NISWAIUINITWANYAIUNA YD AN DN TIUNNIRIUYUUBIVRSN VI

YIWNYIR NFAURNE IUEIIIIY NFTUNNUNIUAST

1l Anslngy

Y

%mﬁwuéﬁﬂumwﬁwaamsﬁnmmwé’nqm
AauaansurnIUuan (msé’fﬂmimsviaaLﬁa'suuuuuimms)
ARZN1SIANTISNNSTIDAIET
F01UUUUNANRILUSSAENS
2563



N1SWAILININEN IR IVIDATIEIDIMTTUNSHIUYUNDIVBITINYIDTIE
BIWNYIR NTAURNE IUBIIIIY NFTINNUNUAT
1l Anslngy

ABIZNISINNITNITHD NG

91159NUS Y INYANUS AN

(599F1@71513758 AT.89713 UINNA)

AMZNITUNITERUINENTINUS laflasanuduiuaunisoydflidudiunisves

nsAnwmuvrangnsfaUmansumddin (1159AN15N5YBUNEILUUYIUINTS)

_____________________________________________________________________________ UI¥51UNIIUNT
(§928A1Ens19138 AT.AN ANATILUN)
,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, NIUNT
(389FNEANTIANTE AT AN MANLITS)
_____________________________________________________________________________ NINNS
(5997187313158 AT.9713 UINA)

ANIUR

(H928rans19138 A9.Ln9)36 LUANIUVI)

/ /




YaInetinus NSHAILININEN AL VAIVDTIEID 1M TN IULUNDIVDY

UnYiBa gAY NIUANY EI1UENIIY NTUNNUNIUAT

VoY wNaIINm Inslngy
YauTeysyn AaumansumUnidin (115TANINTYBUNEIRULYTUINIT)
Unsfinwn 2563

nsdnwiadsil Foenrsdrmanwdnvaiuvanioniisaomisiuniswesdueis
NIIMIAIMIUAT NKNLBsYBsNTie sy AT NTueEtls IngUseneuseTngusvacd
4 Uszms 1dud 1) ediasiziesdusznouve aunasiniis g1ue 131 vH Uy N0 U
Tinviesie1vninemd 2) iedineriesduszneumalasiainuazesduszneumnietsuaives
UL NIV IULLNBIYRT B TIB AR 3) Wil ATzisnanalvese eI TTHY
yusevRnYinNfiearaeewd way 4) wuamslunsiannnwdnualivasyieafienovnsiu
NPT NTENNENIUAT taelinszuIun1sIeTeRnn1 (Qualitative Research)
AUNTEUIUNITAUTIUTINTRY A M UN1TIdeBamn minen1sdun1walidedn (In-Depth
Interview) WuuAslATIa¥1a (Semi-Structured Interview) AUHNYBUABIV1IA1IVIRTLAY
madvesisuasivssaunsalifeniuemsiams $1uau 64 au FsiAdelsvinisimun
vouLavasiiuiidieldlunmsinwiuaznisifudeya 1Hud 6111812399 nammamues woe
sufunsineideyalnglinsinseideyadaionm (Content Analysis) anuanisdine
FAdeiausuuInislumsiauinmdn ol unasvioaiile 1919153 4N19U0981ULB1751%
NJUNNUNIUAT Tngazdodinisiauinmdnwalainesfusenouiidifg e 3 Uszans
Usenaudie 1) nsimu1eddusznoufidfy e unasiouiions1uieisny 2) n15Wau
23AUTENBUNNLATIAUAL 0IAUTENOUN B THANDIEUENTIY kA 3) MIRHUISRaN Y]

YDILIUTITNY



ABSTRACT

Title of Thesis Street Food Destination Image Development Through

Foreign Tourists' Perspective: A Case Study of Yaowarat,

Bangkok
Author Yanisa Mitgosoom
Degree Master of Arts (Integrated Tourism Management)
Year 2020

This study explores how is the image of Yaowarat street food in Bangkok by
analyzing foreign tourists’ perspectives. The research consists of four objectives: 1) to
analyze the elements of tourist attractions in Yaowarat area through the perspective of
foreign tourists; 2) To analyze the functional and psychological elements of Yaowarat
through the perspective of foreign tourists; 3) to analyze the uniqueness of Yaowarat
through the perspective of foreign tourists; and 4) Guidelines for the development of
the street food destination image of Yaowarat, Bangkok. A qualitative approach was
employed, an in-depth interview technique was used for data collecting process, and
content analysis was used to analyze data. A total of 64 participants were foreign
tourists who traveling and having experience with street food in Yaowarat, Bangkok. The
results propose guidelines for developing the street food destination image of Yaowarat
should base on three basic components: 1) the elements of tourist attractions; 2) the

elements of functional and psychological and 3) uniqueness of Yaowarat.
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InPundnlusefuuuni Tnslannzuudiausives Street Food lughulenisauazauy
#1an3 widnenmyssn1sveniiers wnsiumnsiuiasslutaqiiu amnsasesdusienis

'
a

gousunazaumanislussauuuIAvesvainvisueIkar NS luN1sNae 991N



Tudseimauaginasemaldatanielsl uagmndndudestimainmileiuussansam axdl
wumslathelunisiidunis Sahliniasguna mienuee 4 saunaensuLazae
Usgrvu ssfidulieuddyseniswaunyiuussdnenmuetevnssuvmatunisvieailen
Tuguensw sumnsiuiiefulumans 9 fhe sndegiaugu nsingammavuasidiang
unumilunsdnssdeuiuemnsiumeasiuiidniuldlunisdoes (Vs . Usunagns
Tl o ‘ownslneifiensvioadios, 2560)

Frevnil TedanalifideldvihnisAnyduniuasnumuassunssuiiieidosty
pnsura nuhiinsfnwudideunhiifusiunudeudnann Samnsosuunshdendn
lunisfinwieanlu 6 nqu Useneause 1) Arudasadenisemiswazgua unde 2)
Usingnisalvesemnsium 3) fuszneunis 4) dnvienilewFeduilag 5) iasugha 6) ns
st way 7) nwdnuaingnaud fdeyalumaned 1.1 fneesBondeielul

Tunguil 1) Audasadeniaemisuaggueunsie Ae fadefidnisdnuwiotia
univians feluiFestesdunsieinidordunisuazauam (Alimi, 2016) anudssiiieades
fuomnsiume wagnmsmuauanadsstulasnisliaudundsmieemnsiumadent
guownily (Kharel, Palni, & Tamang, 2016)

ngudl 2) Usngnnsalvesomnsiums astdunisnandsmnudidnuasiiauinig
19901539 Airmsluntstuindeunaresdusznauvasenmsiunie uranaidonles
ﬁ'Uﬂ’liViaﬂLﬁm (Dawson et al., 1996; McKay, Singh, Singh, Good, & Osborne, 2016;
Privitera & Nesci, 2015; Simbarashe Samapundo, Climat, Xhaferi, & Devlieghere, 2015)

nguil 3) fusznounis sjdliamdAyludssiiuitowesniud mmidilaves
AUsEnoUNSIMIEemMTIENIluNsIawIen n1sUsEnaueInisegagnguawndiy way
38L'ﬁau%gumauﬂﬁﬂ’maammﬁww (Alimi, 2016; Boonjubun, 2017; Choudhury,
Mahanta, Goswami, Mazumder, & Pegoo, 201 1; Choudhury, Mahanta, Goswami, &
Mazumder, 2011; Lucan et al,, 201 3; Manguiat & Fang, 2013; McKay et al,, 2016;
Muyanja, Nayiga, Brenda, & Nasinyama, 2 0 1 1 ; Omemu & Aderoju, 200 8 ; S.
Samapundo, Cam Thanh, Xhaferi, & Devlieghere, 2016; Simbarashe Samapundo et al,,
2015; Trafialek, Drosinos, & Kolanowski, 2017; Von Holy & Makhoane, 2006)

nguit 4) Ynvieaiisandeduilaa nande nmsvianudlaluiinuafivazainy
Fosnnsvestinvieaiien it luiamngamsneaendliianuiaulauazidugaisge

WnvieaiigdINdésy (Chavarria & Phakdee-auksomn, 2017; lugygy1n1 aglnsnes, 2557)



st Sadunmsfinwifiensiaseuiannreudsmesinreaiisrlunisuilanemsia
maflilazenn (Buscemi et al., 2012)

nguil 5) iasugha namndsanuduiudaasygRavsildgunmilus msiuma
(Choudhury, Mahanta, Goswami, Mazumder, et al., 2011) %Qm‘mﬁumwﬁfu lailad
unumifisauAadeneldlisugsmneniidy widadeseldlituasvgialaesm ads
o1Tnuaznisiemnuestesiauludsay uazdilduindadlutunausn  (ugua dsms,
2557)

nguil 6) N3l TnensnuadirinusnazidunsiiaueiferfuniseAuseuay
forauonuzfiintuanmataumesniaszuialuiiagtu duniladiui nsimundaiang

1Y o 1

Liaanndes waziinsundaymnlingeqn nisiunmavinlagisnistulagdmiieemissy
gj < Q‘ dl 1 <3 1 a a Y o 1 a 4 a0 1
madududenladmunzan Wunsldmsnansvesgdimiteduainasnisiidiusiuly
NSLUIUNTTINUNY (Boonjubun, 2017) Feuszinunanvestdyminlu dude n1sh
sUsuuvraINIiauNlianulivinsaukagliiinanuaenndowiaan nAsYgie dnuuay

TAUFTIY (Waua 15m3, 2557)
oAl Y} ¢ o A =% Y a v i A o ¥ Awyo
WazNguN 7) nmanvaluviadvieuiiel F99198901a1n 1131991 1 Aeivendald
WUIANTRONAN YT MNNITNUIUITIUNTINVIAA 46 1589 fewnll FTaoIn1swmw
amanwalnsduaduluteainiifaludmiunsineiieriueimssunie duwaligide
BENYIN1TANYIUTOL NMTHMUIANANYAUNE VD UNYIDINITIUNIIHIULUNDIVDY
UNYoUNEIYIENIR NTAAN E1ULE1IT1Y NFIVNUMIUAT BTN aUaLRIN
ANFDINITVBIUNNDILTEIUAT N T LAVDIN1TVIDUNINAN1TUABULUALNLTY FIUNILND

N153ANTTHraIiaig e g1 nunzay Inanistaainuanasisassanty laldwanisia

AnudA I duiissaonmsdmiunissulsemu (Gajic, 2015)



AN5197 1.1 S18aLLYANITNUNIUITTUNTTUNNYITBINUDIANTIUNG

No.

Author (Year)

Food Safety/
Hygiene

Phenomenon Vendor

Tourist/ Socioeconomic

Consumer

Development Destination

Image

2 LW N

LURIeINT ag}lw‘éwaﬂ (2557)
ugua 1595 (2557)

5N FuAINg (2542)
Yy ugiie, d5ns asu
L@n1AL, WITANG LaTey
555U, FSLa9 W1dua,
UUNs AUeUN wag 1dY
YYInUNINa (2536)
Alfiero, Giudice and
Bonadonna (2017)
Boonjubun (2017)
Chavarria and Phakdee-
auksorn (2017)

Henderson (2017)

Karimi, Wawireand

*



No. Author (Year) Food Safety/ Phenomenon Vendor Tourist/ Socioeconomic Development Destination
Hygiene Consumer Image
Mathooko (2017)
10 Martinezand Estrada (2017) *
11  Sabbithi, Reddi and Kumar *
(2017)
12 Trafialek, Drosinos and * i
Kolanowski (2017)
13 Alimi (2016) *
14 Apaassongo, Aidoo and *
Ohene-Yankyera (2016)
15  Asiegbu, Lebelo and Tabit *
(2016)
16  Cortese, Veiros, *
Feldmanand Cavalli (2016)
17 Gupta, Downs, Ghosh- * *
Jerath, Lockand Singh
(2016)
18  Kharel, Palni and Tamang *



No. Author (Year) Food Safety/ Phenomenon Vendor Tourist/ Socioeconomic Development Destination
Hygiene Consumer Image
(2016)
19 McKay, Singh, Singh, * * *
Goodand Osborne (2016)
20 Samapundo, Cam Thanh, ¥ *
Xhaferi and Devlieghere
(2016)
21  Singh, Dudeja, Kaushaland *
Mukherji (2016)
22 Campos, Gil, Mourao, *
Peixeand Antunes (2015)
23 Privitera and Nesci (2015) *
24 Samapundo, Climat, * *
Xhaferiand Devlieghere
(2015)
25  Barker, Amoahand Drechsel *
(2014)
26  Bhattacharjyaand Reang *



No. Author (Year) Food Safety/ Phenomenon Vendor Tourist/ Socioeconomic Development Destination
Hygiene Consumer Image
(2014)
27  Liu, Zhang and Zhang *
(2014)
28  Proietti, Frazzoli and y
Mantovani (2014)
29  Silva, Cardoso, Goes, * *
Santos, Ramos, Jesus,
Valeand Silva (2014)
30  Lucan, Varona, Maroko, e
Bumol, Torrens and Wylie-
Rosett (2013)
31  Mamun, Rahmanand Turin *
(2013)
32 Manguiatand Fang (2013) * *
33 Buscemi, Maniaci, Barile, *

Rosafio, Mattina, Canino,

Vergaand Rin (2012)




No. Author (Year) Food Safety/ Phenomenon Vendor Tourist/ Socioeconomic Development Destination
Hygiene Consumer Image
34 Sun, Wang and Huang &
(2012)
35  Choudhury, Mahanta, * *
Goswamiand Mazumder
(2011)
36  Choudhury, Mahanta, * * t
Goswami, Mazumder and
Pegoo (2011)
37 Muyanja, Nayiga, *
Brendaand Nasinyama
(2011)
38 Omemu and Aderoju x *
(2008)
39  Deashinta, Waturangi and *
Yogiara (2007)
40  Holyand Makhoane (2006) *
41  Lucca and Torres (2006) *




No. Author (Year) Food Safety/ Phenomenon Vendor Tourist/ Socioeconomic Development Destination

Hygiene Consumer Image

42  Hanashiro, Morita, Matte, 5

Matteand Torres (2005)
43 King, Awumbila, Canacoo *

and Ofosu-Amaah (2000)
44 Umoh and Odoba (1999) *
45  Ekanem (1998) *
46  Dawson, Liamrangsi and *

Boccas (1996)

(%
[
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NALGINITANINUNIUITTUNTINTWAUNUTT NSHRWINNENWaILTEWBITE?
9IMITIUNN UYL BVDITNVID WAEI1w1619915 Sadin1sAnwnludiuauios lagiane
ag3BsluuTunveIUssimnelng USnaseUNUTIENE1I5Y 0813lsNnu USnegue1I1l

IS o w Y 14 a

aigarufdAgytune Fuinnen INTIANITAIVBIY1IAU B1ANTAIUGNATIE 15095717

e

UsgiRemansanuduanfidnieaiiedaunsadudald gnidenloadiivemsuaznisuslan

o
&Y

1 gldnneitamndiy Famsnavidiunsiuiuiau Wealinguen3sianulan

e

AUNIAIUBIMISNT ALY aNleITUTAIUSITUYI99DU Winsnsedudnan nlidunvas

—

[ 1

augInddny aienelauazduinianuaiagiilandauluriodiu (11ATa goanu uag

=

a o L3 [

INY A3296, 2560)

Hanazlaann1sAnyuses nsiauIA MEnwalund e e 10Im1TTUNHIY
UUHDIVBITN VO UNYIYIAYA NTARNYT 11T ATEMNamIuAs 8 aganunsavili
ANt MNEnYalumawin eI 1msIuN e dusE Ul gnieduasgnis duvsvili
a @ e o ] A Ao A o @

A EnwalnAuazAngnMNIviaungInlannm (Ashton, 2014) wagllein1simuIng
a 1'% 1 1 dl a Yal £ a‘a"d ¥ gj =3 ! o Y a v Ql é’ 1
auAunaviongre I sIunslviinman walnfuaIty Nazeviliiamelaiudulungy
vougidiufgItesiinuamzlloduaanuiivisuietlinuninagyinlvlnviesigiin
v = a ] = 4 &
ANURBINIITRzIRUNslUTiRAEILagUsEaun salluan uATIIUNINAY (Dawson et al,,
1996) ilesannusNainin mniin1sinnsnisiesienfudiu Nastieassnuiulaliun

Y ] |

Unveangd (Tourism Western Australia, 2009) kagn159AN1SEOUNNDINYINAILYILAN

JUNTIEND1LRN VUGBTI Inle guoundly nIenindduvestinrioaiienla sauve n1s

'
o w A Y

Wauwnavoundulutadeddynasigainviesiealdlussazens (nsun1sviewdien,
u.4.4.)

1.2 AI0IUN157Y

AMNANUAULUAI B NIEIDINITTUNNTOILIULLIITY NIANWUNIUAT IINYUNBDIVDN

Pnnaafienyssmiduasls
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1.3 aUszasAlarIngUszanvasnIsAnen

131 fl93AT181e9AUTE N UV IUNEMIB T8 1UL81I5 1 UL NN B IVD
tinvieaifieyasinana

13.2 WiodasgriesAusznounislasiaiisuazeddusznauniaensunivessu
LT vEULLRIYRN YD Uy

133 \fiolinngisnanualuessuonminuyimeesingeiiorynima

134 wuamslunsiaunmdnyaiunasisafie1e1msTun1ewess L1251y

NIUNNUNTUAT

1.4 YIULIAVBINITIAY

1.4.1 vouwaduiiam

fAgeldvinsimunveunventiemdmiuiin1sideides nsimunamdnval
WA BT80N TIUNIUL NN B IYD TN VBB 1Y IA19TA NTalAnYY G1ulB291Y
nyawmamuas Tnsnsnunudeyaifesiunneidde unaiw nisde 911 videdessulat
f19 9 SauTansAnwuariieTeiisanumsailigtulasdnennesunasioniisre g
U4 (Street Food) ilemnudeduludszmalne 1iua d1ue19519 nsAnwrfsnny
nszmiinduazanundlave sl ddudsaeluuvamioniisrotmsiuma (Street Food)
Tutssimelng knunszuaunmsduasaiwuuisassads wdmniuiaidoyadsiusmls
favmanvnisinseditonuumensiau amanualundsieaiisre ey
1109Y091N10ILNLIYNYIR NIARNYY 61U NFUINNNILAT LRBAWE]
u sy uszuy sesfusientsdsuundasesgUiuunisvieadion uazeweosnnsveq

Y] o A a = = ] a - 9
UnviouneIMANNINTUl LTINS U gUNDNITSUUTENIUDIMNS

1.4.2 YBULUARIUNUT
d1miun1s3delunsadl Wun193d81@9aain1n (Qualitative Research) W1y
NsrUIUMSINUTIUTINTayadmiun1siTeidiamninlnen1sduniwalidedn (in-Depth

Interview) LUUNILIASIASY (Semi-Structured Interview) AUTNNDILAEIB1IFNNVIANLAU

maduvesiemarivssaunmsalfetiuemisiumne Fufdelavinsivusvesunves
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& Ao = <& v o z:l' a Aad o Yo
‘W‘LW]LW@I‘ﬂUﬂqiﬁﬂ‘UqLLagﬂqiLﬂUGUEJJJ“ﬁIULLWa\‘W]@QLVlEJ'JE)']V’]iﬁﬂJW'NV]iJGU@LﬂENLLazlﬂiUﬂ'J’]N

aulanntinvioddien Taua 81819599 NFANNNIUAS

1.4.3 YoULWARUUTEYINg

fidelsvinnsmmuaveawavestsyrnsitagldlunisiiudoya Tas3snsdunval
uwuuAalasaaiig ﬁuﬂiﬁﬂﬂiﬁlL{J‘Lm’qimL‘f]ﬂ%ﬂ’]&ﬁﬁ%%ﬂﬂ’]iﬁﬂwﬂﬂ%ﬂﬁ 1#uA dnviosiiiedd
Fumanvieaisanasdivsraunsalsaufuemsiumslug 1wie131e nammamiung

U 64 AU et UayalauniasemeIsn1Tinseiilen (Content Analysis)

1.4.4 YBULUANIULIAN

Yy v
S a o s a

S2UNANITIUNISANYIATIN SUAILALADURINIAL W.A. 2560 D9 LABU U1 UY

W.A. 2563
1.5 Uszlevinaininazlasu

1.5.1 @IUN1TUTIT

1) Wensuiadnen mvesunasissfiornazndndug lugiuie1i9e
nIIMMAIMIUAT wazanunsnthAnennideguinmdeseniiiesessutenisvieaiien

2) emsuienisfufiReafuamdnvalveaundvisaiierluyuuesves
tiviouienAumadinluuvdwieafioremsiumisgiuens ngamuviuasiiianm
Aaviuduegisls waganansatsanldannsinwludesen Weauinndnuvaiveaunas
visaflganagnsvionieemsiumsle

3) Wleagiwanlduannisnuiluldiiionsuuugdedaaiugluvy
LA AMNENYRIYBIN VDN TEI0 N TTAlUELIENITIY NFUNIAIMIUAT WaraINT0TeesY
sonudesnsvesiinviondislldoeaisyansnmanngety

1) fusznoumsaiunsovdeyaitlaluusulfiionisauigsialid
UszAndnmuindetu uaginarunseninlunisiauiauefieanisnsesiudenis

719 NYILALTNNDUNLIMLAUNIIIIUN
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1.5.2 fMuvINIg
1) dnisvaunsotheaildnnnisineiluedailuiinisinuufiube e
fluguaanudidesvosnisimuunasioniisaomsiuniuaslnsanigdiunisimun
awdnwalnsauiundsiesiis udioidutuimsnsiauinagnsdmiunisiauinis
vieulBsensedreainassh
2) anufnunfifetesanunsnideyafildainnsidelulivsyloviviese
HOABIAANN3IT09NNTINURLTRIUINNT DL TE 20T UM Az AN TaFIan M nwalng

a v 1 1 r.:l' -’-&J d'dl' ‘:tl’ a a d‘ Y [

ﬁUﬂWLLWﬁQWQQLVIEJ'JFLUWUVI@u %QMU?UVW]IﬂﬁLﬁ‘EJ\‘Iﬂ‘L!
) I's

1.6 ULIUANTLQNIE

msvieadieandaemns vaneds naviedisafinaunanusssumAvesiud Yausssy
n13UENTg Madhdminensendlen sludiduiituasiondnuvalianneiud sy
Usvaumsallsifuiinvionilen laslangnisausaons nislfiseuiiuazasiiovinemns
fomues Gediaidunisaireszaunisalivseiulalifuinveaiion (esdnisuinisnis
fauiudifiawienisvieaiisrogndsdu (eadnrsuinsnisiaufuiifiauiionts
vioa o108 (BAnTUMITL), 2559)

DIWNSINMN Vs ensTiUssdSanteamsfiniouuiioyszneu Seiemauns
aosrduiiviouumeansisae Tnofvuaidugareudunungvsend gy dand, 1.0.0)

nsauIn wdnwaiundsiesiien nurels n1sadrsnnuangaszninanisld
Usglowtimnagsia Tunsdnaine aun wazuiuussfunmseuinuminensvesudeioaiion
M5E5EUULEMSINNISAA UsenaumeunuaIy wNun5du uazuiuyaaing weltidunaln
Tunswmuiamn mYesdudLaznsuInIsiunsieadien sauunun1seu U

[

viouiigy MIWauIyAaIng n1ssnvimulvasndenienisuimsdanistdnvieaisl vie

o o o

WININITAIVANTINIATIVEENee ey WuladudAgyzanunsafgainviosiiedldlussey
gnall (Nsunsvieninen, u.u.d.)
Uszamduda vingis n1sfuidenuninvesduamion1suInsiuUsEan Ui

5 veuusiana tawA 1 v 9yn Uin wasnsduda (usde Bunsinang wazang, 2556)
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1.7 uvasy

Tuunit 1 4 linantenudunnvesiosfivhnisfinw duldun msimuinimdnuel
WMEIMa g7 ITUN KUY NNDIUR T NYIDUNEIY1IR19YF NTAURNYT 61Ue17951Y

'
a YA v

nsamasunas taeidommeluusznaude arunuinuazanuddmasiym Agadels
yn1sdnymuniukazindeyaunFeudes dmiuingussasivesnisdnuiaiaiiiu oy
Usgnausie 1) 1ie3LAT1819eaA Uz N0 UT0IUNEIM 09T UIE1ITIVHIUL UL B9UD
tinvieailenunisinend 2) Welneesdlsznoumalasiaiiuayesdusenaunisensual
YOIIULLNTIVH UL IYBITNYIBATEITA9NA 3) Il AT IS MAN YRR LT
PrUYNLD VRNV ITEINIANNA uay 4) wuanislunisiamnnmanealundsyioadion
DIMNTTUNVBII I TITIY AFNLMILAT uanInty SaldlinseSuisfsUszeinsuas
nauiogdmiunsAnuiluadsd fudunisdnuitedeamnm agvinisduntvaliy
tinvieugafifiuszaunisalsamiuemsiunialug e vduan 20 Auviesiaiinig
WaguwUassiuauveslszrnsidmuanumuzay lngflvauiwaniesfiunaiazisy
yhmsEnwsusifoudanau ne. 2560 sunseisiaiouiueney . 2563 uazUselonii

2l ATUINAISANET TIUNINTS AT EIUFANALRNIZANSITDINUNISANYIASTIN
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n13fnwIdgluasell ATelddudulunEes “msWmuinmdnvalundmsuied

Y

mw13‘§mw1qw’1ugumaaﬁumﬁﬂﬁmLﬁmsmwmma ASAIAN®I 81UL81957% NFANNUMIUAT "

wagiielinanlannauideasslinnuasuiiu auysal denndesiuingussasn negidy

o a a 19 o =

F9evinn13AN¥IMELIIVTINLUIAA NqEd LazaudTeiiiieTosiun1sfnelunsed e

dlfdusmimuadunseuiuinude uaziludeyaiugiudmsunistine ielinadns

ldeenundnudennses neuteasduvauday IngUsrasAlaegnasuiukazgnaes el

Va o a =

UNUNIYL D UIDII DIVDINISNUNIUITIUNTTY %158 NNSANIAUAILALIIUTIUNAITU

Y
ada o

WIN15 A9 BUIAR seilBUdsivY TeasunarUalauakuElanINNaIUNTIEVIeNANS

a o 9 = i

o ! = & = o v = 1 Y Va v Y v a ao d'
A58 9 B dudenliannudAgy Wewin agteligideladilaludmmdeasAnwineudn

rasiloynuIdY wazielitnIgeankuUIUiafne laegsluddauiun1sAnwNaedl

Y VYA U [}

Y
g 3une Geneliidelainnissiesenainnisfinuiuiieeiiod dawaliosdausiin

Y

&

NITUWINTEALHD (DRYBUI Al T2UBY, 2552)
lneg3delavinnsnuniukuifn nawy wazuideiieites auesAusenay
fapalull 2.1 91911554919 TUNEILNANDIANUALIEVDI TAIUSTTUDIMTHAL NISHAIUINKIY

UIWBIIMNTTUNNG 2.2 Wifinkagng winefiunmanualivawisniiey way 2.3 unasy

2.1 311155UN4

(%
& 1w

gnsldladuiissaunasasuinisdmsuysduingy uadaduganiiunuimé

'
o v A v 1

ey
TuTinUszdiu mnudeuazasegnadan (Ma, 2015) S ndunisludadeaniiaud ey
o [ ) aa 4 a v Y & o I3 U Yo

dmsun13ansstinvesuywd (Igyitiu 3998, 2560) uywdindudeslasuaseInisan
g1msLiialviog sonuarlgunIng AINUABINITVBINENURAL AT IS TUTBINAIY
wanenaluleyIfogmeaLa sefun1Teann1aInI1y (Ma, 2015) N15HEN N1SUTIHALNIS

YY)

Suusgniuemns duindufanssuiigniuduimusssulunisimsadinve swyudunagng
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g13uu (weyfiu Fagne, 2560) PreiaTuasNAUENRUSENINATOUATY IauwArdeAy

U

(UNESCO (Producer), 2010) sl §34833lavnn1s@neuuianiasngudiiiaviinis

9 Y

YYIYAINUYDIAIINBINRITIUNE UAaENITHAUIDINITIUNslulsenalneineidoeiu

o

11398 duUsznaulumemvalunis@nenenalud 2.1.1 AUNUIEVDITMUSITUDINS

2.1.2 91793UNN BaE 2.1.3 NMSANEITMRIULLNEINUBINTIUNNE  Lae?

