nJ‘%ﬂuLﬁﬂumsﬁ’mﬁff@ﬁmﬁa’%\mLtuu%ﬁagmﬁﬂszmwﬁmms
SRURALENIANTN Y T2BIgNATIHNTUANNRINAS
The Compare housing loan refinancing decisions between a

government banks and a commercial banks of customers in Bangkok.

s 15N’ WA UyaySnl ANAREImMNZY®
U 9
Rada Raenuyciem1 and Boonyarat Samphaanttonachoi2
"2AEUANNTEINT NNAINEIAEUINIBALERNNDSA

"2Faculty Business Administration, Stamford International University, Thailand

E-mail: 'babiepu@gmail.com; %boonyarat.samphanwattanachai@stamford.edu

Received May 30, 2022; Revised September 15, 2023; Accepted September 16, 2023

UNARED
dgldv ' dll o/ v 1 =Y o/ %

unaNiidngUszaAiednen 1) Jedeaudiudssannisnannuinig 2) Jadesinu
AMNINLENNT 3) Tadadinuimuef uay 4) Wisuisunissnaules Muuwdduidediagende
FMINEHIANTS FUAIUBIATIN ST nAn lungawmsmuAsnaaTaeinsdaaBNnTnaTn
LAZNTEUIUNTLENNS HBnSnadanisdenlifudestnaiiladfeyiseiu .05 n19Adaassil
WIUNENHETY FonusniiddTedalanneuu 400 aulaaliuuuasuay duiiseadniseid
AN ARENMITNN¥elIBeANT WK 25 Al TnannsitasnziiBailannuesdioyad Heainnis
drneo] WA BmasmnuasnaUENNAFINENTAAT I RN ITAR BN A DY

HANIFITIBIUTHII WU AoARTiNe s ReuLURaUn NIddetladudaulsvan
mapaauang Jadenmnmnisudnisuasiladeriuaflngsanog usziann uaziladasan
Uszaunisna1nuinig dadenmninnisuinisuariledasiruafdsninalunisdnauls
= [ y ;il 1 o/ 1 o/ o/ a o %
3 uwndAudadiaga1fasendesuwianssguiatiuswiatsnidisdensgninlungommamniuag
WANFANTWATEAUTE AN NETF 0.05

a v o ! a 4 = o [ S a o/

NANFATYBIAININ WUT1 AnAAiAgnUTeTadulsrannITaatnuiIng dade

AmnINNNsUSNsuariladasiauafdinasantsfnaulas Wuwwdawdadioganfaszning

SNSRI AN Sl drpagnAn TN JmINEMIWAT AN 9T

ATRIATY: ANTES Wunud; douUseaunIana1auinig (7P's); AAINNITUINST; VIAUAR;

Tl ANG



Journal of Educational Innovation and Research Vol. 7 No. 3 July-September 2023 | 765

Abstract

The purpose of this research was to study The Compare housing loan refinancing decisions
between a government banks and a commercial banks of customers in Bangkok. The objectives of
this study were 1) service marketing mix factors, 2) service quality factors, 3) attitude factors, and
4) compare the decision to refinance mortgages between government banks and commercial banks
of customers in Bangkok. Promotional products. Marketing and service processes has a significant
influence on credit selection at the .05 level. This research is a mixed method. The first part was a
quantitative research of 400 people using questionnaires. The second part is qualitative research.
By conducting in-depth interviews with 25 people by analyzing the content of the data obtained
from the interviews. Descriptive statistics were used and hypotheses were tested using multiple
regression analysis.

Research findings were as follows: The results of the quantitative research found that the
respondents' opinions on service marketing mix factors Service quality factors and overall attitude
factors were at a high level. and service marketing mix factors Service quality factors and attitude
factors have different influences on mortgage refinancing decisions between government banks and
commercial banks of customers in Bangkok at the statistical significance level of 0.05.

The results of the qualitative research results found that opinions on service marketing mix
factors Service quality factors and attitude factors affect mortgage refinancing decisions between

government banks and commercial banks of customers in Bangkok differently.

Keywords: Refinance loans; Service marketing mix (7P's); Service quality; Attitude; Decision making
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