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Survey — Coverage of Thailand by media in your market

TAT International PR is developing a communications program to address negative media coverage that can stop
travelers in your market from choosing Thailand as a tourist destination. We would like your input to ensure our
communications program effectively addresses any negative news about Thailand that might have appeared in the
media in your market. Please take a few minutes to complete this questionnaire by Wednesday, 22 July, 2009,
and return it to International Public Relations Division at the TAT head office via e-mail prdiv3@tat.or.th.

Thank you for your co-operation.

Name: TAT PORTUGAL
Location: LISBON, PORTUGAL
1. Overall, how would you rank the media in your market regarding their coverage of Thailand?

(Choose a number) - 6

0 1 2 3 4 5 6 7 8 9 10
Negative Neutral Positive
2. ‘What negative issues about Thailand have your local media covered extensively?

(Check the ones that apply)

[ X ] Suvarnabhumi Airport Closure [ ] ASEAN protest/Bangkok riots in April
[ X] HIN1 Flu Epidemic in Thailand [ ] Arrests of foreign visitors in Thailand
[ X ] Airport scams in Thailand [ 1 Others (Please provide details below)
3. In your opinion, what are the most important negative issues about Thailand that the TAT needs

to address in your market? Please list your choices in order of importance.

1. Political instability in the government; constant protests in the streets; rebellions and possibility of
growing violence due to political never ending distress

2. The evolution of the number of cases of swine flu; Thailand is one of the most affected countries in
worldwide terms.

3. Environmental problems; tsunami alerts.
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4. Who do you consider the top three most influential travel media in your market (traditional print
or broadcast media)? Please provide the name of the media outlet & editorial contact (if available).

1. PUBLICO/FUGAS (newspaper/tourism supplement) / Editor Mr. Luis Maio (Imaio@publico.pt)

2. ROTAS & DESTINOS (tourism magazine) / Editor Mrs. Catarina Palma
(CatarinaPalma(@rotasdestinos.cofina.pt)

3. PUBLITURIS (newspaper specialized on trade) / Director: Mr. Ruben Obadia
(robadia@publituris.workmedia.pt)

5. Who do you consider the top three most influential online travel media in your market? Please
provide the name and URL of the media outlet & editorial contact (if available).

1. PUBLITURIS - http://www.publituris.pt / Director: Mr. Ruben Obadia
(robadia@publituris. workmedia.pt)

2. TURISVER - http://www.turisver.com/ / Director: José Luis Elias (joseluis@turisver.com)

3. FUGAS/PUBLICO - http://www.publico.clix.pt / http://blogs.publico.pt/fugas/ / Editor: Mr. Luis Maio
(Imaio@publico.pt)

6. What kind of media outreach activities would you like TAT International PR to support in
your market?

Press & internet campaigns: promotional campaigns at shopping centers with thai cultural

demonstrations pushing up for thai destinations. These types of commercial activities, particularly in shopping
centers on the biggest urban cities tend to have great return in terms of future travelers to Thailand and generate
curiosity and interest on discovering more about this amazing country.

7. Please provide any additional comments or suggestions regarding how TAT International PR can
help you to encourage Thailand as a travel destination.

Develop the idea of paradise on earth and a country where you can experience variety (beaches, resorts,
heritage, culture, SPA’s, modern shopping and city) and unforgettable moments. First quality services
combined with very economic local prices and with a unique hospitality due to the “thainess” of thai
people.

More publicity on TV/Radio/internet or tourism media.
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Organization :

TAT Regional Office in ..

Form

Crisig BRHE - cnaminsiamsmminisimm G i

International Tourism Situation Report in Crisis Situation

veDate of Report oo leidiiiiinnn

1. News and image of Thailand presented in your market

" Negalive news released in your area

Level of Impact

{Check v in the circle)

Media (Identify)

Areas of News Releases

(global/specific locations)

Frequency of News

NO.1

O000C0e

- Radi0 i Mone Very Low Medium High Highest
- Newspaper ............ Low
-Others..........
R Any given information from TAT / Thai organizations to relieve crisis?
2. Impacts on international tourists traveling to Thailand during/after crisis
NO. 2
. Infarmation inguiry from tourists about .............calls/ ... ...emails
n ) 0 1 2 3 4 5
Cancellations from travel agents / tour operators
Markets Cancelled / Packs Cancellation Period | No.before Cancellation O O @ O . .

. Details of flight cancellation

Airlines

Cancelled Routes

No. of cancelled flights

Cancelied Duration

. Travel warnings / Travel advisory

u Attitude/ Feedback from tourists toward Thailand

None Very Low Medium High Highest
Low
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3. Affected markets/ markets needed special attention are...... . .

4, Trend of tourist arrivals to Thailand in your market NO. 4.1
0 1 2 3 4 5
Q0000 e

MNone Very Low Medium High Highest

4.1 Situation in the 1" week after the CrSIS: ... oo

Low

0oeCee

MNone Very Low Medium High Highest

4.2 Forecast on tourism situation in the next two weeks: ... .

Low
5. Solutions/Suggestions on TAT marketing strategies/operations in this crisis management

6. Urgent helps requested/needed from TAT in Bangkok:

(B8]



