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ABSTRACT

This research focuses on crafting an identity for products that emphasizes value to heighten
acceptance levels. The objective is to develop products from local wisdom that generate both benefits and
income. The study also investigates the effects of integrating knowledge of design thinking principles with
local entrepreneurs in the Ko Lad Ethan community, Sam Phran District, Nakhon Pathom Province. The researcher
identified two specific target groups using purposive sampling method, each consisting of 20 individuals, totally
40 individuals employing semi-structured interviews and questionnaires with both congruence indexes ranging
from 0.67 to 1.00. Data were collected through individual interviews, workshops, exhibitions, and analyzed
using summarization, means and standard deviation. The findings indicate that 1) Developed product labels
and packaging for agricultural and processed products include fruit-infused fruit, mulberry juice, dried pomelo
peel, pomelo jam, and infused pomelo peel. These were designed based on six main criteria: (1) product
protection, (2) product packaging, (3) convenience, (4) sales promotion, (5) cleanliness and safety,
and (6) packaging. 2) The target groups perceived and expressed the high satisfaction with the new product
labels and packaging for agricultural and processed products (X =3.81, S.D.=0.39). Therefore, the developed
models can encourage and promote community tourism, create value, and generate benefits and income
for local entrepreneurs in the community sustainably.
Keywords : Knowledge integration, Packaging and label design, Local wisdom products
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s e FegUuuuiiiiauls sndnsEudn dudn wasnssiulifAnnston 5) mazesiaraonsY
dmundndamiuayYan guneal 6) ussasinu IneliYanfidulinsedanndonried ansmsomsnldidusuwy

ANSHANTUIIY WEAIAININ 2
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MSAMHANTYIDNMIBIAPIINIAUVE NNSYUIUMTAALTSBRNLUU (Design thinking) UK Usznauns

Tugnswitadunuvegrslunsitmumdnsueiviosdugusudulilueuan wanifmiss 1

M39 1 Msfuiiaranuiisnelaseusiyinsiuaraanduanlydvesuuuinganduiu duneaumsu

JminuasUgy

HANNANITLNEAS LLazwamﬁ'msﬁmJigU X S.D. wdana

1. nalfiuad 3.70 0.53 0
2. thgnsiouuazalumiou 3.48 0.43 Uunan

3, Wienduloeuwiaendulowazdonduloudy 4.36 0.34 110

4. dulodunid 3.84 0.39 0

5. AAINIUNDA 3.81 0.35 110

6. Jeduvisg 3.69 0.35 N

i 3.81 0.39 wn

NNPN 1 wud mssuiuazenuianelassaandun ez ussadusivildmSundananisinuns
LazNAnANIILsTUvRsTIINMEAnBUriY S1neanums il Smiauasugu Taenmsaedseglusziuinn
(X =3.81, 5.0.=0.39) fimnsandwundusieniswuin egluszdvann 5 19m13 Besddiuaiadeninun
Tumides Ao Waendulesuwiuesdslouaziudendulenrd (X =436, SD=034) dledunid (X =384,
$D.=0.39) néevieamen (X =3.81, 5.0.=0.35) walsiuida (X =3.70, 5.0.=0.53) waztludunie (X =3.69,

S.0.=0.35) dwsuignusieusazylunieu agluszAuuiunans (X =3.48, S.0.=0.43) Mua1AU

aAUsENa

SUMIUUTTR A UaILaERNA LA NNERRAYINSIN YA TUAZKE AT TTULUTT U NBUNE B UVIY
Suneanumsu Tariauasugy Aldumsesnuuuuasiannuioduasunisvioud §IYNYURL WATATIA
Tneifunsadlidaendnualvesmunzdnduiu Tnemsldmaluladuasuianssuiiundanmuasyaidiy
AUUANNSAALTIEBNLUU (Design thinking) vilimAntduwinnssundndnrivosyuay FailTuruduwuy
viennviens aena Usuenuilnndndasiiidang wnva ussiausslomidenmihluldldas v dewnan
mslienuddnlumsiannussgiusitazaandudiisjatiunsziumsandeesnuuus iy Teidulum
véneadUszneuvesussIiamiLarnsdud elilsundensusendsgudnvalnansaseifuandnaiu
annsadiuaniadlasavadvernundudeliiudasasils funmddevesies amiasayns warauussaw
gvaay (Dowcharoenpom & Sooksala, 2020, p. 83) sy adaydnwal Ussnouse fdnws Jelamiayuu
Fodain sUmmUNngeefinTdadnual uazussafas Wundesnszeny ﬁﬁgﬁ'g wuumevtiendla wagaide
vasadtufimeutvs ilontia (i) o310l Youendivien wazqua 2imslansad (Qnebaidika Naphat Phuéchiu
(Panich), Punyawutpreeda, & Wuthiphomsopon, 2021, p. 156) #ui1 MsauTussas 9 Tl a URE o el
gy Inomseenuuuiiddsdimsldauiiudusmuniu uazgdaseduilaaliinnsdeseaniaasugia
Tguldannddiu femsianduaslansumemanion aunmenssyio msussyiuiendndost

