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Abstract

The purposes of this research were to study 1) to study technology acceptance of Krungthai NEXT
application 2) to study information system success of Krungthai NEXT application 3) to study user’s
satisfaction of Krungthai NEXT application 4) to study intention to use of Krungthai NEXT application
5) to study technology acceptance toward intention to use of Krungthai NEXT application with user’s
satisfaction as the mediator and 6) to study information system success toward intention to use of Krungthai
NEXT application with user’s satisfaction as the mediator. This research collected 450 samples from Those
who use mobile banking services by Krungthai NEXT application of Krung Thai Bank. The questionnaires
were used to conduct the survey. The data were analyzed by descriptive statistics including frequencies,
means, percentages and standard deviations. The study found 1) technology acceptance included the
Perceived Usefulness,and Perceived Ease of Use which have direct effect the user's satisfaction
2) information system success included the Information System Success, Information Quality, and Service
Quality which have direct effect the user’s satisfaction 3) user’s satisfaction which has direct effect the
Intention to Use 4) technology acceptance included the Perceived Usefulness, and Perceived Ease of Use
which have indirect effect the Intention to Use with user's satisfaction as a mediator 5) information system
success included the Information System Success, Information Quality, and Service Quality which have

indirect effect the Intention to Use with user's satisfaction as a mediator at statistically significant 0.001
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fydAunaunau et lun1snansun ANE0A NAN1SNANTAN
CMIN/DF < 3 (Hair et al., 2010) 2.520 LN e
RMSEA < 0.08 (Kline, 2010) 0.058 LN A
GFI > 0.90 (Byrne, 2010) 0.889 s
CFI > 0.90 (Kline, 2010) 0.931 LN A
IFI > 0.90 (Hair et al., 2010) 0.931 LN e
L > 0.90 (Hair et al., 2010) 0.922 LN A
PGF| > 0.50 (Hair et al,, 2010) 0.738 LN e
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AUNAFIUNITITEAWNTIN 6 Uazn15199 7

A15199 6 ANFUUTLANTDNSNANIINTI DNSNAN19DDN LALBNSNATINVDIILUSAUNTRBAILUTAL

AUUIHA
AU HANTENU AANINalavas Anunslaly
ey
SDE 0.623%** 0.117
nsgeusunalulad SIE 0.000 0.483**
STE 0.623%** 0.600
o SDE 0.3171%%* 0.051
ANUASAVDITZUY
SIE 0.000 0.2471%**
ansauna
STE 0.3171%** 0.292
Auisnalavelda SDE - 0.775%#x
SIE - 0.000
STE - 0.775%%*

NUWLNA: SDE = Standardized Direct Effect, SIE = Standardized Indirect Effect, STE = Standardized Total Effect
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