2.1.1 ATUNUIYVDITAUTIINDINNG

[
a =

TMUTITNDINIT A1 9 UANTATUIINNITHABUIINAUVBIAINAN 9 BEIIAITN

o w [

TRUSTTY AL 871915 TWN15NLIAIINARANUNTEAIUALIEUY 99T UNILHDINT VDY

ee

o w o

swaziBeavosiiunludusazd Seiiiiu q 1 AlddinsAnvinaglfdinanuyesdii
Fausssu uay owng deudramainvans Tasdiunilessydn Tausssu Ae WUUWHUNS
andudinvesnguanludean (ydy alinslng, 2556; gnu JuWanan wavAmy, 2549)
yangANuTdsasing q Agnadistulaeayud Gaastouliidiufannnde dAdoy Vieuad
wwuwudiinsadeogludsnuiu warazdinistevenaniuniilugdngunis (yde ains
1ns, 2556) WWunasImvesNsdIaNLAras AT sAvesityn (il nedlsed, 2011) 165y
n1sUgniliuazdunon Hamsdiudalauasing Sefeusiinazfinisredugiuniedinig
Wasuulas udegndlsfimuazdinsdennuiivssiagiuamevesurutiy 9 (his angndde
na, 3yen Aes539, JIAnT Tulseialy, & uia Mawsan, 2557) udluvazifieatu gawa
Rzdnn wazany (2556) Aldlidoasuvesiamsssuin WudWidnwazians 1uana uay
wiinswasuwadlunuaielion uifdalidenngusunsinurvesusas Tansssu uas
ﬁaaﬁu’mﬁﬁqﬁﬁagﬁmﬁu,amwmsmﬁfﬂz%’ﬂwﬂﬂé’éaudawaiﬁﬁmi’wuaasmﬁvﬁmﬁa Faauso
ihuulndsuidiofiuyadndedssdauluyusutuldogiedaiu sndegratu wnas
vioulen UseiRanans Aauiausssy wandasivieadiu n1suinisiunuseiulandeusius
AsEims (i neslsay, 2011)

Tuwnzfions Alésunisendorinfududnvaivesudas fovd faunsavsuonld
feflunvsausiazm@iug (Padolsky, 2005) uUsiAsulUmuALde Aden uazesAnuy

Aaa a I

Yasurardiny Janwazidunimanswazfadaiiua1nis Nsnsnanen1suUITENIUYD LA

a U a [ =

azuAna (afaeyn AUNIWA, 2556) Usenaumigvuusssuiiloy 35015 wasUseinaliianany
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Aerfestugusunsedipunis q JudniinsdatedjuRduneaseduulunnduneues
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nsUsEnauewns dsUunmsusulseingauaaausignsiiudnsauAvnser1unTINIsnIsKHEn

YOIAALYIDIDU (959UIA NB4Y, 2558) Dr1aULURNTAUANAUABBIAUTENOUAIAY AT
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AuuanabiinTuivems auialudnvasianisvesudas viendeulumiagivie
S

wardsnaey Useiamans Jausssu Ussindl suun g Jausiaznnilonmsluguuuures

AULBY (World Tourism Organization, 2012) uanainil wmsdsldladuiisswadangayi

a 4

Wduvionvintu wadauelslimeanunuieddydnual wasdududsiadrannuduius
FEnINANAvAIIndeN FIuNIANNFITUSTEnIAuiUANTe Memall 8 msialy
perUsynavdrnAvalulaludenn (Ma, 2015) luvae? Useudn aneides (2547) lanan

WLANETIUS TIN5 11 WuS 0951190955k ley Usenalkazdsn1siieideanu

< A a wva |

BnfioUfun drevesduseiuul dsduiellmduiiie

£
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doyanausnludfniusssurd wiludsiiatuainuszaunisainisufun Ineflauusssudey
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psauluguyunseludiaunils

UszindlusazasounsivseyusugnteUjUnuazaenenu1aniugdiy JaussueIm sves

q
<

uwsiaziln1ALaiosduRedIUsERvgeg 1 milaNmuuazaioulAutwIAnva s uTLnAlY

| o v A

Tosdutiu q (Tellstrém, Gustafsson, & Mossberg, 2006) Wududdafiuandiifiuianny
Husnuuazanuniagiilavesyusuviesiu Inserdefmusssuiidudeslils (World
Tourism Organization, 2017a) F3e11svesusazfivziiauuwansinduenamaiuwsas
plinAuagyiesdiu Suunmuuunvesdeny dwandeuuaseaun @unua Jyanes, 2559)
arudeuarariionlunisfulssmus s tusgfuguideiinadudusiifnuouudsoy
meldandrinuazUszaunisaldiafiiunveusazay (@83 513ums, 1.U.U) Fati 39
foldindugaudsedrmilavesusazuszina filamduendnual finvmianzdendisis
Tauusssuazanunsaisuwuule (AU Junses, 2557)

Fremail Feannsoasuléin Yasssuemstu Sarumenef dydnuaifiazsiouls
Fufaendnwal Tausssumesiesiuty q Faflguuvuiawzen umneerulunsusazan L
AuuAazviesdu fn1sarenendudefuuiluudaziu H1unseurunisndenasuain
Uszaunsaluazdnlddiinveusiazau srnianevieafuviessTaus ssuasinsadsunuy

Ipevanysnl

2.1.2 2MTIUNN
a I d' 1 iaay A I 1A 1 1 A PN IS
woAnssunsvisaieluteliflruan Tdldfsawansaeguanuivisaiie e
9g1fg LY widmuesnludanisdndaussaunisalvesgauluriesdiutu (nsunis
vioudien, 2560) vl msuaznisdusandlanasifudiuddguesnisviesiion (Rifai,
< s Ao o o w a Yo aaaa o !
2012) wszemisiluasdusenaudfydaniunisiseuTinusssuwasIndinveadnuluus

avioddu IWigulaliouaud TIusenIneimusTsy YuUsITley LagJULuuYeInTsvieaied
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Tl 9 Gaflmnuiiealesiuusend Tausssu waziddananulussMilulendnual weonles
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TRUSTTH dAu ?ﬁLn@é’amLLazmﬁwgﬁmeMazﬁuﬁ (nsuMSvieaiien, u.U.U) Yenntiu
pmsdaildutneluniswmuinisvieadieinglulsyima (World Tourism Organization,
2017a) \ufiugruresUszaunisainisviesiienfidndn TnenmaduiidonlesTamssui
nsvieadien fdnlunsiauiiiosnns mstiausemsilaneu nswauilaseadsd
dfydmsun1sndauaznisuslneems iauﬁgﬂaﬁuauui’wuﬁsiuﬁmﬁu (World Tourism
Organization, 2012) Fsnsitefifintuvesmsvesiieandsemstu maneunaulaves
211154ArN15UTENDUBIMTVRIUAUTEINANI 8 n1A (Kowalczyk, 2014) Fautnnssu
yduemneiu ferudatumnananudilalunnudesnisvesuilnanientsiifianumdu
deiludiueaguniu (Van Kleef, Van Trijp, Luning, & Jongen, 2002) N15U5UA7098113
TugalomAtatagdesdneimuguuuresemslifiauiuadiy saiinsduiiugsiouas
miu'%miﬁaamé’aqﬁummé’aqmwm;ﬁﬁim (@838 51919uns, 1.U.U.) LAZ9INAT5

Yaadada a

Fs¥INALNITVEIAT danaliifarinuasngAnssun1suslnAeImsveUseysuinag

Wasuwlas AN YAMINEININIMALLlagLaz 1SN UNUINEIA VDI TRIUS T5U
nzTuan nelmAnnswmuIndndueilvi o iensvausienufInIsveuslaauin
897w InglmzegeBalunquiuilaafidunguiin JoguuasToviau endegiagu o1ms
NIoUSUUTENU mmﬁﬁaﬁ%%gﬂ 399115 1UMY LU (A7 gI330A5, 2551) wastislu
Ja30u N1siiinduvesn1susiae wagsUiuureIn1siulsenmuemsuenUIuiiuuIN Uy
o 2 & a P ) & P v a W cal a v ) &
SUINITAAIA MY UDNNTIWTITULAADUNYINIADINT AL NAN A USITIN LI TDINUDINITINN
ynyulan awnsanfeladiedsdu (World Tourism Organization, 2012)
“9NIIUNN (Street Food)” fimnudredneds nsrztdululadoniledadidnina
N Yo g AAANITAUNNNNEIRAMIEUAIENII AEUAHANTT 9I1MTTUNIAD 819NT
a A aa P | ’~ a a o o | v =
LaziATeIRNNAMaEAIN iouran1suslaa dnsinseunisuasindiminglaguienie
AU UL UUNTRANUNBUTIAG18ATAY (Food and Agriculture Organization, 1997)
oA nMsdanauazdmiigegiuaun nadi muiuse Wudy uenanil famanesiuds
a \ ~ a a o € P
1M INdEAINFaNITLaInINenITUSInAluaIs sy (WS ylilesna, 2560) was
Ausuusznelng Suamssumadunnadamisnianuasain wazisianlunedinsy
Uszgwumldlungammuviues uenaniu Saduwnassglanddey dwsudusznaunis
A919153UMN9 (Dawson et al., 1996) waztuinlugiilaygregramidannsguauasiany

Juendnwal (e50usA vesdl, 2558) Weulowwazaiuayuimusssusiosdiu (World Tourism
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Organization, 2012) duaSulvianisiulaniuasugia ulugnissudatunsdeny n1s
199ULATANANNEINAY (World Tourism Organization, 2017b)

91IM3uMeAe Uszaunisainisvieadioniiay ‘Fesass’ deuveudisadiussme
Tne freensiivainraty wanmslumusurndnuesdiunay nszUINnsUsENaUeINIS
wazsand nelrAnduruusyivlavesinviesdieniidureuusraunsallunisausaenms
(Pasunart Makanukhrao, 2011) Usstanuesennsiilasuanufiousmuienusiueimssy

netiufe vuLvUREInsosTiansaUtliedesIng Tneanldanedmiueimsiisnnn

e

P ] a Yy v 1 oA o & v Ao o Ao
uazaunsaneuaueianuiilieg iU Beisaestadell Ao Yadeddgyivinl
a Yo a LY ! a a =3 = 1 =~ v
g1vssunelasuauiey sauiednvieuiie Budislafmunnaninldiivianunnwenagidi
Wludwemis wieseamsiluaiuiu dmewnd Tunate 9 Wesdlomssunisgn
o 4 o | i o a - S =
dnausiiedmurgeglaenily uazverganudeuluises 9 aunareilusnuilaganungy
Yanenslunisvesiieafidfey (Kowalczyk, 2014) 9nnisAnefisnua ladindde vinas
wnuteyaasnuiediunisdndudvemssumeilasuaudealussaulan Tugisia
falay 2012-2014 (Kowalczyk, 2014) wuin Wesilasuanuioululioswesomissunis
| "y " a A a ¢S _aa ¢ = '
dllngudiazedioe lnglanizag19de namnumiuas ealus ladliun lagiuazgdedns
WayINN3NERE AN sTIUTINTayaN e fun sTnduRuaL TuL YL AR NEI81YNS
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ANSMN 2.1 AT ILERINNTINDUAUANMUDLUVBIADIUNINNUIYDITIUNG

CNN Travel  Worlds Street Food  The Telegraph ~ THRILLIST (2015)  Ubaldi (2015) Forbes (1.4.4.)
(Shea, 2018) Congress (2017) (2017)

Bangkok Singapore Bangkok Singapore Mexico Bangkok
Tokyo Austin Kuala Lumpur Bangkok Singapore Singapore
Honolulu Bangkok Marrakech Mexico City Istanbul Penang
Duban Pampanga Beijing Ho Chi Minh London Marrakech
New Orleans Jakarta Hanoi Marrakesh Marrakech Palermo
Istanbul Guangzhou Hong Kong Mumbai Austin Ho Chi Minh
Hong Kong Manila Istanbul Shanghai Bangkok Istanbul

Paris Ensenada Mexico City Berlin Tokyo Mexico
Mexico Penang Port Louis Tokyo Ho Chi Minh Brussels

Cairo Ho Chi Minh Tokyo London Seoul Ambergris Caye

Lméﬂﬁm: Shea, 2018; Worlds Street Food Congress, 2017; The Telegraph, 2017; THRILLIST, 2015; Ubaldi, 2015 wag Forbes, 11.4.U.
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Tuiewae e?fﬁaamﬂé’mﬁu%@gaﬁlﬁQWﬂﬂﬁsiausaumaa (Kowalczyk, 2014) Waza1nsuau
U357N9I2NUINBIMITIUNNVDINTUNNUNRIUAS T@suAnuiouannrieadioruiuneiily
seudy 9 Rndefunated sauits The Guardian dinfissiilasunnufionvesdangy 16
WELNSUNALTURITe Bangkok’s best street food: A guide to dishes and districts lae
Nualkhair (2015) filaAa21141 1ms3umslungamnumuasansnsavinlsidnyie aien
wAamALRUNsEeslunauiasefy uasnsdrsiatufvzdesdiuuamidunis
Fum Fadonldtinsuuniiundwieadisromssunisld Ussneudie gruenis Aegud
AILATUNIAUMIB I TN LUNTIVINLVIUAT GV DUUEYIN auudauuas
4155 LAZATNIUNAIY UanIINTuAesd1svIRlunaledidn drefonlfduienise
Aaa ~ a |

NIVNUMILAT WUUNAITINOIMNTIUNNANGA HTeides warAImeToeNAUMALADY

9

L )

(Bender, 2012; Shea, 2018; Wiens, 2017) kaz311n153neUAU The World's Top 10 Cities
For Street Food @amgunsuurivladuss Forbes lutiniuun wesildsunsdaliiugn
ganYeY Street Food Ao NJIWMWUMUAT (Bender, 2012)
NnudnNsuazvgrasinandisiy dwalvgiteidenflaginisinuluiFeses
91MTIUNN (Street Food) NT1zeaAUsENeUNiaveInIsvisdien Afdsldfuanuiew
uardieuddyiidluifesveinisduaduasusgia audndiausssunazaianugnily
e Sullosnanmsinfanssumensvieaiion Yiausanuluendnvaivesviosfiusiu
AanssufiiBadesiuenms uazmemauanin evmssumalunsammusuasgnindusuls
oefluunadsemsiimsiioglumnudsuseduiy 4 sauiiemnsiumadaduundsasemis
snldunsfianunsadndslifaintesiinas ussmaurhilu dadu nsiauasieadien
sumsdsdianuddyiienevauesdenisoniieauazainudeinisvessennvy wa

msngideladonfnwiluuTunvesguesy weduiusad njavmumues esan {u

wasessumeilunidnuasdnavgnuuzinandesine g dnsdhfazainuasiianiy

Y

1 14 4 1 = A

Juwendnwalfideudedanu dwalinis@inwiluasell §3de3udenviinisfnuilugiu
L1991 LWAFURUTNA NTUNNUVIUAT
wazfiaudd1 azfidliiiufieneaiun 1A TUATMKIA D8 TINUIE DI TULNIAWN
muildnuiuuude (Fredrickson, 2017) wazulugiatevesnisenidnermssunisly
= = Y1 [ ! [ a ! 1 < *V va
n3amnamIuAT Fadauwddnluntevdazysinginliiduaiuase udegralsinu Aladnis
Usgguiuiumbiganunifgitesivonisonazinaunulun1simuwn wazd miug 151y
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VUNIWnAINMan1asgua lnemaseglugiuiairenisinssilouiionnussusesuasly
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q

DIMITIUNE L81351%-0138157," 2560; "nnu.dulsilaanidn Street food auu "w1351%-
117875" §uATRTEITEU," 2560; "NTUNNY WIeeadsIARsanInila," 2560; "su. dulaila
YALAN WHIDIUNTIUNNY WATASELUEY," 2560; "R8M939 Street Food +81391%," 2560; JUIN

YU oW wazSuens UInas, 2560; "sgiiannlal nnu.duldlausenirenidninuene
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9IMTIUNINYNITIV-T13815.," 2560; 855091 99NAUE, 2560) FlATiNITAMUABIUNYA
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wiean3niln," 2560; "w.a.ddmnsnasilnganinfindieisy-taans/ e 6 luadudaies
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Lmea‘ﬁgﬂﬁ’faqLﬁmﬁumiﬁfmﬁwmmiuuﬁamuu (Calopez, Herbalega, Canonicato,
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street food project Iaglasunisatduauuann Food and Agriculture Organization of the
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Audatulusgnetes 4 45 dulaun HAAsugia Feazaeslinisunlatdyniniiueinau

daaun1Iaenu Wasusenaun1sdindu q NeItes Aegendn1simulusULUUTLANGNY

8NFIDEINTU NFVIBNNYY TRAIAN NA1IAB N19A519ANAINTITATUNITTINIAULES HFNIS

[ o Y v v

nsifles FaReadesiumsimusulovigainnieniasguiauas§sfulinguue wazda
Juusssu namfe InTInauiluegiayauduiussenintensivindin (ugua 951ms,
2557)

dothdeyavanunuviinisiiesghagnut oty Saugitiygrediamied
nysnaawaziinuduiendnual daaudfylunate 9 FuteiuTeshunazUszne (85
oudd neadl, 2558) WulugruresUsraunisainsvioniieniididy Tnennduddenlss

Tmusssuiunisvieniied suvadudiuiiresaduayuinusssuviasdu (World Tourism
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Organization, 2012) WAAIAAITANBIINIU & HINUTT N1TVI0UNEATIDNITUU §IV1AdIU
dAgyuarnsiauluaudg 9 agdnuin memail vilsnuineidesisniasgiazionyy
JemsiiaudiAgy uasiinnsatuanuanIan LI uUsE NI aumasA1uIYINTg WesysnYuay

(% Y [ YV 13 IS
"\]fﬂﬂ’151‘1/1'3WUSiiM@WMWiﬂQ@%QﬂUﬁQﬂM (99DUIA MDY, 2558)

2.2 WWIRALAZNENNEINUNMNENBAILWAYIBNYY

msfnwiadsdl Fselddidunsuumnussunsauiifedeaiioanudlafet
anuiviesienazmswaunamdnvaluvawionilen negidelavinsAnwifeafuiuidn
ypaan ufivieafivauazosduszneuresnmanval naenaudianszurunislunsau
amdnwal uazihdeyafildsuannismumuissanssndignssuiumslumsinsziite
MR NENYRIYRILEYIB LTI 18 MNTIUN 9L

Bieger (1997) l#viin1seBureiia ganuneUatsnianianisvieaiion 41 nuneda
anuil 9 dhviendfiealdiufduiussutuninensiesiu vie msfiniwensuywdluiui
viouenliiiauefnuiuazUssaunsninsieaiisndmiutnveadien 81 Aanssunsg
vioudied Aedeng 9 il é"auLi‘;Jumﬁﬂizﬂauﬁflﬁﬁgiumiﬁq@mm’m&iﬂ%mﬁnﬁ@uﬁm
dnnsandulalunisidumig

Inen angnedlanas (2557) IeihnnseSuiedn amdnwansiduan fie amdnwaiier
TudslavesgfuilariiAnarnnissug uazandiliiferiuiondnvailanauvesdud waiin
eulssiuanuAnlulavesifuslne 435n1sAnvean manuneIaaNNYTEAUNTAUNSS
voInuLes Fsnsaitilunmdnunmesssdnauluialaguilantu Sulunesdesauszney
3 9814 leuA 1) AmuudaunssmAsatiusznineguslaadunsiduan (Strength of Brand
Associations) IAnldanUSnaazAmn YR ST VUM sAsuToy s TuRTALATUSs
fuslna Tasamedoyaiiuguisatunadnurusranlstlosuveansndud yufelad
9u 9 7 nsgmuivdszaunsavesiuslaavilmAnauanfedfuduan Tasianiznisuen
Urnaeuin (Word of Mouth) 2) A3nudugeu (Favorability of Brand Associations) A314
arwannsalunsiivduilnadesiun asduaduivsslesu aunsoneuausinunes
n1swazauianelaldldusgned way 3) auiendnw (Uniqueness of Brand
Associations) As1AUATITIondnvauFaIULANA9aINATIAUAUTEIA A AUl 1w
AuANEE vienaudnlavgiliguslaafinnisandilauagsusieninuwnnaneaueis

dwaranisanauladensitu 9 Tasci, Gartner, and Tamer Cavusgil (2007) lalsaiumnung
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YDINNENYNINENYE TEaBendn Wunmanwalusinaussliuanuduneunsuun
I@aﬁé’ﬂwmsLawwuasﬁaﬂismm“fluuiiﬁﬂgmdaumwé’ﬂwzﬂmasauﬁamiﬁmimmwﬁﬂwaﬂ
@01u¥ (Destination Image) MuAnENwusNvilmAnA1uUsERUla (Impression) wazdl
ANMUAUNUSAUADIUNTAIRNY

AMSUE 9N INENEAlYeIwWNaIwie) tasun1saSulalae Echtner and Ritchie
(2003) NA171 NMNANWAIVDILNAIVDUNEIUULAATUINNNITUTLLAUVD TNV DI NIN M
ANTNWINFDUVBIADNIUNAINGNT ANANBAURINA1ITNARBN15ANFUTITUNITAUN9VD
Y a o a a & =& w1 a | Y = a | a
dnvisaiieludsanuivieniientiu q Fednviesisrdiulvainegdenidunsluviewiienld
) Aaa ) ¢ Al ) ' ' PR P PR = ~
FIANUNNLNININWAING gNAIDYITU @DTUNTNUTLAYT AU ALY ALDIALAY
Uaanne Tunmansenudny dnviesensinagnantaganisiiunigbudaanunninmanwainly
7 Wudunsig Uszauiuaniunisainianisdies n1suangaumazaIniuag Jaaaud
] c{' 1 5 = ) I3 2 a [ [ 4 d' I~ I3 )
NouNeIa 9 du darudndudesdinisdnnisnmdnwel lesanidussalsznaudfgy
dusunsinaulanaziuniavestnviaanen

dl dl' dl' v [~ 1 d! I3 a" o d‘ =

oo mswaziaseshulanateludiunilslussflsenouiigninausivofige
UnYIaaen TASIF519999NINANLAUYDILNEIVID B NYWNAIUUAISTLTNI99AUTENBUNIY
laseasne auddnuazadnuiludndnwalvasunasioawdias (Echtner & Ritchie, 1991;
Echtner & Ritchie, 1993) n1s@inwlag Martineau (1958) m139aguanUszandlunisasng
ANANWAIAAWBLNL TAUNUIT NNSNEAILMAIawNgd@1u15aRsubevalulsaavag
23AUTEN UM ITRINUANANBULUUUDIATINTBIUEMB BT WBNAINT NMEnYalves
anufvieisIuiIeaTuBg fudnvusdunalavsednlalagnss (Ravied, an1ud
Viouiigd, A9g1u38ANUAZAIN, NN, kazseausinl) Turaenamanualay q o13egly

o A & A v v v v & a Y] a = &

sudnuwaliluwusssuvsedudedlils (Aruduling, Anudasasds weussenia) dadu
ANBULYDINNENBANLAATUINNDIAUTENBUNNININEN

lassaseafyvosnnanwalfesuialag Dobni and Zinkhan (1990) Ao 1)
AnanualvewnawenietdngnaitulaeUssaunisalresinvie uieanlasuainnis
a o A o P | & ¢ v va a £ a
Wunmnalugsanunty 9 2) awdnsaldwlngiduusingnsalnssuininatuannisiay
voaduslaaliinsilumanansenisual 3) amdnvalliladegludedvamanaiianis
UNTENNNIEANVBINEAA MY ApUT 9L lATUNANTENULATTUTUIINAINTTUNIY

) a ) v v Y ¢ @ a a1 g |
n1snaalaefinlsusunuarlaednuvaeveenisius; uar 4) nndnwalidudanundunig
& a

199NN133UIANAS I IENwieYulliaud A vS ol BnSnaNINNIIANLITIVES

AINNANWALLDY
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nnseantasulunisAnwives Echtner and Ritchie (1991) wanslsiuiansau
LWIARLAEINUNNEN Wl TE VDL NEIAITAIRE LU IUTRI09AUTENBY 3 UTen1s Laun
attribute-holistic; functional-psychological; and common-unique. A4518aZLDUALAAY

Tunwi 2.1

FUNCTIONAL
CHARACTERISTICS

A

COMMON
»,

ATTRIBUTES = ES}I;;S;{;(JS
UNIQUE
PSYCHOLOGICAL
CHARACTERISTICS

AT 2.1 The components of destination image

widsiiun: Echtner and Ritchie, 1991, 1. 6.

Uszmsusn nmdnwalunasiesdisraunsafinnsanlasluduvesesdussnauny
AUANALILALDIAUTENBULUUBIATIN (Attribute-holistic) FsasAUsznaududnuneis
Audnuvazameiiguslaasuslasrin sndegnadu Ussnnvesiiin Tassaineiugiunis
vioufien anuduiinsvesavluviosiu quaudaniesssuud ldud anmafionnanio
AN URN9EIAINe vJudu (Ashton, 2014)

Uszn1sfides nmdnvalvesunasiedisrvisdiuoradulunusdnvausiidaunsls
wIaTaldlnensaniednwauznisyuiiieitestussrussneufisudeslivestatanis
gniagugy JUdnualneidnlavesdnyaennenIn enfdegraty 0l vyt seay

5971 1As9a$eiiugIu Asvuds Useinnvesiinn vseanimgilennie (Echtner & Ritchie,
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¥ '
= v 6 a

1991) n3aluunes1991TUsd Fun NN waINIuUIusITY dnwaeNlllfInunsanin

Y

L4

AuENBUENNInINY audnvuridudeslddosniedaioindenisdaunauaznisin
gnfeE1aTu fnsnim mnuvaendy UTI8INTA n3e 0 suAlvesanIUT (Ashton, 2014;
Echtner & Ritchie, 1991)

uazUszmsiiany Sndnwalvesuvdwieaiien e mssuivesusazyanaliedty
dnwariuansng Wuendnualionizvesgamansuatenananis (Echtner & Ritchie, 1991)

Tuvauzdl Sathcha Kaisornrat (2016) e muauuamslunmsnmdioinlagénedanin
n13Anw1wes Echtner and Ritchie (1991) Wauszidunmimednmvaelaaosdais
Usgnauaae 1) If you think of name, city, place or destination, what would you think
about city or place as the destination. 2) If you visit place or city, how would the

atmosphere, emotion and feeling be?

2.2.1 Attribute-Holistic

n1svegfegnaInnsTUNANNdAYfesEUUIATYgRANIlusEAUUTEINALAE
seaulan (Manhas, Manrai, & Manrai, 2016) n153g WM uIwaviounelilinaanla
wnsguiy Jedndussseserdanisiidiuswanynaiadiuiiendes @ansms uasdiued,
2553) ualuithdanainnsaaeasuiasiauinisvesnetvesusemalne ey q uwidunis
Uemingnsuwyssuanniiuly vanisguasysnduaznistalaguaainuiisaui
d' v " A <, 0§ Y a - 1 A 1 =
Neatosinans WuwgyilifnanudeuinsuiasanunesalunnANTINseuNeIves

' ' = [ a 1% & o = o & ¥ o ¥
Waeviaaiign (auw Wnanafan, 2560) Adewnail n1siauIsdlunesodennudilaly
ANLFLTTUSwar U jEuRuSs TR Audutauseninalademuasiindeutasaning1nIsng o
PflunumdrAgylunisimun (Manhas et al., 2016) Aaudnuyazddylussdusznoues
' ' Al = & 1Y i o r-il' YR a Y ' i

uwvidvieaiied deduninensiansadunausiveldludimalawninrieaiien (Keller,
2013; Keller, Apéria, & Georgson, 2008; Morgan, Pritchard, & Pride, 2004, 2007; World
Tourism Organiztion & European Travel Commission, 2009) p3AUITTNo Ul N1
Audnyazlanzlazdnguslansuilaesiy na1nhe Audnyuelifeidesivuywd
BNAIBEINTU Usstanueanin lassaduiiugiunisviendien anudulinsvesauluviosiiu
AENTRNISITNA loun anmglienniAvsenmautfniessalinel (Ashton, 2014)

IINNITNUNIUTOIBIAUTENOUVBIMNEINDUNENTI91115 YIANTIWIINTHRIU

(Y] I

AWANWAlLNAIB BT IMTNANY FzAsviA i lalussAusznaudA v suna

va o

7109987 91NA1571997 3 FIRIVELAVIINITAENEINUNIULUIAALTDIVDIRIAUTENDUVDILNAS

Y
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vioaflondee1uns figniunldlunisdnuilag Boniface and Cooper (1994); Dickman
(1997); Tourism Western Australia (2009); t#in%18 9280134 (2551); yayiae SmRaTaILN
(2542); Fyann Soefian wazUian tyen (2558); Atuni wedtisuns, latyyn U3555Y, and
ey 8oAFITIN (2559) NAwAI AGIELAT, §9AITT Q4 dUNST, AR 8138, BIUY JUU,
and Sa13wul qdirsiatesna (2555); avsns Lieennn, Yy e, Sauns Shwading, and
ANl 1R (2556) ansesuielain fAnudnlngjezidendnuilussdusznauiindeiu

o

Usenaumig Audsanala (Attraction) AudIgwIeANaAIn (Amenity) wazluauves

v
aa

131 (Accessibility) Inetsanudnuiifinisdenminnldlunsinwianniian uenainiu
Safinsfinwlussdusenoudnudu 4 iaiu tun §ufivn (Accommodation) fufanssu
(Activity) AuAURTENEN (Awareness) AMUNINEINTUYWE (Human Resources) Wagau
n13ean (Marketing) Imwﬁ%’aléﬁ,‘%wL‘%&JaLLazﬁwmwa&"fuaqaqﬁﬂizﬂawaqmiviaaLﬁmé’q

neazdunsnalul



d' (3 ] d'
AN 2.2 89AUITENBUVBINITNDILTEN

Authors a9AUszNRUVRIWME iDL Tien
No. Year  Attraction Amenity Accessibility Activity Accommodation Ancillary Human
Service  Resources
1 Dickman 1997 * ¥ 4 *
2 @dund wewdsues, ledygn T 2559 * *
595U WAz dvue)) HONEITI
3 Wievie HreU 2551 y * | *
4 Yoyae IndaTaun 2542 * *
5  Boniface and Cooper 1994 * * *
6 Jvgen Jewdian wazUIan luen 2558 * * *
7 gnens hwenn, yym Teide, 2556 y * % *
$auns Snwding uag Al W
8 T35 Usshugson 2557 * * c
9 NAKNI ARIBKAT LazANE 2555 y = *
10 Tourism Western Australia 2009 * * *
10 10 8 5 3 2 1
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N13ANYUAEINU NITHAUIN NN YAIUVAWDUNYIDIMITTUN IR IULUUDIVD S
UNYoEIYIA1IA NIUANYY GIUEIITIY NTINNUNIUAT HBIAUTENBUNADININTUN
Ine3dulavinnisasuainnisAineimuniuissanssuluyssiuaueInuszenouveIunas

] = a ° < v % & = a =
NoufEI0MITIUNE 313U 10 Useiiu Usenauale Useinuiinile dsiegalanians
Miaaflen (Attraction) HA11ud 10 Useinuiaes dss1uieanuaeain (Amenity) dAud 10

UsglAuiiany n15wnie (Accessibility) 3aanud 8 Useiduiad Aanssunisvieaiien (Activity)

a

1A1uD 5 UsEhunni AWn (Accommodation) HA1u8 3 Usewiufinn n1susnIsiasy
| ‘:4' . . )~ ‘:4' o Y] & !
V1391578 71Ea (Ancillary Service) fiaa1ud 2 uay Uszinuiiin niweinsuywdluuwnas
799987 (Human Resources) iAnug 1
dwumsAnwiiediu ssduszneuveuvaianiel §Idelas1adannuanisiny
294 lasuvasviannglusznoulusie 5A (5 Dimensions of Tourism) MUUNAIINNISANEN

v ' v I3 o N 9
KRN Iﬂllﬂqiﬂa'nvh'l'] 29AUTLNBUVBILVAINB LN Qgﬂigﬂ@UlﬂfﬂQH

= U

1) #9f9nalanianisvieainen (Attraction) F99nIdunIAUsENOUNAF LY

wsziludaivimdanyela nsedulidnvesnerlifunadiunvieaiies Wuessduszneu

o w N

Y ! N v < v a ! a 1 ~ ) 1
aeuusn o Ninvswwaldieiluwuimislunisdedulainazimunisluieansmseli 919
d

Judelvianuivseaumdaniuuidnriesiel dadnaziinuuwandrediulunuudaing

AoansuazANNauladiuuAravastinveien Inemiegavesanuiiviesigtlardnagnla

v € A v

oA A9iAdnsosade AWNI95I5UTIR andod 19y nzta Winn Ul Wudu wnas

aa

MouNeINAAMAMITTAUTTIN 8nfIag1aduy uwnadlusamn Ta Yurulsusa 3083aua

ee

2 1 @ (v 4 1 I~ %

ANUUUDYDULTUDNANYUTDILABZ LT LUUAU

2) M4 (Accessibility) W@ uNviowneIn1g ¢ ardunasviodine il
audiaula Aegaliinvieufiedlududa uimnnnisdrdad ululdenvielibesiuae
Y a @y a A a v = v = P a 9
Jnvieaennldanunsaunmsludouiouls 390159709 UBNAINIENUIYDINITLAUN LA
FIPU185IUDINITATIVAINTINUIFDLAUNG (VISA) AdadzaInlun1stAun1ad 1 nseasn
Uszne Wumu

3) @9971U28ANALAIN (Amenity) NITIAMIFIDIUILAINALAINLAE
ans1sallnatuiugiuwntnvieaiienfinuddgdunisiesiienduiieriu endregiagy
wiosgu U Tt Tssnenuna suims wienishiusnislunsdgnidu Wusu

4) 79" (Accommodation) @n1uNVeLNYIAITNITANITIANTIUNND LD

5895UMBANUABINITUDINNYIDWNYY UEIDIUILAUALAIN MUSEAUAUNZEN WAy
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5) Aanssunisvieaiien (Activity) Aanssuiiinrisadisnanuisavinlusening
Mavieailen Weriuemniaule miuaynauuvesnsAune JaRanssusie q msiany
vannvane nzauieALiesnnsvestinvioailen
og1lsAnm N3 MR mEnvalindsisnfisro v uLINe e
Fnvioafierained n3dAne gaulen191w ngamnunuas du §ideasidentd
99AUTENOUNSNY DI WD BN ANLLUIAA YD (Dickman, 1997) Feusznauluse 5A us
Tunsdlvesfife WosnnidunisAnuiluundsieniisremisiumis fedu Faden
vhnsnuilufuesdUseneuvesuvamieaisaios 4 Usuifiu (4A) Uszneuse Asisgela
MINsieadien (Attraction) A481U98AINALAIN (Amenity) n15191814 (Accessibility) way
Aanssunisvieaiiien (Activity) Taegidelaivinnsnwiusziiusu fisn (Accommodation)
N5UTNSIEITININNTYBALEY (Ancillary Service) Wag M3wensuywdluunaisiyn
(Human Resources) tilasaingidelnmaulalagsaduluiinisvieniionluuvawisadion
91T HAZOIMNTTUNLngaNIy tnavin1sAnwfuuesnnuAaiusunawansal
yosuvamiensemTIunsluguensvi dhviesiisviatyusesionmanal
Tutligtuvesdiuienawdeyszifufussdussnoureaurasiaaisremisium ey

