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Abstract

The objectives of this research article were 1) to study marketing mix
strategies, image perception of a tourist attraction and intention to revisit ecotourism
attractions in Nakhon Nayok Province; and 2) to study the causal relationship of image
perception and marketing mix strategies on tourists’ intention to revisit ecotourism
attractions in Nakhon Nayok Province. It was a survey research. The sample group
was Thai tourists who traveled to Nakhon Nayok province using questionnaires that
were validated for validity and reliability. Causal structural equation analysis was
used. The research results showed that 1) tourists had the highest average perception
of the image of tourist attraction in terms of experience; marketing Mix Strategies in
the aspect of product was at a high level and intention to revisit ecotourism
attractions was at a high level; an 2) the causal relationship model of image
perception and marketing mix strategies on tourists’ intention to revisit ecotourism
attractions were consistent with the empirical data that was in good criteria and the
predictive coefficient of the dependent variable was the intention to revisit
ecotourism attractions that was equal to 49 9%. The image perception of the
ecotourism attractions in Nakhon Nayok Province had a positive direct influence on

the marketing mix strategies of the tourist attractions and the intention to revisit
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ecotourism attractions had coefficients of influence equal to .90 and .78 respectively,
and the image perception of tourist attraction had a positive indirect influence on
the intention to revisit ecotourism attractions through marketing mix strategies with

coefficients of influence equal to .80.

Keywords: Causal Relationship Model, Image Perception of Ecotourism Attractions,

Marketing Mix Strategies, Ecotourism, Intention to Revisit
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