NIAFIVYUATAAUT WMINY1A8INYAY LAY U918 U 64 Wwwgw - Squ1eu 2566

AnAIATIRUATLAzMsAaIakLLLnAathndumsBidnnsaiindidaasanisindula
FanndafesuasianasisugnitudamiIman gni waz ilddninuis
Brand Equity and Electronic Word-of-Mouth Marketing Affecting Decision

to Purchase Gaming Gear of the Viewers through Twitch, YouTube and Facebook Gaming

Uigund sralines” 81ua el fuass anysnd §10e YeulEes® Yynns dedmduns
Parin Rakangthong“ Amnaj Kerdanan' Thanyatorn Somboon' Rachadaporn Boonruang2 Boonyarit Phongmekhin2

Corresponding Author’s Email: parin.grkt@pnru.ac.th, utapao.dr@gmail.com

(Received: July 21, 2021; Revised: April 27, 2022; Accepted: December 2, 2022)

unAnsa
o

=2 o s nﬂl =2 1 a v ' a a
n1gAnEI T UUNIRn s asA 1) WRANEIADIATATIAUAN nsaanaLuulnFalinnisalannsatindiay

q

nasndulagainuianefiesianeMiuaniutewmaan gyl uaz walninuds 2) iednsaAuARTAuANdINg

a

sanissindulatonniangfresdaneitantiuteme vin gyl war watninudia 3) ieAnenismaiadansiatn

'
ol o '

nvaiannsatindnasnasenisindulatainuiansfaeone vt utemiesnin gyl was gdninuiie et
= = 4 a o=l o ' . = o N sy | °
nldlunisAnmnpe Janeiusndiutean1anin gyl uar wadninuils Inalddsnsqusinetnauuuazaan a1uau

a

400 AU WA MUULAIUAINTRANIANITONWWINGL 94 UAZANIATIAADLAIINNLIATILBNLOUIAMNENTIADIEN

9

dl a P

d‘ A [~3 v Aadl = ey d’l £ a a $ 1 1 v 1
uezasdielunisiiususmndeys adanldlunisimssidayaidesiy Ae adamdmwssuu laun Arfesay Alede

a v a o o o

doudeuunnggu uazanndeeneden it lunmaseuanyAgunssiuia d1Anyn1eana .05 Ae n1siaszvinaney
wWuunWgAn  wan1sAnsnudgpeusuuasunindauluny Wwwatie Hengagszudne 21 - 25 T nasAnunszau
Ysryaynss iWuwtinFawiindnmn seldiafasiathauninga 10,000 U wauinsieay 9-16 dolussiadiaif Sugunin
gy e wadninuile wae 9-16 dalussedilan aanldnsAudladina uan1sAnEINLIN 1) ALUAIRINAWAN
1 1 a a v d’lj a a [ a rnllv 1 1 a
nisaanakuuinsedineun1egiannseiing uarnisandulazeinuiangfreddane fMiuTNNIuTeIn1enIn gl
o a A a @ ' o ' a v v o & a v > =
way wdninuile AadwAsdiuaglu sTALNIN 2) AMAIAIIAUAY ATUNNTATEUINDIATIAUAT FiuNIsTeN e
= v 9 o R a2 Y a o = = v o a v , v = o &
AIAUAT ATUNTAITUUNTNAIIAUAN RunInelssinnaus] 189n3AUA ANNANAReRIAUAT denasan1sfindulate
nuFeNefeaneMiuTNIutean1edn gyl uazadninuis 3) naseatauuuinsalinitunisdiinnsating

saunisnaauuuinselinnsdumefiin daasantsdndulateinuiansfiadoneMivaudiudamimin gyl

uaz wlaijninuile
ANRIATY: AUAIANEUAT nseaauuulinseln Bldnnseling nsdndulage nudanes

Abstract
The objectives of this study were 1) Explore brand equity electronic word-of-mouth marketing and Decision
to Purchase Gaming Gear of the viewers through Twitch, YouTube and Facebook gaming. 2) Explore brand equity
affecting decision to purchase gaming gear of the viewers through Twitch, YouTube and Facebook gaming.
3) Explore electronic word-of-mouth marketing affecting decision to purchase gaming gear of the viewers through
Twitch, YouTube and Facebook gaming A sample of 400 cases, selected using convenience sampling method. A

closed ended questionnaire was used to collect data with the reliability test result of .94 and the content was
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validated by the experts. The descriptive statistics used for data analysis were percentage, average, and standard
deviation. The influential statistics used for testing the hypothesis at the significant level of .05 was the multiple
regression analysis.

The result was found that the majority of respondents were male students aged between 21-5 with a
Bachelor’s degree, average monthly income under 10,000 baht, 9-16 hours of gaming per week in average, 9-16
hours a week on Twitch, YouTube or Facebook gaming and used the LogitechG brand. 1) The result revealed that
brand equity and electronic word-of-mouth marketing affecting decision to purchase gaming gear of the viewers
through Twitch, YouTube, and Facebook gaming were at high level. The hypothesis testing results were found that
2) brand equity, brand awareness, brand associations, brand loyalty, other brand assets affected the decision to
purchase gaming gear of the viewers through Twitch, Youtube and Facebook gaming. 3) electronic word-of-mouth

marketing, internet word-of-mouth marketing, online video word-of-mouth marketing affected the decision to

purchase gaming gear of the viewers through Twitch, Youtube and Facebook gaming.

Keywords: brand equity, word-of-mouth marketing, electronic, decision to purchase, gaming Gear
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