NBNWAvREIUUTZANNIINITAAIAUINISINBES19AU LALUTBUNIIN IS 9T
INUNYDINEIIU
Influence of service marketing mix to create a competitive advantage

from Chinese tourists

goand NIEMYENS hay FUNT ATNUANG*

(Surasaek Phonghanyudh'* and Varintorn Kungvantip?)
UNANED

meiendsil Togusrasdiile (1) drsranginssumsvisaiienvesinvisaismiuiiiumadun
visafielutsemalne (2) Wiedinesiosusenouvesdinusraumansnainu3nisannsuseiiuves
fnvieadieniuuay (3) Anwvduuudrinaresdiulszauninisnaiaus mafiead1saaldiuTeumens
wsdu ndinvieadiondu fideldmatemsidedesmnm Wuteyannifuteyminvieaiisryniuiinen
Wendledlne S1uau 400 318 FeIsmadendneguuvazmn adalflumsinneiteyausznouluse
Yovar Anade drudowuunesgu mydengiosdUszneudaduiudfuiiaes uas FUsivianesuaz
WUUTIROMANEENYR AIUEIMIRAATEEN KaNFITeNyUIn

1) woAnssumsvissiivesinveafirymiuiidumad wvieafiedluussmalne wuingiidan
vieufywieaiululsemalveswiuinveafiendningifio aseuniuazgnd Tnguszasdndnlumaiiu
maduvieailussmalnefonninieu  udwisaiisaifienuusyivlanniign Ae undmeaudiend
aenuaziavany Aldsnerensyau lumsiiumasanveadieluussmalnede 5,001-10,000 ey
msldeietumsteauniissdndndlng) Aewrdedion SuumsiumenvesiierlussvAlne Ao 3-
q ¥y Snnutuivinuiilussmalneie 35 fu Srnmdninyiviiufunanieadien fe Tuneauae
dUanii Lmﬁﬁu%’aa&amwiamﬁmlﬁaﬂm Ao Wdeadindn uay anuiiinlumsuviesdledlutsemele
fio Uugfdieu

2) MAAeTwiorusrneudsiudy wuidnsramsnsainfifinasensvisadiemuriruzes
fvieadieduastsznauluing fmusan fmugemmsinsimite waesumsauesinmaanLEIRy

3) fuuUB N NavesdmYsEALeNSIaInUI NSl pad Al UT sUIM NS Ay 9N
Tnvieadiendu Usznauludie deammansdnsivie (B=0.97) dnwagmanenmn (B=0.65) msduady
msnann (B=0.33) nsvuauns (B=0.28wansast (B=0.27) 1A (B=0.17) luvauziitadeyaains xdma
sgaluifideddamedia (B=0.09) aumsilsualumnensaliovay 94

AdAny: ANLAWTEUNIINITUUITY duUTEEUNINITRAIAUSNT UnviedneITu

913158 1A5an1snIvTy lunnesiusemaumans wasuInisgIng AMeSgA1ans un1INeIuIINAILTS
NIWNNA 10240

Lecturer, Dual Master's Program in Public Administration and Business Administration, Faculty of Political
Science, Ramkhamhaeng University, Bangkok 10240

Corresponding author: surasaek_p@yahoo.com

7 6 Journal of Management Science Nakhon Pathom Rajabhat University Vol.9 No.2 July-December 2022



ABSTRACT

Research objectives: (1) to survey the tourism behavior of Chinese tourists visiting
Thailand. (2) To analyze the composition of the service marketing mix from the assessment
of Chinese tourists. (3) To study the influence of the service mix model; service market to
create a competitive advantage from Chinese tourists.

The researcher used quantitative research techniques. Data were collected from
surveying 400 Chinese tourists who visited Thailand, by using a convenient sample selection
method. The statistics used to analyze the data consisted of percentage, means and
standard deviation, second order confirmatory factors analysis and multiple indicator
multiple cause model were analyzed using a structural model/structural equation model to
measure:

1) Tourism behavior of Chinese tourists traveling to Thailand. It was found that those
who traveled to Thailand together with the majority of tourists were family and relatives.
The main purpose of traveling to Thailand is leisure. The greatest tourist attraction for leisure
is visiting beautiful and diverse tourist destinations in Thailand. Cost analysis per person. For
a trip to Thailand, it is 5,001-10,000 Yuan. the majority of expenditures are for souvenir
purchases and cosmetics. The average number of trips to Thailand is 3-4 times a year. The
number of days per trip is an average stay of 3-5 days in Thailand. Most tourist travel over
weekends.

The source of Thai tourism information was collected through social networks.
Destination analysis for traveling in Thailand was majored to be a friend or relatives
accommodation facilities.

2) Confirmative Component Analysis. It was found that the marketing mix that affects
tourism according to the views of Chinese tourists consisted of price, distribution channels
and marketing promotion respectively.

3) A service marketing mix influence model to create a competitive advantage from
Chinese tourists, consisting of distribution channels (B:O.97), physical characteristics (B:O.65),
marketing promotion (=0.33), process (B=0.28), products (B=0.27), price (f=0.17). While
the personnel factor will have a statistically insignificant effect (B:0.0Q). The equation has
94% predictive power.
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Chi-Sguare=992.77, df=474, P-wvalue=0.05017, EMSEA=0.042
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