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Abstract

The objectives of this research have 3 ways. The first to study the characteristics of Gen Y users for decisions
about choosing coffee brand in Nakhon Pathom Municipality. Second, A study of the behavior get service of Gen'Y
users for decisions about choosing the coffee brand in Nakhon Pathom municipality and the last one to study the
marketing mix factors affecting the coffee brand consumer decision-making behavior among Gen Y youths in Nakhon
Pathom Municipality. This research used a sample group, a population of 400 Gen Y adolescents in Nakhon Pathom
Municipality. The questionnaire as a tool to collect data in research by used statistics of percentage, mean, standard
deviation in analysis of data and one-way ANOVA. If found differences data will be compared in pairs by using an
Fisher's Least Significant Difference: LSD and Multiple Regression analytical model for analyze of data.

The results of research revealed that 1) personal data factors in the decision to consume coffee brands
of Gen Y adolescents in Nakhon Pathom Municipality found that the respondents There were 217 females,
representing 54.25%, 187 males, representing 46.75%. The respondents' age range was 38-53 years, 143 people
accounted for 35.75%, and the age range of 21-37 years was 192. People accounted for 48.00 percent. Factors of
behavioral in choosing coffee brand of Gen Y adolescents in Nakhon Pathom Municipality It was found that users
made the decision to choose the brand of Coffee Café Amazon at the highest level. accounted for 61.25 percent
and prefered to drink coffee brand Coffee Café Amazon (Café Amazon) at the highest level. The accounted for
48.00 percent with the reason for the consumer decision of the Gen Y youth group is the taste of product to
accounting for 56.75% having a frequency of making a decision to choose consumption more than 5 times a week,
representing 50.00%, and having a consumption decision-making service, which is 55-100 times, representing
32.75%. 3) factors of marketing mix affect to coffee brand consumer decision-making behavior among Gen Y youths
in Nakhon Pathom municipality has high level (Mean = 4.46). It was found that service users to attention of products
and services by the highest level (Mean = 4.46), the moderate level was the price factor (Mean = 4.38) and the

lowest level was the marketing promotion factor (Mean = 4.18).

Keywords: Marketing Mix, Behavioral Decision, coffee brand, Why Generation (GEN Y)
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nszurunaRindulavasdie (Decision Process)

nszvaunsinaulate el duneuluns
Fonvenandasinasamadentuly lunssuauns
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(eusen AseYiS 2544) Kail
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Y
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Juanlaile

'
a

TUnBUN 2 N15AUNIYeYA (Information

v v
N Y a

Search) lutumevilffuslanazuammndeyaiefnduls
Tutuusnazdumdeyaanundsnelunou (intemal
Search) 91n%WBA1U1 (Memory) 71 lad a5l
aue toallumsussidiumaden mnddlddeya
LiganeAdosmdayaifinifnainundaniouen
(External Search) Ingunaadayad17a15 3z
oanfu 4 ngu ol

1) undsynna leun aseunda iougs oy
Uy Augdn

2) unasnsan laua n1sleiwan wilnauwe
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v
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o

Fumoui 3 msUszdiunavadon (Evaluation
Alternative Solution) Tufifju3lnaagiindoyaild
usulindamnemjuasiinsgitedendeideiian
Tasintu ludnvazmsisumrmadendinfiae
wazvAMANATign 1wy gudsunilafnnnuidn
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1. Ussnnsuaznquiiegn

2. ideslellumafivrusudeya

3. MIlATIEveya
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9 fiua luaweauATUASUSN $110U 21,385 AU 39
Lﬂumeﬁuﬁﬁﬁai’wmuﬂssmmmnﬁqmé’ué’uLLsﬂﬁum
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wAve wasnende tngldisnsdusitegnauuuneas
(Purposive Sampling) kagMYuUANGUAIBE1991NNNT
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(Quota Sampling)
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wiaunauasunsUsy tnsuuudeunmiidnwazduluy
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Faduladonuilng wusudaend Yraaniidewusud
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wanzauekuudUnmioUTUUTuA TR A
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wuuasunlunaaeuiUudnauLUUADUA1Y F1U3U 30
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Yad o '

519 warldisduiamaiaudedy Fasenin
FuUszansueana (Cronbach’s Alpha Coefficient)
(Cronbach, 1974) Ssnsinuadsdl Arenudeshwes
LUUADUDNTY 0.82 WaRsi U UdDUAINTY
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a
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1880 5 5¥AU (Rating Scale) AULINTIA VOIALATY
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