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Abstract

The purpose of this research was to determine the factors affecting service quality,
the marketing mix factors, and the technology acceptance factors affecting service usage
behavior via the smartphone applications of consumers in the Eastern area. This research is
survey research. The instrument was an online questionnaire. The sample consisted of 450
people living in the eastern area by multi-stage random sampling. The reliability coefficient (O
of the research instrument was equal to 0.95. Descriptive statistics were generated using SPSS
and Multiple Linear Regression. The result of this research found that the factors regarding
service quality, the marketing mix factors, and the technology acceptance factors affecting
service usage behavior of orders via the smartphone applications of consumers in the Eastern
area were all at a high level, both overall and in individual aspects. Based on the hypothesis, it
was found that the service quality factors, the marketing mix factors, and the technology
acceptance factors had no variables affecting service usage behavior regarding the frequency of
service usage. Therefore, entrepreneurs should focus on developing and improving a marketing
strategy via smartphone applications. The possible solutions include improving the online
system for customers to feel that the system is easy to use and attractive and creating some

benefits for customers to attract them to food ordering services via smartphone applications.

Keywords: usage behavior, online, applications, decision-making, smartphone
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Model Sum of Squares df Mean Square F Sig.
Regression 261.38 5.00 52.28 .54 .75
Residual 42912.58 444.00 96.65
Total 43173.96 449.00
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Model Sum of Squares df Mean Square F Sig.
Regression 279.64 7.00 39.95 41 .90
Residual 42894.32 442.00 97.05
Total 43173.96 449.00
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Variable: B SE B t Sig
r=.08 Adj R? =-.01 R* = .01
F=.41 SE =985 Sig = .90
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