Waruulauss Bnengnandos uazaruavmniunsuuas uasmsidydnualfiuueniadnd nualyuyusie
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nauuTunABsNETAR SnanvsHama SsinunsUsy wastinvisaflsndununavedidis
Nulingsens annsasuiuasiimelaronansysnnIserANS AUaNNTEUIUNSARTseRNLUY (Design
thinking) el funuuesnslumsiannndnsasiviesdummvuldluomandusgreain deillena
a¥ruu daieii oudnEmIneInTsIIR way Tanssauviesiu fasviolliuf e wiuiannndndous
duAnangfityaiesiiunazeudianenianunssuIunsAndseenuuuiiad uasan el
vipaduldegnauriais wwfefuamAdevomssasnn syl uazdnaius 29dgnEd (Petbunmee &
Wongrerkdee, 2020, p. 47) fiwuin ﬂﬁj:u;:JU'%Inﬂﬁmmﬁqwahﬁaussﬂﬁm%ﬁm%’uﬁmdaﬁ’mymﬁﬁ@umsﬁu
agluszduin (FaRewiniy 4.43) pgdlsfinm Tunuidevesanms mdness (Hongthongkham, 2021, p. 67)
Iauswnmaiidfydmiufussneunsuazinunsnsluviosiu anunsauiluuiuldiiledesenuazinmn
ussisTliunnanfusivesmueaiefindanuaunsalunisuvsduluiomatn fgalaguslng e

nauRanvialisiselaiiay aseausiuas Sauliiugure sevausyvismanswasuleuevesUssmanaly

Jorauauuy

Farauanusuloung

1. MIPONUUUNRINIUMUURERA I UTTAA alkaeaa NFUAIYaIN1EE ABUYIY S LNDENUNTIY
ForfauasUsy msfienuvannvatsasnuuazuenviavesndndaeigueulidaudnouinddu

o = =%

Filsissatissvoinauiuslonuasnginsaunste vum masmnlunsmsduvievBuld meussydnds
FnFudidusudou Weasmndemsdadminglustnan msdaaSiiannszugpamngsy SULUUUTTY ol
wagTanussataet msandunu mandaieliiAnyaduiiy ansondalddnusndefuudi uagiann
vssasa Inglitagiifanunsnniunusununisuan

o

2. FnwiaseuaguitszuuNSHARTesLTLiiiog vt msfimudmilonnmisnuresdy
WioRaurosenlifanunsaulldatald auendnwalliiuaudwiloadannsguid ademeldlity
fuszneums uagldFunsaiuayudloueegiedsiu Inefinasguiemheauiiisatesatuayy

darauauugludalnng

msduaSunisaiidamisgusulidunds lnednienuigoua aduayued1dlnddna duasy
msfiiedetesmiumhsnAavisgeuiusmalunisuanasus suidoyatnans Weifiumnsgu
YesmsUTTY fusiuavamnaui i Weuwinana dnvieafeanfamusila emunseila ndusviBaiedn
uazdentoaudyusuatnediBunmansugia

Foruonurlunsideniaialy

madmemaiselugnsidereseniledmingudoyameiansuuuundnsasiussy Ausiazaan
duf Jadunasmiluguuuudvsnameiausssuiasuulaslumuuunmadsan (Soft power) d1m3u

AMFAS19ANULANAAlAALAUTIA A UNEARNAINNEATNTIUVRIUTEINALNY

AnAnssuUsznA
muﬁ%’aﬁiﬁunuqmmumﬁ%’&Jﬁnﬂﬂmnua'qLzﬁﬁwmmamﬁﬁ“f&JLLagui’mmiu (NomudESN 1)

1R8d NN UANENTTUNTALASLANYIANENSIFBLATUINNTTY (@na7.) US¥anU n.A. 2565
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