9¢13ls wazdiulandarudndudesinul Inefideasirteyanlaainnisfinuidig

Y

NTLUIUNISENBULAUD DU UM TR NINS N BAILA WD L NEID1MTTUN19AD LY

2.2.2 Functional-Psychological

[

N1TWAILININEN YAl A2A0N158159UaEIATIENN1TSUSINEITUDITUNIVDY

' '
caal 1 % 1 2 aa

Unviowiien lnenansgnunnensuaindseunvieuiienazidudnnisladed Ay nideyuues

o

1

YDINanwalwiasie ey n1s3veiiidunisasisnudeliuniinviesienieiuganang
Uanemanazisegslalunisifiunisluseduiningmands (Keller, 2013; Keller et al., 2008;
Morgan et al., 2004, 2007; World Tourism Organiztion & European Travel Commission,

]
o v

2009) 1suniuazanuIAnvesinvienfienlussdusznouddgfiunumdenisdndulaway
% o n‘d‘ = 1 a a gj v € a v aa a
nsrvunslunisaienndnualndednegnieluinla 8ans amdnwalBsauddansnauay
WufansnenuiuuinnInnIwanealildauln (Fischer, 1991)
NYuLBITIUNTIAINALAnTUENateduTugIuN AN e lun1TE5Ie
wdyunelszamduianifeldesivgamanetateniainlidnseuiun1souienuasain
UsEaUNISAUNITVAAEITIUINWALUIIATILALAS1HADNELTIUINIUAMUANAUD

Y

nveagn (Tung & Ritchie, 2011) uananfdalasunisuensuinussaunisainisvieauiien
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WNeadesiunszuIunsmedningidudeulaglinnudrfyiuanunssdundufivay (Larsen,
2007)

91NN15ANY1Y8e (Echtner & Ritchie, 1991; Echtner & Ritchie, 1993; Echtner &
Ritchie, 2003) diauaunajuveinan vauzvaanmanvalkiaso g nldlun1s@nuily
aa A a 2/ 14 Y ' [ d' v a v ! < '
FEnsniilassaine lunainnisdanguaudnvusldlnednidesie 9 Wunuinny
mwdAylunTdenieglitaulunudnvuzn1sinureinmualenia Auanvueng

Inneniesinlaednisedlungfe anuduins



FUNCTIONAL (physical, measurable)

A
Scenery/Natural Attractions
Costs/Price Levels
Climate
Tourist Sites/Activities
Nightlife and Entertainment
Sports Facilities/Activities
National Parks/Wilderness Activities
Local Infrastructure/Transportation
Architecture/Buildings
Historic Sites/Museums
Beaches
Shopping Facilities
Accommeodation Facilities
Cities
Fairs, Exhibits, Festivals
Facilities for Information and Tours
Crowdedness
Cleanliness
Personal Safety
Economic Development/Aftfluence
Accessibility
Degree of Urbanisation
Extent of Commercialisation
Political Stability
Hospitality/Friendliness/Receptiveness
Different Customs/Culture
Different Cuisine/Food and Drink
Restful/Relaxing
Atmosphere (Familiar versus Exotic)
Opportunity for Adventure
Opportunity to Increase Knowledge
Family or Adult Oriented
Quality of Service
Fame/Reputation

Y
PSYCHOLOGICAL (abstract)

AWl 2.2 The Common Attributes Used to Measure Destination Image

Lmédﬁm: Echtner and Ritchie, 1991, 1993, 2003, p. 6.
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dnwaznisviaugnimualiduidunnlilaenswdeaiunsaiald Ghogragy
imeLazgﬂLmeﬁmﬁu) Turnsiianwasnsininetldauisatnldlnenss @asnm,
UF58111#A) Martineau (1958) LLaz%ummwﬁ?uQﬂﬁmumimaﬁfﬂ%mi‘v]m Poyaluniienudn
T Tuanszdndy msdsznananw TuagiuiBnisuuuesdsannty, Bn1suansdoya
AflingnasunedndunsaieammalaudinsueadiulilefifimeUssamdutafiiondns
Fenflaunsasndidunsusznanannld amdeannsasmenidnle q viseviamunlsl
Frasidundu sa aw 1de9 waznsduia (Echtner & Ritchie, 1991; Echtner & Ritchie,
1993) aghslsfinny Amdnvalvesumasioniioniu lildssnouseesdusnaulunisine
Wiee 2 Usenas lawn Cognitive and Affective Lagesauils asAUsENauMUNISSUdURE 5
Y5215 (Baloglu & McCleary, 1999; Echtner & Ritchie, 2003; Son & Pearce, 2005)

n1sSududa Ao ﬂiz‘U’Juﬂﬂi‘ﬁlLﬁﬂ%uﬁuﬁﬂﬂﬂﬂﬂﬁﬁﬂﬂﬂﬂﬁgﬂﬂ'ﬁzéjuiﬂﬁléﬂﬁ’l
(Stimulus) 619 9 T390y 5U 5 nau 1dee vsedula (Hufnm Anad, 2546) 1Suguan

n13NauewiINIsFuiveya Awsan dinndignssuiunisuenieziazinseideutaya

Y Y

(% L3

Wilugnishimnumaneduaasiiu 9 (un1ssas andaed, aidne Uszaues, dmqyiiod wédn

a < [V 7 a v =) a 1 (YY)
ia, & U 138893, 2556) LUUﬂqﬁiUgmaﬂmﬂWWﬂaﬂauﬂqﬁiaﬂ’]iUﬁﬂ'TﬁN']UU'ﬁgﬂ’]VlﬂiJN?ﬁ

4 5 vasguslan taud a1 1 aun Uin wasnsduda (Audnm avndiy, 2546; susde WHUNS

€

=

fndina wazamz, 2556) 919na13LA31 NsfiyrradIstinnssuduianedasile o Anuduy

$1dufizdieenfuetoazududa (Sensory Organs) 1a9s19neiiludadedfey (Fudnd
Avdiv, 2546) Ssnnsiududatiu fualasaswiouszavsamuesdudn (Lindstrom, 2006)
LazN15aTNUTEAUNTAlURIAUAT HIUNTEUIUNTIUIMIUsSEaMduRa gy bigusinaiin
aupnufvauddulussezen @y dsuuana, 2550) SsannsAnuriiiumimudy

21M15ing Ao 81INATINITTUIMNUsEadudanasuaiu Mealuiseswessand nauLas

[ o

duda neliAnUszaunisalniesiuemisninandndmsuguilan (edyya nssugns

[
v %

LATITITIM B9AATNINYI, 2556) dmTunywddu IUszamdudanienu 5 sUuuu (5

aa v a aa v

Senses) A AAFU3U (Sight) ARAF1UTA (Taste) DAFUNGY (Smell) FAF1WABS (Sound)

wazdinudula (Touch) (yuede WunsAnANa wavae, 2556; Wly dsuuana, 2550; @3

A581 WNSNTUAT, 2559; oY1 NTTUENT WATITITIU BIARTNINEI, 2556) LaBUnAua"

mssureslszamduiausasUssinniuazuandseanty Fuediui Fumtuazludunen

Usznnla v3eegne1ms guslnaagsuslusesvesliinusauazniy (Lindstrom, 2006)
Wudu Feludagiu duasdiauneremlunisvilidudivesnuesiuiiniuwaned1991n

AnAnsIedu Weaswansenuludimnunssdivesfuilan nadunisadenudialiiy
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AufuazuIn1TndauLAn1991nIly (Lindstrom, 2006; sugde LAINIANGANG wazAne,

2556) a3$1an155ukarandtuduiuasusnisuulaungadu (vuedy Wunsinfing wazane

=

, 2556) 1) A158UNaN1991 w58 ARn1usU (Sight) vwinfindnlunisueadiu LenuegaIy

Y

LANFNNYDINGLATEIYRY WaranTNFUAUY q HIugUA Fdu JUNSIUAzIUNR A8ilBnSHan

Y

= aa v

danalunisindulafenduaitiy q 2) Ussamdudaniey vie d@auides (Sound) laenis
Suidgandasieniuidnuarensual Fsluvarggsnafeniazasieniuuaneenienisly
YU ATNUTTIINIALAZNITINTGT ENAIDLIUTY WHEINA 1ALNNTATRANTENUAIUUIN

yuag Ty

ee

InfuauAuarusnsiunsifideswaznsgn e @eenuns iumslddon

$ a

n1snszgubitianisandulagedunuazuins 3) Ussamdudanisayn vie Iaaunau

14

(Smell) g A3yt RTUNAuLazdsuteyaludianolazfenIunssdmie

sala a

Uszaunmsaliiisonaumantiuoonuy Fendulidiudisdifglunsaiienuianaieiaz anan

[J | a

Tadusg19d 4) Uszamdudan1auin vse TRfusa (Taste) WUN15SUSHIUN1I9ANSUSAUY
Y 9

'
a =

du JesaviAvesemsfenisluanudeinisvesmyud nMsuaamemsfilsariesosie
wilslunisasennuindainduvesuyud wag 5) Ussamdudamaionta vie fAdwududa
(Touch) fie MsdusesmIanissuildsentsduianisionis Jueterzsuiilvgfigaly
$un1e Famsdudaldldmnefafiond msdudanisneniwiuisreasinty uwidmune
sufenisdudaseyszaunisallumsiddudmiouinns iunszviunssuiuazandii
Foulosiensualiazdnla (Lindstrom, 2006; vugde Hunssnfna uazaaiz, 2556; Aty s
WWENA, 2550; A3Asal WNsNIUAT, 2559; aEyQy1 NTTUENT WALITITI B9AATNSNM,
2556)

[

dmsundugsiadtuenmstu fuslaeagliauddiusarfivesemsluddunsn
509A9UA N ALY FEUVDI9IMS AIUNAUTDINIT AuslaaliaiudAtysesasniu
Susuany nsstwfugsaaiesd Auslanaslseuddyfunduaidususunsn (usde
FUNSANANG UazAne, 2556) @0AARBITUNANITANYIYRY DU NTTAEAT WALITITIN
03ARINTNYY (2556) Awudn dnviesiierrndealud annsasudifeatvemsingtiu
Ussamduiais 5 87 uazdefiennudurouludessanivesomnsineduogiaunn Genseiy
frufunanisdinuves A3nsal unsnIuen (2559) findadn Yaduauiegaduussam
fudtavasffuilaaludminaynsanstulifnadoanusddafiasndumnssnumenanis
yziaen wiognalsfiom msysannsUssamdudaiomnedugy sa ndu Fes uazduda o
5 fRtddhetutu lidnfufesdidulivssamduiaissfuviesnludosdasudic 5 55 39

Anananunsadentiussauduialadudania vie 2-3 dudaluifvdn Aauaenndos
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[y

wa [ a Y aa | Ao oA < aa ¥ di a < 14 ] LY
ﬂU@mamwaﬂmaqaummaq Tnefidunanu 9 WWudiflinauiinaidududld asuns 5 dura

o [ -7 1

wazdeasiudafuilan JuilnanaglasunmsnszfuriueTes Sududasing 4 lusinie da

' £
aaa =

Wiine1sual AusanAeUaLeININAY0IANENTY UINTTY (FUedy LAUNIANANE waz

ALY, 2556)

(%
0 a [y

Aa Fsaunsoaguladn Yssamdudavesuywdun Ysenouluime 5 08 dulaun

v =

JAAUgY (Sight) fiReusa (Taste) AAAIUNAU (Smell) AFAAULEES (Sound) LazdRn1Y

Y 1

durla (Touch) FediduggliAnn1sanduazinasonisinduladeduauazusniseg o Tu

n15AnuATeil Idu3adesvenisiuduians 5 45 u1ld tetaniuianelavas

UNYiBaed AIEWRNATINIAIN BTN NITUEAT WAZITITIN BIAATNTNY (2556) BaNU

=

Jadedinunnaluisaana 91y o1anselaiarseaunisinuwiiu linasenissuionmsing

VA v = Y

YoeyIEAlUT Mmewglnalifidedadesnisfnyiiuduluuiuniwandesiuin mndulu

Y

USUNTBRMITINN UM Ty Uadudiuynnavesinioaiiel avinasdoninuds

nolavaaUseamausang 5 SRunIa kil

2.2.3 Common Unique

v v

PANYAIUDIANIUNVIDWTED Ap AdkanieandiAuuendnwaivean LALTTY

(Cresswell, 2015) W3 uLaliou DNA Y03LRaVIDuAE7 BIoduNnIRUadITE 1A nanUes

v A £% ﬂQ

wAdsviaaien Ndardfeazdandudsiidululivazazveuliiudinisdeansnianisnans

o
(%

Wanuavesundeie wil ey 5 (World Tourism Organiztion & European Travel
Commission, 2009) Wulendnuaiflansurssuraseaiiotiu 9 Tngaunsainlaainsyeu
nsfuivesinvisaiien ludnvariidugasuiiannsoainaninuddnuaznoliinniiy
Usgriulawntnviesdiedldiduegned (nsviedieawisuseinalne, 2017) §reg19v0989
Snwalfiuriaseduimnudesenisfuny dWesaniiauuansfilansu snfegiagu
Sulfle Aiflnmvesiivanena Mlanulaasuduiizdn vioodrsluundesiie azwuiufadd
uaus udagniniauslunmussemesunionumnanaiiaaduEsluile (Echtner &
Ritchie, 1991)

Tud 2014 wan1sfinwlag Ashton (2014) Tun1sWauININENYAILUTUAUAIENS
tinvieaified lnenisiiasgsiannnisiudvesiildulsdiude: nsdlAnwainieviuaud
J2%uaua (Tourist destination brand image development—an analysis based on
stakeholders’ perception: A case study from Southland, New Zealand) aﬁuaqumau

[y

WWIAAYBY Echtner and Ritchie (1991) Aiuansdiudsznaunsnvesnnanualazduegiu
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AANBELUUBIATINTIRIlATES U NN SR enlaesin Usen1siiaes A wanwalve
annnglateniamenisvisaistamsaasiululaine el wazusenisgaine wie
AUNIMIBasIENaNwalTIN sEaUN i vanuNvie aeInIen sduNatad unileves

AaNssu

2.3 unagl

A5NUMUITSUNIIUluUN? 2 9§ TanannfanisAnuwfeuuilueda 1015520524
a dd‘d‘ 4 Y] = o = 1 d’j a d‘a’{
LuIARLAE NGB MAEITeIAUNISANYT Festuazidunanalill 2.1 9 m195une Tudillee
NANDNAIUVUIYVDI I UTITUDINTHAL NTNAUI NN IULIVBIDINITIUNN 2.2 LUIARALAY
A A Y] ] & o P Py Y o v A
noufNeItun N valunawiawies uar 2.3 unasy lnegidulaundeyauvenleuiay

FupseidunsaululAnNITIAY



3.1 uni

nsaneluasall Wunis@neieddu “ArsimunnInaneaibiawiadie1a1mssy
MRTUYUNBIVBITNYID AN IR NTAANY 61811V NTENNUIUAT” TngRIde

o s A

TTnqUszaAiie 1) Wedins1eeeAUTenauUe I nawiad g8 WLE1ITIYNIULNNDIVDS
UnvieaeIyi YA 2) iednsiznesrlsenounislassainsazasAlsenaunsensual
YBIYIULEIITITNIULULBIVDIUN VBN EIYIIANYIA 3) LNDTLATIBNBNAN WAl vDIE 1Y

LI TIYHIUYNNBIDINYIBATEIVIINYIR Uag 4) huwmslun s wanwalunas

a

YoaL189919153UN190IE UGN NTUNNUNIUAT waziieNazTilananisfn,
donndeenuIngUsrasndetoyanlnaziadinnuATUNIY AUYTHLATAININADY NINKIT!
oY v P a Aa a v A o ] ° a
Jaladnmsfnunuiukuifa nqunnettesieun g duwuimislunisiruansauwaAn
WALNISANRUNNTIVENEBAPADINUINTBNHBINITAN®N

MNNTIUMIITIUNTIUTHUN wudnsfnwituasell aasldguuuunisaiiunis

o

Y

a

\3anun1w (Qualitative Research) feivanaTian ﬂ’lﬁﬁ&JL%ﬂﬂﬂJﬂ’lWﬁfu u150UIAYA
visodoyafilasumnlfifienseSuieiisussaunsalvidemnnisallilasnse (Ponterotto, 2005)
wazaztelidnideanunsadlapududouresusingnisaindemnnisalléfs sy
(Williams, 2007) Taga291n15LAUIUTINTYANITITLLTIAUAINHIUNTEU N 1wl TIEN
(In-Depth Interview) WUUASTATIaE9 (Semi-structured Interview) f\]’mﬂﬁjmmmﬂﬁd?uiﬁ
dudaiielinsuisaniunisaitlagtuvesuvasiesiisrnmsiuma wazfususudoya
Tuduvesyuuasmseadisalugusnsandnveniion anduiahdoyauvinis
Anspiuazlszanans Tensandeavesssifunardunounaiivnunadoys e
osuneldfeiderolud 3.2 nseuuuiAnnside emuseneulumemuusdassuasiauds
pudmunsiuinedderiadeeunin 3.3 uwasinvesdeya iunseSurefaunasiiun

voatoyadmiuldlumTITeidenanin 3.4 Useanuaznguiieg e agnanianseuIung
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Tunsdnidennauiogiaiielddmiunisin 3.5 inTosdleflfluniside WuniseSureds
dHemmensiesiiouariiuvesdodaufiaglilunisdunival 3.6 nsnaaeuamuAINTes
wpsflefll#luntsfinu §ifoarrhnmsssunsienssuiumsuazduneulunsasiaaeuidon
ArugnisnsauAguuastemaunouazilulfiAudeyaluiiuiinsddny 3.7 3naify
iwnudeya asdunisesuredaiimsifuniunudeya 3.8 Mlmaeiiagnisiiaus
foya azidunsnanianszuiumsluiieseideyaildanmsdunivaldmiunmadns il
nnsiusiusndeya 3.9 asunszuiunissefeudsive Wunmsiuunsvasidenves
nszvINnsAliun1ITesuvagULenauingUszasd 3.10 Y9UlATeITEETIaTuNITNY

daya 1un1sedUus1e18azd onvauLAvedTLeziiatd nsuldlunisfneiveausasy

Y

[

N5EUIUNTT 3.11 WWUsEanitlun1side azdun1sinasieazidendmsueldanenldiie

'
[

Asaneluasad 3.12 9585550TUN15IY F992Na1ND9938555UVRINITANTUNITIVY WAy

3.13 unagy

3.2 NSAULUIAANITIAY

NNINUNILITTUNSTITIAEITdluuNdl 2 dawalinisAnwiizes nsau
amdnusiunasionilsremsiumasiuyute wwesinviouilsvninand nsdlfnu g1y
MY nwmvuag InediveazBonvesnisnudeolull

nsAnuIyuNevesnvioniien 9e¥n1sAnwIAINY SMNUTEIINTMER TR
fnviondlen Wemyuuesiiflsionménualvesuvasioailsrnmnsiuma (Street Food) €1u
1B1751% WAFLTLEIA nammamuns Feidelddenlddhuusideafuiililunisfnumisils
vosffildlddiude ioidunaisuiiouteya 1éun nmsuszgndlduuiin 5A mungud
84 Dickman (1997) §uazUsznaulusneg dsdagala (Attraction) Aanssu (Activities) A9
§run8AINATAIN (Amenities) wag nsAEs (Accessibility) Tnelupdedl aglsiidondnunly
d1ua0IRIn (Accommodation) 573511 Anwludesvesszamduia (Sensory) o

aa vy

Wansiuel Fausznaulume BA1usU (Sight) iReusa (Taste) RauNAY (Smell) diRdu

aa v LYY ¢

\de (Sound) wag TAMuUENE (Touch) nasaniuIuideyantaviannyuueswegilaiuls

drudsuvinisieseniiniuteyailaainyuuesvesineuied Rntuiaiudig
N3EUIUNITIATIBRNINENYalvauvasvioniiel noliAnfuusay tawn n1swmun
ANANYAUVAIDUTEIDIMITIUNHIULNNB VBN VO UNYIY1IANYIR NTAANYY g

L35I NTINNUATUAT AT 3.1



1. Destination elements

Attraction,

Activity,

Amenity,
Accessibility,
Destination Security,
Food Safety

1. Sensory
Sight,
Taste,
Smeill,
Sound,

Touch

Unigueness of

Yaowarat

Jresenes

AN 3.1 NSOULUIANNITIVY

AT G ¥ 4 S e N R A"

Street Food Destination Image Development

\llliiii

12



a5

[
N VYA v

\Weanmsfnwiluessll fdelaidenyinisAinulagldsuuuunsaniunsides

Y

(%
[y

AN (Qualitative Research) fiatiy §39839vhn15esuIeTuasidenvaesvleuisivy du
Uszneume 1) unasiuvesdoya 2) Ussvnsuavngusiegie 3) tasesilenldlunside 4)
a4 A A =2 ad I D a ¢
nnageuAuAmMYeaTesileldlun1sfinel 5) WnsiusuTImteya 6) MIIATELay
mstiauedeya 7) ajunszuiunisssdeuizide 8) veulwnvessravlialunsfiusIuTIN

Poya 9) wwuszanauildluns3dy 10) 93e5350lun19398 wag 11) unaguvesuni 3

3.3 undsnunvesdoya

Tunsfnwiaded TafinnsfmuaseaziBenvesunasiunvasdeya Seksaguuiiugiu
yostoyatilinannsmumuissansmLasauideiiiendes lnsvhnsiAusivsudeya
Tnen1sdun1uali®dn (in-depth Interview) Faduisn1sfifamnaunmueaudmiunissius
mNuAALIULAZN153UY (Denzin & Lincoln, 1994) uagnsdunwaliuuislaseains (Semi-
structured Interview) TuAiielildsunsudeiiaasaliudsdn (e wsdnn, 2552) Wunis

Wisuieudeyanlasuaingldusulunsidevans o au saunsdausarimiudila

[
= =

AndslulaniasUszaunsaivesusazeu uananiinisdunvainuuislassadusadunisgn
gouvasnsduawaikuvilassaisuasuuuldilasane @amd uuninugaad,
2550) Bafdouiluiiufauiusiuinviesiienluguiensivaugluse Taeguuuuvesnis
Farnnuianun azasovaquantngUIrasAvninisAnwinaziiaaundode iy
AszEUILNIMUIMUTINAUNLATERLFTn AR lineunds TnssmnnenfuazuuiAnn

= A | v a a A % a{' Yo
L%@im 9 Vla']zﬂgﬁﬂmaﬂizV]‘inLﬂﬂﬂqu@LU@U‘U@Q"U@%@WQz‘l@iU

¥

Toyanlavnunaidoyalgugdl (Primary Data) {Wudeyaildannisiiusiusiy

Y

Va o v

Poyalaglinmsdunual Fuidenluiufduiusiunisvieanern mnssumalug ey

Y

REIUEIA nTmmEILAs Tnerinisinudeyalug 1 anmfiiin saNn AN IZELLaE

o o

¥ v I
AnunSeuve ideyailudAny

<



46

3.4 Wunlun1sAner Uszvnsuazngusiiagng

dauiluvteaniluaesdiu @il 3.4.1 Muiilunisfiny way 3.4.2 Ussrnsuazngy

A9819

=

3.4.1 Wunlun1sAne

'
Va o a

& A [J a a dl' J a a v ! a & A
NunAnwndunigideaisiarsaloniulasein1s3iselauanizog 198N uNAIS

Y

[

Aeadestuithminsuay inguszasdveiniside é’m%’umiﬁﬂwm%ﬁgqLﬁuiﬂﬁmsﬁwm
amdnvaiveansduduvasissisrdmsuienelaednyioniielv i uazanvng
wnsldSudenliduiuiidne Wownnisdadusu The World's Top 10 Cities For
Street Food @umeunsuuiiuledves Forbes Tudiiiumn flesiiléunisdnlniuansen

Y94 Street Food Ao njawnunIuAs (Bender, 2012) uazdiuwdinanazriuluiniunansd

A v U A a aada P9

aglsfmutagiull vinagiuesvidilyanunddyiude duanden 3083an156

o

1899173 81ANSAgNaTe 1SeeslsedAmaningnidesls udnfuemskaznsusian

Y
(% '

(¥1A3n 983U wazdiving #3934, 2560) uenanUudesaAaldIlin aafenlity
L1951 NTUNNUNIUAT L‘T;JuLméﬁ’mmmﬁumﬁaﬁqﬂ (Bender, 2012; Shea, 2018;
Wiens, 2017) 5auvis Tugnudu auuasiwnswuisiiesindndulundunazadoes
oWnsuUTnfidsed S naeauunvesnuuaet sudulauiiianunsafaatinvion e

Y Y

Tidwnduranashuniuussemalaiduedned (nuns ane1nsed, 2554)

3.4.2 Ussnsuasnguilegig

N1539819AMA M (Qualitative Research) N1siiannguslag1eiieviin1sdun1ual
=€ v [ oA o v Y a = o ¥ v v (3 d' ¥
Jwpadunguiianunsaneuiaulaglvideyalisiniaenndesiuingusvasd uaziivelvla
v o o = I A A vmw VYo = = o =
Joyailiiigana dAnuAsouAuuazUIYalie §Ideddlainisiienyusesnsiiagyiinisane
Tupssil Useneumednvisadiedmfumadiluvesieiwasiiuseaunsaisinduenmssumig
Tugmuensy ngemmuiuas enananlaiminandueudifyiamisolideyaog1sdnds
lnganzidlonaansingatosiuseaunisalvesemsIunie lagngusiieg19vaenIsAne

g & & w1 = i ad a Y a v a

Asslaziudnvoaiierynsisanauneludiessiasivseaun1sainuemsTung
luwgsvlagvuinvesnguilegiuiien1sduntwaldmiun19Ideidnmnmiy alseg
581319 20 wa 30 AW MBYINITENAEIRIUNTEIaYaN A TUIINNITENATWalAnAI LYY

i (Cresswell, 2015; Patton, 2002) dnvisaiigiynssiaglniunisaeunudeyanediv
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Uaun1sale TSN NNBUTNIALSUNTAUNTYALTIAN TITUIUVINGUAIBE1D1998ENT

USuinauvseanas Tuegiuanuatesuasanudiiuvesdeyailasu Fanniteyailad

v
s o [

auadies Wuldludienisfeafusazaenndosiuinguszasdfingld Aauisaasuna
nsfnu iUl warlunsduntuaiudazass agldinanluisnni 45 und uagldiunds
Hlus

ogslafiniu dwiunisAnyiadedl fidelivinisiiusiunudeyasndnvisadieon
PAsrARAumLivionfienasiiuszaunsalf iU 1291Y NFUMNLILAT

FUIUTEU 64 AY
3.5 Asa9dafd1suni1sIeY

wsestloNaglddmiun1sITeilenunm (Qualitative Research) vaan1sAnwluass

VYa o A

il Avodenlduvudunval Wuosduszneunddumafununudeys Tauvuduniuaifios
THlunsAnwafstas 195unuuvesnisdiuniuaildsdn (in-depth Interview) fidnwagifiunis
funtwnifslaseadine (Semi-Structured interview) Snsduntwainuudagansaviili
aununlsdeyaliednuariinnuiteniinisdunvailasnisarndnudisinisimunliegng
Ha1au (Babbie, 2007) \Ualen dlignounuudunivalaiuisouanininufnuiu ve1eainy
wso318azidenvesteyalanudsende lulin1sdiinveuiwnvestoya duiesusrinny
Uaeidadotinuamdunisdunvaidmiufviunudeyanntneaitefifumadn
umieafisuasiivsraunsaisuivomnsiumdugiuense Tnsflesdusznoudwieluil
[HesainnsounuIAalduananszuiunislunssiusnuunmlvressnisvuas
fimunsruIunsaduuTUinduneuargniiauednty Fuand il 2 nszuaunisiiy
ﬁ?uléf%’umiaﬁuaqumﬂ Morgan et al. (2004); World Tourism Organiztion and European
Travel Commission (2009) AMamaganuiAgafuuIuminluvessnsmlneimauuninves
4A wndsvieadieafianssudsd uisanuazmnuaznsidiis nsvuunsielufenssuiunis

=

Panduegludiun 3 Fajudulunnisasisuusud naaveswusudiuagmsayAnfuLdes

=

wagdua (Hultén, Broweus, & Van Dijk, 2009; Lindstrom, 2006; ¥ugde Lasnsanana
uazARLE, 2556; Wy du1uana, 2550; A3nsal wnsndum, 2559) nsvurunisdnluludiud
4 ﬂismumﬁL’%'mlﬁ%’umiaﬁfumgumﬂ Morgan et al. (2004); World Tourism Organiztion
and European Travel Commission (2009) fManuRzauieatunszuIunsasuendnual

YDIUTUR
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mamdunvalinviesierinrisaiiedssdunwdingy ienevauesingussasd
ANFIFUNANANNUTENTHAZ INVILUINDLININDNDUADUANDNFUN 1AL EUN YA
FavseaniuanudiumitannnaunLIAn laLERINTZUIUNITTIUTINUT U LU9 91817257

LagiALINTEUIUNTATNAINAN walluTUAlULNIBIaeinYo e NNTunauIzgNULawe

a ) =

MaURAAIUN 1 dun 5 leasuaindiui 1 Amauiuaziiausiieliunguusesing

o a

uagdanuvenouTIMiuna 01 dyviRdns1n1sliddnedeTu dwui 2 nszuIunTAnSEY

q o

thiaueaesdiudosdesznausedoyaUszaunisaiomsiuauuuasmanifsfuduiy
thvisaiafiaulaiferfuemisiuauu nszvaumsdaluludiui 3 Jujuduiinudnvuy
LUUDIATINTBILNAW DT80 TIUNNENE15 nszUIunTeelUFDNTZUIUNST
sufuegludd ¢ Wurauiefuesiuszneumsiuesuainnuidnvesunasiondion
Aoz naiefiuvihimadsine weagamne Uatemaithvioniledianidletiunis uas
Tudit 5 Fajatfuirudusndnuvalivesguene

AIDINNINUATD1ATILBNITITEIzNoulFUnAIIINIATeILaN1T3Te LAs U uLlR

NAYINAZELTIEIY datuTesadTeszgninauesenuInwieliuilainiaiedle
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|

ATBUARNYINATUYBINTTITLLAZNARY ANTULaUBIATEIaNTIdLAAITE 1M INesU

U o

|
] =

wazaudh nd1INATIIEoUATRBLEI019IN1INAdeUlnuN VAR UENTeT RS U

Tuduil 3.6

3.6 N1INTIVEDUAMATNLATIND

= v & a Yo Y] el a{' v YY) %
LW@I‘WLuaﬂq‘mlﬂiUQ'}ﬂﬂqiaﬂJﬂqﬂmﬂﬂ'ﬂ']iJLVl‘ENG]iQLLagaaﬂﬂa@\iﬂ‘quq‘Uigaﬂﬂ N3

va v

AI3eRslatn1snTiaaeuRnA MveItamaudsia ULl
1) ihdeyaildrnnisnumuissanssunsuninuneenwuuidudemaiy antuis

demnuiina1iluiaussiea1sgnuInInednus 1ievinn1InsivaeuAINgNABILAL

a

ANuATEUARNYB e UTngUITaA nieaurialsuuse wiluieanuauysalvestoyaiiay
105U Weihdamaudananluvinisdunvaliunguieeng
2) NN aIINIUNITUTURAIINE1NTENUS Y InednusiUiaueveniny
¢ v o 5% 9 o cs' A A A DY)
BULATIFVANALTEIYIY AU STAUNTAAUNTHRIUWEW B LY v3eildiuRedItesdy
! ' = a o ' [J £ = | 1%
WAB g NTe01m1T 31U 3 it LugasivaeuiveniAsvilaiuaennaes (Index of

ltem-Objective Congruence: 10C) vaeingussasafiudoraiuiazldlunisduniveal e

1 d‘ S 4 -dl Yo
ﬂ')']llﬂ']L%@ﬂ@ﬂ@ﬂ%@yjﬁﬂﬁ]giﬁill
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1 nuneds Tomauiinnuaenndesiuienufuinnisisenisin
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Y
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Y
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AUITAIANABINITANY (388N FFRATIUUN, N.U.U)

