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ABSTRACT
TE 151001

The objectives of this research were to (1) study the performance satisfaction of middle
level managers of the clothing export industry in Thailand; (2) compare the performance satisfaction
of middie level managers of the clothing export industry in Thailand demographically; and (3) study
factors related to the performance satisfaction of middle level managers of the clothing export
industry in Thailand.

This research was a descriptive research. The samples were 389 middle level
managers of clothing export companies in Thailand obtained by stratified random sampling. The
research instruments used were questionnaires created by the researcher. Percentage, mean,
standard deviation, t-test, One Way ANOVA, multiple comparison with the Scheffe's method,
chi-square and content analysis were used to analyze the data

Maior findings were as follows: (1) Middle ievel manager’s performance satisfaction of
the clothing export industry in Thailand in general was highly recognized; when taking into
consideration performance satisfaction of each factor (14 factors) individually, the following were
found ranking as the most significant: the job characteristic and responsibility has the most
significant priority, followed by job achievement. (2) The comparison of fourteen factors related to
satisfaction of middle level managers demographically indicated the following finding: gender, age,
status, income, work experience and work age were found to be significantly different at the .05 level
of confidence. Education was found to be not significantly different. (3) The correlation of all factors
related to middle level managers' satisfaction in general were found to be significantly related at the

.05 level of confidence.



