Q/
Ted@narsauina i 29 aUuN 1 NNTIAN — NQUIEW 2566 42

18 BIRNWANNNRADAIMNANA LUASTALASDIRIDN

Qq

vuwalndindudaliluausinalulsznealne

The Causal Factors Influencing to Buy Cosmetics on the

Shopee Application of Cunsumers in Thailand

qu1nael 11uAn (Sumaman Pankham)'

%mﬁmﬁmmﬂ?‘gm (Tidarattana Namsreetan)“

'an13rnalulagdedenn AneidaudnnssufanamaTulad unndnandass@en (Social Media Technology,

College of Digital Innovation Technology, Ranasit University)

*Corresponding author: E-mail: tidarattana.n64@rsu.ac.th

Iiuumaan: 10 wee. 65/ uilatfuilye: 6 5.8, 65/ aulAlWANGW: 11 1A, 66/ waunseaulal: 10 n.A. 66

DOl

UNARNED

v
A o &

UNANNURIRNUTsa9A LﬁﬂﬁﬁumLmzmmmumwmmmﬁawmiumemﬁuﬁuﬁ

q
v

FaanmnAuNAna lunisdetaTesdnansuuuetnandudel duesduilnalulszmalne way

' v A

a4 = o a N & A o & o 9@ & 2y a
L‘Wﬂﬂﬂ’]&f’]ﬁ@@ﬁlL°IN@’1Lﬁm%ﬂm@mﬂﬁqqmﬂﬂmiuﬂqﬂsﬂﬂLﬁ?ﬂ\?@qﬂq\‘iuuLLﬂﬂW@Lﬂ“ﬁu"ﬂ@ﬂﬂ‘ﬂ@x‘]&l“]_litﬂﬂ

Q

Y @ ¥

Tudszmealng sduuunisidudunisidadaliuan insesienldiiusousandaya laun



Q/
Ted@narsauina i 29 aUiuN 1 unsIAN — NQuIEW 2566 43

12 1 v
L= Gl o

wuuasunnaeulal ngusaetne Ae fnrsTeirTesdiewuulelnandudalduazinanduaglu

'
aaal v !

sz lng a1uqu 400 AL &N A TTana tawn AND Sasay waslumadunislasaaina

a

|
o o

HaN193Ran U TuinaA NN N UEMIE @ e ARE NI sznausae 4 anu T

% 1

1) arupgmunInnisliuinis  2) Aupnidinisliuinig 3) Auaaiuieanalasesgndii
4) fupnuAnaaeIgnAn aanadesiudeyaiilszdnfifluad1en InaNansunainanais
la-gupad (X°) = 209.81 ANB9ANRATE (df) = 152 A1 CMIN/f= 1.38 A1 GFI =0.95 A1 AGFI
=094 A1SRMR=0.04 #1 RMSEA = 0.03 uazAndutsz@nanisnensal(R?) = 0.93 uaaadn
saudsluluinaanunsnedun e AnnuLsLsuaes AEAN A LU sTeLAsesd e LLIa L INALATY
Sauil léFenas 93 wudn ANUANNINNNTLILTNNS AuAnsAINIlELENS Aupauianela

2099NAN HENBWANAIIFRAUANNANALBIGNAT AMNAIAL

AdAty: AN lIELENS AauAINTLENNg AnuenalaaesgnAn AusinAvesgnAn Gedll

Abstract

The objectives of this article were to develop and validate the consistency of a causal
relationship model of loyalty to buy cosmetics on the Shopee application of consumers living in
Thailand and to study causal factors affecting loyalty to buy cosmetics on the Shopee
application of consumers living in Thailand. The research model is quantitative. The tools used
in the research were online questionnaires. The sample group consisted of 400 people who
have purchased intention cosmetics on the Shoppe application and live in Thailand. The
statistics used in the data analysis were frequency, percentage, and the structural equation

model.

The results of this research showed that the causal relationship model of variables

consisting of 4 components consisted of 1) service quality, 2) service value, 3) customer
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satisfaction, 4) customer loyalty, and a model developed in accordance with empirical data.
The statistics showed the Chi-square statistics goodness fit test ()(2) = 209.81, degrees of
freedom (df) = 152, CMIN/df = 1.38, GFIl = 0.95, AGFI = 0.94, SRMR = 0.04, RMSEA = 0.03. The
final result was a predicted coefficient of 0.93, indicating that the variables in the model can
explain loyalty to buying cosmetics on the Shopee application by 93 percent, and that service
quality, service value, and customer satisfaction have a direct influence on customer loyalty,

respectively.

Keywords: Service Quality, Service Value, Customer Satisfaction, Customer Loyalty, Shopee
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