3.7 msiusiusiudoys

v
v a

Tunsfinyideasal fIdelavinisiiusivsinteyaainuasdoyaUgund (Primary
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6 AN 26 i Ju
7 NI 26 i Ju
8 WA 25 AT
9 AN 26 z’fjﬁu
10 NI 24 zﬁ{ju
11 NN 23 iy
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13 e 26 U
14 Y78 27 dulatiiae
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50 N 40 U
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What is the main purpose Leisure FT2, FT3, FT6, FT7, 51
of your trip? FT8, FT9, FT10,

FT13, FT14, FT15,
FT17, FT18, FT19,
FT20, FT21, FT22,
FT24, FT26, FT27,
FT28, FT29, FT30,
FT31, FT32, FT33,
FT34, FT35, FT36,
FT37, FT38, FT39,
FT41, FT42, FT43,
FT44, FT45, FT47,
FT4s, FT49, FT50,
FT52, FT53, FT54,
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Business FT1, FT16, FT25, 7
FT40, FT46, FT51,
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Special Interest FT11, FT12, FT23 3
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Is this your first time for Yes FT1, FT3, FT5, FT14, 43
traveling in Yaowarat? FT15, FT16, FT17,

FT21, FT22, FT23,
FT24, FT26, FT27,
FT128, FT129, FT30,
FT31, FT132, FT33,
FT34, FT35, FT37,
FT38, FT41, FT42,
FT43, FT44, FT45,
FTdr, FT148, FT49,
FT50, FT52, FT53,
FT54, FT55, FT56,
FT57, FT58, FT59,
FT60, FT61, FT62
No FT2, FT4, FT6, FT7, 21

FT8, FT9, FT10,
FT11, FT12, FT13,
FT18, FT19, FT20,
FT125, FT36, FT39,
FT40, FT46, FT51,
FT63, FT64
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Is this your first time trying Yes FT3, FT5, FT15, 31
Thai street food? FT16, FT17, FT27,

FT28, FT29, FT32,
FT34, FT35, FT37,
FT38, FT41, FT42,
FT43, FT44, FT45,
FT48, FT49, FT50,
FT52, FT54, FT55,
FT56, FT57, FT58,
FT59, FT60, FT61,
FT62
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No FT1, FT2, FT4, FTé, 33

FT7, FT8, FT9, FT10,
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FT18, FT19, FT20,
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vl N SRR Wiun1wal dunrwal
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DA ()
Y1INYIA
How did you know about Friends FT4, FT5, FT16, FT7, 22
street food in Yaowarat? FT12, FT14, FT19,
and How about it? FT21, FT25, FT26,
FT28, FT37, FT38,
FT40, FT42, FT49,
FT50, FT51, FT52,
FT53, FT55, FT63
Thai Friends FT4, FT16, FT28§, a4
FT38
Internet FT3, FT122, FT27, 14
FT30, FT33, FT35,
FT41, FT43, FT44,
FT46, FT47, FT48,
FT59, FT62
TripAdvisor FT3, FT30, FT35 3
Website (Search FT27, FT30, FT41, 5
Engine) FT43, FT44
Social Media FT8, FT26, FT31, 7
FT34, FT36, FT60,
FT62
YouTube FT8, FT26 2
Facebook FT8, FT34, FT36, 5
FT60, FT62
Instagram FT36, FT8, FT60, a4
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Travel guidebook FT24, FT29, FT32, 4
FT46
Book/Magazine FT34, FT39, FT45 3
Family FT6, FT13 2
Word of FT20, FT43 2
mouth/Review
Tour Guide FT56, FT57 2
Advertising FT36 1
News FT15 1
ATTA FT58 1
Taxi FTe1 1
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yrunsuuznilouannign Felldrauieau 22 au faiglviduanvalddui FTa, FT5,
FT16, FT7, FT12, FT14, FT19, FT21, FT25, FT26, F128, F137, F138, FT40, FT42, FT49,

FT50, FT51, FT52, FT53, FT55, FT63 A4uWandAd1uanLiuasnansaiy Faileusinanadlu

Y
[ o

7t Srannsasuunsentiiiu Weufraiumanvieadieadenuensoudindulue
wspuanmalyils “Recommended from friend who've visited before” glidunwalansiu
7l FT40 nan wwaduiinvieaiieavndu flsideyadduil FTa8 uansauaniugi
“Asking from friends also have traveled in Thailand” Mgaaéﬂﬂuﬂiﬂmaﬂmﬁﬁmﬂﬁmﬁ
a19uft FT63 linana30 “My friend told that there are many kinds of delicious food”
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L1331% “My Thai friend took me to Yaowarat. Every meal in Yaowarat is taste, not

spicy, and still reasonable price” Ntinvisietv YUY Alidayadidui FT4 lina1ifiu

'
va o =

1338 Bellmuaenaneatuinvieuie gy fiideyadiduin FT28 “My Thai's friend

e

has invited me there and introduce many Thai restaurant” #389819711UNMBUTEIY12

o o a

denlus glvivayadiaun FT38 land1alddn “My Thai friend recommended to visit this
place. The food is great and the place is very lively”

s99aN Ap MsfitnviBaieIr A RRUmMTeyaTesT eI WIERLLE LA
oouladedsdumesidn daduiflidunivaldwudl FT3, FT22, FT27, FT30, FT33, FT35,
FT41, FT43, FT44, FT46, FT47, FT48, FT59, FT62 lana1fiudide Tneguuuureanisaum
shudumedidaty annsaduunnisdumanuasdoyandnldifu 2 suuuu Ao n1sum
msdumesidnaniivled Tneglvidntvaidrdudl FTa8 na1ndn “Interet, is the source
for searching for the popular place in Bangkok.” a@mﬂéjmﬁwﬁﬁﬁmmmﬁﬁﬂﬁuﬁ FT46
Gﬁﬂizqdﬁ “Internet, Travelling Guide book. It's quite various and Chinese taste.” waylu
Snsunuunile Ae nisdududoyariu TripAdvisor TaBgaIns BN suuzLaE MIIARIAIY
Aniuvestinvieafioanion1ssin msliinzuuuiiiou 9 11 Fsiimssusadeyauandlivy
Auled “I found information from TripAdvisor and | feel really amazed as there are

'
% =

many street food surroundings” ﬁfm/iauﬁm;ﬂﬁﬁumwaié’mw FT35 lagnsiegnenis
Basrumdeyaiieatugniensdliungise wuReaiuglidunaiddui FT3 louans
AuAnLiLLALLENI1 “1 found Yaowarat from TripAdvisor and it’s good” Iummzﬁﬁﬁayja
algsuarnnisdunvalinvieniiomdsdymaau glsidoyadwiui FT30 vivlimsu

1 Y] 1 [

dadindy dnvienflernssnigaldfuideyavesdiuenisy dudeyadiistuainnis
wansANAniunsesIvuAUleR Tripadvisor 41aA11331 “I found Yaowarat on the
website (TripAdvisor). Almost people say that Yaowarat is one of the most famous
place for street food” 2t tnveufieasmiu flideyadiiuil FT35 Aldndnludnume
fiadeiu Ao “From trip advisor and | feel really amazed as there are many street
food surroundings”

wazdwuiiany fie nsfunsiudeyaruluiBeaiiiiie sndegratu gy (Youtube)
wlerta (Facebook) uarduaniunsy (Instagram) fsteyailiuaninvieadfiindsvniiu
Q‘Lﬁ%’agaéwﬁuﬁ FT8 na1a1 “Street food in Yaowarat is very popular street food. Jolly
and fun place. | had seen it on social media” aoandestuiinvieaiiervndsngy §l

'
o w a

sﬁa;ﬁammw FT62 lnelananain “Before | came to Thailand, | have been search from
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¥

internet, Instagram, and also Facebook” 1 utligiIfuglvidun1walanau 7 FT36
“Advertising, FB, Instagram. It is great” LLﬁs;ﬂﬁé’MWﬂié’ﬁUﬁ FT9 Fauansnudniiudi
“I’'m following VLOG on Youtube that youtuber travel in popular place and they
recommended street food in Yaowarat.”

uanaIniiganuin dnveafisrusdrufdundeyavessruensivaindedsiu
pnaghatu nivdeuuriunaaioadierlulseindlne dnsans “From travel suidebook

that show Yaowarat is one of popular place for street food in Bangkok” pﬂﬁa"’umwaﬂ

v a ¥ ¥

o a < a < ! a | PN ] Ql'
A10UN FT32 LanIA3MUAALAY 8NN ANTAEIUVDUANIUNITNDINYY I1ANUILITUN

Y
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Netesnldiutiglvidnvie w1y i Aditetodareaunasio e 198198181997
WAUiY Aty M3funsuteyareteuiensvnaunulnegsiansviesiel (ATTA) fsi
Unvioaune19193u fIideyad1aui 58 lalvdeyaiuniey3dedn “ Some advertisement
presented by ATTA. It is very interesting which | never have it in the others country.”

waidmMsuEnYio NIy IANRLLUNTIENS s UToyaaInNnIsUansia UL wuuUIn
! a & & o = A ] a Y Yo ¢
nounvise word of mouth AuBNUTlaLMAINNIveITYa IR UELENITIY Jlrdunyal
a1AuN FT20 na1iudId8aall “Word of mouth. Yaowarat have variety of nice food
but slightly too crowded” sauMsdaddaan1en1sSuivoyairansiieliuguie1Is1HIuY
YDIN19DU 9 Usenauniey Book/Magazine, Family, Advertising, Tour Guide, News Lag
Taxi

= v A vo Y a ° v P v Yy | a o

Fendeyanlasuaintnviesiies ilasuladn nmssuideyaviansifeaiugiuy
L1519V DI NN BN BIB1IA VIR F NS bAINNNA YT RINIe T9anFesulal
panlaunI3NN1TUS L AUNUSVRINULE NUNTFILLNYITB 991 UNTANESUNTN DN
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LIIBUINNGRANSUAUKTN Ysznaume dnveaiieirnsnuidiulnglasuteyauin
niewdudiunniian linazdunsandieuiieedunisluinelugiue1saudid

[y} [ o ~ og.’/ [y o o a = I

naUNTNYIULUE TN IALUEY SIUT9N1TEASUAWUE TN UL e SesasunIudunis
AumtayanunIsdossulatuszinvdunesids N15AUNIIINIIIMTeTaYANITHARIAIY
Aniuandnvieae sy g uluduled TripAdvisor wagnisinauriuledeaiiife 017

gyU (Youtube) vl (Facebook) Uagduamunsy (Instagram)
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4.2.6 eWnSIUMITUUTTUElBAUM s lBafuva e uiisramsIy
negueTTRaTANNANAda iU Ee Y
MnnsivTIUTINteyariunszuunsduwalldednduinviesiieav e udd
Fumadmveaiisrlugiuiennss luisesvesemsumafisvusemuiilelfiunian
vioafidfiunasvisuilers1msTuneuen31w gidunwalliuanininudniugs
wazidunlignaguuaziiiaue seniu 2 vhie Usznoume 1) o1msiumeifuussniuy
Soiumanvieaiieadaundsyionilsre msiunise eI uag 2) AL e
fduly
1) 91wnTIuMsnsuUsEudlalfumanvioniisddunasioniernmsiu
98111811977 TeaziBoafanandlunisned 4.6 o1msTuNRTuUTENIUEToIAUNI9A

7199 N8ITNAIN DN IDINITI UM ULV

ANSMN 4.6 BIMTIUNNSUVUTENUIBLAUNIUB NI ILNFIVIBDNTNYIDIMNTIUN9EY

k1331

DIMNTIUNINSUUTLNIULLD AMUAALAUNIUY

- N . U
LAUNTIININDILNYAYILLARAY YUUDIVDY v o . . ]
A\ B - Z [ ) swag’ﬂwaumwm GEERNC)!
NDUNYIDINRITIUNNSG UNNBILNYI
: : o (A)
YgIULYNIINY V1INNUYIA
What kind of food did you  Main dishes TS A5,  [ENa 36
taste while traveling in FT8* FT10*, FT16,
Yaowarat Street Food FT17, FT18*, FT19,
Destination? FT20*, FT21, FT22,

FT25, FT26, FT30,
FT31, FT32, FT33,
FT35, FT36, FT37,
FT38, FT39, FT4O,
FT41, FT42, FT43,
FTa4, FTa6, FT47,
FT48, FT49, FT50,
FT51, FT59, FT60
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FT30, FT38, FT40,

mms‘%umaﬁ%’uﬂsxmmﬁa mmﬁmﬁumu
- o4 .. UL A
Lﬂﬂ?/l’]\‘ii’]‘l/li]\il,‘]/l&ljﬁl\ut‘lﬂa\‘l ?jISJQ:IEN?fN sﬁazﬂﬁﬁuﬂqwgﬁ ﬁgjﬂqng
NBIANYIDINITIUN UNNDINYI
: . (Aw)
YIULY1IINY UI1INIYIA
Noodle FT3, FT16, FT25, 16
FT30, FT31, FT32,
FT35, FT36, FT40,
FTd4a, FT48, FT49,
FT50, FT51, FT59,
FT60
Seafood FT8, FT17, FT19, 15
FT20, FT26, FT33,
FT35, FT36, FT37,
FT38, FT42, FT43,
FTde, FT47, FT51
Pad Thai FT5, FT39, FT41 3
Grilled squids FT8, FT10 2
Fried chicken FT21, FT22 2
Fish balls FT7 1
Shark's fin soup FT18 1
Dessert FT1, FT4, FT6, FT10, 10
FT13, FT19, FT32,
FT36, FT38, FT45
Toast FT6, FT10, FT13 3
Thai dessert FT4, FT38 2
Bird nest FT19, FT36 2
Mango sticky rice FT32, FT45 2
Pancake FT1 1
Many kinds of fruit FT4, FT8, FT10, 12
FT12, FT21, FT22,
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IMITIUNINSUUTEMULLD AUAALTAUNIY

- o4 .. UL A
LAUNIGUVIDILTIB YIRS LUNDIVDY N . . .
. - v . 4 SRR Wieun190] dunnead
NDINYIDINRIIIUNN UNNBINYT
H 1 a (ﬂu)
YIULY1IINY UI1INIYIA
FT43, FT62, FT64
Coconut FT8, FT21, FT22, 4
FT62
Chestnut FT10, FT30, FT38, q
FTed
Mango FT62 1
Juice FTa, FT8, FT12, q
FT35

NnMsLfvTuTdeyasensdunualidsdnduinvieaiearsanafiau
mMauenfisanaziifanssusiniugrue s ludewesomssumeiisuussnudie
Aunnsuiedfisdfaunasieafions1msSuN 19 IUEII51Y WU S18A150IM5T
fnvionfleavnieisulssnmiluguemameiulisuuuuiivanvats ssermsanuas
91TV FI9INANTTIUTINTIBNSEIMSTITAEa i SuUsEnu amnsasiuunoentidu
4 Usziny Usenaume 81m59unan 815UsSEnnaumnInu omnsusenvalil wagaeu
qmﬁwﬁammiﬂizmwﬁ'mﬁ'u

Tngomsfiinvieuiioavdsadoudonsulsemunniianandoyad
IF5uannisduntual dmSuemIsaunan fie Aaeifien (Noodle) Sa9assniie 81msvsLa
(Seafood) wazinln (Pad Thai) Wusmsiilasuanudeududwuiiaw uenainomsaiu
WENTIENTIEN1TWEs Selsnenisenmisaundnsy q fidnreafisndensuusenuile
Auanoaiiendegnuenasy Usenausas Yamilingns (Grilled Squids), lnven (Fried
Chicken), Qﬂ%uﬂa’l (Fish Balls) wag guyaaiu (Shark's Fin Soup)

dmSuenmsuszianauunig idnveafirsiasradeusuuseniy
Usgnaudie wuuds (Toast), vuumuuszinninudsla-winia (Thai Dessert), $1un (Bird

Nest), 91ileanzaiae (Mango Sticky Rice) wagunuLAn (Pancake)
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Ql' v | t:l' 1 a A [ I o d' a 4 dl’ a

2msRdNYiaNeIvIR9RaansuUsE U duainuiau@e waldl el
Tmdgegmlunglugiueisy Usenaudie ueni1i (Coconut), 18R (Chestnut) wag
1231729 (Mango)

Lo a & H vl o 1 a ' a A

yanandFiluEo1we9915UsennUNaldNdnviadNev@a19wRAaen
SUUTEMULBLAUNINLYID NG I ULLNITIY

2) AnuANABERuATINELY

wANIINNFAUTIUTINToYAlLTDIUBI T TUINTUUsE N UTTDIAUN 1N
Yoy ITnaie eI M BTUNME eI HITedilatinsasuauiianiuissowes

¥ 1 1 a d‘ = o % dlsu 1 YV 6\ ¥

ANANARERuAT I lUdmSua I ssuUsemuluguens giidunvallauans
AuAALTeazBunlignasiuaziniaus dauwandlunsnaf 4.7 muduAseiunsi

el

M1399 4.7 anuduaAIsieiunsiidsly

ANUAALTUHIY . .
v ey WA
. < UUNDIVDY SR L b )
ANuAuAIaRunsIde U N\ B . dunval
unviaained dunnueal

[\ 2 (Aw)
Y19V

And is it worth the money? Yes FT1, FT2, 26
FT7, FT8,
FT12% FT17,
FT18% FT19,
FT20%, FT22,
FT123, FT25,
FT28%,
FT33%,
FT35%,
FT37%,
FT40%,
FT43*,
FT47*, FT48,
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AUAALTILNIY . 3
. UL A
e ot ra de UUNBIVDY AR I . .
ANMUAuAIiaRunsde U N . ) duntwal
Unviaang? dunwal
: o (L)
1AV
FT50% FT51,
FT57%,
FT58%* FT59,
FTed
No FT36%, 2
FT38*

FouanlasuaNnNNITLAAIAIUAALTIUYD 1NV DINYIBIIA1IBIR AN

Y

ALK LAYIINIIIUTINTRYRINMTENA Bl EnNg T uAUANABRuAS I U
nasanlAtinIssuUsE UM INMsiug1we151% WUl dnvieufigarnansnaaiulve
wanspuAaulUTuLImaReIiu nannfe Tunmsiwwesemssumensuusenulugnu

g.JI = 1% U ! a d‘ = .7 6 o | QAI 1 Q-Qlld
wTstuliaufuaseRuns1dely ann1sdun valtinviewie1g13A19 AN
UszaunmsalsauiuguenseiuansmuAndiuneIfusei Iwaunsdu 28 au lay 26

AU ANTUUTRanIAL AUl UTumaRsA LI 919155 unslug Ul LA

;Y I

AuAradunsmdsly Wnviesfieadliduntvaldnun FT20 uaniauAniiiuin “Seafood

q

worth the money compared to my country” aamﬂﬁaﬂﬁuﬁﬁﬁﬁmmwﬁﬁﬂﬁuﬁ FT33 nan
11 “Its worth the money as not much expensive and can taste many new food in
that area” LWuLABINY &ﬂﬁﬁmmwaﬁﬁﬁﬁuﬁ FTa7 ‘?ﬁﬂ'ﬁzg’jﬂ “Yes, it is worth to pay the
money. It's not too expensive and delicious” s2ute Tnrieaiieauresedaldiinng
WisuiieusinvesemsiuaunIwitléiu “Yes, It's quite reasonable price with food
quality. For example, only 1,000 baht you can taste many kinds of food especially

seafood” UnvisaiigIEiduAwald1dUN FT35 na1n vensiIeuiiisuiuauuselevid

o A

losuannnisSuusemuemisussianty q deiglidunivaldidui FT18 syydn “I think it

worth the money because it's good for health” uanaINLHINATUTIUTIEUTIAIINNT

v o !

AudSuanlasu andeyavesdliduniyald1dun FT58 ana1iugidedn “Yes, it is worth

Y

the money. Because it is good test and enough for my dinner although | have only 1

”»

set.
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YU L3

! ] o &~ ° = a =] !
agalsiny Tudwouil i waldnuig 2 AulikanaauAaAuLAneIg
gonlvitemnsiumegiuensviuliinnuduaredunsindsly neglidunveladui
FT36 na1211 “Price is reasonable but not worth money” #38@1%15UU9TIBAITINNT

:.’/ = N o Y a (5% - a A o v 1 A o ] ~ Y L4
uu@’]"ﬂ'ﬂSlli'W’YW]LLWQV]’]IMLﬂG]ﬂ’J’]ZJI@J@ﬂJﬂWﬂUL\‘l‘L!G]i'WILﬁ‘EJVL‘U WQLGU"LJVIUﬂVlENWIEJ'JE:IIﬁﬁNﬂ'WUm

=

a19UN FT38 na1 “Some is pricey but overall is fine”

4.3 NaNSANEIIAUTENBUVBILNAIVIDTBIDIMITIUNG

INTnQUsTatAtai 1 Ae IBAATIEN AN YD IAUTEND UV ILEIDN NI Y
LTITIYNIULUNDIVRIUN RN IR NaNbasuaINNIsAnwIdnsuTngUssasRdall

a

FAduldduunesdUszneuveIuvawiofisrs1msiumelaesnedsunsdiuniung v
23AUsENDUVB A WIDNTiEIaNKan1SAnYIYes Dickman (1997) fildviinnsesunednuvas
veufietiufiosiusznouiiau 5 Usens iefiseniusgneneuans Iiud 5A Usznoude
Aafagalamanisviesiiien (Attractions) Aanssumenisviaaiiisd (Activities) Aag1ureainu
avan (Amenities) N13iidaunasioniien (Accessibilities) wariwnusa (Accommodation)
stlsfmuilossnnsineluadsll Benzasiinisewdiremsiuns esuseneu
G’ﬁuﬁﬁﬂﬁqlﬂlﬁgﬂﬁwmmmLsﬁwﬁumiﬁﬂm WHINNNTNUNILITTUNTIUTAE B eUa S
3un9 nudneuesErtnSesruUaendeduemsuazanuiifidudiuddyeganiled
ylifuslaadeniiagsutsenuensiume femni n1sfnyiides mataunmanual
uMdeviedfig I8 MTIuNEuyIND v nvia Tl 1819 E nSERNYY G1uleNT1Y
nyamumuAT JedUsziiusmuNIAnvsIAUsEne LB UvaMiBauseenLiy 5 Thie
Iéun sadodl 4.3.1 dsfagalammanisvieaiiion (Attractions) ¥adad 4.3.2 Aanssumianis
vioudien (Activities) ¥adiefl 4.3.3 Asd1ursainuazaIn (Amenities) del 4.3.4 nsudnds
uwnasviaaies (Accessibilities) idefi 4.3.5 amuvasasiovedunasvioadion (Destination

s YA o

Security) wag itel 4.3.6 ANuUaeAfeN1eeImMn (Food Safety) Femadnsigidelasuain

nsdunsaltnvieuiieIi ugnLeIRNAN TR IEUN vl T doUssAuAUR1e 9 239N

naneeasa Ul

4.3.1 fshepalaniamsvieaiiien (Attractions)
NNSAUTIVTINTOYARUNTEUIUNTENNWal BN AunTie ulie 1A AT

a 1% | cs' ' = a = | A . o
LG]‘L!'VI’NL‘UW@HVIENLVIEI’JIUEHULEJTA?J’]“U IULiaWENmm@ﬂIﬁ]VINﬂ’]%“VlE]\‘iL‘VIEJ’J (AttraCtIOﬂS) E:\TL%
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dunreallauanimufniiuduunaiusieasden Aim15199 4.8 Asagalanianisvieaiies

(Attractions)

M1597 4.8 Fagalanienisvieaiien (Attractions)

AUARLAUNIY . ,
. . UUA A
dsfagalanienisvisaing’ UUNDIVDY e D . Y )
o . 4 SUAR Widunwal dunwal
(Attractions) UNYIDANY?
. . (Aw)
YIIWNYIA

What are major attractions Food FT1, FT4, FT5, FT6, 50
do you like when travel to FT7, FT8, FT9, FT11,
Yaowarat street food? FT12, FT13, FT15,
FT17, FT18, FT19,
FT20, FT22, FT23,
FT26, FT27, FT28,
FT29, FT30, FT31,
FT32, FT33, FT34,
FT35, FT36, FT37,
FT38, FT40, FT41,
FT43, FT44, FT45,
FTde, FT47, FT48,
FT50 FT51, FT52,
FT53, FT54, FT55,
FT57, FT58, FT59,
FT60, FT61, FT62
- Thai Food FT9, FT12, FT54 3
- Seafood FT28, FT36, FT37 3
- Chinese Food FT9, FT12 2
- Variety of foods  FT5, FT6, FT13, 15
FT17, FT18, FT20,
FT22, FT23, FT26,
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AUAALTILNIY . 3
o 4 UL
dsfapalanienisviaainen HUNDIVDY o s we ) . .
o 4 SRR Wiun190l duneal
(Attractions) UNNBINY
Ca (Aw)
Y19V

FT27, F129, FT31,
FT50, FT51, FT52

- Delicious Food FT15, FT19, FT30, 7
FT43, FT47, FT57,

FT61
- Michelin Street  FT1 1
Food
People FT19, FT34, FT56, 5
FT60, FT63
Temple and Shrine  FT10, FT38, FT39, a4
FTed
Atmosphere/ambie  FT11, FT19, FT20, 4
nce FT60
Traditional FT16, FT43 2
Neon lights FT3 1
Shop on the street  FT25 1
Red Chinese gate FT49 1
Building FT53 1
Gold Shop FT58 1
Chinese Culture FTea 1
Nothing in FT2, FT24 2
particular

luiSesvesdsisgalanienisvieaiien (Attractions) HUseiauaiaunldlunis
dunrwaltnvieafiendiuiu 1 Ue laun What are major attractions do you like when

travel to Yaowarat street food?
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NnMsfuTuTIdeyasensdunualiddndutinvieaiierrisaaiiaunadi
Wvienflenariifanssusanfuguesy wui Wnveadisasmsnfdulvguanseang
AniulUlumaieadui dsfagalandanulanduazinvesiienfinanuveudloduma
uMpuinadignuenvannign fe Tuisosvesenns dsldnieuiivalimpeuiingadiu
fiaduduu 50 au dnvieafiaveiinnureuszenuauliludestesoviesiunes
uiazUszimegdeunda Wodunslussanudiang q Aflanudesnisiiorldduassduia
pnsflegluriesfiuty 1 Ssguiwnsfeniludu ditnreaisdidui FTs Tduans
AINAAUAUAITE37 “Foods because | love food and my every trip, | plan to eat
local foods and want to go to market for find ingredient and anything that sell on
the market.” si3oagsinvisadieagflsidunwalérduil FTa Aflusesaudnifiuiiaenndes
fiu “I always visit there and explore to find some food interesting to me.” uaﬂﬁ]’lmf
flvidunwaidndiuil FT5, FTe daldvensmnufisidin “This area has a lot of food offer”
Wuiieadugliduniwald1fudl FT43 na1247 “It is the center of delicious foods”
aonadestuglvidunwaldduil FTa1 Fauansmnudaifiudn “Yaowarat is center of food
taste street food in Thailand that many people can find kind of foods and delicious. |
think food is the most attraction in Yaowarat when | think of Yaowarat street food is

the first thing.” "sed 1SNV IRV IAUINTIY SaRTeIR ST URRIRAlY

o o =

%
VNRINTY09L NIRRTV T NAATIUAUN NI VID NS UE1IT VWA FAINKLA

Y

o A Ya |

dunwalarduil FT15, FT30 naninunidean “Yaowarat have very good food” Tuvauei

Y
1%

TNV N8789nNa199N70 §IUIITIVUULNMSNe508 DnVIedadianisiviainatglmaan
Suusgmu denglduatwaladuin FT13, FT17, FT18, FT19, FT22, FT23, FT26, FT27,
FT29, FT61 lawe18ainuiuiudl “o1uisidsavifeses da1uisnuainviatelidsn

[y y o v A ) ° a & av ve v
SUUTENIU EJﬂ'V]\‘iSﬂmﬁqu@qwqﬁiﬂLa@ﬂaiﬁLUU"\]’]UTU@J']ﬂ f\]’mﬂ’JWﬂmmuwimummﬂw

'
% =

Fun1walaifauyl FT31 1na1291 “Yaowarat have many restaurant” L‘ﬁuLﬁaﬁﬁuﬁU;ﬁﬁ
dunnuwala1fuil FT35 “Yaowarat road that has many vendor street foods around there
which you can enjoy walking and tasting food.” & ndayailasuriunisduniveiann
Unvisaiienfiaunsaduunlssianvetomsiddmieednglugueninylaniiuii g
w1aswanluaeiudmuisemsiemsiukazemisine Inadnvieaiie gl
funwalanduil FT9, FT12 na@1131 “len351viivieeynsiuiaze1msinestieidudiuiu
9 & W < | o 1 a 1 [l 13 I v oa A «
wn” swdaduurasdmiigemmsananlui eseewasAuAiudunately “ Seafood

Restaurant, fresh, delicious and worth the money” @‘lﬁé’mmmﬁé’ﬁuﬁ FT28 na1anu
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L v Y

va a av Yo ) ! a a . . Vo ¢
W38 LL@%ENNT]UE]']%']ii@JVﬂ\‘W]VLﬂﬁUﬂ'ﬁi‘Ui@ﬂ@EﬂQ@'ﬂlﬁjau (Michelin Star) fé:ﬂ,%ammwiu

asvsgalaniinnulaawiuardnvisuigninnuveuldioune s e ey

L1ITIVAPUTRIRN A HAY ToetinveaferlvanuAaiiuin grues1vtuduusiung

a v ao

AAUNaNNAIY Tnmvedauidewnliunesedeuss wazAuldsenden dantdnvieuied

Va v

mwhwwﬁ@iﬁé’mmmﬁaﬁﬁuﬁ FT56 na11nu39841 “Yaowarat have many people
walking around street. Lively” iuifignfugfliduniwaiddiui FT60 finsnaniaiuin
“This place is full of charm. People from many countries come to Yaowarat for travel
and enjoy eating.” %qﬁLﬁyamuNd’maamﬂé’mﬁ’uéﬂﬁé{’ummﬁﬁﬁuﬁ FT63 Lamninla
ARLTILIN “Attraction in Yaowarat that | like the most is people and | like when people

line up for buying food. Everyone look happy and enjoy here.” Iu%mzﬁ;ﬂﬁﬁumwﬁ

v A

A19UN FT19 na131 “Yaowarat fulfill with nice people.”

