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This participated qualitative rescarch aimed at the study of state being and efficicney of
Ecotourism place of interest and Thai wisdom ways of life in Uttaradit, analysis the appropriate
marketing communications and strategic creation of integrated marketing communication for
Eeotourism and ‘That wisdom way of life in Uttaradit. The key 20 informants were: people
representative, village leader, place of operation owner, state scholar, local office administration,
subdistrict mumicipality, private organization, local imedia, tourists and Tounsm network.

The study revealed that strengths of efficiency of reserved place of interest and Thai
wisdom ways of life in Uttaradit were: culture, history, natural forest resource, 3 way town and
land of [fruit. The weaknesses were: not clear communication, no outstanding  culture,
uninteresting destination for tourists, no strong brand, not clear on tourism network executive
management and the name of Uttaradit 1s hard 1o remember. Opportunitics  for improvement
were: local readiness, good trend of ways of life tourism, well organized of operators and tourists’
behavior changing. The threats  found were: geographical condition, border check point was far
from town, tourists do not know Uttaradit and lack good cooperation among state sectors.

For appropriate marketing communications for Ecotourism promote and Thai wisdom
way ol life in Uttaradit, The study indicated that besides present cormmunicative cquipments the
following comimunicative tools were: Uttaradit tourtsm map, Praya Picha  monument sticker,
Uttaradit places of interest map sticker, tourism  calendar, social network, SMS, outdoor signs,
ttaradit tourism places of interest handbook and point collection stamps.

The rescarcher did the data synthesis and strategy creation on integrated marketing

communication for Feotourism promote and participated That wisdom way of life in Uttaradit
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and named it, BE-NICE Strategy it comprises: B - Brand, ID Ieotourism, N~ Network,

I Identity, IMC, C — Consistency Haw E - Emotion

Key words ; Intergrated  Marketing Communications, Lcotourism and Thai-Wisdom Ways of

Life



