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The research objectives were 1) to study and interpret the context, characteristics, quality and results of 

community-based research (CBR) through a meta-analysis; and 2) to synthesize CBR using a meta-ethnography 

combined with cross-impact matrix analysis to identify metaphors that indicated the quality, value, and benefit of 

CBR, and to find the moderating metaphors that influence the relationships between the metaphors in the CBR 

synthesis. 205 research studies were used in a meta-analysis, and 14 out of these 205 studies were selected for a 

meta-ethnography. Research instruments consisted of the research quality evaluation form, the code sheet of 

research characteristics for meta-analysis, the qualitative data recording form for meta-ethnography and the 

qualitative data recording forms for cross-metric impact analysis in meta-ethnography. The results showed that:  

1. Variables of 4 research characteristics areas (report and author characteristics, content, community context 

survey, and research method), comprising 13 variables, could explain 28.6% of the variation in the variable of 

research quality, and when the fifth variable of value and benefit of the community research (15 variables total) was 

added, they could together explain 28.9% of variation in research quality, or an additional 0.3%.     

2. For supporting factors of CBR, only the characteristics of the researcher as a moderating metaphor influenced 

differences in the relationships between the first-part metaphors (community situation, problem situation, 

research problem, research design, and research method) and the second-part metaphors (research problem, 

research design and research methods, results, and quality, value and benefit of CBR) in every pair of research 

projects. The hindering factors consisted of factors external to the community and characteristics of the researcher. 

3. The communication process from community leaders to community members and from community leaders to 

local/out-of-area researchers were moderating metaphors with a strong influence on the causal relationships 

between third-part metaphors (supporting factors/hindering factors to CBR). 

 community-based Research, meta-analysis, meta-ethnography,  

cross-impact matrix analysis 
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