=2

A9R9nn AN AUl ANLALLAL TN YIDWNYINAAINUYD UL DLAUNIUVID NS IT 181U

Y

LE125ATUNEIN AD TALarAIaLaN TasTNYie eI IR aIAINNAALALIN USIEUY

S aw v & Vv o : & = ¢ ¢ A
LTIV UULIALALANALINNIDYAIGAUNAE LI ULUULNUDULAUANITA (Landmark) v

EY)

AAVBILIULEITIY FAIAkAZAaLNNTNYioNeenmaE1UsEnaume dnlnsinstasana

Businuda yadfiieudh fefidnviosiiessassnaglidunvalddui FT39 na1ain
“ Yaowarat has a lot of temples and famous. | think it is important landmark of
Yaowarat.” aamé’mﬁ’wﬁﬁé’mmwaﬂﬁﬁuﬁ FT64 wanamuAaLiiudl “There are a lot of
temples for the Chinese culture.” Tuvaiz#l §lvdunwaldrduil FT10 onfegrainuas
Aavifinuiulugnue1Isy Useneudae “Traimit Wittayaram Temple and Thian Fah
Foundation”

wanandsigatalusesvesenns fau Janazmaidi ssiluesdusenouedds

] i

AsgalandanulandulazinviouiginAU e UL BN ORI S99 5190

(%
Y o =l [

1 fensdluieswesussennialaeseuidudnnilsdadefgaiidfyiinvieunieaiin

o

'
(A |

mmiﬁmauiuiwdwmiviauﬁm ﬁaﬁ;ﬁﬁé’mmwaﬂmmw FT20 na121131 “Tasty and
ambience that invited me to Yaowarat” %ﬂmﬁﬁmmwdﬁﬂﬁuﬁ FT11 feSunewfiufiadn
“Atmosphere of restaurant, it was the most important thing that why | chose to
come and Unique foods that make it different from other place.”
anvnedsiegalaifianudfyluvasvisaifiondsdwensvdmivinveuiies

'
= o

Y
1IN NVIANT NN DUNYIVIIANVIRAIANUAATUINT AU UWNAUIIUIL 1 AITUAALITY
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Usgnounae Usyindl (Traditional), waslvl (Neon Lights), $7uA1uuauu (Shop on the
street), 29 3sulaAgy (Odean Circle), 1A15 (Building), S1uduueves (Gold Shop) ey
TWUEIIUIU (Chinese Culture)
1 [ a = A o ' a a = a | ‘:1' v
ae14l3inu wenaNdsfsgalantnvie uiginANUe UlBLAUNN B LS
11819919 NdIrsliauiiuandsdmsutinvioaiisaunesie ddegalanie q ndeglugu
w15 wenadliannsavinliiinauveu wieealanuianitlideglaluiiay dagln

funwalandud FT2 wag FT24 lananal1in “Nothing in particular, same as other”

4.3.2 fanssuvnsnisvieailen (Activities)

MnnsiuTuTINteyaiunszvunsduwalldednfuinviesiieavase@d
Fumatmvieadierluguie sy luiFosvesfanssunisnisvieaiien (Activities) §l
dunwallfuansaudafiuduunamseaziden fimnsned 4.9 Aanssumenisvieaiion

(Activities)

MN519% 4.9 AAINTIUNIINITVIBINYT (Activities)

AMUAALTILNIY . |
- A . UL
AINITIUNINNIINDILNGD QNN@Q‘IJE]\? o v . o ,
. — AR idun190l dunwal
(Activities) UNNDILNY2
PR (A1)
Y1IN9U61
What are main activities do  Eating FT1, FT2, FT6, FT7, 55
you like when travel to FT8, FT9, FT10,
Yaowarat street food? FT11, FT12, FT13,

FT14, FT15, FT16,
FT17, FT18, FT19,
FT20, FT21, FT22,
FT23, FT24, FT25,
FT26, FT27, FT28,
FT129, FT30, FT32,
FT33, FT34, FT35,
FT36, FT37, FT38,
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) . AMUAALTILEIY -
NANTITUNNINTFYILTE LUUD VDY o v . . .
(Activities) nvieaiien Aol A
LA (A1)
UI1INIYIA
FT39, FT40, FT41,
FT42, FT43, FT44,
FT45, FT46, FT47,
FT52, FT53, FT54,
FT55, FT57, FT58,
FT59, FT60, FT61,
FT62, FT63, FT64
Sightseeing FT5, FT8, FT18, 10
FT22, FT26, FT31,
FT34, FT46, FT52,
FT58
Taking photos FT3, FT9, FT11, 8
FT25, FT35, FT37,
FT38, FT53
Shopping FT32, FT33, FT43, 8
FT48, FT52, FT56,
FT57, FT64
- Buy some FT32, FT48 2
souvenir
- Buy some herb FT33 1
- Buy some trinkets ~ FT64 1
Visit temple/to pray FT10, FT50 2
to the Buddha
Nothing in FT4 1

particular
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1115990097 9NTIUNNINNSVIBNET (Activities) HUTLAUAIAIUAITLUNTEUA1YA]
Unviewle191uIu 1 99 lAwn What are major attractions do you like when travel to
Yaowarat street food?

A a

f\nﬂﬂmﬁmam’m%;ﬂaﬁaEJmﬁmmwaﬁ@ﬁnﬁ’uﬁﬂviam,ﬁmmwmmammumqLsﬁﬂ

1VD9NIAZIAINTINTIMAVIIUENITIY WU UnviBaigas@diulnguanininy
Anululumafeaduin Aanssufidnveuieninniureuidiofuninie ey
L813519NTgR Fie N135UUTEMURIMT MsiiwaulUIau 9 618195 19UuAANABIeIMNS
#1199 SN ANUARINITARESUUTEMUR NSNS 9 Melugennlilaunnian degy
A o [ v Ao 1 a Y co o o a = 1 « .
91NsNFwNFUUTEMUY Aentnviesneiiidunwalinaun FT64 uansmuaniiuil “I like
trying the food.” @anndedfullidun1wala1fuN FT8 na1331 “I like to eat and walking

v A

on the street, see anything around here.” LﬁuLaaaﬁUﬁﬁﬁﬁmmwaﬁﬁmuw FT18 filamdny

o A

71 “Walk around and eat Chinese food” @anaaesfuglidua1valaInuyl FT22 naafu

[
V.

398791 “Walking around and watch everything and eating” 3uvegaiinunoanisiu
Besvesnsnuminemisfiesesuariisiagniigaiiouuseyulugnuenisy Kl
Funrwalardudl FTO wansnaudnuiudedelull “Find to the best restaurant, the
cheapest restaurant, take a photo and eat it all.” LﬁULﬁaaﬁUmﬁﬁuﬂﬂmﬁﬁﬂﬁUﬁ FT51
Faldnanafu ;:ﬁ 4871 “Find popular restaurants/plates/dishes and taste” #38n19
Sudsemuemsildunnfigauiniiosyinle dsflidunivalddudl FT30 wansanu@niiiudi
“Try to taste much restaurant as | can” @afiaaudauiufilndidesdu nviewiian
‘Uﬂﬁhﬂ‘mamﬁﬁumwaﬂﬁﬂﬁuﬁ FT58 flama1131 “Walk around this area and try to have
every food.” vi3eagndluuninsiuenainaeiintamuemnsuasSsiesuifuiudg Feiigl
Fun1walduil FT11 na1a9n “I’ve been here at night. Activities when | travel here are
eating and taking a photo around Yaowarat.” SnvamsSulsemuensssufudiioufiidu
SnvilsfanssuiviliiAnnugunazanuaynauy Ineglidunwaldwiu FTao leuans
ANMUAALIIWIN “Eating with friends | feel good. It’s fun.”
Aanssufitnvieadfisnfneureudiodunanviesdiendignueniswdifusesa
fie M39oves (Shopping) FsusnanmsteduiUssiamemsudn dudvesiissan ayulns

1 @ | =

Wieinsasusrause o Midudnuilsfanssuiunreaiierveudionvieaiiendeguieis

o A

Hguifeaiu dadnvieunedglidunivaladuil FT32 wansnaudniiuii “I like to buy

some souvenir” ®3pogNlUNYIOUNYIGRUN FT33 nanain “I like to buy some gift and
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herb in Yaowarat” d@qufliduniwel FT64 lauanininu@niiuin “I like looking at
trinkets. It’s good.”

anvineAanssuiflanudifyluvagroiioadaguisnivdvividnroaiien
YR ATIT N TieIgs T AatanuAniuIiaureus Y 2 AnuAniu Tdun
Msieadn fsidnvisafisrvidnsnagliduntvaladiudl FT50 nd1291 I like to visit
temple, beautiful architecture and decoration.” 1ummzﬁ;ﬁﬁé’mmmﬁé’ﬁuﬁ FT10 “To
worship buddha image at Traimit templw in the evening and find a restaurant to eat
at night in Yaowarat”

agnlsfiny wenandenssufithriesfieninauveudiefumavieniividgu
w1319 Adnsdduiiunnansdmsudnvoniisauissie Aanssuiiatusiig 9 Tugu
wnsiuenadliaunsavilfinnueeu wsefisAninldfieslslufivauiuianssy FAeglv

dunwalanuil FTa lana1ilia1 “nothing in particular, same as other”

4.3.3 F81u78ANEZAIN (Amenities)

MnnsivTIuTINdeyaiiunszuIuMsENNWailBsEnAuTnviouilsviinan@d
Fumaduvisaienlugiueniss luiFesvesdsdiuisaiuaznin (Amenities) {19
FunwallduansnnuAniuduunaussaziden fan1519d 4.10 A81uIEAIWAELAIN

(Amenities)
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AN5197 4.10 F901UI8ANUALAIN (Amenities)

ANUAALAUNY . .
2 o U
SNDTUYAIUEASAIN HUUDIYBY o oo . o P
o SRR Wieun190] dunwal
(Amenities) UNNBINYN
DA (A1)
UVIINNYIA
What is the most Table and Chair FT8, FT12* FT15, 10
important facilities while FT28, FT36, FT40,
you traveling at Yaowarat FT43, FT44, FT45,
Street Food? FT51
Toilet FT2, FT8, FT19, 7
FT26, FT30, FT37,
FTé6d
Pink napkin FT16 1
Queueing system FT3 1
Footpath FT14 1
English menu FT32 1

Tui3099098981UI8ANAZAIN (Amenities) HUsz i umaufildlun1sdunival
Tnvieafieasiuau 1 9o Liun What are major attractions do you like when travel to
Yaowarat street food?

f\]’mﬂ’ﬁLﬁUﬂUi%M‘ﬁ@mﬂaﬁ’JEJmiﬁimﬂwﬂjL‘?Ngﬂﬁ'UﬁﬂViaflLﬁﬂ%%?ﬁﬁi?ﬂ‘u’]aﬁ@uwﬂﬂvﬁﬂ
WviesleauariifanssusinAuguenIsy nud dsneanuazaanifauddyluuae
vipafignfagusmavdmiuinonilornidaniuiniigade WWeuasifnd (Table and
Chair) iilpsannfruemssumaiedudinats q wisluguenssiuiifidesfauaziu
way denalriinnuldaganaunsluseninenissuusenuenms wseluuiedudnisliuing
annzdsensnduiuifissesuien liaunsadefuusemuiisld Inodnveadiels
Sun1walandudl FT8 waniA1uAnwWiudi “In addition to, table and chair in some
restaurant don't have chair for eat at restaurant, just only takeaway or inconvenience

due to narrow of seat space.” luvaugNgidua1walardun FT12 lananaifiauiiuin

“There should be arranged more tables and chairs for the convenience of eating.” R
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gonndesfutinieuiuIindunivalandiuil FT40 lauansninu@aiiudl “There should be
prepared proper seat for customer”

o o

ANnSUaINUEAINNArAINRTANUAA Y TUTME NN 8T8 1ULE1I5IVEINTU

o

£
[ o w

Tnvieafienriasfaidusesaun Ae fea (Toilet) iesannifudnuisdaduddey
dnsutinviouiien wioedrsluuadinafiinvedisadesnsdnedie vievigazdius ud
ndulilanansanlddesanliffeninesliusnsudeiiusdammendruinlunsiads fad
tinvie e lyiduniuaidnduil FT19 nd1nin “Tollet is main facility for me” Tuvas gl
Funwalddudl FT8 wansaudaiiiudn “Restroom the most because | have not seen
the toilet in here before and | think sometime | want to wash my hand but | can't.”

Y v |

Fsavnndeafufliduntvalddiuil FTed Muansanudnuiiufugisedn “I think bathrooms
are the most important facilities. If people want to wash hands or go to the
bathroom, it is sometimes hard to find them”
anvnedesrurganuagainiiianudfylurugvoniisadiguennvdmiv
Tnvieafisrrssnaiitnvieadisav i iasenudndiuinfiaudfywintusiuag 1
AMUARWIY Usynaume nseawdauin (Pink napkin) SeUUNSIWIAT (Queueing system)
91 (Footpath) 18n11581M13019189n0 (English menu) dwsunszaiwdadin (Pink
napkin) @ﬁﬁuﬂﬂwiﬁa°ﬁﬁuﬁ FT16 na17791 “I think the paper napkin Because when |
finished eating or food stained | need a paper napkin to clean it up but some shop
don’t have paper napkin.” @1352UUN19L91A7 (Queueing system) Eﬂﬁﬁmmwiﬁﬁ?ﬁuﬁ
FT3 louanananu@ndiugl “In some shops that have a lot of customers stand around
and | don’t know where is the queue? | want to buy some food but when | saw
many people and don’t know where is the end of the line, it looks chaotic and
makes me feel don’t want to eat” Tuvmedl n191511 (Footpath) Bﬁﬁﬁmmmﬁﬁ’lﬁuﬁ
FT14 lﬁﬂdnﬁuéﬁ%ﬂ’l “Yaowarat has narrow footpath and a lot of vendors sell food
on it, | have to walk on the street that have a lot of cars. Very dangerous.” hag
5191159 M1501918300 Y (English menu) Flsdunwaldduil FT32 TarmAniiudi
“English menu due to many shop have only Thai menu and | don’t know what it is?

what is ingredient?”
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4.3.4 msdndunawiondien (Accessibilities)
MNNsAUTIUTINTeyaRUN T UINMSELNYEiTsEn futivieafiyniinawn A
dumadiuviendierluguense Tudeswesnisdidunawiendien (Accessibilities)
USENoumlIuAInINaIuIY 2 99 Laun 1) How convenience do you think about
transportation when visit Yaowarat street food? ag 2) What mode of transportation
do you like the most?
1) How convenience do you think about transportation when visit
Yaowarat street food? %ﬂ;ﬂﬁé’ummﬂﬁuammmﬁmLﬁuﬁm%ﬁﬁmwﬁaﬁ 1 UNAI
JeaziBen fmns1eil 4.11 nsdndeundariondien (Accessibilities) Auazmntunsidnds

LARIVID LY

a Y ¢ 1 | a el el ey i <2 ' \ s
M9V 4.11 AITEUIDNLIRAIVIDLNIYT (Accessibilities) ANEEAINTUNISIUNDN LA IID LYY

ANUAALTILNTY . .
Y = U
AUEZAINIUNTITIES HUNDIVDY . . . .
= Y [ 4 SRR Wieun19al dunnwal
LRAINDILNY UNNBINYI
— 4 ()
YI1INY6
How convenience do you Very convenient FT2, FT6, FT7, FT8, 34
think about transportation FT10, FT11, FT12,
when visit Yaowarat street FT13, FT14, FT15,
food? FT16, FT18, FT20,
FT24, FT27, FT29,
FT31, FT32, FT33,
FT34, FT37, FT41,
FT45, FT48, FT49,
FT51, FT52, FT53,
FT54, FT55, FT57,
FT58,FT59, FT60,
Inconvenient FT5, FT9, FT17, 13

FT28, FT35, FT38,
FT39, FT42, FT43,
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AUAALTILNIY . ,
v = U
AYUETAINIUNTITINES HUUDIVDY o v . . .
4 o . 4 SRR Wieun 190l dun1wal
LS IBALNG UNNBINYT
LA (A1)
Y1INNYIA
FTa4, FT46, FT47,
FTé64d
Traffic FT3, FT5, FT26, 11
FT128, FT31, FT38,
FT39, FT43, FT47,
FT50, FT53
A little bit hard to FT4, FT19, FT26, 8
access FT30, FT36, FT40,
FT42, FT62
Expensive FT9 1
No parking FT28 1

Tudeswesnisidndeunamisaiien (Accessibilities) Uszifudnuiildlunig
Funwalinviendiended 1 agvhnisdunivaliudewesanuazanauiglunisdidumg
vieudien Tnetamaiuiildlunisdunivel 1eun How convenience do you think about
transportation when visit Yaowarat street food?

NnmsLfvTusdeyasemsdunualiddnduinvieaiiear i afiau
aduienfisasarifanssusiuiugiuieniss wudn Wnreadieav s fdiuing

o
= 1 v A

wanamnuAniululumafeaiuin AmsiAumadntsguemsriuiauazanauneduy

o A = A v ] Ql' Y o A (% gj a o o/ ] A
PuILLNNge Fedinvieunedlidneunnseiunsduimiy 34 au laednvisaiieiaiainy
AnLILI N1sRumadifardsiouiiergiuensviuiauazainauiy I5suuruEs
as1sarlivinsduduunnyiliaunsadnfldvannvaieteania fauwdiine1aaesed
a 1 = o 1A = =% = 1
nswWaguanszuvrudmilsludeszuvvudadnuuuunis windsasiinuagainauivey
dnveguenisvdnsedlulanatauiiosdlinisdyasiiunedvazainnasniial wse
wanANtdsanunsagounudunIaIngAulae e flvduntwaldndiui FT2 wag FT41 nand
WUURERIUTT dAnuagainaungin “Very convenient” g lidunivaldiui FT60 1ad

N1595 UYL LA NI “Very convenient to go because there are many public
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transportation you can use.” @onAnednuLNiaeigIv IR RLlAdInTYala1duN FT10
LEMIAITNAMLTUIT “I think it's convenient because there are a lot of public
transportation. Especially taxi” wagilvidunwalansiui FT24 nanafugidedn “Easy to go
by bus - a lot of choices.” @egflidunrualandui FT33 laundieg193U0uuun1svuds
Amsun19Aunelug 1151991 “Good transportation as | can go by many ways. Bus,
Tuk Tuk, MRT and Walk” uiiefugliduniwalandudl FT12 wanenaufniuiuiiy
na171A® “Convenient transportation Because Yaowrat located near MRT and around
has many motorcycle taxis.” waztinviounggliduniwaladuil FT8 nd1131 “about
transportation, it's convenient. On the information guide, show tourists can come her
by buses, MRT, taxi and Tuk Tuk. | came here by MRT and Tuk Tuk.” %ﬂm’mﬁmﬁugﬂ
wanseanluluninfeadufliduaivaladun FT6 dearnu@niiiudn “It's easy to go
because | use Subway and then take a bus.” LHULAEINVTNYIBNYIY1IA1YIAE L
duarvaldsiud FT13 Fedguuuunisiiun1eiimilauiu “It's easy to go because | use
Subway and then take a bus.” VisHlaziuledn dnvieadieafzuwuurenisiaumnadunds
1 1% 1 5 = Y o ¢ o o a ¥ a a 1 « p
§1UL1IT1VAIYY0INTINAINTNAY Fagiidunrwalanduil FT7 Lassysian@udn “This
district very convenient for transfer by MRT and then take TukTuk.” Tua g9 cjslﬁ
FUAWAAIAUN 71 FT20 A21091 “Getting there is pretty convenience with taxi/grab”
S 1 Y o € 0 W 1 1 = U J a Y = 1 3 =
vsoadslugliduniwalddu FT48 na1uiiediuInIsiaunIadnfeg U519 tull
AU AINAUIY 1ABIAN1Z0E198950U52TMN8 “| think the convenience transportation
. ” a’lj PN gj 1 @ a ) [ Y o Ao W o A 4
is by bus” wananl anunnswesdueIswiludnuiladadelunisitndanddey Amglv
dunwalddiuil FT58 naaiugidedn “OK. Because Yaowarat is located on down town.
Where very bustling all day so that the transportation that provide by the governor is
> ’ & v & & o = &
enough for travelling there.” $3U3 mmaumumqmﬂmuhmau AUUBNUUINIADN
el iNISAENINTNEEIWE1II YA AN TIALEININE Y Tnedliduntvalanauil FT16
WERIAINNAALILIN “Good because it has many ways to come and lot of Thai people
know how to come so | can ask them”
AEIAUAITAUNINTID I8 1ULE 15191 UE AU ALY WULT UnYiBaien
AR 13 au wansanuAawiulUlunafieadudn msiumadifisguenise
& | o ~ v A Y
Wuliifiaruazainauie netdnvieaelalinisseumanaivainuaty Usenaume Jaymily
150998471595135ARATAN LTS UAULSN T09RILNABLTDIBINTSINE8IN AINALAALTY

YNNIV IIFWNINPNUIT FLUVVUAANSI5 UL UNAIUTI a5 aD 98U 1le
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= | v e Y a Y a ' A A v e
P39 blanunsaindalaensd ananesiinsasulultusnisseuuINAIUSELANAULINE NS
UL BFUNEINADTUIS0999951AT NV UNENIY1IE19IRUNT18 oA IALAALTAY

71 STUUIUAIEINSUNITAUNIND D115 190 U TIA N AUl tazd1aungre N1kl

NUNENSUIDATOBUR VI1APB9IN1598AT0NENATULAITILAULN TN UL UG5 T3]

N1595193NAUAY IngenadimaliingUaimele

o '
£y £% 1 =

dvsudgmiluitesveinisasasnindaiy dnveuneiv1ideufyg v

YA v |

funwalanau FT5 1adin13na1adudidean “not reallly convenient, far from my hotel,

Y

1 a

stuck in traffic jam. but it;s okay” L%umeﬂuﬂwﬁﬁé’mmwzﬁﬁﬁuﬁ FT39 del@uanni
AALTININ “Inconvenience, Traffic jam” aamé’aqﬁ’wﬂﬁé’mmmﬁﬁﬁuﬁ FT43 na17731
“Not so good because of traffic jam” Tummzﬁﬂiﬁé’ummﬁaﬁﬁuﬁ FT26 fin158u8u
duieafuglsrdunvaideuntiiin “Not bad, but a lot of traffic jam” sauagldinual
SFUT FT28 waniauAnuiudn “Traffic is very jam & hard to find good parking” Snwa
Jldunwaldrfud FTa7 Adszaudgmiluitesvesnisasasiadaiguientu 91nnns
Aunalaesauding “Not comfortable as traffic jam. | went by taxi” pg19lsAny 210
AnuldazainauglunsAumaNfegIuLe15Y fﬁ'qma‘lﬁ;ﬂﬁé’mmmﬁﬁﬁuﬁ FT38 ladins
vesuziaduiedtunsiunie larnuin “Not that convenient. The only way to get
there is taking taxi or bus, and the traffic is terrible. So, there should be more options
such as subway”

Yaymenalilazamnlunsiiuneddusesasnfe Bewesnisdideenn Tne

Aldun1walaIAuN FT4 na@13fugidedn “A little bit hard to access, as it's not in the

5

center of Bangkok. However, thanks to the MRT, it is more convenient to go by
utilizing it” aoandesfuglidunivaldrduil FT35 Falduananituaiiuin “Not too
convenient because no direct train/BTS can reach there” w3aeagsluglvidunivalandiu
7 FT30 fin15na17t@3u31 “There was no skytrain around Yaowarat. | had to go there
by taxi.” aaﬂﬂé’aﬁwﬂﬁé’mmwaﬁﬁwﬁuﬁ FT40 na173731 “not too convenient, need to
find the local taxi there” Iu%mzﬁ;ﬂﬁﬁumaﬂﬁﬁuﬁ FT36 TAugiinan “So so can take
taxi. It will be better, if it has MRT” Lsziuﬁmﬁ’uﬁ’wﬁﬁé’mwzﬁﬁﬁuﬁ FT19 lawansniny
ARLAuIn “Some difficult to reach there. Actually it should have shuttle bus from
Donmuang airport to Yaowarat”

Yaymenuliiazanlunisiunedisuiiaiude Sewessan Tnetinvieuiien

Va o 1

YIIFNPRR AT EAUN FT9 nadfugidedn “It's a bit disappointed because some

Y
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transportation is expensive for me.” FT17 “Not convenience due from not MRT
available”

wazUeymianuldazainlunisidun1saiduing Ae nrslusinundrnsuaen

v a

sapud FainvieiiivavsnanAglsidunivaldwiuil FT64 wansamAnifiuin “Yaowarat
id really crownded so getting around by car is not really convenient. You need to
find a parking spot in a building and walking around would be the easiest because
the streets are pretty narrow and you can cross the road easily. Riding a motorcycle
is dangerous because if fast you can easily get into accidents”

<3 (J

2) What mode of transportation do you like the most? TngUsgiAua1au
alunsduneaithesdfioalutewesnisidndrasieadion (Accessibilities) Tof 2 9%
ﬁwmié’mmwaﬁqgﬂqusuaamiLaumuﬁamw’u’ﬁqLméwiauﬁm %a;ﬂﬁé’umwaﬂé’uam
AUAATRUAINS UM AT e 2 SIuunnuTIBazB e f9R15197 4.12 n1sddeunas

! =i ofl_.of] rLo a = Y = ' 1 a
89183 (Accessibilities) HULLUUsU'E]\‘iﬂ'ﬁL@I‘LWI'NL‘W@ﬂ'ﬁLsU'mﬂLLMﬁ\‘Wl'ENL‘V]EJ'J

M1319% 4.12 N5 funaarioawnel (Accessibilities) JULUUYBINTTIAIUNILNDNTIID

widsvioaiien
AMUAALAUNIU i Y
- o DIUIUE A
SULUUYRINSIAUNISLND UUUDIVDY e« . oY,
o Yo C o 7 swag’ﬂwaumwm AUN1wl
NI5LUID IR IV D9 NY 7 UNYiaILNg" WA
. o Al
YIINYIA
What mode of Taxi FT2, FT10, FT11, 17
transportation do you like FT18, FT20, FT28,
the most? FT38, FT40, FT42,
FT44, FT45, FT46,
FT49, FT51, FT54,
FT55, FT63
MRT FT4, FT6, FT7, FT12, 16

FT13, FT26, FT27,
FT29, FT31, FT32,
FT36, FT37, FT39,
FT40, FT53, FT59
Tuk Tuk FT7, FT8, FT9, FT17, 14
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AANHAALTILENY . Y
SULUUTDINISAUNGLD YUNDIVDY v e v . Qjmuﬁ:ﬂjﬂ
* Y = L. 4 o . 4 swag’ﬂwaumwm AUNTY
NIFLUINILRAINB NN UNNBINY"
Y1IANY ()
FT25, FT26, FT33,
FT35, FT41, FT43,
FT50, FT53, FT61,
FT62
Local Bus FT3, FT5, FT6, FT13, 12
FT15, FT24, FT34,
FTA8, FT52, FT56,
FT57, FT58
BTS FT4, FT14, FT21, 9
FT22, F123, FT29,
FT30, FT36, FT39
Car FTéed 1
Boat FT23 1
Motorcycle Taxi FT12 1

NNSAUTIUTINTBYaMENI SN Yl dsEniulnveuieIranEnku

NNINYDUTEMaz TAINTINTINAVLIULENITIV WU Unvieaiergssefdiulng

v

wansnuAniululumafendiudn susuuveanisiiunundegiuenssiinrsaien

< A v 1

1 a a & a < o R a Y o a [
BIIANVIAVBUNINNEZAND A1SAUN AL TOLANG (Taxi) FetunveuneliAneunasiuy

MIAUTIUIU 18 AU 1n8TNYa871a9ANLAAILIN SALNNTTAMUAZAIN ANUITALD LS

&, ¥ (% ~

18 Usendaian Hunsdludnludesaumaense wnonauszaulgminsluiieswessinn

v ~

NLWILAZNNTAIIATNAATA é’fnﬁuﬂwaama’mn@hma;ﬂﬁé’umwaﬁﬁﬁuﬁ FT20 way FT42

va

LARIAIIUARLIILTT “Taxi. Convenience” Tuvagglidunivalandui FT10 nanfiugide

Y

71 “Taxi because it’s convenient, fast, easy to find and private.” A0AAABDINUN Y

Y

LS o A

) fo v o ! N o« . 5 ' = YY) Vo °

dunwalddud FT11 na1idu 9 31 “Taxi, very easy.” Wudgafuiuglidunivaldduy
FT18 &4iilap11131 “Taxi because there are many taxi in Yaowarat” ueana1naginau
azaniazilnusnisidusnuiruninedr nmsnldandudesruniNaensanidudnuilatiaden

Unvisadigadenlduinisuing tnedlidunvalddiui FT51 na12291 “Taxi/can drop off
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anywhere” uazglitduntvaldndiuil FT28 fisvaziBeansuansaudndiuiisidudin “Taxi
because no need to find parking” Snvagatsgndaia fanufndiuvesdliduniual
81Tt FT40 A21ud1 “Taxi and MRT, quite save time” 8g14lsAinu nslduSAISIAUNIG
Tnesauiing (Tax) Aaidedeludowasnmfiunauazdyminunisasasineda 91nay
ﬁmﬁwaq;ﬁﬁﬁummﬁﬁﬂﬁuﬁ FT38 dlam11u91 “Now, that would be taxi but it's quite
pricey and the big problem is traffic” wonani é’qﬁ’LUL%aqsanmeaSu 9 fitfnvieaiien
yssAdonnsiiumemadinfisguenslagsauind (Tax) Ineglidunvalddud
FT46 na12191 “Taxi because cannot know which bus line | have to take to go there”
1%&431’7ﬁ;ﬁﬁé{’unmzﬁﬁﬁuﬁ FT49 kanaAuAnLiuLN “Taxi, because of air condition.
Weather is very hot.”

sosaufe nasiunlaesalwildau (MRT) Fefldnvedienlidneud
AsIfUTIAUSIUIY 16 AY s nszuusalniidldau (MRT) fianunssonan somse &
mulaenfuazazetn dmsuinvieaiiirssmivieneliiansnanuaniuinkodi

madunslausalwiléau (MRT) fsiefignuazazaan wiserazilumsizaniidsaludle

'
a o [ a

a [l Y ] o 1 N 1 a 2 o o w a '
Auaglnafumin dermuAnviuaninviesielyannRgiidunivalanun FT59 seyin
“MRT convenient” @eaaagfiuglndunivalarnui FT7 4lamaudn “MRT are very

convenient.” LstiuLamﬁJuﬁwﬂﬁﬁumwajﬁﬂﬁuﬁ FT4 na1791 “BTS or MRT is convenient.

e‘oudl

These are on time, safe, clean, and still reasonable.” aamé’mﬁ’mﬁﬁﬁumwmmmw

'
[y

FT40 uansAd uAnLiAud1 “Taxi and MRT, quite save time”, TuvagAglidunwalddiud

D.

