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Abstract

The purpose of this research was to study the 4C’s marketing strategy that
leads to bookstore customers’ satisfaction of the SE-ED Book Center, Ocean Branch,
Chumphon Province. The study was designed based on quantitative research and
applied a questionnaire to be an instrument to collect data from a sample size of 400
people and used the G.W. Cochran formula to calculate the group of the study’s
sample size from the bookstore’s customers. Chi-Squared was applied to be the
statistical tool to test the hypothesis of the research by setting the statistical
significance at the .05 level. The major results of the study have revealed that the use
of the 4C’s marketing strategy is important in leading to customers’ satisfaction in all
bookstores because it is one of important marketing strategies that help people focus
on the target consumer group. This should help to analyze the consumer at the point
for designing various marketing tools that are appropriate in terms of the level of

expectations and at different timings. Hence, bookstore management teams should be



Vol. 21 No. 2 (May-August) 2023 Journal of Humanities & Social Sciences (JHUSOC) ﬁ

able to design, analyze, plan, and implement with efficiency. Therefore, there will be
benefits their own business, especially creating satisfaction, generating sales and
profits. Therefore, the application of the 4C’s marketing strategy from this research
should be used as a guideline for marketing strategies that might be suitable for the

situation of most bookstore businesses in the future.

Keywords: bookstore, business plan, customer satisfaction, 4C’s marketing strategy,

marketing plan
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