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ABSTRACT

The objectives of this research were: To study the effect of brand image,
consumer personality toward the brand loyalty of NIKE sports shoes. The sample consisted
of people in Bangkok who used to NIKE sports shoes by gathering opinions from 400
peoples, The tool used in the study was a questionnaire with a reliability of 0.968, Using
descriptive statistics to calculate the Frequency, Percentage, Mean and Standard deviation.
For the data analysis to test the relations between dependent variables and independent
variables was multiple regression analysis on the statistical confidence level at 95 percent.
And from the results of multiple regression analysis, it was found that brand image,
consumer personality toward the brand loyalty of NIKE sports shoes was statistically
significant at the 0.05 level.
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