FT13 wazflduniwaldiudl FT6 uansmnuAniuiieadusaegunssiuin “Suoway
and bus because it's cheaper than sky train.” M%@@FJNM@ﬁﬁ@JﬂWUﬂ%HﬁUﬁ FT29 A
nanalusiueufeliui1 “BTS & MRT because pricing of ticket is cheap” yonaniidade
Sesvasmmilndvdemuazaanlunisidndsislduddy delidunwaldwudl FT32 nan
11 “Skytrain & subway. Near hotel & shopping mall”,
sULUUYRINsIRuUMaINfg e neithviesfisardsnveuidudiiu
fianu Ao maiiunslassadndn (Tuk Tuk) Gstinvieadtsrlidneuiinssiuiadudum 13

123

A tosannisiumalassafndn (Tuk Tuk) fenuagnin saedeiliiintesiionda
mnuaynauy videdmiuinvieuisrradsniuiessuesinnsgsafndn (Tuk Tuk) A
Fydnualveangunn Wudundduinusssuveslnefidnvoniisresinassduia lne
tnvieaflervissnAgliduaaidifuil FT17 nanfugidedn “Tuk Tuk, convenience”

donnaoii U duAwalad Ui FT7 wanennuAnwiuil “Tuk Tuk are very convenient.”
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o w

Tuvuggidun1welddiuil FT33 na1idn “Tuk Tuk, fun” Wuieaiuiugiiduntyalds
1 FT8 Au31 “Tuk Tuk. very funny.” w3segaluglidunivaladui FT9 Aldiinisnana

WLiuga ¢ like tuk tuk. They made me fun and made to know how the real THAI

A v (Y

is.” widmMSuNYionNeI1v1IM19wIAUI9TI8N8937 SARNAN (Tuk Tuk) Aedydnvalvas

o A

Ny giidun1walaiun FT35 na1331 “Tuk Tuk because it's kind of symbol of BKK”

Y

AN I dUNwaladuN FT43 wanannuAaLiudn “Tuk Tuk to go through Thailand's

Y

culture”

sULUUYBINsumManfg s neithvesiisrriisnaveuidudifu
7id fie nspumalaesauszsma (local Bus) deiidnvioaiienlidmeuiinsaiusausiuiu
12 au Tneinveufisnasanudniiuin msiiunisdaesalszsimis (local Bus) fsianlauns
dlawSsudisuiumsiiunslaessuveudiasisazdssiamsalui (BTS) wiosaludlinu
(MRT) BnitagafinmsTiinaenannsadndsldineg fsinvieflermameviglidunivaldud
FT3 Wanan21u@AnLiud “Local bus with AC, cheap and reliable” imﬁgq@ﬁé’mmmﬁ
aeuil FT5 na1nluvueaieafudn “bus, it's affordable for backpacker” Tured
Tnreufisrrsnivieseinisuiouiisusmdmsunisiuniadiiegiue 1sese

WINNSAUNIAETaUTEI NN (local Bus) AUNITLAUNI LA B TE UUIUEIANE1 UL UTZLAN

3 1

salwin BTS) wazsalaldhlddu (MRT) Tneglidunwaiadiuil FT6 uansniudafiuii

o

“Subway and bus because it's cheaper than sky train.” aamﬂé’aqﬁ’wﬁﬁﬁmwzﬁémw
FT13 “Subway and bus because it's cheaper than sky train.” Wagglidun1wala1fui

FT48 Fsldnanain “By bus because of the fare Is cheaper than other” uanainiitlady

Y =X & ° v v a

sanisidndendidudide fernudaviuanglidunivaldaun FT24 na1331 “Bus. Cheap

and always easy to find” @aandenuglidun1walaidun FT57 seyin “Many bus
transportation” wazinvieuieIN RN 1waladu FT58 lanaudn “Bus, easy
to catch it. Easy to pay”

'
v 1 al

sULUUTBINITRUN NN e msntnvesisansfveuluaiau

=2 AN

791 Ao NstAun1laesaliiln (BTS) F9fldnvewiedlimnaunnsanuieduaiuiIu 9 au

Wasannniseunialagsalndi (BTS) danuayainauiy 1a1Nunsisiaral 599157 2079

[%
a U a

ANNIFINSTUNNVaUNEIUN9578 N1SHuN1elaedsddisnanliune aendnvieane?

a

YIIFNVIRL LAFUN 1WA UN FT14 Nna1271 “BTS, convenient”lua e Niinviaaife?

Y

Y89 Ra9UN FT4 lananluneuninidineldussuuaudsasisaenauseunnsa i

(BTS) wazsalwd @ (MRT) @314731 “BTS or MRT is convenient. These are on time,
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safe, clean, and still reasonable.” %’%aa&hﬂuﬁﬁﬁﬁumwdﬁﬂﬁuﬁ FT23 na1331 “Boat,
BTS or Skytrain because you doesn't have to walk” Iummzﬁﬁfﬂﬁmﬁm;ﬂﬁﬁmmwaﬂ
Suit FT29 wansmudniuindlasansisianlduns “BTS & MRT because pricing of
ticket is cheap” uazflWdAwaldduR FT36 nanniidienusiniga “MRT BTS, It’s fast”
LazgATe JULUIBIN TR uEnsvTniouilsvinaAas
ANAALTILINNANLYBUYINAUTIUAU 1 AR USEnausieg nsiaunielngsasun

(5%

AU ey NMIAUN1NIAYIaINTEIUBUATUIN (Motorcycle Taxi) Lagn1stiunelagise
(Boat) dmsunistiunialaesasuddiugatiu ﬂfm/iaﬂL1‘7isnﬁzmsiwma;ﬂﬁé’mmaiﬁﬁuﬁ
FT64 uaniaudnmiuiugidedn “I usually o to Yaowarat by car, park, and then walk
around | think that is the easiest and safest way.” Iu%mzﬁ;ﬁﬁﬁmmwﬂﬁ’]ﬁuﬁ FT12 &9
WUN19la8sa9nTEIUBUASUD1S (Motorcycle Taxi) na1371 “lagasinesaludlafu as

anfmaninaadsanisuuslonsuing”

435 amalasnsievasunasioniies (Destination Security)

mﬂmiLﬁmwa’gwﬁayaﬂmmzmumié’ummﬁﬁmﬁﬂﬁ’uﬁﬂviaqLﬁmﬂj’nmqmaﬁ
Aumadnuvesdisaluguese lusswessrnulasnsiuvesuvasiondieon (Destination
Security) glidun1wailduansniufndiudiwunaiusieaziden §9m151991 4.13 A2

Uaenigvesunaiviadien (Destination Security)
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A1319% 4.13 Anulaenivsdinasvinaiien (Destination Security)

AMUAALAUENY . .,
v U
AMuUaanfe (Safety and UUNBIVDY o e . . )
N SRR Wieun190] duntual
Security) UNNDILNYT
L (Aw)

Y1IA9UR

How about the security of ~ Safe FT1, FT2, FT3, FT4, 34
Yaowarat Street Food FT8, FT10, FT11,
Destination? FT15, FT18, FT20,
FT121, FT22, FT23,
FT24, FT28, FT29,
FT32, FT37, FT38,
FT39, FT40, FT41,
FT44, FT49, FT52,
FT53, FT54, FT55,
FT56, FT57, FT59,
FT60, FT61, FT63
Not safe FT5, FT6, FT12, 12
FT13, FT14, FT17,
FT25, FT30, FT34,
FT35, FT46, FT64
Moderate security FT7, FT9, FT16, 10
FT19, FT27, FT33,
FT36, FT42, FT43,
FT62

ludesresmulasnduroiunasviaadion (Destination Security) SUsgifiua1aImN
Tlunrsduniwalinviowiiendnuiu 1 9o Lawn How about the security of Yaowarat
Street Food Destination?

NNSAVTIVTINTDYAMENSIIN WL TENTUTNo 0 E 1w 1A RRIRUN 1N

1B YLAZIAINTIUTWAVIIULEIII1Y WU Uniaadearasfdiulnguaninam
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a 3 a [ a [ « [ J ! PN ! 1 =
V’WWLVulUIu‘VI'NLﬂ‘&J’JﬂuLﬂEJ’JﬂULiENﬂ'J']ZLI‘LJaE]@ﬂ YUBILLWAINBINYITT YT1ULYITIINTUATIU

Yaeadodudnuiuuiniign SaliinvesiierliAinauiaseiunedusdiuou 34 au lng

]
Y | =

tnvisafieiasnudniiui gruensgtuianudasads daiinvieufiedgiidunivel

o o a Y |

aAUT FT18 naMAUNIAEI1 “Security systems in Thailand is safety” @svinlitinvieaiiien

Y

[ v a

fmnuidndasndy Safdldunwald Ul FT23, FT37, FT38 way FT49 na1in “it is ok,

Y

feel safe” WULRBINUNUNWAUN1WIAIAUN FT28 flaA11u3n “I think it's safel OK not

Y

that bad or danger” wazflidun1waladuN FT21 wanA1u@AnLiudn “Not like in
Germany, | feel comfortable” \asannariuaunisvissiisrlugue1isivliiaeiin

wian1salanvluele o Yu AN 1walddiuN FT10 wanamnuAmiiudn “It's safe. |

walk here many times but never being stolen thing” &slnalAasfuglviduntwalanfuy

(%
Y

FT22 n81771 “You have to look after your things but in general it's very safe” a4

(%
0y

N15NYNY9UNEIV1IA9VIRLILARIAINAATUIINTHUNII B As TuE MULe1 5 BT L

D

ANUUaoAdY LBINdTIneeakasn¥IANUAendaglagTaU AWK LHIN wald U

£

FT32 na12Au ;ﬁ%’a'j'} “You can see a police around to facilitate. But have many
people here. Must be careful.” aamé’mﬁwﬁﬁﬁmmwﬁﬁﬁﬂﬁuﬁ FT59 na1111 “Good, |
saw police nearby” 1uiigafuAUElELAwaldwUT FT60 uansamAnLiudl “There
are policeman along the way” LLazmﬁﬁumwdﬁﬁUﬁ FT61 Alanarluviusaeniuii
“A lot of traffic policeman” sueddinsdefuiidmsuiurilnensduesesinunaiie
deafulallvsadudanluiinuitnvioniisridadiuey fdglidunvaldwud FT20 na
U387 “Very safe. With traffic polices and barriers” aaﬂﬂﬁaﬂﬁumﬁﬁumwﬁﬂﬁﬂﬁuﬁ
FT63 LandmINuAALALIN “They block the way for tourist to walking” wang1elsini
nsaseslughuemswiulindusunse sesiuusafinnn uazaududtunouu Snvens

MinvisaiigiuegsuauuvseadluinuuuauulurueNsamaiay 0veneliiindunse

'
a o W

1¢ fiflosanninvienierfusaiimasisuuauusglndiuuinifuld dsidnvieaiioals
Hunwaldeui FTa na1fuEId8d1 “I think it is no problem. But traffic is dangerous,
as pedestrians and cars are very close to each other passing by.” Fadmnuaonndeaiu
AuAaiuildsuangliduntwalarduil FT8 @a1ud7 “Its OK. | haven't found
dangerous situation but about walking on the street or cross the street, you must
beware of yourself.” LLazmmﬁmLﬁuﬁlé’%’ummﬁﬁﬁummﬁéwﬁuﬁ FT11 na1331 “If

walking in the area that have a lot of people, it's safe but you have to take care of

yourself when walking along the street.”
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599891179 UNYIDUNIV IR NIAEAIANUAANILIN 8ue1519liTALUan Y

'
Y | a

Fedlnvisaiiedlimnounnsesiurad@udiuig 12 au dmtnviesnegtv Ay vidunival

'
o w

aeUfl FT13 aaaanufeiiugn “I think is not security.” Ingawafivilissyinguenasy

Qe

a

tuilaulduaendy Wesannsiildnuiiuieafussuunissnwiaudasade dangln
dunwalddiuil FT46 nd1791 “I can't see any security there” wsen1sfigaududuiu
I o a ) o o & o v o a Vo c o v o
WINLAITITguashwiAuUasafeilidudnuiut oy Mangladun1vala1fiun FT30 wang
2 ] | A I . ” !
AUAALTAUIT “It wasn't good. There were too many people but a few police” ag1sls
< a [ [ vy & a a a o A o Y o | N
AnY YBNAINTBIVBINTTINYIAMUUReAdswalL Fsiludnadenvinlntdnviesiiedsey
1 gj a

Megue1vtuiiaulivasade 1iesu1ainn1sndnveanetsndunasdesaluimiy

Y o A

Ushanuuluseniamvieaiied denddesdeatfmnle amglrdunivaldasud FT6 nana

Y

U VA v

ﬂwﬁ 8117 “I think is not security because you must walk on street while you travel in
Yaowarat.” ganalitinyie 1918291261998 U195188 015 AL UE U LABIAUN SLRNNIR AT
SnwAuUaenie Tngn1sIn LR NLINA15IABYBILIIAUALAIN SINNIAITUNITANRAY
v a d‘ [ o U Qll Y 6§ o U d' 1 1
N8893995UALTION TSN IANURDANEARDALLINUY FINHLTFuABalEAUT FT12 Na1vin
“galufiszuusnenuvasnneis ASEN1SRNNINADII9SUANADALUIDULLYNITIY haY
RIMTINEITII9I1ITAITEINILAIIUALAINATUIAAIE 9”7 FIUBNIINAITUNITAULAL
WS wIAMLUa AN LA NISAAAINADII9ATUALAINY druniltnviafiedteeniianu
L% QAI % [} QI 1 v 1 v} v d' L% 1 Ql' Y v 6§ o % Qll

AIEninAgsednIe1edeing q Mmenuewtuiy dntnvewnugidunivaladui FT35
na11 “No security but | can take care of myself and be careful about my bag”
WU eInuAug IMduntwalandui FT64 A31131 “Not the best, could easily get
pickpocketed when you're in the crowded.”

YN UAINUABANUBILNAINDILNEIGIULYIITIVAIAUNEY UNNB LN
YIIANBIRLAAIANNAALAUIT H1ULe151vEAMUYanTaUunas Fedldnviaaneld

1 <

AMOUNATINUNIFUIIUIL 10 AU LHesnldaunsadnaulalasg1admau nsieu1sdIuni

'
v

Aulasndy wiuedIuno19dunsIe daruAaiuvetnvie e lidunvala AU

[y

FT19 uansmuAnLiiuin “Moderate for security” iuieafufuglidunwaididud FTo
nE1731 “Not Good And Not Bad.” aenadesiugliduniualdriud FT62 dsanudnuiuin
“Not bad but also not good (So So)” #seatsluveseiliaiisaesuiels Augugly
Funwalddud FT7 Felduansmnudnifiudn “Not too bad but not good. | can't explain

but | feel.”
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nNsiusIuTIndayarunszuIuNTENNWaLTENAUTNYiBUE 1969w

Wunsdamsaielugue sy luiseswesniulaendieniemng (Food Safety) flu

FUnellALanIANUAALTIUIILUNANLTIEAZLDER FIRAT1T19T 4.14 ANUaDRNENIeINIT

(Food Safety)

31971 4.14 mnulaendeniaenns (Food Safety)

AMUAALAUNIY
AUUAANENIDINS YUNDIVDY
(Food Safety) Unvinanen

YIINNYIRA

BV G HER

U A
dunwal

(Aw)

How about the food safety Safe
in Yaowarat Street Food

Destination?

Moderate (Maybe)

Not really safe

FT1, FT2, FT6, FT7,
FT8, FT9, FT10, FT11,
FT13, FT18, FT29,
FT33, FT35, FT36,
FT41, FT47, FT52,
FT53, FT54, FT55,
FT56, FT57, FT62,
FT63

FT3, FT4, FT12,
FT15, FT16, FT17,
FT19, FT28, FT30,
FT38, FT39, FT41,
FT42, FT43, FT44,
FT59, FT60, FT61,
FT64

FT5, FT14, FT20,
FT21, FT22, FT32,
FT34, FT45, FT4s,
FT50

24

19

10
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TuSewwesnutasnfennsenms (Food Safety) fiuseifudanudildlunisduniveal
Invioudisarsiuiu 1 99 Léun How about the food safety in Yaowarat Street Food
Destination?

mmmﬁmam’mﬁ'a;ﬂaﬁaEJmﬁmmmﬁ@ﬁnﬁuﬁﬂviaaLﬁﬂwnmwﬂaﬁlﬁumwﬁw
Wil nariifanssusanduguendsy nudh dnvieafissrmssnfdiulngwansag

Aniululunmaigafuinelduisesulasndsvede1ms eI U151V DINT LU

[

wnvianulaonsdeludviuuiniian Fdidnvesniedlimaounasaiuisdudiuag 36

AY 1aenNYiodNe1a9ANuAAELIN 919slug UL TITILTmNNUaenss Aantnvio e

Ya v I

Y1IFNPIAR TN walduN FT6 na1fiugidedn “I think food safety.” @uiednug i

Y

dunrvalanduil FT13 wanananuAaLiudn I think food safety.” Faanadosfufln

(% L3 v

dunvalandun FT63 dlamudn “The food is ok to eat” uagglviduniwalandui FT18

1ana1231 “I think the food safety in Yaowarat is secure and | trust it!” %ﬂm@ma‘ﬁ

=

UNYDNEIFNIANFIRAAIND1ITINNIUEIULL1ITITEULAINUABANY LUDI91n NEIN
Susgnemnsiialuuay ldfinnsnistienseainisuinvies visade saglvdunivalandui
FT7 n81271 “l don't have any illness when | ate many kinds of food in this street. |

think it's safety” @enagesfudlidunivalandiui FT8 Jauansnnudnmiululunuiniaser

]

aNadaTEydn U IMNTVANBUUTENaUMNIMUAIAIYRIgNAT il misiiadiuan

Tl saviansidendeemsaniuiiavetauaeiiavaninifidudniadudfyy

“I think it's safe. | don't get something wrong. not diarrhea or stomachache. |
found many foods that vendors cooking after received order from customer (follow
customer's order). And | think because of | choose the eat food from the restaurant

that look clean and fresh.”

o v a

WuReIfuAuAniuIINgREuNwald1AUN FT11 3ana1991 “They cooked to

order, | think it’s clean. No problem” n3edmsuinviesfisaunese oaaglalaanileds

(%
v @

FospuUaenfenee1ns uremsnsulsemudnlutuidusimsiugsanivlsiuvieddl
Auseuny AslidunwaldduN FT35 uanenanuAnLiudn | really don't think about

food safety. | think seafood or noodle that | tried, it will be cooked and heated” %38

'
o

nsgninsigamivldenisnietngiviiedesiuuuasniludnniledadiAg Nvinl
Unveungufinauiulaluemisnsudseniu duflvdunivaldidui FT10 wansaln
AALTUI1 “Food looks delicious but when vendors prepare ingredients, we don’t

know it’s clean or not, but some stall look clean and they have food container for
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protect ingredient from insects. Good.” agslsfinnu Feudiintnriesfieaasldnsivds
seifsudeufiidiuemavestsemelng uafidsAninomnsumslugiuem seiiniidy
ﬁq@ﬁé’ummia"ﬁuﬁ FT47 F9léina1341 “I don't know that the vendors follow the
food safety rules or not, but | think it's better than other place”

soea9ufe thrisafietyadisfnansainudniuin emnstugnuensedaag
UaeaseUrunans defldnreadiealidneuiinsefuiedusiuag 10 au diidnvieuiien
y1aTRglidunivaidduil FT39 nanadu q 4 “Moderate” aonadoaffufliduntval
§euTl FT28 fildiuaniannudniiiudn “Not sure about this. But most are not that kind of
dirty. It's moderate” waziileassliinoaiisrviisisifivssifiussdunulasnse
sonuduazuun wuin dnvieaiirvnidsndgliduavaladiui FTa2 seyazuuuegi
“7/10 point” lagtinvieainvnmsndlasz ymgpaienfuanulasnionisermsiogiu

[y

szauliunaed Wesnnuisiunagasenuiueiuiuagliagein aendldunivalaiu

al

7 FT17 uwanapnu@nwiugn “Not much food safety, some stall look dirty” @enadasriu
;:flﬁﬁumwﬂjﬁ”lﬁuﬁ FT59 fl@Lanamnuanmiuin “So so, some are clean and some are
not” LﬁduLamﬁ’uﬁwﬂﬁé’ummﬁﬁﬁuﬁ FT60 nanaasunsenlimuuzinan “Some shop or
restaurant is very clean but some shop customer should take care themselve”
duieiuinviesieavseedglidunvaidiudaly dsiinsuuzihindnviesiioanns
guanuLesnediian Insnsideniudiazenuazgnavénvae esanldannsansiléin
Sudiusuifeudeufuiduewnsvield Seflviduniuwaldduil FTed ndmdt “ Not quite
sure if they do follow the safety rules but best be careful and look to see if the store
looks hygienic or not.” agalsfinu dwsutnriesfisrsswfuissendunedii Gl
wflanuidessieninisvieads udemnsluguenswidanuduifiozasssulsenm i

;ﬂﬁé’mmmﬁﬁﬁuﬁ FT38 LanamuAniudn “A bit risky for diarrhea but worth to try”

'
v A Y ]

Aeatuiisriudosmulasadsvesermslugiuensivaiduiian dnvieadion
gAsAnanInNAniugl 9 misluguennsvldinnudasn sy Feiitnveadiedld
FnpuTinssiuteausiuy 11 au Inednvieufisiasmuandiuin Srudiiisimiieonms
Ui uLagliiazon sutansEmeemnssuauutuiinulivasaduiiesanuaiiuma
oIMmgsilesiAnAuanysn fannuAaiuaintinyeiieavssaglidun el
d1fufl FT45 na1n91 “Some stall look dirty” aeandeafuglyidunisaldduil FTa6 34
LARIANUARLALI “Some store is dirty, but | have no idea Thai food's standard.” %38

dmiugliduniwaladuin FT50 laesuletieniulivasndsvesemslugiuenisnain
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HB991NANTAISIUBIMITIUOUUTINANWN1981NALYN B SNAAINENUSA “No, the

shop open on the road. It is not safety because air pollution will make food dirty.”

4.4 NanN15ANEI99AUTENOUNINLATIES19LAL9AUSENDUNINDISUAIVDILNAEAY

729189919153 UNS

seaidendiuandludotesuisimanisinudmivinguszasdded 2 fe e
AATLRIAUTENBUNIILATIATILAL DIAUTENBUN DI TUIVBIETULEIITITHIUYLLDIVD
finviealfledv12619und iediaszsiesAuszneuveUnAIiBsIamITataNaTs
amdnualnsdumundsionisvesgiuisnuriugiLeesinvion s wwd lag

va o

Toyanlasuliuananmsdunivalinyieaie v 1iaeid FeRaslaihnisiuunesduseney
dmsunsfnwiluingUszasdvetl 31nkwIAAYeY Etchner and Ritchie (2003) Tuisa9v09
peAUsENoUNINlATIAT1akaTRIAYTENoUNINeITUal e linan1sAnyIiATaUAgY Aatu
13 14

29AUTENBUNILATIATNS

MBIl N1TANYIUTBY NITWAIUIN NN YL UAIIDUTIEID IMITIUNEH YLD
YOIUNYIDATNEIYIA TR NIAANYY BT NTMNNILAT FadlUsziAuiun1sAny)
29AUTZNBUNIATIAT UL BIAUTENBUNINBTURIVE IUNAWIB U IE IR MITIUNS TUlTes

'
1 )

Y9IAUTANNNDITUAIYetinviB LN luY e DU T naB L NI TTUN19E Y

[ ' Vo

1817919 Fanaansngidelasuainnisdunivalinve e aiuyuuesnuAniung i

i |

funuaifreUssiudnuing q axgnnanisfeeluid
4.4.1 wan1sAnwIRBIUAMAEENNIse sHalvesinvisalealuvviDaila g
wnawiaaLfigne1MTSun1eEuLE1IIY
MnnsivTuTINteyariunszvunsduwalldednduinviesiieav @
Aumaduvioniienlug ey ludowesemidnnsensualvesinvieadioluvny
vieafieafaunasvioadieronsiumagiue e gliduavallduaninnudniudeidele
yhnssuuneazideadananslunsned 4.15 anuidnmaoisuaivesinvieniiodluvms

719 9M8ITNAINDANYIDIVITIUNIEIULENITIY
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M131991 4.15 Anuddnniersusivesinveaiiedluvnsvieuneifiunadaiesiietemissu

NNEYIULYIITNY
GRQHLCRVRRERPHTVLR AUAALAUAY . .
Tinvieasiieluvasiaaiien 1UUDIVDY Smuaugli
o4 - o SRR WieUn 190 dunwal
P NAYID I NYIDINIIIY UNvia e
NNEIULYITIY Y1IANNYA M
How would you describe Excited FT8, FT17, FT19, 16
the emotion that you feel FT24, FT29, FT30,
while visiting Yaowarat FT31, FT41, FT42,
street food? FTA48, FT49, FT51,
FT53, FT59, FT62,
FT63
Happy FT2, FT6, FT13, 6
FT18, FT23, FT35,
Amazing FT10, FT18, FT21, 6
FT29, FT32, FT38,
Fun FT11, FT28, FT37, 5

FT50, FT59

Tuisesweanssuduianiunissuisavif/salon (Taste) vesinvionien Uszinu

° P Y c o = A o A Ao 1
mauildlunsdunvalinviesigtazaseunguiniesvesunesvestinveuiynisegu
181359 IS uduRaR NN TSuITand/sallen (Taste) vasrinvieaiien lnederauily
Tun1sduntwal Taun How would you describe the emotion that you feel while visiting
Yaowarat street food?

NNSAUTIVTINTDYAMENTFINYIAENAUTNow e IY IR RRIREN1EN
1VD9NIINAZIAINTINTMAVIIUENITIY WU UniBaiigsas@diulnguanininy

Aniullumadeadufediuises anuidnnisersunivestnvennelunieriosiieads

Vo a a | ' ' v vee A Py . < °

WS NI0IMNTTNNNEUE1I5I99) gruensvlianuidnausiy (Excited) iWuduiu

= a

wniign Jadldnviendiedlirnauiinssiunidudiuau 16 au lnetdnviesiietasninumniu

N
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“Feeling fancy, which is totally different from Thai atmosphere. However, it is
still not completely Chinese, which is mixed with Thai culture. And | feel the history
of Yaowarat as a China town” (FT4)

“Everything looks tasty. Very excited” (FT60)

dusesasn dnvieiieavnmsudldasmuiuifsafuamidnmaeisusives
Tnreadierluvarienfisadiunawieniisrsmssunsgiuensudusiuiusintu 2
U513 Usenisusn dnvieaiiensnasiefnansninudadiugi g1ue1519vi b andl
ANEY (Happy) Feflinvieafienlimneuiinssiuidusiumu 6 au lnetdnvesiieasmin
ARLTIUIN

“Happy to eat foods. This place has a lot of food that more than | imagine”
(FT6)

uazUsznnsil 2 dnvioailenvnisisnAnansnnuAniuin e1e1nsinlidan
wanUszmanela (Amazing) Fefldnvisadienlimpeuiinssiuiausiuom 6 au Tnoasaay
ARLTIUI

“Amazing place to see because there are many things. The place is very
spacious. Products and food are diverse, interesting” (FT10)

“Surprisingly, have many street foods here” (FT32)

anvneanuEnnsersuaivesinvieadisaluvazvieaiisafaundsioadivaovsiu
NNEMETITIT TnvieflrrmarRatnuAndiududdudaun S1uau 5 AnuAaudiu
Usznoume

“Funny and | wanna try a lot of food that | never eat it before.” (FT11)

“Very fun, have many foods and many interest places at Yaowarat” (FT50)

4.4.2 HANISANYINYINUYNNDIVIINYIDUNEINAFDEIULENITIVUALINTIY

MeEUNSSUFURERUNSUBTN (Sight) vasinviaaiien

=

NNsNUTIUTINdRYaRUnTTUIUNSENN Wl EEN AuTnvie ulie IR AT
Wunsiu e g lugue519 Tuiseswesyuneweinvie u g Nldeg eI taE
21TIuNuNISUdURafun1sHe LY (Sight) vesinvieuiied Jlidunivallauans

ANUARTILTILUNTIBaBEnveIN TS UANRER UM THB LU (Sight) vesinvieafierpenlu

2 Yuueq Usenauniy 1) Yuuedvatiniodngdilne g 1uie13s ¥ unssuduian1unis
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upaLiu (Sight) vesiinvienilen uay 2) suneswesiinvieafiedifseemsiumagiuienns
WiuNsTUdNad N sHeNTiY (Sight) vestinvios i

1) yunesveinvieafirifideguensviiumsivdudasunisue i
(Sight) vestinviaaiilen TeaziBendauantlumsnsil 4.16 yunesvestinvioniedfiflsed

LWNITIRAY DI TIUNHIUN TS AN UATUB LU (Sight) vestinviaadien

3197 4.16 Yuneweinvieuiie nfiseg sk uNsSuduRasun1suedl (Sight)

89UnvInaNe

Ao

yunowasinviowuiiganfide  AnuAaTiuRiy

. . v o ITUIUN LA
SIULYITIVNIUNTTUAUNE YUNDIVDY o i . v \ B ¢
Y g J o e AR SNl IR
AUNTITUBIUU (Sight) VB9 UNVIDILNYI B (o)
o 1 . a AU
UNNBINE Y1INNVIA
What do you think about Crowded FT2, FT3, FT22%, 15
the SIGHT of Yaowarat? FT30%* FT44, FT45%,

FT48*, FT49, FT50%,
FT55% FT57%, FT59,
FT60, FT61, FT64*
China/Chinese FT6%, FT7, FT8%, 10
FT9%, FT13, FT19,
FT20%, FT28%,
FT32% FT63
Good FT33, FT37, FT39, 9
FT41, FT42, FT43,
FT47, FT52, FT54

Night life FT1, FT31, FT38, 4
FT53

Street Food FT7, FT18, FT17, 4
FT18

Unique FT8*, FT12* FT35% al
FTa6*

Hot FT30%, FT34, FT36, al
FT40

Light FT2, FT24, FT25 3
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TuSosvasmssududasunisueaiiu (Sight) vestinvioniien Useidiumaui
THlunsdunwaliinviosfiengaseunquiaiFoseyunesesinvieiieafifes1uie129)
griunsSudufagunisuendiu (Sight) sesinriewiien Tnedermaudildlunisdunivel
lAuA What do you think about the SIGHT (Image, atmosphere, etc.) of Yaowarat?

nnmsivdeyashenisdunwalidedniulinveiiivrrisenaiidunad
wieieuagiiianssusiuiuguesy nud shriesdierrnismsndnlnguansaing

v

AntulUlumaderiuferfubsapussesinvieadioafifldes wis s ududa
Frunnsueaiiu (Sisht) 31 gruensvdududuiiiinuasnandeiiniuuesaduas
(Crowded) lusduauunniian Ssfidnvieniealidmeviinsafuiisdusiuiu 15 au lng
ﬁﬂﬁa&Lﬁﬂaaﬂﬂ’JﬂmﬁﬂLﬁui’l FT2 “Busy”, FT3 “Very vibrant”, FT22 “Very full but clean
in general”, FT30 “The air was too hot. A lot of people”, FT44 “Crowded”, FT45
“Many people”, FT48 “Jolly people and smile of seller”, FT49 “Overcrowded”, FT50
“Many people”, FT55 “People jam”, FT57 “Hurry and confusing”, FT59 “Crowded
and hot”, FT60 “Crowded but good place in BKK”, FT61 “Crowded of car and
congestion of place”, FT64 “Not as clean as it could be but definitely fits the image
of a Chinatown. Lots of smoke in the atmosphere from the temples and the
vehicles”

sesaunfe Thiesiisrymsenikansnudadiuin gruemseiudug
filenssguénaziinnundreadsfuuseimedu (China) Faldinvieadfienlidmeuingaiy
eAusIua 10 au Tnednvieniierasaudnuiuil FT6 “I found a lot of Chinese foods
and Chinese language.”, FT7 “Chinese street food”, FT8 “Atmosphere of Yaowarat
make me wonder. The building have unique style. When | look at it, | feel ... wow so
beautiful. The light shines on the building, restaurant, poeple and the light from cars
make me feel good. Overview of Yaowarat very nice | wanna come here again and
again.”, FT9 “Blending between Chinese and Thai”, FT13 “Chinese foods.”, FT19 “I
felt that | come to China”, FT20 “China-look alike. Messy but that is the charm.”,
FT28 “Should be improve to more Chinese as it's China town”, FT32 “It's great. China
town is China town”, FT63 “It shows about Chinese things”

NEIAULNLIVBIUNTIDUNEINTADE1UEIITIINIUNTTUFUNAAIUNS

Y I

UDILAY (Sight) G1AUNE1Y W UN81v19R 19T IARARIANAALTALIT 81U1e1957194

AMNAaNEANG (Good) FalliinvieuNeliAInauNeSITUNIAUTIUIY 9 AU +1e99nn FT33
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“OK”, FT37 “It's good place to walk and eating”, FT39 “Great”, FT41 “Good”, FT42
“Good”, FT43 “Good and fantastic”, FT47 “Rather good”, FT52 “Good”, FT54 “OK”

