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Health Promotion model for Prehypertension people in the community
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ABSTRACT

Health Promotion model for Prehypertensive people in the community is Action
Research , which has 3 phase , phase 1 determine the prevalence of the condition of
prehypertension , categorized prehypertension groups in the study community. Phase 2 study
health care behavior , knowledge with the behavior change before of prehypertension group in
the community and Study factors affect to the health promotion of prehypertension group.
Phase 3 create and develop model of health promotion for Prehypertensive people and
monitoring the evaluation of health promotion activities of prehypertension.
The purposes of this research ,to study the prevalence of the condition prehypertension in the
community. to study the risk behavior and availability of changing behavior of a group of
prehypertension in the community. to create and develop model of health promotion for
Prehypertensive people and monitoring the evaluation of health promotion activities of

prehypertension.

Results

1. The prevalence of prehypertension groups in the study community is 38.9 % ,
(male =43.9 % , female = 34.6 % ). The result of health examinations are over
body mass index and waist circumferences .

2. The behavior of consumption and knowledge of hypertension is good
behavior of exercise , stress management and balance of decision making is
fair .

3. To create and develop model of health promotion for Prehypertensive people,
This model is Trantheoretical model or stages of change of Prochaska and
Diclemente.

4. The results of before and after monitoring , behavior of consumption , knowledge
and balance of decision making are higher average score .

Keyword: prehypertension, health Promotion model
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