.105 0.270
5. nswenlatasiagndn(Empathy) 0.178 0.042 0.238* 4274 0.000

R=0.644*, R°=0.415, Adjusted-R°=0.408, S.E.=0.435, Durbin-Watson=1.799

* p<0.05

a !

91NA191991 3 Wudn TadepmnInuansiidaninasenisinszAuAHRne 1
PBNULENNFIUFIRUA M UL ST ne S91uau 3 Fu Teesuduuanie dunisienlald
AiagnAn (Empathy) (=0.238) savasnnfie AuaanusnEetie (Reliability) (B=0.214) wazsiw
nMIRBUANBNsiagn#An (Responsiveness) (3=0.147) annanidenannns (HAH

Satisfaction = 0.070(Tangible) +0.214(Reliability)*+0.147(Responsiveness)*

+0.058(Assurance)+0.238(Empathy)*; 1la98@114@s1 (Other constant factors)
| = o PN 1% o o = 1% !

MHNPAYINGN MNHNSUS U9 nLEN1s T 3 s Taesusuusnde drunisenlals

' %

FEgNAT (Empothy) F9AHNAD Fmpnsnin@etie Reldbiity) UWAYANWNSABLAHBIGNAT (Responsiveness)
Fuaz 1908 axyinlissiuaNiane @ (Satisfaction) ﬁﬂd@ﬂﬁ%ﬁﬂ%ﬂ 0.238, 0.214 LAy 0.147 %
ATHAAIL ﬂmzﬁﬁmgﬂﬁ’ﬂwaiwmmﬂmw (Tangible) uaZAMNIEE AN uAgNAI (Assurance)
TifinastarinsziuanaelaliuiiliEng

Fariu AAdainsndndesanduiminardidneesiiadenaunmianis e

o = ' o o ° [ 1% g @ v®y A ! 1%
‘E?.iﬂ‘]_lV"IQ’]NWGW@T‘VWﬂﬂ’]‘j‘jﬂu‘jﬂq‘iﬂ"l‘lﬂ‘iﬂgﬂﬂﬂﬁdL‘]J‘H@T“h’u‘jﬂ’]‘jﬂuﬂﬁﬁuﬂqwqﬁﬂuu?uﬂ‘j‘?.:L‘V]V’TT‘WEI

o =
PNATNN 2
naenlaldsiegndn  arssidedla nismeususssegndn  nnsadnemanaiiule qUdnBEIN
(Empathy) (Reliability) (Responsiveness) Wunanén (Assurance)  NILATN (Tangible)
dl |-
ANNAIATYNINTIFA (Most important) ANNEATYHaETIgA (Least important)
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AT 2 AIPUAINEA Y IBIADNINLENS NS ANGZAUANRane lasian195uu3N13TWaEN
Andmnullszmelng
Future 2. Prioritizing service quality dimensions to enhance customer satisfaction in Thailand's

road freight transportation industry

NN 2 WO NTEEIAsAINLEAS ReANszAL A RenelasesLEnNg
wnavaudmnulilsznalne AvsEnennisuaniadeanuionlaladagndudusuduuen
flosann naliansfiddetinalalauasimsdidnduaradasnsuazanufoetaunsgndi
rnauiaRdnnm AN aNe Saniumsas e srndede TrewTnemaisgnngy Aru@Eearey
wazlsraUn19aiunszuaNNITTARIRLAT NSRARNANAT AINUADASTIBIAWAN U39S TN
Amnizan AnanganEe ANwingn asereinan uazudnisdayasaiurAudn antilunis
UFrRsmaReAaamanEaifidedouaradstaiedinnisuddudi uaniunarouauns
faAHAzAINaLNY FH1sonaLdasduuazAnANANAN[Ade deaszuunisfnsefoans
atmmalasandmiugninFosnswsnzan SesaumssidaliEnamaduiunsIe
Wiurgnénls uazRedndnydannnmnisuanisdududiugaiing fe sudnuoinsnianmia
Fepnaazsznouludian nwansofuamiinem senfinas U539 somiliuanns neasns
yamInann uacmaUiinlgsedwsiaifies sxaeBiRaneimannsU nsauavaA I fiA N &
uazasaUAguiladuAmnmUANIIATLd I nd tResdwessadalenififinainniatiuinis
(Service Utilty) uazdinaniiuantianetunistiudnsanadnindmiugnAnlfiegnefiuszansam
ForhuliuannsuuasauinAasnENInsgIMIENNSH

ot naatamnmuiniafinadidydeniadnauladonluaniseciliinis

1 o/ 1

PudsRUAmNauLsTmeAng Feennsduneninguiaetng aunsard AR LANEN Aty

q

v o/ dgl
THisas
31 pndnEedaunngauas WinanusuRareusnderneifietuiidullasdannas
AN I