Sdud 4 Wnreufisrrmisarfuansaudniuiifianuddyuintusiua
4 pudaudiu Uszneudae gruemssiuduguil Night Ufe / Street Food / Unique /
Hot Taeinviasifienasainudniiuda Night life FT1 “Night, huzzle. busy”, FT31 “Never
sleep”, FT38 “Attractive, lively and interesting”, FT53 “Busy, alive, fun”

St 5 UnvleadlearasmeaiuansauAndivin gruenassiuinmves
21MT3UMNeTAUdR FT7 “Chienese street food”, FT8 “Atmosphere of Yaowarat make
me wonder. The building have unique style. When | look at it, | feel ... wow so
beautiful. The light shines on the building, restaurant, poeple and the light from cars
make me feel good. Overview of Yaowarat very nice | wanna come here again and
again.”, FT17 “Food”, FT18 “Yaowarat is the greatest street food in Thailand”

Suit 6 dhviesiierrismeiuansanudniui gauenssiuiiany
Juiendnuaifiviauesndnvalvesauiesiuandnenssuuaznisanudslassou FT8
“Atmosphere of Yaowarat make me wonder. The building have unique style. When |
look at it, | feel ... wow so beautiful. The light shines on the building, restaurant,
poeple and the light from cars make me feel good. Overview of Yaowarat very nice |
wanna come here again and again.”, FT12 “Saw the old architecture, old buildings,
shop decorations And a variety of restaurants”, FT35 “It's very unique. It has narrow
lane, charming old shop house and many vendor shop along the street”, FT46
“Classic, very local looks”

yuueeinvesfisrvAeRiideg e v un s UduTasung
uaaLfiu (Sight) ludfugniefe Wnviesiiiervmaniuaninnudndiuii 611811519
Juilugrufiinludonada Saivnreadioaldineuiinssiusiedusiua 3 au lag
Tnvieufierasanudaudiuda Lisht FT2 “Busy”, FT24 “Nice. Pretty with the lights”, FT25
“There are many shop decorate light that make the street lightful”

2) yunesvetinvieaiedfiflioomsiumeguensriunsiududasy
nsuaiy (Sight) veainviedien

ogn9lsfAn 91nnsduawalinioafisavnidnendlubesyuueaves

| r-:ll Aa 1 1

Invieaienfineguiens1vEunsSuduanuAsUodiu (Sight) veinveaiedluuds

U yuuestnvisufiefineormssuneiilugagamuienanlunisfinyiesiiinnnudidey

q q o
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¥
S| a o U CY ]

Wiy mewnll §idedslainisdunivalimuiuiuinvisaiievssnandunqueiegis

q

[
v

Tun135AnwIASI NEITUYNN0IBIN R L NEINT A0 M TSUNIUEIUE1ITIVHIUNNTSU

fuNaRuNsNOTIY (Sight) vastinvieailen FsanuAnwunlasuainn1sdunuallfsiusau
Lazkanalun1s1eil 4.17 yuuesvesinvieaiieinlses v ssumslugiue1saniunisiy

LYY

1% =3 . v | a
UNANIUNITUDIAY (Sight) VBIUNVIDVIED

M131991 4.17 YuuesvesinieiyIniinea mssunieg1ueisviunsSuduidaniunig

weadiu (Sight) vesinyieaiien

yuuevasinviewiieafidide  AuAnTuKI ) .
. . o o o MUIUA
gULYIITIVNIUNITIUSUNE LUNDIVDY o ool . . .
. 4 AN/ swapﬂwaumwm dun1uwad
AUNITUDWUAU (Sight) Va9 UNNBILNY2

%

1 =] 3 a (ﬂu)
NNBINYT B1IN9YIA

How do you feel about the Look good FT4, FT15, FT16, 28
SIGHT of FOOD that you FT17, FT18* FT19,
experienced in Yaowarat? FT20, FT22* FT25,
FT26, FT27, FT28%,
FT29, FT31, FT32,
FT34, FT36, FTA40,
FT41*, FT42, FT44,
FT47, FT52*, FT55,
FT56, FT57*, FT59,
FTea*
Good taste (Look FT2, FT5% FT22%, 11
tasty) FT38% FT43, FT45,
FT48, FT59, FT60,
FT61, FT63
Colourful FT1, FT49 2
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luSeswesnisSududasunisueadiu (Sight) vesdnvieaiieluduiisesiu
Uszidudouildlumsdunvaiinvienienazaseunguiisdosemuesueinyionileid
RO8IMI3UN9E UL TITRIUNs SUdLRAR1un1sRe wiu (Sight) vesdnveudien Tnede
aa1ufldlunisduniwal Tédwn What do you think about the SIGHT (Image,
atmosphere, etc.) of Yaowarat?

mﬂﬂmﬁmmsm%’ayjaé’qamsé’mmwail,%qﬁﬂf‘ﬁ’uﬁfﬂviaqLﬁm%nmwwﬁﬁlﬁu
madueafisanariifonssusiuiugiueniss wudn Wnreadiervssnfdiulng
wansruAaiululuaRe fuieugmesifideomssumslug e msvsiunsiu

v v Y 3

FUNEAIUNITUDILIAY (Sight) 21 aﬁmﬂushuwniwﬂguﬁgﬂé’ﬂwaiﬁﬁ (Look good) 1Tu
$rausndian Ssdiivieadiedlidmeuiinsstuisdudiuan 28 au Tnsdnvieafisrasey
AnLiUII FT4 “Satisfying.”, FT15 “Good”, FT16 “Simple”, FT17 “Fair”, FT18 “Sight of
food in Taowarat can make me feel good everytime”, FT19 “SIGHT of food is very
good for me”, FT20 “Looking well-served”, FT22 “Cooks good and tasty but not
always fresh”, FT25 “Look good”, FT26 “Good”, FT27 “Good”, FT28 “It's good but
should decorate more to enlarge value”, FT29 “Good”, FT31 “Good + fresh”, FT32
“it's simple sight of food”, FT34 “Look good”, FT36 “Good”, FT40 “Okay good”,
FT41 “Some as seen in social media”, FT42 “Good”, FT44 “Good”, FT47 “Good”,
FT52 “Beautiful”, FT55 “Good”, FT56 “Good”, FT57 “Beautiful food”, FT59 “Very
spicy and good”, FT64 “Sometimes the hysiene is debatable but looks pretty alright”

so9a31Ae Tnvieufisrrnasmniuanianudaudiugg enmshugue 15

a 2 L4 = o

Hudsuanwalfu1eses (Look tasty) FeiltinvieuiigdliA1me uNnTIAUNIEUIILIUL 12 AU

Y

Y] |

Tnednveafisaasarnupaiugn FI2 “Yummy”, FT5 “different taste compare to
Indonesia's food but still edible”, FT22 “Cooks good and tasty but not always fresh”,
FT38 “Looks tasty, very appetizing”, FT4 3 “Delicious and cheap”, FT45 “Look
delicious”, FT48 “Good taste”, FT59 “Very spicy and good”, FT60 “Tasty”, FT61
“Delicious”, FT63 “”It looks yummy
yunesitinyisaisrsndudfidesimissumislugnueniviiunisiu

v v Y o w L%

duiladnunisuedtu (Sight) iuddugarnefe armslugnueswiuliddunnainnans

(%
Y

Fatunviow N liA1mauNASINUNIAUIILIY 2 AU USenaunie FT1 “Colour”, FT49

“Colorful food”



116

4.4.3 WANISANYIALINUYNNDIVBNINYB L TNEINAABEIULEIITIVUAZDINITIY

MM sTududaiunsiusaund/satlen (Taste) vasinviaaiined

'
aa

NnnsivTIuTIdeyariunszUIuMENNwailBsEnAuTnvioufvIina A
Fumadumieaiiealugiuene luSewosmuesvesinveaiiedfiflidoguisvuay
pwnsIumMehunsSuduadunssussand/sation (Taste) vestinvieaiiien {lduntwal
louananuAniuduunseazidunveinssudulanunissuisawf/satloy (Taste) 201

tfnvioailneenidu 2 yuues Yszneuse 1) yuewwesinviosiirifsodiuenisivi
mssuduiasunissudsani/sadon (Taste) vostinviesien uas 2) ypmosvesiinvieiiien
fiflfio 13NN eI TITRIUATFUdNTaG N33 USsavE/satlon (Taste) 194
ffnvieaidien

1) yppavestinviesefiiides s s s udaf NI YsauR/
saflon (Taste) vostinvioudlen swazBundauandlupssi 4.18 yusewesinvionileiil
soguIEUNSTUELRARUNSSUSsauR/saten (Taste) vastinvioaiion

M13197 4.18 Yuuevesinvaungdniineg eI sSududanunsSussava/

satey (Taste) VBIUNYIDLNEN

yuuasvasinvioaiieandide  AuANLAUEIY

, , - UL A
gIULYIITIVNIUNITIUFUNE LUUD VDY S~ A k. )
o \ ¥ . A Napr swa;ﬂwaumwm fdunnuwal
ATUNTIUITHYIR/ S LBy unNNaLnen (X
: AU
(Taste) vaslnviaLNg? Y1IN9VIA
What do you think about Good/Tasty/Delici  FT3, FT6, FT7, FT8%, FT9, 44

the TASTE of Yaowarat? ous /Great/Perfect FT10* FT12, FT13, FT14,
FT15, FT16, FT17%
FT18* FT19%, FT21%,
FT22% FT23%, FT27,
FT28, FT29, FT30, FT31,
FT32, FT33, FT36, FT37,
FT39, FT41, FT42, FT43,
FTad, FT45, FT46%, FT47,
FT48, FT52, FT53, FT54,
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a?uuawaaﬁjviauﬁiqiﬁia ANUAALTIUHIY P
HIULIITIVHIUNITIUSURE LUNDIVDY
. Yy - N SRR Widun1wal duntual
ATUNTIUITEYR/Sellan UNYVIB N
(Taste) vastinviaaifien YRR )
FT55, FT59, FT60, FT61,
FT62, FT64
Hot/Spicy FT1, FT22%, FT23*, FT34, 5
FT56
Rich with FT2%, FT40%, FT46%, 4
culture/History FT58*
Variety of Food FT10, FT50* 2
Not Spicy FT49* 1
Worth money FT4 1
Average FT5, FT17, FT20, FT51 4
Not sure/Don't FT11, FT24, FT38 3

know

v Y [

TuiSesvesnisivdudarunisfussand/saton (Taste) vesiinvioaiien
Uszidudoildlumsdunaiinvieniazaseunguiadeseuuesvesinvios e
feg U1 TTRIUNTFUANREf A3 UEsavi/sation (Taste) vesinviauiied Tnede
mouildlunisduniwel Toud What do you think about the TASTE of Yaowarat?

Pnsdunwalinviesfierr i smATAuadu e wiietkazdinanssy
FAUEE1I5IY WU Ynresdieavnsisidiulve wansauAndiululumaietu
Aenfusuuesidde nienswunsuisani/saden (Taste) vesiinvieaiion 11 013
Tugnunswiuiisarifiesos (Delicious) Hudurusnniign Fsiinviesifienlidmeui
AsIfuRIAUTIuIY 44 AU Tnednreaiisnasaaudmdiudn FT3 “Very tasty”, FT6
“Delicious”, FT7 “Delicious”, FT8 “For food, | don't try every menu in Yaowarat but
every menu that | tried it's very delicious, good taste and different from my mind. |
love it.”, FT9 “Some menu was good.”, FT10 “The flavors of the food that has been

tasted in Yaowarat are delicious and varied”, FT12 “81#15d7uN1nesn8”, FT13
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“Delicious”, FT14 “Good”, FT15 “Good”, FT16 “Great”, FT17 “Fair”, FT18 “Great
food you can enjoy in Yaowarat”, FT19 “ Good taste for all Yaowarat street food”,
FT21 “There is a lot of tasty stuff”, FT22 “It's often spicy but good”, FT23 “It's good
but spicy”, FT26 “Seafood was wonderful”, FT27 “Good”, FT28 “The taste is great”,
FT29 “Delicious”, FT30 “Delicious”, FT31 “Good”, FT32 “Great, very delicious”, FT33
“Good”, FT36 “perfect”, FT37 “taste good”, FT39 “Great”, FT41 “Very good”, FT42
“Very good”, FT43 “Good taste”, FT4d “Good”, FT45 “Good”, FT46 “Quite good.
Like a general Chinese foods”, FT47 “Good”, FT48 “So good”, FT52 “Nice”, FT53
“Great”, FT54 “Good taste”, FT55 “Good”, FT59 “Tasty”, FT60 “Very good!”, FT61
“Very good”, FT62 “Nice!”, FT64 “Really good”

599891779 UNNDUNYIVIIAINVIALAAIAIUAALTAUIT §INITIULIULLIITY

o
v a

P i ’ & AW ] PN Y o PN [ g Qy o
HUTsar1ANRATOU (Hot/Spicy) FditinvionealwA1nouNnsIAUNIEUIIUIU 5 A Ty
UnveuferasauAniudl FT1 “Hot”, FT22 “It's often spicy but good”, FT23 “It's

good but spicy”, FT34 “Spicy”, FT56 “Very hot”

Rerfunnuesifidediuiensviunsfuisavd/sadon (Taste) 104
Ynviesdiengduitany dnvesiiervaseniwanuandiuin emmslugiuenisivdu
duludheTausssunazUseRnans (Rich with culture and history) Fafitinviaaifiesls
MR URNSIRUITAUSIUIY ¢ A WosaIn FT2 “Rich with culture, history”, FT40 “Very
local, with Thai & Chinese style”, FT46 “Quite good. Like a general Chinese foods”,
FT58 “Vintage classic”

ae19l5An Tnviauigiss1aRuIeTedilieadeiulanseasainuiiv

o A

NeafulnmeInisegue1I5wHIUNTTUITaF/satlen (Taste) Lo Asglvidunivalannu

Y

1 FT11 wag FT38 lananliin “Depends. Some are good, some are not bad”
2) JUNBIVBIUNYBUTNYINTRDIMNTTUN YL 1ITIVRIUNTTUFURAA Y

M33uisavi/salleu (Taste) vestinvieailen

9g13l3fnu A1nnsdunivaltnriewfieagaieAlulTesuue 199

a a 1 1 o ¥ a

NN WNgINAADEIULIITIBRIUNISSUAUREA1UN1TSUSTABR/Satley (Taste) 989

Y

| 1 [

Unvieaiien yuuesiidnvisaieafinesmissuneiilugagdanuiendnlunis@inwiiend

9 9

v '
a Ya v (% LY 1 )

Anuddguiy demail §Ideelainisdunvaliunfuduinvesiiernsisfndy
nauAleg1elun1sAnyinsedl tNeafuyuuesvesinviownynineo1mssun19g 111391

Wi sSuduasunssuisani/sallen (Taste) vesinviosiey FaaruAniunlasuan
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nsduneallaTIvTINwaziandlunise9 4.19 yuneswestnveiiuiniideamssunidly

UL TTUTUNEIUNNTTUTTavF/salleu (Taste) vestinvioaine?

M131991 4.19 YuUBIVBIUNYDUTEINTARIMITIUN Y IWYITIVRIUNTTUFUNAA1UNT

Sudsavi/sailey (Taste) veatinvieained

yuuasvasinvisaiieaniide  AnuAaTiuRIy

§1UL8151YHIUNTTURUAE UUNDIVBY
AIUNTFUITAYR/ Sallen unviaaLie?
(Taste) vastinviaaiiien Y1WYIR

SRR idun19al

UL A
dunend

(A1)

How do you feel about the Delicious/Good/Gre
TASTE of FOOD that you at/Nice

experienced in Yaowarat?

Average/Fair/Fine

Spicy

FT2, FT3, FT4, FT15,
FT16%, FT19, FT25,
FT27, FT28, FT29,
FT30, FT31, FT32,
FT33, FT35% FT36,
FT37, FT39, FT40%,
FT41, FT42, FT43,
FT44, FT45, FT46,
FT47, FT48*, FT50,
FT52, FT53, FT54,
FT55, FT56, FT57,
FT58%, FT59, FT60,
FT61, FT62, 64

FT5, FT17, FT20,
FT21, FT24, FT51
FT40, FT49, FT63*

40

v Y [

lusesveenssududaniunissuisavid/sativy (Taste) vastinvioune?

Uszihudamildlumsdunvalinvesiienazaseunguiiaioswsauseswestnvisaiieand

A901M1TIUNEIULE1ITIVHIUNTTUTUNAR1UN1TTUSTavf/satio (Taste) Vol
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Fnvioadien Inedermauiildlunisdunieel 1éun How do you feel about the TASTE of

FOOD that you experienced in Yaowarat?
mnmnﬁmamm%’mﬁaé’hamsé’mmwaﬁ%qﬁﬂﬁuﬁfmﬁmLﬁmﬁmwhwﬁﬁlﬁu

madiurisafistsariAanssusiuiuguendss wui Ynresailerv s fdiulng

wansnuAaniulilumsferfunerfuyuuei ddeo1mnssun1esg 519U 155y

v W

URaeUNITUTanF/salley (Taste) veatinviodie1dn 81nTIun e eI ITamATn

'
=

8308 (Delicious) 5uUszn1uuallini1u3dnd (Feel good) uTmINLINTgR el

D

Snvieadienlifmeuiinseiusausiuan 40 au Tnednviesitenaseudaiui

“Taste of food is very good especially seafood New experiences.”
(FT35)

“I feel local taste and tasty. It has many favours like spicy, sweet, juicy.
| want to eat more.” (FT40)

“Delicious food and | found variety of foods in Yaowarat.” (FT48)

“Delicious, | miss the food and would definitely eat again.” (FT64)

sevaefe Pnveudfierrndafnansaiudndiugg e1msTun1eEy
wnswiisanifimileuemssumeh q 1 Sdinreadierlimnouiinsetuiausiuo 6
au Tnethviosdienasenudnidiuii

“Average, taste of food same as other places. | can't justify” (FT5)

gaving TnvieafienrsenfuanirnuAndiudl emmnssunIeEue11YE
savALin aspuAniuIdaudAywITUSILIUY 3 AnuAaiY Ussnausme

“A lot of food is spicy food.” (FT49)

“Some food is too spicy.” (FT63)

4.4.4 Namiﬁm«nLﬁ'mﬁ’mgmuawmﬁnviauﬁmﬁﬁﬁiaEhulm'aﬁwu,taza'lmﬁu
MerinuNsSUFNRESIUNAL (Smell) vastinviaadien

'
I I

f\]’mﬂ15LﬁUi’JUi’JﬂJ%@%aNWUH%U?uﬂﬁﬁuﬂ’lmﬁ@ﬁﬂﬁ%ﬂﬂﬂmLV]EJ’J“U’]’JG]"N“U’Iaﬁ

WU u e gt lugue11519 luseswesyuneweinvie u g Nldeg eI taE

81M153UNNEIUNTFUAUAAR1UNAY (Smell) vastinviaaied glviduavallduansniny

'
v Y a

Aniuduunsieazideavensiududasundu (Smell) vestnvieuiieioanilu 2 yues

Ao

Usenaume 1) yuuesvesinvisaiednlnegue1isaniunssuduianunau (Smell) vos
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Unvisaiied uay 2) yudesvestinvieagndneamnssunieuensviunTudulEanu

nau (Smell) vasinviaaie

1) yuuevasnvouneINdseg1ue1I51vEIUNISUENRaI 1 UNAY (Smell)

v ! N a v PN £ ! d‘ Aa 1
YIUNYNIB YT S19aLDUARILEASIUAIS199 4.20 HUUDNUDIUNNDINYINUABYTULYTIFN

YHIUNTSUALREAUNAY (Smell) Yastiniaae?

M1571991 4.20 3u00etiNTiBaNgINTreg 1We1351IUNTTUANREA N AL (Smell) vas

INYI9aLNen

a?uuawaeﬁnlviauﬁi'siﬁii’a ANNAALTILENY P
GULNITIVHIUNITFUAURE UUNDIVDY ol i AW .
Frundu (Smell) va9 invieasfien Sl R
inviaaidien Y1IH9YA (i
What do you think about Not good (Pollution  FT2*, FT6*, FT9%, 26
the SMELL of Yaowarat? ~ /Smoke/Co2/Fishy/ ~ FT11%, FT17%, FT21%,
Stink) Need FT22%, FT23%, FT25%,
improve FT30%, FT33, FT40,
FT42, FT45, FT46%,
FTA48*, FT49*, FT50%,
FT53, FT55, FT56,
FT57, FT59, FT60,
FT61, FT64
Good/Nice/Great/O  FT6*, FT7, FT10%, 23
K FT12, FT13, FT14,
FT15, FT19%, FT20,
FT24, FT31, FT32,
FT34, FT37, FT38,
FT39, FT41, FT44,
FT47, FT51, FT52,
FT54, FT62, FT63
Average/Not FT3, FT4, FT5, FT26, 8
bad/Fine/So FT27, FT28%, FT36,

So/Acceptable

FT43, FT58
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Tudeswesnssuduiadunau (Smell) veainvisadieon Ussifiumanuildly
mMsdumuaiinvieuilnarasounauiisdesvesunesesinviouiisafifideduenusiiu
mMssududasunau (Smell) vestihvisadion Tnedomanuiildlunisdunival léun What do
you think about the SMELL of Yaowarat?

Pnnsduneelinvesfisrsnassafiiunaduvieuiieauasiifanssy
FAUEe1I5IY WU Ynresdiearnsisidiulvg wansaudadiululumaiefu
Rerfuyuueavesinvieailedidideguenasiunisiududasunau (Smell) vas
Snvteaiien wuin druemsiinauili Weswinuinalaeseuvesiuenasieduiindud
wiiy iludendustusazuafiviueimadesannsusznevemswaynsuaesleideves
afusoiidyasuuouududuauanniian feidnvieadlealiimmeuiinssfusisdusiuam 26 au
Tnetihviosiierasnupniugd

“Smell not good enough, | don't like smoke and many pollutions in the
air.” (FT6)

“I don't like car smoke.” (FT9)

“Food smells good. Street smells bad.” (FT22)

“Co2 was not smell good.” (FT30)

“Not good because it has many car and very traffic jam.” (FT50)

sosaine Unvieadisarnmfnansrudndiudi gruensaiindurey
I@‘c’JL‘?]Uﬂ?iI‘LJ‘EJEJQEJ’IM’]ﬁlIV]’]\‘]ﬁaEJEJﬂaSﬂé:\‘iaiﬂua’]ﬂ’]ﬂ Feflthrieadinlimnouiinsetuiiay
$1unu 23 au lnedhviosfiraseudniiui

“good Smells of food And cooking make me feel good” (FT12)

“Food smells nice. Street seem more dirty.” (FT38)

anvhe tnviailsvniedasmuAniiuinfsafusmue swesinveien

[
1 1 v v Y a 1 1 o

Afisiagnuien eI uduiagiundy (Smell) 11 gruennsiuindumiouunds
vieadieaduity g U Fefltnreadienlirmeuiinseiutedusiuau 8 au Tnednveadiora
ANNARLIAUIN

“I only felt disgusted when walking past durian vendor, beside that,
nothing much.” (FT3)

“I have never thought about the smell there. | think no problem.”

(FT4)
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2) JUNBIVBIUNYBUTNYINTRDDIMNTTUNNEY Y 1ITIVRIUNTT VAU AR

nau (Smell) vasinviaaie

ag19lsfimy nn1sdun walvnviewie1¥1IA19 A U 1LY B

v v YV Y | N

UnvauiigInddediuie 15 uNsSuduan1undy (Smell) vasinvioaiiel yuuead

a ! LY

Inviaafeniineamssuneiluandsunenanlunis@nyesfdnnud Aty saewn

q 9 v q

P

I fidedslafimsdunaliiufuiuinviesfieswrssnandungudegslunisinyasai
Nefuyutawesinvies g iises msuniegeIswiumMsiududanunay (Smel)
o P = a & ayveo o v v i
Yosinioulel FeauAaiunlasuainnisdunivailasiusiunazianslunisei 4.21
YB3 ptnYiBaeIdseo I sTuMslug e s IwRIUN s TUdURERUNAY (Smell) Yol

DRV ERIE

M15199 4.21 YUUDIVDIUNYONEINTADBIMTTUNEIUEIITIYRIUNTSUFUR AR 1UN A

(Smell) va9inviouen

yunoswasinvioaiiganfide  AnuAaviuRiy

- . NUIUK LA
DIMIIIUNIYTIULYTIIIN HUUDIVDY o o ¢ o y <
: N . o . SWeE MAFUN1wal duniwal
BNIUNTIIIUSTUNGTATUNAU UANDILNG Y (Ay)
(Smell) vasiinviaaien Y1IR19YIA
How do you feel about Nice/Good/Great/D  FT2, FT3, FT4, FT7*, 50
SMELL of FOOD that you ecent/Flavorful/OK  FT8*, FT9*, FT11*,
experienced in Yaowarat? FT12* FT18, FT19,

FT22%, FT38%, FT16,
FT18%, FT20, FT21%,
FT23% FT24, FT25,
FT27, FT28, FT29,
FT30, FT31, FT33,
FT34, FT36, FT37,
FT38, FT39, FT40,
FT42, FT44, FT46,
FT47, FT48, FT49,
FT50% FT51, FT52,
FT53, FT54, FT55,
FT56, FT57, FT58,
FT59, FT61, FT62,
FT63*
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TuiSesvaanisudusadunau (Smell) vestinvisadies Ussidiumanuiildly
mMsduaualiinvieafisnazaseunguiaieswewumeesiinvieafienifses wnssumagiu
WIS SUd AR WA (Smell) vesiinviendies Tnedomauiildlunisdunival
lauA How do you feel about SMELL of FOOD that you experienced in Yaowarat?

PnnsdunwalinviesfierridsmAtiiumadiuviesiietwaziinanssy
FAUEe1I5IY WU Ynresdiearnsisidiulvg wansaudadiululumaiefu
Aenduuuesvesinvieaiisaifses wnsiumsgiuensvriunsiuduiasunau (Smel)
gasinriondier wuih emssumdluguenswiuiindunen Tnedunauvesermssuniad
degaaudnluudiininomsiieruninesesaussintarauans Ssditinvioadiealsidmaud
psaffumeaLs Iy 50 Aau Tnetnvieaiienasnnudnidiuin

“Smell of food was very nice. That smell make me wanna try it. let's
me hungry. eat me, eat me, eat me” (FT8)

“Smell from food can make me feel happy and convince me to eat
food” (FT18)

“| felt that | will be back here again” (FT19)

“l want to try it” (FT22)

“Good food almost have a good smell.” (FT23)

“Smell of food: smells really good and delicious.” (FT64)

4.4.5 wamiﬁm«nLﬁ'mﬁ’ugmuawmﬁnviauﬁmﬁﬁsiaejﬁuwniwuaza'\mﬁu

e sSuduiadiudes (Sound) vasinvieaiien

'
I I

f\]’mﬂ’]iLﬁU’i’JUi’JQJGZ’JJalﬂaﬂ\iWUH%UUHﬂ’]iﬁuﬂ’nﬂﬂjL‘?ﬁﬁﬂﬁ'Uﬁ'ﬂVlaQLV]EJ’J“UTJGiN“Iﬂ?]ﬁ

Wt vesigrlugnue sy luseswesyutawesinyie wieIilineg1ue1Is ey

9IMTIUNNNIUNTTUAURAR LAY (Sound) vesinvieaiied Hlrduntvallduansainy

U =

AnwiuduunsazdenveIn1sTududaiwdss (Sound) vesdnviesfistesniiu 2 yuues

aa

Usgnaunie 1) yuuesvasdnvieaneifidseg1uie 11519 unsSududanuides (Sound)
YBIUNYIB ALY Wag 2) YuNaIvaetniaeINdne T SuN eI TN TS UdUR
AU (Sound) veatinvieained
1) yunesvesinvieuiedfilseg eI wNIunsSuduian e (Sound)
] = = Y = o =i Sa
Yeatinoalled S1gaziBunftlanlun1Tadl 4.22 Yuuawetnvioaiiednldeg ey

HUNNSSUSURAAULEES (Sound) YaetinYiBaig?
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Q{I L% ! Q{I &d 1 ! 1 U o/ v ¥ =
#1919 4.22 HUUDNVBIUNNBINYINUABYTULYTITITRNIUNTTIVAUNANT UL (Sound) 99

YN0

Ao

TGN RVGV NPT
GNULYIITIVNIUNTSUA UK E
AUt (Sound) Va4

UnNviaawnen

AMUAAAUNIY

UNNDIVDY
UNViaanen

YAV

U I
SRR WieUn 190 dunwal

(A1)

What do you think about
the SOUND of Yaowarat?

Noisy/Loud

Bustle/Funny

Crowded/Busy/Cha

otic

FT2, FT8, FT9, FT12, a2
FT15, FT20, FT21,

FT23, FT24, FT27,

FT28, FT30, FT31,

FT32, FT34, FT35,

FT36, FT37, FT38,

FT39, FT40, FT41,

FTd42, FT43, FT44,

FT45, FT46, FT47,

FT48, FT49, FT50,

FT51, FT152, FT53,

FT54, FT55, FT56,

FT57, FT58, FT62,

FT63, FT64

FT3, FT6, FT7, FT11, 5
FT16

FT5, FT25, F128, 4
FT138

Tuis99uIn 155 UdLE AR ULADS (Sound) YastinViaawiien Useiumaiulalu

NIAUNYAIIN VDAL ATEUARUTITDIVDIYUUDIVDITINYTID WNEINT MO 1L 1ITIVHIU

N155UdUEEAULEEY (Sound) Y¥e9tinviadiien TnedaAaunlalunisduniwal bawn What

do you think about the SOUND of Yaowarat?
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NNNSAUNYAILUNVDUNYIVIIRTIATLAUNILU NN DI NYILAE TN INTTY

=

AU WU dnvieafigasnansddiuluguansauaniululunaneniy

a [y Y

O UYL DIV NYIB LN N ABE1ULE1ISIVRIUNTS UAUN AR ULEDS (Sound) VB4

9

Ao a v &

Ynvieaiior nut druemsviuduuasioniiendifide s winlugedosiinainuane
Fe9180A3038U8 1F83989n15U52N0U0IMTT \FEIU0IN1TNARLUALLANITILTIY R
29AUTENOUMAULEBIA ¢ wantu Wudumiaiifinssniulvlussrinansveadiond gy
1812979 UNanuAnAnaynauLazaunelunden 1 fu lastinvieuieiasnm
ArLiudn

“ok, bustle and funny | found many activities in Yaowarat. Sound of
cooking, sound of engines, sound of talking and laughing. Very interesting” (FT6)

“Very noisy from horn, engine. At restaurant have sound from cooking,
while cooking food.” (FT8)

“without the sounds of the cars running, it is considered to be bustle.”
(FT11)

“Yaowarat have many sounds that loud: like talking, cooking, car
engine.” (FT12)

“Noisy but it's the style of Yaowarat.” (FT40)

“Very loud from the cars and the vendors. Very lively.” (FT64)

2) yuesvesinyioniediifiiesmssumeguenns i siuduiady
84 (Sound) vestinviosiien

ag19lsfinu mnmsﬁummﬁﬁfﬂﬁaaL‘1'7im%n@iwmmuL'%Iaaagmawaq

nYiogINNABg UL TIVNIUNTTUTUREAWLEES (Sound) Yalnvia iy YuNad

N

1 1Y

nreafigniinenmssumenilugaymnendnlunisanvesiiinnnudAmyauiu mewmn

9 9 9

£%
VA v YY) 1 I

il fATe3alaTnsdunalfuduiutindeafio i undusogidlumsinuasd
Aerfuyunesesinveiiedffiiesmisunisgiuienssiiunissududasuide
(Sound) vesiinviaien FanrmAaiiuildFuannisdunisalldsuruasuandlunsied
4.23 yunesvesinyisaiivaiifidosvisiumslugiuenisviiunisfududadiude

(Sound) VBIUNYVIBILNY
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M15199 4.23 YUNDYDINYIBUNYINTAR M TIUNE UL 1IT1THIUNTTUAURER 1ULHE

(Sound) VBIHNNDILNE

yunaswasinvisaiiganlide  anuAaTiuRiy

- : UL A
E]I"I‘Vﬂﬁ‘éﬁi‘ill’ljﬁl:u::ﬂ'l?j’l ?113:18\‘12@\1 ﬁﬁaéjﬂﬁﬁun'}yaﬁ & wal
YANUNIIIUUNETAT1ULAYS UNNBINYI
(Sound) vastinviaeiien YAV M
How do you feel about the Good/Fine/OK/Grea  FT18, FT23, FT24, 15
SOUND of FOOD that you t/Nice FT28, FT33, FT39,
experienced in Yaowarat? FT40, FT48, FT50,
FT51, FT52, FT54,
FT55, FT57, FTé61,
FT63
Sound of Food FT8*, FT10* 2
Food Cooking FT12% FT22% 2
Love it FT3, FT19 2
Awesome FT2 1
Fun FT27 1
Exciting FT64 1
Yummy FT16 1
Interesting FT53 1
Sizzling FT38 1

TuSewasnsududasudes (Sound) vasinveuiis Usziiumaudildly
msduneaidnvienfienazaseunauiaiFesesunesesinvie s ifses msiumisg
BRI USLTAG WA (Sound) veatinviendies Tnederaudildlunisdunivel
1AuA How do you feel about the SOUND of FOOD that you experienced in Yaowarat?

