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The Influence of Marketing Mix and E-Service Quality on Loyalty in

Using Music Streaming Services of Generation Y in Bangkok
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Abstract

The objectives of this independent study were to investigate the influence of marketing
mix and E-service quality on customer loyalty in using music streaming services. This study was
quantitative research. The data were collected by the online questionnaire distributing to
generation Y users of music streaming applications in Bangkok. The 384 samples were selected

by convenience sampling technique. The data was analyzed by descriptive statistics.
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The inferential statistics were also used for hypothesis testing by multiple regression analysis.
The study revealed that the marketing mix factors, product and price affected the

loyalty in using music streaming services. In addition, E-service quality factors regarding goal

achievement, system availability and privacy also affected the loyalty in using music streaming

services.
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