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The purposes of this research are to study public relations strategies, tactics and
feedback of public relations of organizations in the creative economy platform. The research
methodologies are documentary study, in-depth interview and a survey research using

questionnaire.

The result of the research revealed that the strategies are (1) Integrated Media Mix (2)
Targeted Media (3) Cooperation with Partners (4) Building Good Relationships with the Media (5)

Word of Mouth and (6) Borrowed Interest.

The tactics are (1) Mass Media such as Public Relations Advertising, Press Conference
and News Release etc. (2) Specialized Media such as Poster, Banner, Sticker and Handbook etc.
(3) New Media such as Website, E-Newsletter, YouTube and Facebook etc. and (4) Media Activities

such as Seminar, Workshop and Festival etc.

The feedback of public relations are (1) Most of the sampling group are exposed public
relations information via New Media (2) Most of the sampling group are exposed public relations
information in Mass Media via Magazine (3) Most of the sampling group are exposed public
relations information in Specialized Media via Organization’s Manual and Brochure (4) Most of the
sampling group are exposed public relations information in New Media via Organization’s Website
(5) Most of the sampling group are exposed public relations information in Media Activities via
Exhibition and (6) Most of the sampling group are exposed public relations information in Personal

Media via Friend
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