NNTAUNIYAINN VDU NLIVIIANTIRMLAUN WU IL VDI NE WAL RINT U

=

AUEULE151% WU dhvesfigrsnatddiulnguansanuaadiulyluniafiendiu

NEIAULNLDVRIUNYIB LN LA 1M1 TTUNIEIULE1ITIVHIUNT SUFUR AR WLEe 9

(Sound) V89UNYIRWNYIIN LIDNANIDIFUNEN A ULFLIVDIDIMTIUNTTUE UL TIVUY
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a a £ o a S A o v vegw Yoo 2 A Aa & oo
fnUTINgIuAe eIt NTiledulauilinuidntudeiia Wulduees
g msvilviinAuidAneeInTulsEIU FJuauIn1sitemsiiesey wazlinuuinusy

Yaula sulUdnde9999n15UseNoUIMSTINATUAABRTZNININISVIDNEN UNVBULAEIUY

[
=

eiinauidnsnlududave udusiiintuaine1msTunewe e U151y nieluuesiy
1 1 c{'q./ ¥ Yt 1 a d'u Y] v v 1 d' a =3 1
na1vI o mnsnsulsemslvianudnanindesidudala Inetdnviesierasnaudndiui
“| love it” (FT19)
“Food is better than the sound” (FT23)
“While | chewing, | hear Sound of food that makes me exciting and

now | know I'm trying street food.” (FT64)

=

4.4.6 HaN1TANEIAINULNNDIVBNMINYDUNEINRDEIULEIITIYUELDINNTIY

'
o/ 1 =

MNIUNISSUFUREAUNSEURE (Touch) Va9lnviawne,

'
= (% L% aa

MNNSAUTIVTINTOLARUNTEUIUNTHUNWalBEN AU ie ulie 191 i AT

Wumadiuviesiigtlugue1sny luisesweyuneweslinvis e Ndneg w1 vhae

YV o 1

oI sSuduiasiuntsduiia (Touch) vesinvieaien gldunwalldiuans
mnuAniuwun ezt siududasunisdula (Touch) vesiinvienieneeniiu
2 yuned Usznause 1) yuueswesinvieaierifie uienunumssududasiunis
duifa (Touch) vearinviesiien way 2) yuuevestinviefietidnea1msTun1ee 11251
rumsiuduadunsduda (Touch) vesiinvieaiiien

1) yuuosvesinvienfiedifives1uiensrvsunssudulaiunsduda
(Touch) vesiinviouilen Muazidonduandlumsneil 4.24 yunesesinvionieiinesu

LWNISIVHIUNTSUALREAUNISEURE (Touch) Yastniadign



129

Q{I L% ! Q{I tﬂld 1 ! 1 g o/ v ¥ U L
#1919 4.24 HUUDNVBIUNNDINYINUABYTULYIITITNIUNITIUANNEAIUN1TAUNE (Touch)

YBIUNYIDNNL?

Ao

yunaswasinvisaiiganlide  anuAaTiuRiy

, : v o UL A
YIULYTIITIVNIUNITIUAUNE HUNBIYDN o Yo . o .
AruMsduNa (Touch) vaq finvisaiiien R LA aunTns
finvieaidien Y1IAN9YNA ()
How would you describe Good/Great FT2, FT4, FT6, FT7, 32
the TOUCH of Yaowarat FT8, FT9, FT10,
that you experienced? FT11, FT12, FT13,
FT15, FT18, FT19,
FT21, FT26, FT27,
FT128, FT31, FT32,
FT33, FT34, FT35,
FT37, FT38, FT39,
FT40, FT42, FT43,
FTa4, FT46, FT48,
FT63,
Crowded FT20, FT46, FT60, a4
FT64
Good friendly FT54, FT57 2
people
Chinese style FT19, FT26 2

Colourful FT37 1




130

TuiSasvesnssuduiadunisdusa (Touch) vesinvieadlen Ussifiudaui
THlunsdunwaliinviosfiengaseunquiaiFoseyunesesinvieiieafifes1uie129)
PN ududadun1sdua (Touch) vesinrieniien Tnedamauiildlunisduniuel
1AwA How would you describe the TOUCH of Yaowarat that you experienced?

PnnsdunwalinviesfierridsmAtiiumadiuviesiietwaziinanssy
FAUEe1I5IY WU Ynresdiearnsisidiulvg wansaudadiululumaiefu
Aefuuiewesinveadieafiflrogiuinswsiunisiududadunisdula (Touch) vos
tnvieaifienth guenrwiudolfdunduiaudaliauddnia saudulufuanuiungly
wvends usdegnslsfiny dhveadlensmsnmidudalddn enuemssiuluaauiioniion
fiasrsuszaunsaifinliuntnrioniien Wuaauiiesiioafianssy Wulusedduuazain
Huiinsvesau fanunaunauiuszvieiausssulneuwasdu \uaauifisiusmemsly
Hudwaunn uaslanuduariisgldinanlunisviendien a anuiuied Taetdnvieuleas
AUAALIIUIN

“Interesting to experience if the tourists have time to explore in
Bangkok.” (FT4)

“Touch of Yaowarat is the place for anyone can find exotic street food
in everyday.” (FT18)

“It like a little Chiina.” (FT19)

“Busy area but awesome place.” (FT28)

“Beautiful place, delicious foods. Old town that full of Chinese symbol,
Street food, temple” (FT32)

“Interestingand enjoy eating in this place” (FT33)

“Another corner of Bangkok, Another interesting place of the world.”
(FT38)

“Good time to spend for local taste.” (FT40)

“Crowded but classic.” (FT46)

“Good and would like to come back again.” (FT48)

“Colorful, bustle, good smell.” (FT7)

“I touch food by hand. | got good new experiences about cultures of

Thai and Chinese and anything in Yaowarat.” (FT8)
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“To experience the architecture and culture that combines Thai and
Chinese. That is unique and beautiful.” (FT10)
2) 1UBIVBIUNYOUNYINTRDDIMTTUN Y NITIVRIUN TS UFURAAY

A5EUEE (Touch) Ye9dnViag e

9819b3An10 9nnsFNA N e uBI Y6199 ATULS DI UL BIVBY

Y I 1 1

Unvieunenlsag e wun1sSuduNan w1 sdulE (Touch) vaatinviaaiied Yuuesi

LY ] [d

nreafigniinenrmsiumenilugaysminendnlunisanwiesiiinnudAyauiu fewmn

9 9 9

v
Va v Sl

il {ATe3dlatnsdunvalifadntuinendioss i dundusegislumsinuasd
Aeafuyuuesvesinvienoafifidesmssumsg i nsesitunisfududasunsduda
(Touch) vestinvieaiiien Fsanudnfiuilisunnmsduntvalldsiusnuuazuanslumsied
4.25 yunesvesinvienfigaifseemnsiumisluguenauriunsfududasunisduia

(Touch) VBILNYIBILNE?

M131991 4.25 Y3UBIVBIUNYBNYINTNRIMITIUN Y IWYITIVRIUNTTUTUNAA1UNNT

& (Touch) veatnNaaie?

yunesvasinvisaiieniiide AR , ]
L . . MU A
IMTINNIEIULYIITIVHY LUUDIVDY s ) . |
A vé N — AR Widun19al duntweal
ANTSUANNENIUNITANNE UNYIDILNY i
. AY
(Touch) vasunviasg Y1IA19VIRA
How do you feel about the  Good/Great/OK/ FT2, FT3, FT5, FT15, 26
TOUCH of FOOD in Nice FT19, FT27, FT128%,
Yaowarat? FT31, FT35, FT36,

FT37, FT38% FT39,
FT40, FT42, FT43,
FT4d, FT48, FT50,
FT51, FT53, FT55,
FT56, FT58, FT60*,
FT63

Delicious/Good FT33, FT34, FT46%, 7
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yuupsvastinvioaieniisise AUARLIUNIY , .
- . . U
DIMNTTUNIEIULNITIVRU LUNDIVBY o v ) . .
Yo o s Y . N AR Widun19al dunneal
NM35UAUNEATUNITAUNE Unvin g )
. AU
(Touch) vainviawne? Y1IA9Y1A
Taste FT52, FT54, FT57%,
FT61
Amazing FT18, FT20, FT62 3
Happy FT18, FT48 2
Juicy Food FT49 1

TuSesveanissududiadunisduia (Touch) vasinvioniien Useidiudaud
T lunsdunenidnvienfisrzaseunquiaesvesuuesasinvieaiieaiifines msiaumis
L1991 S UR N AFuNsEuRE (Touch) vesinvendien Tnederanuldlunis
dun1wal lauwA How do you feel about the TOUCH of FOOD in Yaowarat?

Pnnsdunsaiinvieiieryassdfidumaduvefiuasdinanssu
SrufugnmeIsY i dnvieadfisrrndiwnidinguansanudadiululuniafiety
Aerfuyunesvesinvieaafifides mnsiumsg e s wiunts Sududasunisduda
(Touch) vestinviesiiisnin ewnsiamdlugruemaiudiedudaudlinmidnd fsaui
floses Unviealevaseszyin Msdudaemisneliinaruguuazanuusenaiale
omsidudalay fANuNaNNELAUTEnINURUUYee TR TN MT e kAL 01T
Tuwazfifuinvesommsiliduialunissulssmuemsiin uiemsuisedneflndudads
muuan TngtinvieaigaasnnuAaiiui

“I touch food by hand. | got good new experiences about cultures of
Thai and Chinese and anything in Yaowarat.” (FT8)

“Combine between Chinese style and Thai style.” (FT26)

“Food is good & taste is great.” (FT28)

“The food texture is great.” (FT64)
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4.5 NANISANEIAIUINANUAIVDILNAIWIDUNYIDINITIUNIG

swazidendiuandluidotesuisfmanisinudmivinguszasdded 3 fe e
AnTgisndnvaiveanIwinuyNeesinvieuie1r A iedlasgiesAuszney
Yosunaieiienfaunsodunairenmdnualnsdudunasioniieivesguenausi
yuvesvasinieiienraiewd Famsdnudmiuinguszasdded 3 difu asdsenoude
ManuitlddmiunisdunwaliBadniuinviosisrrdmsafiiungufegiswesnisine
U 2 98 Usznaunay 1) When you thinking about Yaowarat Street Food what is the
main thing that appeared in your mind? ika¢ 2) Could you give me the memorable
phrase that can be represent Yaowarat Street Food? FaevaziBundildannnisduniveal
yzandluanuiinlby

1) When you thinking about Yaowarat Street Food what is the main thing that
appeared in your mind? mﬂmilﬁmwsam%’a%amuﬂizmuﬂ’lié{’mmwaﬂ%aﬁﬂﬁu
tinvisfigrvnismaiiaiuniadiesiisnlugiuien sy ludeswesnsdnuidudn
Snualvetuvameniitromsiuma Weafudsiivsngiuluisladleassindeiuene
fvdunvailiuansaudnifiudnunauseaziden duandlunisned 4.26 When you

thinking about Yaowarat Street Food what is the main thing that appeared in your

mind?
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57197 4.26 When you thinking about Yaowarat Street Food what is the main thing

that appeared in your mind?

ey e AUARLAUNI UG
N1IANWYINTIUDNANWEUUDY o P
g - UUNDIVDY o v . dun1wal
LAAINDINYIBINRTITIUNN — o 5Mﬂﬁﬁ%ﬁuﬂ’l1ﬂm
UNNBDINYI (AL)
(Uniqueness) -
Y1IN1Y16
When you thinking about Food/Variety of FT2, FT7, FT8, FT9, 43
Yaowarat Street Food what Food/A lot of FT10, FT11, FT12,
is the main thing that food/Street Food FT13, FT15, FT16,
appeared in your mind? FT17, FT18, FT20,

FT23, FT25, FT28,
FT29, FT30, FT3L,
FT32, FT33, FT34,
FT35, FT36, FT37,
FT38, FT39, FT4O,
FT41, FT42, FT43,
FTaa, FT45, FT47,
FT48, FT52, FT53,
FT54, FT57, FT58,
FT59, FT62, FT64

NNSAVTIVTINTOYAMENITTINYIANENAUTN oW e I9 IR NRRIAUN 1N

vegIkariAaNIINTWAUEUE1I5 Twsewesdsiiunngiuluialadioasstindegu

o A o A

WN91% WU dnvieafisarnansauluguansmnuandululumaieiuneidubes

' '
a 4

asfiusingiuludaladetindaennse fo e1mns Wusuaunniign Fediinvioailenls
Mpeuiinssfunaausuiy 43 au Tnetnvieafisnasmnudniuin omnsiedsdivinliings
w1579 eean wrraduaauiesdisnfivunsausonisvesdisnfionissuusenu
9115 TeluliosueinuedosLar AN TaNs YoM ST muneluaa el 4
SMneemnTng 81M13IU 81TV anaEy q lusrafitnvieufiensiasgifag

ﬂ’)’]&lLﬁ‘uj’]L‘Wlﬂ%ﬂllLLﬁ%UN@EJI’Nﬁﬁi’]ﬂWLLWQ
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“Chinese food delicious” (FT6)

“Mix cultural food with Thai and Chinese” (FT9)

“I think about the street that show and decorate red light / Food that tasty”
(FT25)

“There are a lot of things that you can buy or watch. You can't feel boring”
(FT48)

“Good food/Good price” (FT51)

2) Could you give me the memorable phrase that can be represent Yaowarat
Street Food? 91nn15iiuTIuTIdeyar unszuIuAsdun waliBadndulnyioaiien
gRATRuadiavesdielugiuene luisewesnisfinvidusndnvalveauwnas
vieafigremnsunaiesfuidfianunsaviaueanuduwrd wisafieromissunisgu
w1579 fldunvailduansanudaiiuduunniuseaziden fuanslunaisei 4.27
Could you give me the memorable phrase that can be represent Yaowarat Street

Food?
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m15199 4.27 Could you give me the memorable phrase that can be represent

Yaowarat Street Food?

ANSANEIATUDNANEalvaY

LVA97I0 U NYIDINITIUNIS

AUAMAUHUYNNDA
Ya4UNYivngn

Y1INNYVIR

SRR Wieun19al

UL A
dunwead

(A1)

Could you give me the
memorable phrase that
can be represent Yaowarat

Street Food?

Excellent guide and
wonderful pancakes
Plan your eating
schedule so that you
get to try al best food
Street Food
destination and the
combination of Thai
and Chinese cultures.
Yaowarat street food is
the paradise of food
that you can touch it
by yourself

Nice place and nice
people

Good food on good
price

Place for enjoy food
that safe & sound. -
Thinking of food,
Thinking of Yaowarat
The way of street
food, you will love it

Unforgettable place

FT1

FT2

FT8

FT18

FT19

FT125

FT128

FT132

FT58
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NnMsfuTuTIdeyasensdunualiddndutinvieaiierrisaaiiaunadi
eafiswardfanssusinsugiuennss ludewenaiiawisadiausaudunnas
Vel MmsTunIeguenIsw wud Wnrewdiervadismadiulveuansainudediuly
Tumadeatuiieatuisesesemssunemelugiueise Tnduddfiviauedamudy
Lsmiwlé'mﬂﬁqmiugmawaqﬁfﬂﬂaqL‘ﬁ'mmwiwm@ weludureInNeIey waLsIAT

wngay nvisunsdmdinanienudulinsvesrulugiuesy Inednviewietaay

ARLTIUI

“Excellent guide and wonderful pancakes” (FT1)

“Plan your eating schedule so that you get to try al best food” (FT2)

“Street Food destination and the combination of Thai and Chinese cultures”
(FT8)

“ Yaowarat street food is the paradise of food that you can touch it by
yourself” (FT18)

“Nice place and nice people” (FT19)

“Good food on good price” (FT25)

“ Place for enjoy food that safe & sound - Thinking of food, Thinking of
Yaowarat” (FT28)

“The way of street food, you will love it” (FT32)

“Unforgettable place” (FT58)
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An Expert opinion Action
Question
1 2 3

Section 1 General Information (Socio-demographic and General experience)

1.1 | Gender - - -

1.2 | Age = - -

1.3 | Nationality - - -

1.4 | How long have you | How long How long
been staying in | have you have you
Thailand for this visit? been been

staying in = = staying in

Thailand Thailand
for this for this
time? time?

1.5 | What is the main What is

What is

purpose  of  your the main
the main

travel?  This  time - - purpose
purpose of

(Leisure or Business or of your
your trip?

other) trip?

1.6 | Is this your first time
trying  Thai  street - - -
food?

() if answer yes
move to next - - -
question
() if answer No
Where was your first
tried Thai street food?
And how about it?
1.7 | How did you know

about street food in
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Question An Expert opinion Action
Yaowarat?
1.8 | What is your opinion Too..,;
about Thai street| whatdo
food? you used
to get - Deleted
from
asking this
question?

Objective 1 To analyze tourists’ perception on what is the attribute of the

destination that create brand image of Yaowarat

Section 2 To analyze how tourists perceived street food destination elements of

Yaowarat
2.1 | What are the - Wasuan
What kind
characteristics of “looking for”
of street ~—— . In your
street food W “Dusels
food ...?7 . opinion,
destination that you RN .
IUIU
are looking for? And
- use . sty
why? (such as price, - AITNUADNY y,
simple Y ., AIUAR
quality, Thai food etc.) N34 ¢ laiai p
words and o a4 ae | VoMU
Unyvisaiiedlv .
easily to g 9g14ls
mouluUszLAudg
understand
AU
2.2 | When vyou see this | When you When you
place (Street Food at | see this see this
Yaowarat) how do you place place
feel about this place? (Street (Street
Food at Food at
Yaowarat) Yaowarat)
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Question An Expert opinion Action
how do how do
you feel? you feel?
2.3 | In your opinion, what | - shall be
is the attribute that| the last
helps to create good | question in
image for street food this
tourism in Thailand? section in
order to
investigate _ _
the
opinion
toward
street food
image
23.1 What are| Whatare What are
other attraction do major major
you like when travel | attractions attractions
to Yaowarat street | do you like p1avzlildfiud | 4o you
food? when - 4 As’ like when
travel to - Attraction travel to
Yaowarat - Activities Yaowarat
street - Authenticity street
food? - Participatory food?
2.3.2 What are| What are - Acceptance What are
other activities do you main - Safety  and main
like when travel to | activities sanitary activities
Yaowarat street food? | do you like _ do you
when like when
travel to travel to




172

Question An Expert opinion Action
Yaowarat Yaowarat
street street
food? food?
2.3.3 What is the | Whatis What is
most important facility | the most the most
when you eat food on | important important
the street here at| facilities facilities
Yaowrat? do you like do you
when you - like when
eat food you eat
on the food on
street here the street
at here at
Yaowarat? Yaowarat?
234 How How How
convenient about | convenien convenien
transportation  when | ce do you ce do you
visit Yaowarat street think think
food?  Why?  What about about
mode transportation | transportat transporta
you like the most and | ion when tion when
why? visit - visit
Yaowarat Yaowarat
street street
food? food?
Why? What Why?
mode of
transportat What
ion do you mode of
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Question

An Expert opinion

Action

like the
most and

why?

complicate
question;
shall be
divided

transporta
tion do
you like
the most

and why?

2.3.5 What do you
like the most about

the accommodation.

-What if
the guest
doesn’t
stay
overnight?
- What
accommo
dation do
you mean

about?

ANBBN

Deleted

Objective 2 To analyze tourists’ perspectives on what is the functional-

psychological in tourist mind that create brand image of Yaowarat

Section 3 To analyze how tourists feeling about psychological elements that tourist

perceived from Yaowarat

3.1

What feeling do you
have once you enter
at the Yaowarat street

food market?

What
feeling do
you have
once you
get into at

the

What
feeling do
you have
once you

get into at

the
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Question An Expert opinion Action
Yaowarat Yaowarat
street street
food? food?
3.2 | What are the emotion | What are
benefits do you the
receive when visiting | emotion
at the Yaowarat street benefits
- Once you
food market? do you
talking about
receive
= Yaowarat,
when
which is pop
visiting at
up in your
the
mind? (such as
Yaowarat
Chinese, red
street
colour, food,
food?
diversity,
3.3 | What idea did it come What it
culture etc.)
to your mind when | come to
you think of Yaowarat | your mind
= ’i]’mialiJJJEN"UEN
as a vacation | when you , Z.
i 9 195y
destination? think of
- 2¢l597NN5IN
Yaowarat D4 ad
NDILNYINU
as a
vacation
destination
?
34 | How  would  you
- Destination?
describe the emotion Not ... -

that you would

- Street food?
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Question An Expert opinion Action

expect to feel while
visiting Yaowarat

street food market?

How
3.4.1 Sight?
about the
(such as atmosphere, -
sight of
light etc.)
Yaowarat?

After you
tried
street
food,

what is
your most
favorite

Shall dish?

3.4.2 Taste? elaborate -

For street food
your Could you

questions describe

the taste
of the
street

food in

Yaowarat?

How
would
3.4.3 Smell? - you

describe

when you
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Question An Expert opinion Action

smell Thai

food?

Which
food?
Could you

tell me?

How
about the
sound of

are?

How
about the
sound of
textures

of food?

3.4.4 Sound? -

How
would
you
describe
the name

of food?

345 Touch? Have you
(such as texture of - - ever cook

food) Thai food?
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Question An Expert opinion

Action

What did
you

cooking?

Have you
tried Thai
food by
hand?
(Touch)
However

you feel?

Objective 3 To analyze tourists’ perspectives on what is unique experience that

tourist perceived from Yaowarat

Section 4 To analyze the uniqueness of Yaowarat on tourists’ perspective

4.1 | When you think about
Make sure
the Yaowarat Street
that all
food market what is
these
the symbol that can
questions
be  represent this
could lead
destination?
to the

developm
ent of
“destinatio
n brand
logo” and
“destinatio
n brand

slogan”

What is
the most
uniguenes

s about

street
food at

Yaowarat?

Once you
thinking
about
Yaowarat,
which is
pop up in

your




178
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mind?
4.2 | What is the main thing How
that make you would
recognize when you
thinking about ) define
Yaowarat street food “Yaowarat
market? Y
4.3 | Please list the most What logo
unique about or symbol
Yaowarat street food should be
market? (you can list used to
more than one) _ represent
this
destinatio
n?
4.4 | Overall in your Overall in
opinion, what is the your
most famous about opinion,
Yaowarat street food what is
market? the most
_ famous
about
Yaowarat
street
food?
Section 5 Suggestion
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5.1 | In your opinion what In your
should be improved vo o opinion,
AMISITC AN
about the Yaowarat u what
Shall use branding #3®
street food image? brand
“active - brand image
> image of
sentense” AI59ELUULUU
Yaowarat
Twu?
should
be?
ANV
ifeeyls
pzlsnlasu
A1ALYIIINY
Please, re- =
Other comments (Please delanazmsn
) check g .
specify) m3vegly
grammar .
la
aglafavay
TuAIUNT

o

R
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Interview Form
Street Food Destination Image Development Through Foreign Tourists' Perspective:

A Case Study of Yaowarat, Bangkok

This thesis is conducted for fulfillment of the requirements for Master of
Integrated Tourism Management, Graduate School of Tourism Management, National
Institute of Development Administration. The interview form is a part of this thesis on
the topic of ‘Street Food Destination Image Development Through Foreign Tourists'
Perspective: A Case Study of Yaowarat, Bangkok’. Your answer will be kept
confidential.

For an instruction, there are six sections in this form as follows;

Section 1 Socio-demographic and how much tourist’s experience
about street food

Section 2 To analyze how tourists specified attribute of Yaowarat

Section 3 To analyze how tourists feeling about functional-
psychological that tourist perceived from Yaowarat

Section 4 To analyze the unique of Yaowarat through foreign tourists’
perspective

Section 5 Suggestion

Section 1 Socio-demographic

1.1 Gender

1.2 Age

1.3 Nationality

1.4 How long have you been staying in Thailand for this time?

1.5 What is the main purpose of your trip? (Leisure or Business or other)




182

1.6 Is this your first time for traveling in Yaowarat?

1.7 Is this your first time trying Thai street food?
() Yes (move to next question)

() No (Where was your first tried Thai street food? And how about it?)

1.8 How did you know about street food in Yaowarat? and How about it?

1.9 What kind of food do you taste while traveling in Yaowarat Street Food

Destination? And is it worth the money? How?

Objective 1 To analyze tourists’ perception on what is the attribute of the
destination that create image of Yaowarat

Section 2 To analyze how tourists specified attribute of Yaowarat

2.1 What are major attractions do you like when travel to Yaowarat street food?
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2.2 What are main activities do you like when travel to Yaowarat street food?

2.3 What is the most important facilities while you traveling at Yaowarat Street Food?

2.4 How convenience do you think about transportation when visit Yaowarat street

food?

2.5 What mode of transportation do you like the most and why?

2.6 How about the security of Yaowarat Street Food Destination?

2.7 How about the food safety in Yaowarat Street Food Destination?
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Objective 2 To analyze tourists’ perspectives on what is the functional-
psychological in tourist mind that create image of Yaowarat
Section 3 To analyze how tourists feeling about functional-psychological that tourist

perceived from Yaowarat

3.1 How would you describe the emotion that you feel while visiting Yaowarat street

food?

3.2 What do you think about the SIGHT of Yaowarat?

3.3 How do you feel about the SIGHT of FOOD that you experienced in Yaowarat?

3.4 What do you think about the TASTE of Yaowarat?

3.5 How do you feel about the TASTE of FOOD that you experienced in Yaowarat?

3.6 What do you think about the SMELL of Yaowarat?
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3.7 How do you feel about SMELL of FOOD that you experienced in Yaowarat?

3.8 What do you think about the SOUND of Yaowarat?

3.9 How do you feel about the SOUND of FOOD that you experienced in Yaowarat?

3.10 How would you describe the TOUCH of Yaowarat that you experienced?

3.11 How do you feel about the TOUCH of FOOD in Yaowarat?

Objective 3 To analyze tourists’ perspectives on what is unique experience that
tourist perceived from Yaowarat

Section 4 To evaluate the unique of Yaowarat on tourists’ perspective

4.1 When you thinking about Yaowarat Street Food Destination what is the main

thing that appeared in your mind?
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4.2 Could you give me the memorable phrase that can be represent Yaowarat Street

Food?

Section 5 Suggestion

Thank you and hope you enjoy your trip



Yo-uana

Us290N15ANW

Uszaunisain1svineu

.

UseIngLeu

WEANIRYINA Tnsingy

AauransUadin (Msdnnsnsvieadien) estoususu 1
ARIEINYINITINNIT WNINBIa8FAaUINT

YiidnSansdine w.a. 2556

w.A. 2563 - Jagdu

UnIwnsgviuleusnasunuUUAnTs

AENAIUINITATEENY anTuTUAaNAUUSISMmEanS

W.A. 2561 - 2562
FHetindde (AsenisnsiauiguaInnIsriese i@l Liogunn
vosnvisagluiunnelagsedvaina)

ARZNITINNITNISVIDWNYD AN TUTUAANAUUSINSAENS

N.A. 2557 - 2558
Customer Service Representative

FedEx Express



	บทคัดย่อ
	ABSTRACT
	กิตติกรรมประกาศ
	สารบัญ
	สารบัญตาราง
	สารบัญภาพ
	บทที่ 1   บทนำ
	1.1 ความเป็นมาและความสำคัญของปัญหา
	1.2 คำถามการวิจัย
	1.3 จุดประสงค์และวัตถุประสงค์ของการศึกษา
	1.4 ขอบเขตของการวิจัย
	1.5 ประโยชน์ที่คาดว่าจะได้รับ
	1.6 นิยามศัพท์เฉพาะ
	1.7 บทสรุป

	บทที่ 2   ทบทวนวรรณกรรม
	2.1 อาหารริมทาง
	2.1.1 ความหมายของวัฒนธรรมอาหาร
	2.1.2 อาหารริมทาง
	2.1.3 หลักการพัฒนาอาหารริมทาง

	2.2 แนวคิดและทฤษฎีเกี่ยวกับภาพลักษณ์แหล่งท่องเที่ยว
	2.2.1 Attribute-Holistic
	2.2.2 Functional-Psychological
	2.2.3 Common Unique

	2.3 บทสรุป

	บทที่ 3   ระเบียบวิธีวิจัย
	3.1 บทนำ………………………………………..
	3.2 กรอบแนวคิดการวิจัย
	3.3 แหล่งที่มาของข้อมูล
	3.4 พื้นที่ในการศึกษา ประชากรและกลุ่มตัวอย่าง
	3.5 เครื่องมือที่สำหรับการวิจัย
	3.6 การตรวจสอบคุณภาพเครื่องมือ
	3.7 การเก็บรวบรวมข้อมูล
	3.8 การวิเคราะห์ข้อมูล
	3.9 สรุปกระบวนการระเบียบวิธีวิจัย
	3.10 ระยะเวลาในการศึกษา
	3.11 งบประมาณในการวิจัย
	3.12 จรรยาบรรณการวิจัย
	3.13 บทสรุป

	บทที่ 4   การวิเคราะห์ข้อมูลและผลการศึกษา
	4.1 บทนำ……………………………………………
	4.2 ข้อมูลทั่วไปของผู้ให้สัมภาษณ์
	4.3 ผลการศึกษาองค์ประกอบของแหล่งท่องเที่ยวอาหารริมทาง
	4.4 ผลการศึกษาองค์ประกอบทางโครงสร้างและองค์ประกอบทางอารมณ์ของแหล่งท่องเที่ยวอาหารริมทาง
	4.5 ผลการศึกษาด้านอัตลักษณ์ของแหล่งท่องเที่ยวอาหารริมทาง

	บทที่ 5   สรุปผลการวิจัย อภิปรายผล และข้อเสนอแนะ
	5.1 บทนำ………………………………………..
	5.2 สรุปผลการวิจัย
	5.3 อภิปรายผล
	5.4 ข้อเสนอแนะสำหรับการวิจัยครั้งต่อไป

	บรรณานุกรม
	ภาคผนวก ก  ตารางผลการตรวจสอบค่าดัชนีความสอดคล้อง  (Index of Item-Objective Congruence: IOC)
	ภาคผนวก ข  ตัวอย่างแบบสัมภาษณ์กึ่งโครงสร้าง
	ประวัติผู้เขียน

