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ABSTRACT

he overall ready-to-drink coffee market in Thailand is becoming saturated, but the premium

ready-to-drink coffee segment growth rate has significantly increased. This article aims to study

consumer behavior and perspective on cold brew coffee and to analyze attributes that affect
consumers’ purchasing decision using conjoint analysis technique. The qualitative data were collected
using focus group discussions, whereas the quantitative data were collected using questionnaires from
401 consumers in Bangkok. The results showed that in overall, the important attributes were original
flavor, glass bottle packaging, price, and coffee concentration, respectively. In addition, consumers who
never drink cold brew coffee were satisfied with high coffee concentration, while consumers who used
to drink cold brew coffee in the past were satisfied with added flavor coffee. Lastly, price was the
least important factor for the cold brew coffee lovers. Therefore, entrepreneurs should develop specific
product characteristics to appropriately meet the satisfaction of each customer group, which encourages

product sales.

Keywords: Cold Brew Coffee, Ready-to-Drink Coffee, Consumer Behavior, Conjoint Analysis
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