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Abstract

Thailand relies on pineapples, a cost-effective and nutritious fruit. This study aims to identify
factors influencing consumer behavior towards fresh pineapples, categorized by marketing mix. A
2-steps cluster analysis was used to group consumer behavior variables, while demographic traits
were examined to identify elements that impact the marketing mix. The study included a randomly
selected sample of 405 individuals who participated by completing a questionnaire resulting in a
confidence efficiency of 0.859. The data analysis consisted of the Mann-Whitney U test, Kruskal-Wallis
test, and 2-step clustering. The test revealed three customer groups: regular consumers,
non-consumers, and normal consumers. The segmentation of the groups achieved an effectiveness
rate of 69.20 percent, indicating that all four components of the marketing mix have an impact on
consumer behavior. Additionally, employment status was identified as a significant factor in the

marketing mix of fresh pineapples, with a significance threshold of 0.05.
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Table 1 Classification of means and standard deviations by marketing mix.

Marketing mix Means (Standard Deviation)

p-values
Group 1 Group 2 Group 3

Products

Pineapples of Thailand have a good taste.  3.94 (0.46) 402 0.62)  3.66(0.67) 0.000°
Pineapples of Thailand are nutritious. 3.84(0.77) 396 (0.65) 3.71(0.62) 0.015
Pineapples of Thailand have a variety of 3.77(0.84) 389 (0.71)  3.62(0.66) 0.015
species to choose.

Pineapples of Thailand have a pleasant 3.78(0.81) 393067  3.63(0.68) 0.005°

aroma and look appetizing.

Pineapples of Thailand have beautiful 3.76 (0.86) 3900.68)  3.46(0.67) 0.000°

colors and look appetizing.

Prices

Pineapple prices of Thailand are suitable 3.87(0.86) 3890.72)  3.52(0.69) 0.000°
for their quality.

Pineapple prices of Thailand are suitable 3.81(0.84) 3790.71) 354069 0.006’
for their quantity.

Pineapples of Thailand have many sizes 3.72(0.86) 390 0.7 343(0.74) 0.000°

and prices to choose.

The distribution channels

It Is convenient to buy pineapples. 3.97 0.8 3910.78)  3.63(0.69 0.001
Selling places for pineapples are clean 3.71(0.86) 3770.73)  3370.69 0.000°
and hygienic.

There is pineapple son sale throughout 3.70(0.89) 3700.77) 351065 0.096
the year.

Marketing promotion

There are samples of pineapples to taste.  3.27 (0.99) 353083  3.21(0.73) 0.006’
They are publicized by various media. 3.03(1.13) 329102 287101 0.005°

Note : * Kruskal Wallis test.

28
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Table 2 P values for demographics and the marketing mix.

Groups Demographic data Marketing mix
Products Prices The distribu- Marketing
tion channels promotion
Group 1 The highest level of 0.028 *@ 0.105 0.095 0.849
education
Occupation 0.003 *@ 0.062 0.040 * 0.406
Domicile 0.008 ** 0.043 ¥ 0.004 ** 0.185
Group 2 Sex 0.024 *® 0.000 *® 0.001 ** 0.046 **
Age 0.848 0.075 0.038 * 0.069
Occupation 0.002 ** 0.007 *@ 0.033 *@ 0.888
Domicile 0.035 *@ 0.003 ¥ 0.002 ¥ 0.004 *
Group 3 Occupation 0.253 0.194 0.024 * 0.890

Note : *(a) Kruskal Wallis test, *(b) Mann-Whitney U test.
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Ushaiuiiseuuminerdedavang Ingtiun
WIS IEUNTUNS wazTyen Anduman [8] 14
Anw1des Yedeiifinasengiinssunisidente
117a13n78UsIIveIusaalufminuasugy
WU 91y SEAUNTANYT 818N wazsele dnasie
woRnssunsidenderitiaenndesiuiaysiiiuns
awn [9] finudn sedunsAnuninadenszuiunis
Faauladeidedundurinudemisesuladluwn
NIANNUNIUAT

4. ayUnauazUaLaUBIUL
nnanHTeiilanuinlunisimssinis
wianquiuslnadudzsanaanlagldisnisutangu
wUu 2 funou SuszAvsnmlunisudengu Ineden
AAULANs1svestayaniglungy (RMSSTD)
Winiu 0.745 wazAdudszansnmssndule (RY)
Wiy 0.692 lasanunsauusnguiuslnnsentiiy
3 ngu Ao nawdl 1 Ao nawiuslnauszd nguil 2
fio nquifuslantunans uasnguil 3 Ae nauilsl
Jouuslnadulssnnadn Wagnud d@uussaunis
AANALUATUHARAUN S1AT N1TINUY WaLNITES
@Sumnansaann Wuladedidmaste duerdnves
Fuslna iudedeidmanedudszammanisnain
Fuuzsanaan fiszdutedday 0.05
\osarnnudnsedunisAnwdnadonis

v a

dinaulauslnadutzsanaan dadunsavaaadalin]
wan fandmielidanuiluGedasuinisves
duvzsalvinnniu usdoyadunisudn n1sdn
$1mine uazmaiiusnw weliffuslnaduussals
fanuianuilafuseleviuanumvesdulzsn
waan aufansiusnunfinzan ednsudaady
nsdseen neAvINMIMSnYRs Asfiazlinng

unnuasnsEUandulesn IeKHan

5. References

[1] Office of Agricultural Economics, data on
agricultural economics, Available Source:
https://mis-app.oae.go.th/product, June
6, 2022.

[2] Saengsuwan T., 2013, Marketing
management, National Institute of
Development Administration., Bangkok,
866 p.

(3] Kabbour, P., 2006, Principle of Marketing,
Chiangmai Rajabhat University, Chiangmai,
189 p.

(4] Vanichbuncha, K., 2008, Multivariate
Analysis, Chulalongkorn University,
Bangkok, 356 p.

[5] Kaysornmala, K., 2011, Consumer
Behavior and Marketing Mix for Pineapple
Products in Bangkok Metropolis, Master’s
thesis, Sukhothai Thammathirat Open
University, 262 p.

[6] Pasuphan, C. & Chaveesuk, R., 2016,
Clustering of consumers for imported
Halal foods In Jakarta,

Indonesia. 54th Kasetsart University
Annual Conference: Science, Genetic
Engineering, Architecture and
Engineering, Agro-Industry, Natural
Resources and Environment, p. 928-937.

[7] Yuenyong, P., 2010, Factors affecting fresh
coffee satisfaction of consumers around
Silpakorn University, Sanamchandra
Palace, Master’s thesis, Silpakorn
Universiy, Nakhonpathom, 127 p.

[8] Tipmonta,W., 2016, Factors affecting the
behavior of the consumers, brown rice

in Nakhon Pathom, Master’s thesis,



Ui 31 aUvil 3 wawniu-lgure 2566

158153nemansuazinalulad

Bangkok University, Bangkok, 223 p.

Satha,K., 2019, The decision to buy
fashion clothes through online channels
in Bangkok area. Master’s thesis,

Ramkhamhaeng University, Bangkok, 165
p.

31