v v

3.2 MIRBUANBNTLUNNSIBT 9 ldsaansi iinausanEqlunsdenauandn daulng)

U

[
A A v

@ o % A v ~ = LV ¥ o ° o/ A ! a
L‘UuLfm’V‘Vﬂﬂdﬁuﬂ’]ﬂ‘jmﬂq‘iﬁdﬂ@uﬂN"IN’]‘&’E‘IL‘E?JﬂT‘ﬁU‘Eﬂ']‘jTﬂWMWWWEGﬂW‘j A MTUNTEUNITIHFIUNG

| A A o 9/ o 4
aziumudeulunafinnasiuludygyinisdnda

1
g A ¥

3.3 naaseAnEulaignAn winannlaeniuresAuduarandedndiddegns

U

widnnsmaeAndemne W FidudmaEuiiann uideselalunsudegninlisunsuaders

|
A a

MARNTI
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5.4 nnaassaEinilalignn WinUATReadonnasTunsasfinnantsUfiinemn
Tunadndnefignindmunlinassnenasssauznieinesetadiame
3.5 JUANEOINNNIEAIN ks AIudeRuANanan Tuiauasianfidenn T
fevnsauAguivarNlaanfaauaugAnfsraaUAWAT Aruinisaasudadumitadndes
A msinassnesaudn Savgusntiniannaniizasegia sensanidesiiaanamsaslusing
wiineedsanAAUdLgUnaniuazmalladfdudulunnsdanisuaedugi
NIMMUALHAN N RAWIABNTNNNTLENgNAT LA EN IHUE N1 9auasRufm9nwm
Tuuszmalne TnerniAduiauadsnadatmnslunmsreuarsuazassmmionalaiudgnin

o/ -3

WNaLHHaRNENaNTsan: IiemUEns ARSIy a9 1IN 6 A fafl

9/

1. flAusnsauasRuinezdiasdnlafis@eiignAnfiasnisarnfianissnndige uazimmn

Y
£4 1

aohiiAasu feennwanisideiinudngnindasnennnmdnmaelalddagnin ammiidete
Tunnevinsmuszniareumasiagndniindidy FemmihRumafinnuauasimmnnmnim
natAMeessiafies magaddiiugafignan A edatnaALA M (Touchpoint Marketing)
visnasafiugaaneiignAnmemisliemsuusns uasiiugedassdauussiulaudgnan
nduslFAn1a9

2. vinqaitgnATHANKE (Touchpoint) Tudinnniaianlalasagndn Armindedeliansle
uazNIIMBLEUDIFagn A inasafiunnagugsnInuinisaindsfignAndesnianiniign
Aarduda lHiUFaunisnisnaiausnistunisudedunaegafauinisfidesnisisinnigasig
UfaniusiugnAntusyaen

5. maUsunagniimzantuasdosnsresgndnduaisyana ¥anisdauazanin
U sanlUfediiausunsnEaiindnaiBauainnistiuinisgnan W gnAtunssng
fpannsaangniinslunisauasdudn aasiunnstiudnisaudsduintigndias (7 Rights of
Logistics: 7Rs) Uaenaufing é’mdqﬁuﬁqﬁgﬂﬁm ASUSHITIEDINTG FNNARENPNIAN FIHBLAWAN
Aqpsianuuazseuliudgnanfignies viuaantunisdonay uazdisnniAuEnisfisnyas

4. Aduntannasinislfiivasiifuanmsuailivnsaudenidmmaly

5. fAuuUlssiugsnmuassAvEnmmnisanegnintisenndesiiAdeimizesians
uAENAIERI LA NATI AR (Service with Sale) 13 amNAAmAdEYiFITdn n1auingin
ﬁmﬂﬁ‘mumﬁa{oLi’iumﬁu%ﬂ'ﬁﬂﬁéfﬁu%mﬁmegmLﬁmLﬁmN%@ (One-Stop Service) [itBaHD
prmFasnisuazuiliigmiddugnAn st TasdauaztssilunanisUfifemuuuansidn
D {rNB9AnTgINaruas fUJURUINEwIREAmMN1EITe

6. AN TR nAIUANLALR ARTNNNSANHHUE NSULLE BUNA Y WanTUS Ul

A oA .
ia|LUad (Continuous Improvement)
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AUSTIUNR

