oA o ved & v \ a ' o v v

91599 : mewn'ls'l*uaaﬁumulumsaaLasumiwmmuwaq‘qmumamLn"mm
0. Uaanih 1. anssenys

A3y L WANGUY wazide

UNANED

1 4 v

244062

MAduaTaldinguszasdiiodiasesiunumnislddenudlunsdnasunis
' = o ved ) a ' o UM vy A
ey yumuieumauuImensiidelumsdnaiumsvienien Tnefidelddndenyumy
paainies o vgnssagd aduiuilumsiinn Wesnndudunswensmsvies
o da LY wa L4 < L3 va d‘l’ v o v L
WgmiianudAgymsUseiimansuazivingnisaivesnsiddenutuithaulasandoeiu

a o a Qv iy d’l’ v < dlu o ' a o
WmwAREYYE MY waanmyRenuh deudhulieminduamannumnededygyzoy
3 Usyn1s fie Usznisusn sessesnalseiRmans suldun Tusiaonu/lusodng wassuu
ey L = 1 v n\‘Ll 4 ] adq a 5 a 5
naunenanun Usznsides AuAimusssunliaeunas wu Smsednuuusain souvi
aondnenssuiiun uazUszmsaaving fe AaAmedany Suldun mnuduiusvesansssy

= = A & ] ) a 4. v 4 & 9 )

Ine-3u uaznnsiafieviinyssimdvosdiny \unnpmiAeiideudusgludoiutiu . dugluvy
= a o ' 4 dv ¥ S 4 LY (% <t ¥
nMsdenIMIBldyyenun Feiuiulidnuuzveinsiennumnelastodundn Feezsea
o1femsimuteyadsinsiuivuiummsdnuuihanudiledazansadilonrumngld

1 1 v a’llu ¥ 3 (Y ) v d v
pgnsaeaw  uennildalinisldesrusznovvesdyyzeen wnaadumumneiideanisee

H
o =]

<~ v ] U 5 Y dl 1 A’ a N 1 I 4 a
doesenuuiy Nilussnumhaulainiy fde AumANMINEY MAAINARYRYLVDIED

} 4
=1 12

vy a -1 2 v 4 [9) a v | o " A
WUU’\UIU‘QQJ%UV]ENQULLWQUﬁﬂT]NLﬂFJ'J‘U@QLL'S:I&'L‘UallIEJ\'mULLU'Jﬂ'J']iJﬂﬂVl'Nﬂ']Uﬂ'ﬁVlBQW]EJ')@U'NN

teddydusgraunn

v

[J ] U A v ‘a' aQ A
Adnfny : doutnu, msdeasiBedoyay



Title : Roles of Folk Media in Promoting Tourism of Talad Kow Hong Community
Amphoe Bang Plama, Suphanburi.

Author : Pongkit Phalalert

Abstract

244062

This research was to analyze the roles of using folk media in prom(;ting

tourism and to find the guideline in using media to promote tourism. The research used
Talad Kow Hong community , Amphoe Bang Plama, Suphanburi Province as the study site
as it was an important tourist resource because of its historical significance and there were
some interesting phenomena of using folk media in line of semiotics. The research results
reveal that folk media had the content reflecting 3 semiotic forms: first - those of historical
traces such as archaic sites and artifacts and the legends transmitted through generations;
second-the long-standing cultural values such as the traditional mode of production and
old styled architecture still perpetuate, and the last-the social values such as the Thai-
Chinese relationship and the strong hold of societal traditions. All of these were embed-
ded in the folk media. In regard to the forms of signification, it was found that the folk
media signified mainly through hidden messages. One had to rely on in-depth interpreta-
tion of the information along with the social contexts to gain understanding of their valid
meaning. Besides, it was also found that there were some uses of semiotic components to
compose the message to be communicated as well. One of additional issues found was
that the values and the meanings conveyed through the community’s folk media semiotic

signs were significantly related and relevant to tourism.
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