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Abstract

The purposes of this study are as follows: 1) to study the marketing promotions and the decisions to buy the
office furniture of the central region dealer, ABC Company Limited; 2) to study the marketing promotions related to
the purchasing decisions of the central region dealers, ABC Company Limited. The population consisted of 545
customers who were the dealers in the central region. The number of the samples was 240 calculated by Taro
Yamane's formula. Purposive sampling method was used as criteria. The instruments were questionnaires. The
descriptive statistics used for the data analysis were frequency, percentage, arithmetic mean and standard deviation.
The data were analyzed by inferential statistic methods of t-test and f-test for the one-way analysis of variance.
Moreover, Pearson correlation coefficient was also used for the analysis at the significance level of .05.

The research results revealed that: 1) marketing promotion, in term of highest opinion was direct marketing;

purchasing decision of office furniture depends highest on the dealers; 2) Direct marketing promotions by giving
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catalogs to dealer shops had a direct relationship with the purchasing decisions of the central region dealers, ABC

Company Limited.

Keywords: marketing promotions, decisions making, office furniture
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