a va

masifagananmuAnssnliainsnnsgmnisfifeueas udnsgndnfifganan

|
L=t a o a

TufanssnanasRudn duiladaiinBidussnaunisgsiesusteim e snnudnisasmang

Y

1 1
¥ A

fosnareef [EusnsanaeanAinima (36 Sennsliudnnsiidamninazdaanasdulgliuinig

a

sranladentiuanmsiussdnsgstemuas lnafiamssiesns Bsunonmiuanssimnsentale
agnAnduduAuLan 999aeNfe Fupnui@etis Aun1snauauedsiagnAl N3
psinla tiungnAn uazdimgudneoinienienm suady sistifissnainnisentalasagnéi
Tufanssnanaeduin deduanudesmaBefeiinaniseecdlduinig Buseusinisfioniuae
wiinemUansiuesdnsgafaiuansanasand winemdinnasuassEeinstaamaagnin
TunsmeudasderBaiansunmadsud lailgmleuuinis fesegn Wfashignéusazsns
msTAAMsAYiIeniu SARIRDANKEA Y Ia A BUILA AT A RSIA AL RAAHITEBNg NAT
uasaAuFagANATUEEaUSeY vnlHgnAAnaniRnduua Fandafaansenlals
nfFBmsfidaeu densmaignAnfinesioelaiing@nuasnduan A nssed1esieiins
sannaadnuiil Ufjiel uazasua ey (Patitad & Watanobe, 2023) wudn 5 8Fua9amnH
15115 (SERVQUAL) ssnasinnsifinsziuaanniiswalevesgnindeuinisladsfinduasdaonfises
FeMdNaUsTnA uaz Restuputri et al. (2021) s¥ydAnnMLENIS laaaRndfnasoANfanal
wazAHnAresgnituanuniseilain-19 Tng Zygiaris et al. (2022) (¥nd1adn nnsadng
pnTtane e TAungaamnssnnsUEn19neud IReTusnnsUsuUgennsgunamwinesaiy
1% L v @) o ~ Ao o i o = o ! ¥
Amnsenlalasiagnin uaziiniladunanmuinsiandgsoniasdranladensouwmanseangi
sominlszmenesiliuans Asmaiannanssarzrswiinen A ns lrensas e alesnhumasms
(Service Mind) sauandpyadiaunauaingFansisiuuiioauaunsvdaafion (Aunhaphogsa &
Charutawephonnukoon, 2022)

NNIAUALHIN N NNTARHI AN (WN13U3N3gnAn TR uAuE S IF U N sauasAnAn

& & & °o o Ao Y A a a ! ¥
yeanulnszmaeil WinsendAnfivniudnsiss@nsnmuazneuauessianiugiasnis
IpegnAFednawrnzanuaiiumeiasnsasseuaEUsU Tl A ungndn Selsznauns
! ¥ o & v o o ° A ¥ ~ ¥ A o
auseuArTiufiasdinen vinansdnlauaraniiunisfreanuseupeuie ifiansuUsul 4
v Py gy o ¥ v & A A ¥ o

wazSutE R msnzaniuaasasnsresman Fifind waznauauesinRerignAnaaniasianonm
UBn1591R @9 Porter (2008) TAlHAnnandyiunasasagariinfungsiafifeciinisinaus
wazaspUR A iugnAiasstsann FuBeulunisudeiu aadnfiinaweignadunaln
adnyTunisudnisesdnagsfia IneRensanannyunesessgninTudmnissuiamninuinis
(Kotler & Armstrong, 2018) timsinanififindioyanisennuuuiiansnsnaempUAnnINLENTTUEN

AnfnlAgniies uarussguimunengsiendeiilsyAnBKa (Porter, 2008; Pukahuta, 2020)

103
RC&SDJ: https./doi.org/10.14456/nrru-rdi XXXX XXX



Research Community and Social Development Journal. Social Science. Vol. 18 No. 1: Article ID268632

FININEENTYAIHLENS BN T sReuuaRnAn BeiiiiBnsesdinsdenlosdeyanuiiisns
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Tunsusudpenmunmsiaunisentalaseandanesgndn winldulgesnisiidonsaneeanineu

| |
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B9ANT IR INANNNS N A LANINN W Eneiae iAW ivE Dlaua R AT aad oA Na39le

9

wazliLAnsvinflesin aensuiununnieyed gosmeen uaswaswia a1ninaLna (Aunhaphogsa

% [ v

& Charutawephonnukoon, 2022) fina1qd1 nnguinlatieanufiasnisuazienlalddagningasasi

U

1
1 =

AKNRLsiad s nsausnaula tiusnissniiseling
o & [ % o = @ = =] v - o = e ' 1
sautladennmmBmstemenduesedalinesdnainssiuansioslaHungnéi
waztaemAnsuigRamMnsHneLANE e R ndasnsnUs Usuazet sealty Aol [l wiien
finlauaLue
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1. fusznaunisuasgAusn1sauasdndn avsrinlladannininen sl qeuazsimun

1
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msliannstiABedn esnuiaunmusniseteasiase TnefiTeandundsl

1.1 naielaldsingnAn faeniaaaaBuuasimuIARINTEN e AT AWMLY
FRUDNTNs LA ARINTAIEN LI RNFTIUG T RnsSonfantaneuRidn Tiansnsoduas wieii
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