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Abstract
Political communication It combines advertising with political content and
communication. There are many different forms of political communication. It is a

strategic tool for political change. At the same time, it is a process for bringing
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claims. and the needs of the people to the government to formulate policies and
make decisions accordingly and meet the needs of the people even more Today's
political communication in the digital age influences the audience's access to facts,
opinions and opinions through social media networks such as Clubhouse, Facebook
Live. It is a political process that causes rapid interaction between members of the
political society. important to the political system It is a widespread activity. both
the creation of a network of benefits harmonizing interests, creating rules, and

transforming society in either direction.

Keywords : Political communication, Digital age
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