a 1

Uadeilisanunnidnsnadannudnsavasgsnademsvuianaislun
NIUVNUNIUAT
The Causal Factors Influencing the Success of a Medium-Sized Restaurant

Business in Bangkok

Ny AT

(Kom Charusreni)
UNANED

nMiedifngusvasd 1) iefnwiafeifisvinadeninudniavesgsiaiiuemisuua
nanshulansammmung 2) Wlenwiguiuuanuduiusidaaeestadenisvinasenudisa
vosgsiafuomsmanatslunnsammamuas mMldeildsefouiinmsitowunaunau oy
MeAedUsnaldIsiiusiunudeyametuuasunuangusenaunisgsnasuemsnana iy
WANTIMNUMIUATIINIUY 300 AU N1TIT8LeRmn IS sdunwalidednd IideyadiAgsiauny
§5R93IUDIINT AUNUMNIBILYDINTINIAMIUAT 574 30 AU MTIATEAdeyaLilennaBUALLFg Y
Weldmalmseiaunisddasaialaglsunsy AMOS

nansisenuin (1) Yedeiidvsnaienudiiavesssieuemsvuianaisunniianie
NTNDUAUDIFDNAIA TOIIIADNTZUIUNTIANIT waznsirmudAyiunaIn druusyanduaves
nsdansldfidninanisnswonnuduiavesgsiauemssuianans Tasiladevisaruanuise
95U18ANRUTUTIVVBIANLANSIVDIIAF WM TTUIANaNS (R?) Tevindu 0.96 (Fasas 96)
(2) namsAnwlalananuduiusidannnvestadenidvinasenudnsavesgsioue s
YANa Ul AN FnNnEnIuAT kagnudnlumaiaiuaenasesiudeyaidausedny laedaavil
aunaunduvesluaadsdl Y2 = 96.85, df = 56, (2 / df = 1.73, pvalue= 0.052, GFI = 0.955 uag
A1 RMSEA = 0.049

v a

ArdAgy: Yadeideanme anudnsa Srueimsuuinnans

VANGATUINITIINDG UMINGITUNFUNNEUYT NFUNNY 10170
Business Administration Program Bangkok Thonburi University, Bangkok 10170

Corresponding author: Kom.crma@gmail.com

158 Journal of Management Science Nakhon Pathom Rajabhat University Vol.9 No.2 July-December 2022



ABSTRACT

This research aims 1) to study the factors influencing the success of medium-sized
restaurant businesses in Bangkok and 2) to study the causal relationship model of the factors
influencing the success of medium-sized restaurant businesses in Bangkok.

A mixed research methodology was adopted to carry out this research. Regarding the
quantitative method, questionnaires were used among 300 medium-sized restaurant
entrepreneurs in Bangkok. For the qualitative method, in-depth interviews with a total of 30
key informants, restaurant business representatives, and representatives from Bangkok
Metropolitan Administration were conducted. The data analysis to test the research
hypothesis was based on structural equation analysis by AMOS program.

It was found that (1) the most influencing factor in the success of medium-sized
restaurant businesses was market response followed by management processes and market
focus. The effectiveness of management had no direct influence on the success of medium-
sized restaurant businesses. The three factors accounted for the variance in the success of
the medium-sized restaurant businesses (R2) as 0.96 (96%), and (2) the causal relationship
model of the factors influencing the success of medium-sized restaurant businesses which
consist of the management process, market focus, management effectiveness, and the
market response was found to be consistent with the empirical data. The harmonious index

of the model was as follows:

Y’ = 96.85, df = 56, Y/ df = 1.73, p-value= 0.052, GFl = 0.955 uazA1 RMSEA = 0.049
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