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ABSTRACT

Code of preject : RD 3/006/2552 2 Q 3 3 88
Project name :ECONOMIC EFFECTIVE OF GROCERY STORE DUE TO OPENING OF
DEPARTMENT STORE AND MINIMART IN LOCAL AREA OF HUAHIN
DISTRICT AT PRACHUBKHIRIKHAN PROVINCE

Researcher name : Veerawan Pinchonpholsang

This research is survey research and analyzes quantitative research. Population is
entrepeurs of grocery stores in HuaHin at Prachubkhirikhun, purposive sampling is 299 persons.
The methodology research is multiple regression model at significant 99.995%. The study found
that there are six factors to economic effectiveness for grocery stores of statistical significant has
reliability at a level of 99.99% which has economic effectiveness decreasing, the coefficient value
is -3,557.85. There are six factors impacting to those old grocery stores. Those are the amount of
money to buy commodity which has coefficient value at 0.0766, the difference of the money
between before and after the entrance of department stores and mini-marts to the community
which has coefficient value at 0.07, the wages of labor in grocery stores have coefficient value at
0.67, an average profit per piece has coefficient value at 120.76, the difference of frequency per
time to buy commodity of supplier shops between before and after the entrance of department
stores and mini-marts has coefficient value at 226.86, the difference factors of income per month
between before and after the entrance of department stores and mini-marts to the community has
coefficient value at 0.27, the correlation between the economic effectiveness of grocery stores and
the six factors has reliable statistical significant at 95.88%. The study result of finding the way to
adjust marketing and management strategy found that the behavior of the grocery stores sce
importance of the supplier shops where the goods is fresh and has quality but they see that it is
not convenient to transfer themselves the goods. The study result of marketing attitudes to the
advantage of the grocery stores in the retailing competition on nowadays found that marketing
campaign is the most important factors to get advantage of the grocery stores to the departments

and mini-marts in HuaHin district, Prachubkhilikhun. There is a high satisfaction.
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